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musicassettes in the 
charts recorded on 
B^Fchrometape? 

Here's why: 




BASF chromdioxid provides the following advantages: 

• High output at high frequencies 

• Low modulation noise 

• Low bias noise 

This gives the recording: 

• Brilliancy in sound 
' A clean sound 
' Negligible background hiss 

and here's 
proof: 

T7i;'s chart shotvs a frequency 
spectrum analysis of (/le 
studio 1/4 " master tape 
(15 ips) of part of a recording 

compared with a prerecorded chrome cassette of the s^me 
passage duplicated at high speed at 120 ns normal equalisaoon. 

The red line shows the master, the blue line the cassette. 
The difference between the two is negligible. 
Fill in the coupon for more information. 
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Madonna single, album 
shoot for No. 1 

Si r paijrs 70, 7i 

Kenny, Doily album tops 
early Christmas Hits 



Special report: Billboard's 
Video Music Conference 
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Interesting Omissions 

106 Multiple Platinums 
Kick Off RIAA Award 



RECORD DEALERS WELCOME RAIN' 

Prince Video Called Catalyst for New Commitment 



BY PAUL GREIN 



LCi ANGELES The Recording In- 
dn lr>' Assn. of America debuted its 
lis' of mu'ti-platinum awards last 
we k. honoring 106 albums released 
sir e 1976 that ha%'e sold two million 
CO) es or more in the U.S. Leading 
tke tally: Michael Jackson's "Thrill- 
er' at 20 million units, Fleetwood 
Ma "s "Rumours" at 12 million, and 
the "Saturday Night Fever" sound- 
tn:k at 11 million. Current hits 
multi-certified include Prince's 
"Purple Rain" and Lionel Richie's 
"Can't Slow Down." both at 8 mil- 
lion. 

The list, however, is as interest- 
ing for what isn't included as what 
I is .\mong the omissions: such best- 
sellers as "Boston," REO Speedwa- 
gwi's "Hi Infidelity." Michael Jack- 



Droz: WEA's 
'84 Sales Will 
Show 35% Hike 

BY JOHN SIPPEL 

LO: ANGELES The WEA branch 
sfti p will show revenue gains of 
3S5 this year over 1983 while regis- 
teri ig 10% better than its banner 
ye» of 1978. 

T is year-end tally from Henry 
Ore . president of the U.S. distribu- 
lim arm of the Warner. Elektra/ 
As) um and Atlantic labels and 
Wi) ner Home Video, confirms a 
pnj ction for the year he made at 
the "ecent one-stop conference of 
the S'ational Assn. of Recording 
Merchandisers (Billboard, Nov. 20). 

Product from "left fielders" but- 
trassed strong albums from estab- 
lished artists, accounting for 
WEA's boom year. Droz explains. 
SioKled out as novice performers 
/(\yrttin ut d on ptiiit SO) 



son's "Off The Wall." the Eagles' 
"Hotel California," Linda Ron- 
stadt's "Simple Dreams" and "The 
Cars." Declares Roy Trakin. the 
RIAA's public relations director; "It 
was up to each of the individual re- 
cord companies to submit albums 
(Cfttitiiiin-ii oti finge 79i 

A&M, IRS To End 
Mat1(eting Ties 

BY SAM SUTHERLAND 

LOS ANGELES A&M Records 
and IRS Records are ending their 
six-year distribution alliance after 
the first quarter of 198.5. according 
to principal executives at both la- 
bels. 

Although news of the split came 
via a joint statement last week is- 

tCoufjniird on page SJ) 



BY FRED GOODMAN 

NEW YORK After several years 
of a stop-and-start involvement with 
video, record retailers are moving 
towards a more permanent commit- 
ment based on the strength of 
Warner Home Video's quick-start- 
ing "Purple Rain." which they term 
a very important item for Christ- 
mas. 

"We will probably put 50 music 
video titles into 96 of our stores next 
week." says Randy Chambers, vid- 
eo software buyer for Camelot Mu- 
sic. "People thought 'Making Mi- 
chael Jackson's Thriller' was the ex- 
ception, but the Prince video has 
proven that wrong. The potential 
for music videos is there." 

Independent outlets are also do- 
ing well with the Prince title. "This 
is the first video we've ever sold." 
says Sam Miltrom at Sam's Jams in 
Detroit, describing sales as "pretty 
hot. Warner Bros, did a huge ad 
campaign in Detroit and tagged 



us," he adds. Music video will now 
be a permanent part of the store's 
product mix. 

Other record retailers also note 
the extent to which Warner Home 
Video and WEA Distributing have 
involved them in the title's promo- 
tion. 

A free-standing merchandiser 



that holds "Purple Rain" in all con- 
figurations — LP. cassette. CD. Beta 
and VHS — is termed "sensational" 
by Steve Bennett, director of pur- 
chasing for Record Bar. He adds 
that the chain has been tagged in 
national advertising on cable, and 
that "Pun)le Rain" is on the cover 
(Continufd on page 81/ 



Trend Beyond Holidays Seen 

Sales Assume New Glow in 
Prereconied Video Picture 



BY TONY SEIDEMAN 

NEW YORK A significant shift in 
home video's sale/rental ratio has 
occurred in the last few months, say 
manufacturers and distributors, 
with customer purchases of prere- 
corded product running at the high- 




SKVY, the group with the excedom track record lor spinning out 
hit after hit. now grves us the album 'iNNEfl CITY" SA 6568 
The first M single is "OANCIN' TO BE OANCIN' " 7-in S7-7077. 
12-tn. SG-430. The outstandtng producers are Solomon Roberts. 
Jr and Randy Muller Salsoul Records and Cassettes distributed 
bv RCA. 



h 2 



WhBie'5 Ihe (ire? Right he<ei ■■EMERGENCY." Ihe nnw KOOL t 
THE GANG album is flanng up everywhefe The Single. ■'Milled" 
(880 431-7). a mator mover on urban radio is now spreading 
quickly to pop stations "EMERGENCY." (622 943-1) the alarm 
ttiat s*gr\als good times ahead On OeLite Records and cas- 
settes. 



est levels in industry history this 
Christmas season. 

"There has been a shift more to- 
wards sale," says RCA/Columbia 
Pictures Home Video president 
Robert Blattner. who predicLs that 
the realignment will stjiy firm even 
after the gift-giving season is over. 
"We will see in 198.5 a better sales/ 
rental ratio." he says. 

Seconding the notion is Para- 
mount Home Video vice president 
of sales and marketing Eric Doc- 
torow. "There is no question that re- 
tailers are selling cassettes in a way 
that they never have before." he 
.says. 

in a recent Paramount Home Vid- 
eo sun'ey. Doctorow says his firm 
found there are "over 1.000 titles at 
the $39.95 and below range avail- 
;il)le from most distributors." Ac- 
cording to Doctorow. that figure 
■means that the sales business is 
taking on a new shape— it is no 
longer a phenomenon," no longer a 
price promotion, but an essential 
part of the home video business. 

Blattner cites "the low-priced fea- 
ture film" as the key force behind 
the changing sale/rental ratio. But 
he says that increasing efforts to 
push specific product genres and 
heightened marketing campaigns 
by home video manufacturers have 
made essential contributions. 

(Co fit til It f(l o ri page 82) 
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Native Son Takes Lion 's Share 



Bryan Adams Wins Four Juno Awards 



BY KIRK LAPOINTE 

TORONTO Bryan Adams, only 
three years ago a budding younj; 
8inger/sonp« riter, established him- 
self Wednesday (51 as the preemi- 
nent Canadian musician of his time 
by sweeping four awards at the 
14th annual Juno ceremonies. 

Adams, who turned 25 last 
month, was the male artist of the 
year and producer of the year. He 
shared composer of the year honors 
with Jim Vallance for tiieir single. 
"Cuts Like A Knife." the title track 
from Adams' album of the year. 

Nominated in five categories, Ad- 
ams lost only once — to Parachute 
Club, who took single of the year 
honors for "Rise Up." The Toronto 
group was the only other multiple 
Juno winner, taking the most prom- 
ising group of the year award. 
The Junos were held for the first 



time at the Automotive Buildinj; of 
the Canadian National Kxhibition 
and went virtually without a hitch 
to a national television audience and 
1.5 radio markets. CARAS inducted 
three Canadian "doo-wop" groups 
into the Juno Hall of Fame: the Dia- 
monds, the Crew-Cuts and the Four 
Lads. Broadcaster and industry vet- 
eran J. Lyman Potts was given the 
honorary Walt Grealis Achievement 
Award. 

Michael Jackson's "Thriller" was 
given a special award by the Canadi- 
an Academy of Recording Arts & 
Sciences (CARAS) for sales in ex- 
cess of two million in Canada. 
"Synchronicity" by the Police was 
this year's international album of 
the year, while Jackson's "Billie 
Jean " was the international single 
of the year. 

On the Canadian front. Loverboy 
won as group of the year. Carole 



Pope of Rough Trade was female 
vocalist of the year and Adams the 
male vocalist winner in the major 
domestic categories. The Good 
Brothers were the country group of 
the year for the eighth consecutive 
time. Sherry Kean was most prom- 
ising female vocalist of the year, 
and Zappacosta was a surprise win- 
ner over Corey Hart as most prom- 
ising male vocalist 

classical guitarist Liona Btiyd 
was instrumental artist of the year, 
Anne Murray was country female 
vocalist of the year, and Murray 
McLachlan was country male vocal- 
ist of the year. 

The first Juno for video of the 
year was awarded for "Sunglasses 
At Night" by Corey Hart, produced 
by Rob Quanly of Toronto's Cham- 
pagne Productions. 

The late Glenn Gould's "Bronz: 
(Continued on page SO) 



American Gramaphone: High-Ticket Une 

'Fresh Aire' LPs Do Well at $15.98 (and Above) 



BY JOHN SIPPEL 



LOS ANGELES With heavy dis- 
counting of recordings an industry 
norm, American Gramaphone Rec- 
ords' "Fresh Aire" album series can 
command higher-than-list prices. 
Though the albums list at $15.99, 
they've been known to be ticketed 
for as high as $18.98, while AGR's 
tape line goes out at $10.98 list and 
often tickets for a few dollars more. 

Chip Davis, former Omaha bas- 
soonist turned drummer, kicked off 
AGR in 1974 when he released 
"Fresh Aire " by Mannheim Steam- 
roller, charging around $10 for the 
audiophile album. The album, built 
by word-of mouth, has reportedly 
tapped 3.50,000 in sales. The follow- 
ing four albums, which Davis de- 
scribes as "classical rock fusion," 
are selling at about the same pace. 

The Omaha-based label has re- 
leased 14 albums so far, all pointed 
toward audiophiles. Other acts in- 
clude classical pianist Jackson Ber- 
key, composer and choral director/ 
arranger John Rutter. and guitarist 



Ron Cooley. All carry a $15.99 LP 
suggested list and a $10.98 cassette 
list. Davis has released cassettes 
since \9fS. 

Davis and his wife Carol, who 
handles the marketing and creative 
area for AGR. used an unusual idea 
to promote their first Christmas al- 
bum, "The New Christmas Tradi- 
tion," a collection of 13 different fa- 
miliar carols done by Mannheim 
Steamroller. Taking a page from 
music video, they created a four- 
minute promotional video clip based 
on a cut from the album, "Deck The 
Halls." Thus far. PBS, The Movie 
Channel. Showtime, WTBS, Nickel- 
odeon, "American Top 40," "Rock 
America" and the Home Theatre 
Network have agreed to use the vid- 
eo. 

Why the Cartier price on AGR 
LPs? Chip Davis cites the Teldec 
compound pressings, a heavier 120- 
gram weight (because of a special 
die used) creating a thicker-than- 
normal pressing that combats war- 
page; rice paper inner sleeves 
whose porosity insures longer disk 



life; 100-gauge plastic loose wrap 
and the original art, all of which add 
up to the higher list. 

After the holidays. AGR will in- 
troduce iLs first Compact Discs, fea- 
turing a sampler at $10 and "Fresh 
Aire" I and II at $18.98 each. 

Chip Davis says he plans to in- 
crease his annual album release to 
two in 1985, starting with an "Ur- 
ban Surrender" album from Omaha 
drummer Ric Swanson. 

Carol Davis markets AGR in a 
most unorthodox manner. She chan- 
nels through 22 U.S. independent 
distributors. Most independent la- 
bels use no more than 10. 

Chip Davis originally got into the 
mainstream record business in 1976, 
when he wrote the music for "Con- 
voy," the Kris Kristofferson movie 
based on the MGM/Polydor single 
"Convoy" by C.W. McCall. McCall 
was really Bill Fries, at that time a 
prominent advertising executive in 
Omaha, who used Sound Recorders 
there to do his sessions. Davis was 
music director at the studio. 



'Package Services ' for Labels 

Livewire Sparics Promotional Linl(s 



BY KIP KIRBY 



LOS ANGELES In slightly less 
than two years, Livewire Entertain- 
ment has built a successful track 
record of promotional and market- 
ing campaigns linking record com- 
panies, radio and retailers, and cor- 
porate sponsors. 

Livewire — formed by principals 
Jay Bolton, a former label executive 
with MCA and Elektra/Asylum, 
and ex-advertising director Roger 
Sheridan — has created radio/retail 
and tour campaigns for such clients 
as Billy Idol, Bob Seger, the Oak 
Ridge Boys, Oingo Boingo, Steve 
Miller, and the recent Barbara Man- 
drell-Lee Greenwood duet album, 
".Meant For Each Other." 

Bolton says that he and Sheridan 
formed Livewire as an independent 
creative supplement to record com- 
panies' in-house promotion and mar- 
keting divisions. "We felt that we 
could provide package services for 



the labels which they would nut be 
able to do on their own," he says. 

In most cases, record companies 
approach Livewire with a particular 
project in mind, tied to a current 
tour or new album. 

"They tell us, "Here's the album, 
here are the singles we're pulling, 
here's the timetable.' Then we put a 
concept together for the label to ap- 
prove, using both radio and retail 
stores in each market," Bolton ex- 
plains. Markets generally average 
between five and 10, de|)ending on 
the act's strength nationally; the la- 
bel also selects the radio stations it 
wants to utilize. 

Livewire always ties In a sweep- 
stakes with its promotions to inter- 
est consumers at the dual levels of 
airplay and sales. Bolton and Sheri- 
dan establish the various prizes per 
"-campaign, negotiating what they 
estimate to be between $15,000 and 
$•20,000 worth of advertising for the 
record company in each market. 



Retailers serve as the official 
sweepstakes registration point. In 
Livewire's Mandrell/Greenwood 
"Meant For Each Other" promotion 
for MCA, Zaies Corp. supplied 
$2,000 in jewelry as prizes in 10 dif- 
ferent markets. In a campaign for 
the Oak Ridge Boys' "Deliver" al- 
bum, also through MCA, the sweep- 
stakes grand prize was a trip for 
two on American Airlines to this 
year's International Fan Fair in 
Nashville. 

Livewire coordinated a Los Ange- 
les promotion for Oingo Boingo and 
its "'Good For Your Soul" album 
last year with KROQ and Where- 
house Entertainment. A&M Rec- 
ords received $12.1MKI in promotional 
spoLs from the radio sUition and an 
additional $1,200 to $1..tOO in promo 
mentions during the two-week pro- 
motion. Wherehouse distributed 
10.000 specially designed Oingo 
Boingo posters free throughout its 
<('ontiniu-d ini paqi' 




Betting on the Best Odds. Radio/tv personality DicK Clark loins othor noted 
celebrities lor ihe first annual "Night At The Races" fundraiser at the Hollywood 
Park racetrack in Los Angeles The nearly SI million proceeds weni to the Nell 
Bogart Memorial Laboratories lor children's cancer research throughout the 
country Pictured from lelt are Clark. Bogart's widow Joyce, and sor>gwnters 
Carole Bayer Sager and Burl Bacharach. 

Executive IHirntable 

RECORD COMPANIES. John Carter is named executive director of a&r at A&M 
Rininls. Hnllywcmd. He joins from Capitol, where he was staff producer. 

Windham Hill Records appoints Larry Hayes vice president of sales and 
marketing and liaison to A&M Records, the label's distributor. He was 
A&M's national sales manager and will continue to be ba.sed out of its Hol- 
lywood headquarters. In addition. Paula JelTriefi is promoted to the newly 
created position of director of operations for Windham Hill. She was liaison 
to A&M and will be based in Los Angeles. 

Maureen O'Connor and Judi Kerr are promoted to national directors of 

CARTER MAYES HcGIU COFFIN 

press and artist development for Capitol Records, based in New York and 
Los Angeles respectively. They were senior managers of that division. 

Karen Sobel joins Network Records' talent acquisition department in 
Los Angeles. She was with RCA Records. 

Dan McCill is elevated to the newly created position of vice president of 
finance for MCA Records, Los Angeles. He was controller. 

Manhattan Records names Jayne Lipman director of finance and a&r 
administration in New York. She was senior financial analyst for the CBS 
Broadcast Group's new business ventures division. 

Sue Steinberg is appointed to the newly created position of director of 
program production at RCA Video Production, a division of RCA Records, 
New York. She joins from the consumer promotion department of HBO. 

Claude Borenzweig is named manager of video production for PolyGram 
MusicVideo-U.S., a division of PolyGram Records. He comes to PolyGram 
with an extensive background in film and tape production. 

Dr. Hugh Clow becomes director of Opitol Industries Technology Devel- 
opment Research & Development Group and will be based in the U.K. He 
joins from the Thorn EMI Central Research Laboratories, where he was 
department head of the magnetic materials department. 

DISTRIBUTION/RETMUNG. PolyGram Record ups Larry C. Hensley to branch 
manager for both the Miami and Atlanta offices. He will be based in Atlan- 
ta. He was branch manager for the Miami office. 

In Houston. I..enny Cosimano is promoted from district supervisor to the 
newly created position of director of administration for Musicden. a divisk>n 
of Capitol IndustrieS'EMI. North American Retail Group. In addition. Son- 
ny Kramer, vice president of operations, is relocating from New Jersey to 
Hfiuston. 

Robert Dupras is appointed acting regional distribution manager for the 
Burbank, Calif., regional distribution center of Agfa-Gevaert Inc. He was 
office manager. 

HOME VIDEO. Ralston H. Coffin Jr. is appointed president of the international 
division for CBS/Fox Video, New York, and will be reporting to Lawrence 
B. Hilford. He was president, chief operating officer, and a board member 
of Agro International. 

Embassy Home Entertainment, Los Angeles, names .Marinirel Cleave di- 
rector of marketing. She was vice president of marketing of Brash Indus 
tries. 

Harold Komisar joins RKO Home Video as regional sales manager for 
its East Coast division and will be based in Connecticut He was with Win 
Video, where he served in a similar capacity. 

WO AUDIO/VIDEO. Lloyd A. Taylor is named staff vice president of systems 
integration for RCA Electronic Products and Laboratories in Princeton. 
N.J. He was vice president of technology for Commodore International 
Limited. 
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A CONVERSATION 

with 



BRUCE SPRINGSTEEN 



A two-hour radio special featuring Springsteen's music and 
a candid conversation conducted on the road 
during his Born In The U.S.A. tour. 

A Conversation With Bruce Springsteen airs the weekend of 

December 15, 1984 
on great radio stations everywhere. 
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ETHIOPIA AID SINGLE DUE OUT IN U.S. 

All-Star Effort Hindered by Tax Problem in U.K 



nis slory prtpa red by Peter Jones 
in London and Steven Dupler in 
New yoHc 

NEW YORK Astheall-sUrsinKle, 
"Do They Know It's Christmas?," 
leaps up the U.K. charts. Columbia 
Records plans to release the single 
in the U.S. Monday (10), with all 
revenues above cost headed for the 
Ethiopian famine fund, as in the 
U.K. Columbia expects the single to 
be in stores by Wednesday (12). 
with a 12-inch version to follow 
shortly thereafter. The single has 
so far sold about half a million units 
in Britain, only a few days after its 
release. 

However, the well-meaning pop 
industry collaboration to raise 
funds to aid Ethiopian starvation 
victims (Billboard. Dec. 8) is 
clouded by at least one financial 
shadow; The British government 
has apparently decided to charge 
the Value Added Tax (VAT), nor- 
mally imposed at a 15% level on re- 
corded music software. 

According to an estimate by Pho- 
nogram, which is handling distribu- 
tion in the U.K. and many other ter 
ritories. approximately $fiO().(XI will 
be paid in VAT if the single hits the 
hoped-for three million unit sales 
peak. 

According to Bob Geldof of the 
Boomtown Rats, who co-composed 



the song with Hidge lire of Ultra- 
vox, the record sales would provide 
roughly $1.20 per unit, if the VAT is 
waived. "Normally, you'd expect to 
come out with around JR4.000 from 
a record which sells half a million 
ccipies," says Geldof. "We set out to 
eliminate the normal percentages 
which would be paid to people in- 
volved, so we could get around 60 
cents a record, or $300,000 on that 
kind of sale." 

Virtually all U.K. reuil outlets, 
including the major chains, have 
agreed to waive profit margins, so 
the $1.20 projection set-mcd feasible 
until the situation involving the in- 
stitution of VAT emerged. About 22 
cents on the $1.62 retail price couki 
go on VAT, while manufacturing/ 
distribution coati would work out at 
just 20 cents. 

British accountant Philip Rusted, 
who is collecting the proceeds for 
the Ethiopian fund, says: "We want 
the government authorities to col- 
lect the V.AT in the usual way as has 
to be done, but then to return it to 
us They've .said they can't waive 
the rules, though music business 
rules have been waived, so the tax 
has to be paid." Adds Rusted "This 
means the only side making money 
out of the record is the goverment." 

While debates continue on that 
political problem, the first Europe- 
an distribution of the single is oc- 



curring in the Benelux countries, 
with an intensity of demand similar 
to that experienced in England. 

According to Tony Brainsby, a 
spokesman for the HMV chain in 
the U.K.. the single evinced "major 
consumer reaction from day one on 
release." Brainsby adds that the 
chain's flagship store moved 3,(X)0 
copies in just five hours. 

On the American retail scene, 
there is much discussion about the 
donation of proceeds from the sale 
of the single to the famine relief 
fund. After initial reports that the 
National Assn. of Recording Mer- 
chandisers (NARM) would coordi- 
nate elTorts on that end. Roy Imber. 
president of NARM. says that be- 
cause of the quick release of the sin- 
gle, retailers "may be able to sccom- 
plish more individually" than 
through NARM. Calling additional 
donations from retailers a "great 
idea." Imber's own TSS/Record 
World stores will donate everything 
over cost to the fund. 

In Minneapolis, where the staff of 
Record Shop conceived their dona- 
tion plan independently of NARM. 
president Mary Ann Levitt stressed 
selling the package at full list "This 
way. the consumer will be encour- 
aged to participate." she says. Re- 
cord Shop, with stores from Chicago 
to Phoenix, will donate $1 for each 
(Continued un page TSl 
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ARTIST 


TITLE 


uiMi ktumut 




3 nMacLiuKs 


1. KENNY ROGERS li OOUT 
PARTON 


ONCE UPON A CHRISTMAS 


ncA wti %tof 


HM 


IMa 


2. THE CARPENTERS 


CHRISTMAS PORTRAIT 


Msmwuio 


»M 




3. KENNT ROGERS 


CHRISTMAS 


uauTTLOoftiis 


l«M 


tMI 


4. MANNHEIM STEAMROUER 


CHRISTMAS MANNHEM 
STEAMROLLER 


MUCM QIWMWMOM 
Ml IW4 
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S. BARSRA STREISANO 


A CHRISTMAS ALBUM 
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6. LUCUNO PaVAROm 


0 HOLV WGHT 


LOMIONOftlMri 


IIOM 


If* 


7. ANNE MURRAY 


CHRISTMAS WISHES 


OMTOL m l«7M 


»«• 
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BARSARA MANORCU. 


CHRISTMAS AT OUR HOUSE 


MCA %M% 


MM 
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9. PtAClOO (XMINCO 


CHRISTMAS WTTH PLAClOO 
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10. THE CHIPMUNKS 


A CHIPMUNK CHRISTMAS 
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ARTIST 


SINGLES 

^^^^ <AlKi.«NUMm 




TUillKLXASCO 


I. ELMO N' PATSY 


GRANDMA GOT RUN OVER BV A 
ReiNDCER 


CM s«44roi 






2. RING CROSRY 


WHITE CHRISTMAS 


MCA IMI« 




IM> 


1. BOaSY HELMS 


JINGLE BELL ROCK 


MCA IMr 
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4. ELVIS PRESLEY 


BLUE CHRISTMAS 


■c*««r««4f 




1M4 


S. BRENOA UE 


ROCKIN" AROUND THE 
CHRISTMAS TREE 


MCAuoai 




IMO 


6. iOHN UNNON 


HAPPY XMAS (WAR IS OVER) 


CAnroi 1147 
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THE CHRISTMAS SONG 


CAmOi IMI 
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•. MNGIHC OOCS 


JINGLE BELLS 


ncA lotn 




Ifftt 


«. BtUV SQUIER 


CHRtSTMAS IS THE TIME TO SAY 1 
LOVE YOU 


CAmtH ftMJ 




IMI 


10. PAUL McCartney 


WONDERFUL CHRISTMAS TIME 


COtlMU UAHltT 








Ymt oI th« Rodont Ran memben and AUanHc executives gather m Los 
Angeles to caMxat* the RIAA platinum success ol the group's label dabul 
album. "Out Of The Cellar " Pictured horn left are AtlanKc president Doug 
Moms. Ran's Stephen Pearcy. Hie group's manager Marshall Bene, bandmatst 
Jaun Uouoer. Robtxn Oo$(>y. Wairen DeMartini end Bobby BkXzer. engmeet 
Jim Farao. AUantic's Kenny Ostin. Rail's producer Beau Hi* and AdMiHc 
executive vk» prasidsnl/genaral manager Dave Glew 
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by Paul Gretn 

Madonna's "like a vir- 
gin" vaulu to number three on 
thw week's Hot 100. while the al- 
bum of the same name leapa to 
number roar. Both are odds-on fa- 
vorites to hit No. 1, a position 
reached this week on the dance 
chart by the "Virgin" 12-inch. 



Madonna's 
•Like A Virgin' 
heads for heights 



"Like A Virgin " is .Madonna s 
second .S'o 1 dance hit, folk>wing 
the double-listed "Holiday"/ 
"Lucky Star," which topped the 
dance chart for five weeks in Sep- 
tember and October. 1983. That 
was a full year before "Lucky 
Star" reached its number four 
peak on the Hot 100. 

""Virgin"' is the sixth No. 1 dance 
hit for producer Nile Rodgers. He 
first topped the ilancv chart in Oc- 
tober. 1977 with Chic's "Dance, 
Dance, Dance"/"Everybody 
Dance," the first of his hits with 
partner Bernard Edwards. Chic 
returned to No. 1 dance in Novem- 
ber. 1978 with "Le Freak"/"I 
Want Your Love"/""Chic Cheer" 
"Le Freak" also topped the pop 
and black charts, as did the 
group's "'Good Times" in 1979. 
though that smash failed to top 
the dance chart 

Rodgers and Edwards produced 
two more No. 1 dance hits in the 
next two years: Sister Sledge's 
"We Are Family "/ "He's The 
Greatest Dancer"/"Lost In Mu- 
sic"' in March. 1979, and Diana 
Rosa' "Upaide Down"/"rm Com- 
ing Out" in September. 1980. 
"Family" and "Dancer" also 
topped the black chart, while "Up- • 
side Down" achieved the same 
pop/black/dance triple crown 
earned by "Le Fneak." 
Rodgers made it back to No. 1 



on the pop and dance charts in 
April. 1963, as producer of David 
Bowie's ""Let"a Dance,"" which 
peaked at a highly respectable U 
on the black chart. Rodgers' cur- 
rent dance champ, ""Like A Vir- 
gin." is also shaping up a major 
black hit. In its third week on t).> 
black chart, the record jump.- ".. 
number 47. 

Rodgers' other current ( "i 
smash— Duran Duran's "Tl ■ 
Wild Boys " — is doing less well 
the dance chart It moves up ui.e 
notch this week to an unbulleted 
27. But it's doing very well indeed 
on the pop chart, where it jumpa 
two points to number two. 

This makes Rodgers the first 
producer to hare two of the top 
three pop singles since Phil Ra> 
mone and Jin Steinman, in turn, 
had both of the top two last fall. 
Ramone held down the top two 
spots in September. 1983. with Mi- 
chael Sembello's " Maniac"" and 
Billy Joel's "Tell Her About It." 
and three weeks later. Steinman 
had the top two with Bonnie Id- 
ler's "Total Eclipse Of The Heart" 
and Air Supply's "Making Love 
Out Of Nothing At All. " 

While Rodgers has scored nu- 
merous No. 1 singles over the past 
seven years on the pop. black and 
dance charts, ""Like A Virgin " 
may become his first No. 1 album 
Chic"s "C'est Chic" peaked »i 
number four in January. 1979, an<t 
the group's ""Risque"" peaked ^' 
five that September. Sister 
Sledge's "We Are Family" hit 
number three in June, 1979: Diana 
Ross' "Diana" reached two in Oc- 
tober, 1980, and Bowie's "Let's 
Dance" topped out at four in June, 
1963. 

The fight for the top spot 00 
week's Hot 100 would seem to 
between Madonna and Oui 
Duran. Madonna appears to 
the edge, but Duran Duran mofC 
hope that they can withstand hv 
challenge. 



We Are Pleased To Announce 
Our Expansion Into 
National Distribution and Publishing 
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SPECIAL REPORT: ^Africa 

...newsline... 

MITM MSCHTIUL head of the independent record company Mine, has 
set up the biggest rock concert in South African history, with 24 of the 
country's top ^oup.s scheduled for a 12-hour marathon in the 80,000- 
capacity Ellis Park sports stadium, Jan. 12. He's persuaded all record 
companies to help, and the acts will play for no fees. Tickets are $5, and 
proceeds go to Operation Hunger, a campaign earlier supported to the 
tune of $500,000 by listeners of Radio 702 here. 

THI FIWT EXCtmiE country recording firm in South Africa, tagged sim- 
ply The Ccuntr)' Music Label, was set up early this year by Lance 
James, who's been a country protagonist for 15 years in this territory. 
Now he has aii artist roster of four, with a fourth album due out in 
January. One signing is Bobby Angel, long established in Southern Af- 
rican country circles, who earned eight gold disks during his five years 
with EMI. 

MCXrr WISIC nUCO has, in just sue months, become South Africa's big- 
gest distributor of music videos, following early success with packages 
from Dire Straits and Donna Summer. Dominant in the disco club mar- 
ket, supplying more than 50 venues nationwide, Rockit finds compila- 
tion videos the most popular format, though smaller restaurant-type 
venues opt for specialist one-act cassettes. 

IMT IS the only company to supply the Southern African with AM/FM 
stereo Walkmans, following Radio 702's switch to stereo broadcasting 
in mid-year. The on-air stereo breakthrough for this country is backed 
by hardware prices ranging from $110 for the basic Walkman unit to 
double that tag for the system with tape facilities. Sony also markets 
the Beta hi fi range at nearly $900. 

IIDEO ClUUI franchise Glad-Eye, based in Cape Town, is going national 
soon and expects 600 outlets to be signed up in 1985. For a small but 
undisclosed fee, the company offers franchisees advertising, promo- 
tion and film titles each month, on an exclusive basis. The advantage is 
said to be in offering the smaller outlets the chance of higher-grade 
movies and national advertising support. There are already 175 Glad- 
Eye signings in Cape Province and 150 in Transvaal, although a similar 
franchising project in South Africa a couple of years back Hopped bad- 

ly. 

JOHN MILLER 



New German Tape Levies Near Passage 

Copyright Reform Said To Be Only Weeks Away 



BY WOLFGANG SPAHR 

HAMBURG Legislation reforming 
West German copyright law could 
be approved by the Bonn parliament 
in a matter of weeks rather than 
months, according to political 
sources here. The proposed bill 
would tighten antipiracy measures 
and introduce a levy on blank audio 
and videotape. 

Levies of the German mark equiv- 
alent of three U.S. cents per hour on 
blank audiocassettes and 13 cents 
per hour on videocassettes are en- 
visaged. Parallel rates for hardware 
will be 70 cents for audio equipment 
and $5 for video machines. Howev- 
er, the German music industry be- 
lieves the levies suggested repre- 
sent only a fraction of the value of 
music rights involved. 

In its latest submission to politi- 
cians, the German Phonographic 
Assn. calculates that there are now 
more than 600 million blank tapes in 
West German homes, giving a total 
recording capacity of around 730 
million hours, with sales still run- 
ning at 100 million units a year. 

The group says that more than 
80% of all cassette recorders are 
used daily or several times a week, 
with radio programming and bor- 
rowed records the chief sources of 
mat»?rial. Only 4% of owners use mi- 
crophones for private recording, ac- 
cording to the group. On the aver- 
age, each o«mer possesses 20 blank 
tapes. 

Half of all broadcast airtime is de- 
voted to music, 40% of it local and 



international pop. Record exchange 
among school children is now wide- 
spread, accounting for around 30 
million album copyings a year, ac- 
cording to the organization, which 
maintains that it's therefore appar- 
ent that the bulk of private record- 
ings involves copyrighted works. 

Friedrich Schmidt, chairman of 
the association, notes that German 
music industry turnover has de- 
clined by 257«> since 1978, while the 
number of new sheet music publica- 
tions has fallen 40% in the last 15 
years. Home taping, he says, has 
become a form of exploitation 



'New Wave' Comics Slay Aussie Market 



BY GLENN A. BAKER 

SYDNEY The mainstream popu- 
larity of Australian "new wave" 
street humor has become so strong 
this year that the city's leading AM 
rock station, 2SM, has taken the un- 
precedented step of playing a total- 
ly spoken-word comedy single in 
heavy rotation. 
This exposure rocketed the track 
I'm Tuff," by George Smilovici 
I pronounced Smellovich), into the 
station's top 10 within a week. In 
Brisbane, it became a virtually in- 
tant No. 1. 
Prior to this breakthrough, come- 
. material had generally been 
charting without airplay, albeit 
spectacularly. The biggest selling 
single in Australia during 1983 was 
"Auslraliana" by Austen Tayshus. 
The biggest single this year, by a 
huge margin, is "It's Not Cricket" 
bv the Twelfth Man. 



Both sold more than 150,000 
units, both reached No. 1, and both 
were laden with swear words or 
blunt innuendo. Only "Australiana" 
was played uncut by radio, and then 
only by a handful of brave broad- 
casters. Such was also the case with 
the No. 1 album, "Rodney Rude 
Live," which, selling mainly on a 



word of-mouth basis, reached the 
double platinum level. 

For a station like 2SM, which 
prides itself on its ultra-contempo- 
rary rock role, the comedy boom has 
been a difficult one on which to capi- 
talize. Apart from being owned by 
the Catholic Church, the station has 
(ContiftHVfl on page S8) 



BPI Awards To Be Telecast 

BBC-l Will Carry '85 Event Live 



LONDON The British Phono- 
graphic Industry's annual awards 
presentation, set for Feb. 11, will 
for the first time be carried live on 
nationwide television, with simulta- 
neous radio transmission. 

Maurice Oberstein, chairman of 
the industry watchdog organiza- 
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tion, says: "British music has for 
too long been the media's 'ugly 
duckling' of the entertainment 
world. This show will give everyone 
an opportunity to see and hear our 
achievements, which make British 
music a world leader." 

BBC-l will carry the presenta- 
tions, to be made at a charity dinner 
in aid of the Music Therapy Fund at 
London's Grosvenor House Hotel, 
as a 90-minute spectacular, with 
many video chps of nominated art- 
ists included in the live coverage. 
The BBC is sponsoring a "best Brit- 
ish video award," and the Radio One 
network is sponsoring a "best Brit- 
ish newcomer award." both to be 
voted for by the public. 

The short list of nominees, voted 
by BPI member companies, in- 
cludes, in the best British artist cat- 
egory, Paul McCartney, Paul 
Young. David Bowie, Howaurd Jones 
and Nik Kershaw. 

Listed in the female artist section 
are Annie Lennox. Alison Moyet, 
(CdTititiucd on /Ktijr fiSf 



equivalent economically to self-ser- 
vice free of charge, and represents 
a severe threat to the viability of the 
local music market. 

The industry has asked for levy 
rales three times higher than those 
likely to be agreed to by parliament 
Some experts even argue that pub- 
lishers, record companies and writ- 
ers should receive 10 times the 
planned levy level if the true value 
of the music rights involved is to be 
taken into consideration. 



PolyGram, China Records 
Ink 'Million-Dollar' Deal 



BY WILLEM HOOS 



AMSTERDAM PolyGram is pre- 
paring to supply machiner}' for the 
manufacture of records and cas- 
settes in China, along with associat- 
ed equipment, raw materials and 
tape software. 

The deal with China Records, the 
state-owned record company of the 
People's Republic of China, is worth 
several million U.S. dollars, accord- 
ing to PolyGram executives, al- 
though they have offered no specif- 
ic figure. 

Shortly after the new pact was 
signed, a six-member high-ranking 
delegation from China Records vis- 
ited Holland for a three-week train- 
ing course, linking with several key 
departments of PolyGram Record 
Ser\'ices. 

The PolyGram materials involved 
will be shipped to the recently built 
record/cassette plant of China Re- 
cords in the Chinese city of Guangz- 
hou, previously known as Canton. 



PolyGram specialist technicians will 
go to Guangzhou to help install the 
equipment in the plant and to ex- 
plain the functions of different 
items to Chinese workers. 

According to PolyGram, it's 
"quite likely" that the company will 
later also supply equipment and of- 
fer technical know-how to other fac- 
tories and plants within the China 
Records operation nationwide. Also 
in the cards is a PolyGram assist in 
the modernization of the China Re- 
cords plant in Shanghai. 

The records division in Guangz- 
hou will be operational sometime in 
January. Contract estimates sug- 
gest that four million LPs will be 
pressed there in 1985, and that the 
manufacturing capacity will jump 
thereafter to some 12 million units 
annually. 

The cassette sector of the plant 
will go on stream next March, with 
a capacity of five million units in the 
first year. No estimates are being 
given for subsequent years. 
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Memo to Producers 



WHERE THE CD RESPONSIBILITY LIES 



BY MICHAEL BERNIKER 
The requirements for recordinj? dig- 
itally for the Compuct Disc remind 
me of the early days of multi track 
(four tracks), when we had to cap- 
ture what was happening in the stu- 
dio on the spot because there were 
only minimal overdubbing possibili- 
ties. 

The critical requirements of re- 
cording in those days were precise 
microphone choice and placement, 
and studio ambience. If any one of 
these elements was mi.shandled. thv 
resultant recording would be |)Oor 
Musical transparency, clarity and 
refinement were crucial. 

I consider myself extremely for 
tunute in having been trained in 
those early days, and have since ap- 
plied the techniques learned t« ev 
ery record I have made, whether it 
be 8-track, 16-track, 24-track or digi- 
tal. 

The Compact Disc is not just an- 
other technical improvement. It is 
an entirely new recorded form— a 
revolutionary change in listening 
habits and consumer use. It was 
born out of the desire by the con- 
sumer for more clarity, more per- 
manence in his collection, more por- 
tability, all at a price which is rea- 
sonable. 

In just 20 years, the listening hab- 
its of the musical public have taken 
a ISMegree turn. People can now 
carrj' their musical collection with 
them anywhere in the form of cas- 



settes and portable players— in 
their cars, on foot, on skates, on 
boats and on bikes. Add t« this the 
home computer phenomenon and 
the stress on new technologies in 
the schools, and one is faced with 
new generations of listeners who 
are more aware, more educated mu- 
sically and more demanding over 



have brought our business right 
into the motion picture and televi- 
sion arenas. 

Our recording techniques have al- 
ways been more advanced than oth- 
er media methods. With sU-reo Ude- 
vision sets already on the market, 
we will be able, through the digital 
recording process, to upgrade the 




'The CD does not lie. 
It cannot hide 
sloppy or 
inferior technique' 



Mu hael Hrrnikrr, a formrr rice premdrnt of 

n&rat RCA Krmnb, is rurrrnlly under 
nirilmcl to CBS Records as an independent 
prod urer/consutta n t. 



technological rehnenients. 

The CIl was a natural outcome of 
this rapid increase and interest in 
computerized technology. 

In respecting the consumer, 
therefore, we must ultimately cre- 
ate a higher regard for our own 
work. The public's demands have 
opened up a whole new realm of 
possibilities for the versatile record 
producer. New forms of music, spo- 
ken word and audio/visual projects 



quality of sound in this new area of 
broadcasting. This will create new 
opportunities for all of us. 

Like everyone over the age of 30, 
I was. at first, skeptical of the digi- 
Ul CD. But now 1 have listened, 
learned, and educmted myself to its 
tremendous advantages and its 
wonderful ability to purify and dis- 
till sound. CD heralds an exciting 
future, not only for me as a produc- 
er, but for the entire spectrum of 



music and spoken word. 

The late Goddard Lieberson in- 
sisted that records should be perma- 
nent documents pre.serving critical 
musical moments. The digital CD 
now makes that possible in ways 
never before imagined. However, 
for these documents to be as perfect 
as they can be. the record producer 
must return to first principles. He 
must spend much more time in plan- 
ning and tliinking prior to entering 
the studio. The choice of studkt and 
its ambience becomes even more 
critical; the choice of microphones 
and their placement must be exact. 

The r[) does not lie. It cannot 
hide sloppy or inferior technique. It 
is a faithful representation of what 
has occurred in the studio. 

The challenges for the record pro- 
ducer are greater now than they 
have l)een in 2(1 years, because the 
music-buying public demands a 
higher standard of perfection than 
ever before. Consumers have an 
acute understanding of recorded 
music, and they expect us as pro- 
ducers, to provide that quality. Ca- 
sual approaches must be discarded 
at all stages of the recording pro- 
cess. 

The manufacturer cannot be 
blamed if we don't hold up our end. 
The record producer is the guardian 
of musical integrity, and he has in 
the Compact Disc a perfect means 
to musical ends. The technology 
may have changed, but not the goal. 



Letters to the Editor 



Articles and letters appearing on 
this page scn-e as a forv m for the 
expression of rievs of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, ISIS 
Broadu-ay, Seu- York, N. Y. lOOJS. 



KOm COUHTUT PUK 

Hooray for Reba McEntire. I'm 
glad to see the best female singer in 
country today speak out on the 
growing problem of crossover mu- 
sic (Billboard, Dec. 1). 

The problem is not only with the 
CMA awards, but the Hot Country 
Singles chart as well. Since 1979, 
Ronnie Milsap has delved further 
and further into pop. yet you have 
top-spoited 14 of his 17 single re- 
leases. Alabama has had a big im- 
pact on country music, but songs 
like "Love In 'The First Degree." 
'Take Me Down," "The Closer You 
Get" and "When We Make Ijove" 
should never have been No. 1 on 
country. 

And then there are people like 
Anne Murray, Mark Gray, Lee 
Greenwood, Deborah Allen, B.J. 
Thomas, Gary Morris, Steve War- 
iner. Michael Martin Murphey and 
Kenny Rogers, all of whom have lit- 
tle or nothing to do with real coun- 
try music. And let's not forget Lio- 
nel Richie and Bob Seger, neither of 
whom should have been on the 
charts at all. 

If these singers want to go cross- 
over, fine. But put them on the 
Adult Contemporary chart, where 
they belong. It's time to set some 
limitations on the country chart. 

Bamat Pipai 

OVJIown M(J 



I very much enjoyed the article 
"Are i'aul's Beatles Songs Sacred?" 
in the Talent section Dec 1. but feel 
the need to set the record straight 
on one point. Writer Paul Grein 
quotes producer George Martin as 
calling "Eleanor Rigby" "purely 
Paul's song." 

I beg to differ, but John Lennon 
answered the question himself. In a 
Playboy interview in 1980 he said 
about the song, "Ah, the first verse 
was his and the rest basically 
mine" In 1970, when Jann Wenner 
asked Lennon about the song, he re- 
plied, "I wrote a good half of the 
lyrics or more." 

I love the new record, but this 
song is truly Lennon-McCartney. 

Gerard JeriMT 
Tower Records 
Panorama City. Calit 



SOME aOVIE HISTORY 

Insiili' Track (Die U mentions that 
"The Glenn Miller Story" would 
have been the first mtivie in stereo 
had it l>een so released back in 19r>4. 

While every movie buff must l>e 
pleased that Universal is reissuing 
the film with its original stereo 
soundtrack, it cert;iinly wasn't the 
first movie to hv recorded in stereo. 
Warner Bros. start»:d in multichan- 
nel sound with "Four Daughters" in 
19.'« and "Santa Fe Trail" in 1940. 
Disney followed with "Fantasia" in 
1940. And there were still more that 
preceded "The Glenn Miller Story." 

A goodly numlier of stereo sound- 
tracks have been made available to 
home video on the LaserDisc and 
CED formats. I hope that IJniver- 
sal's example with "Miller" will re- 



sult in more of the original stereo 
masters for older films being locat- 
ed and used. 

Jadi Frost 
HoSywood Home Video 
Sumas. Wash 



UUIM n UU IT B 

From Freddie Mercury and (jueen I 
would expect nothing less than the 
sheer hypocrisy of playing several 
concerts in racist South Africa, and 
then making a donation of royalties 
to a segregated school for handi- 
capped children in the same coun- 
try. But from Billboard I expect 
more than an uncritical announce- 
ment of this crude public relations 
gambit couched in the terminology 
of the regime. 

Your Newsline column of Dec. 1 
says, "The group . . . made the an- 
nouncement toward the end of a 
concert season at Sun City in the 
Republic of Bophuthatswanaland. 
an independent homeland of 
South Africa " (emphasis added). 

There is simply no such thing as 
an "independent homeland" for any 
group of black South Africans. 
"Homeland"" and "bantustan"' is a 
(Millie euphemism for a collection of 
impoverished reservations to which 
blacks are regularly deported by 
force. 

Andy Sctiwart; 
New York 



TUOINS OFF VOCALS 

In response \t> the pair of articles by 
Nelson George dealing with voice 
and production values (Billboard. 
Nov. 17). I find it depressing that a 
singer with a voice as brilliant as 



Jeffrey Osborne's would give up 
some of that individual quality for 
production values. 

I understand that the current 
popular sound in black music stress- 
es a synthesized beat, but I don't 
understand why famous singers 
( who got that way because of their 
voices) would want to give up what 
made them stars. It makes one won- 
der why a record company should 
invest big bucks on a name singer. 
If all that matters is the beat, and if 
vocals have just become another 
part of the record, any studio singer 
could do the job just as well, and for 
a lot less money. 

I grew up in the soul era and 
learned how to appreciate and hun- 
ger for those voices. I love Millie 
Jacksion. and have all her albums. 
But If I heard that the new Millie J. 
album had more production and less 
of her vocal fire, I'd just spend my 
money elsewhere. 

An analogy would be taking a ma- 
jor motion picture star like Dustin 
Huffman and putting him in the 
background of a film along with the 
extras. You know he is in the film 
because you can see him, but you 
never get to see him perform as you 
know he can. 

This all seems to be leading up to 
u time when perhaps the voice will 
not be important at all and live per- 
formances will be a thing of the 
past. Because how exciting can a 
computer be on stage? 

Dand Lopaun 
Los Angelas 
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What could we possibly give you 

for Christmas, Lionel? 



YouVe just about done it all in 1984: 

■ #1 Best-selling album of the year: CAN'T 

SLOW DOWN {Billboard ) 

■ #1 Best-selling album in Motown history: 

CANT SLOW DOWN 

■ Five top 10 singles in one album CAN'T 

SLOW DOWN (it didn't) 

■ CAN'T SLOW DOWN stayed m Billboard's 

top 10 album chart for an entire year, 
while your singles from that album 
stayed in the top 40 smgles chart for the 
same fuU year— and more 

■ First songwriter to have a #1 song seven 

years in a row 

■ Tied with Cole Porter for the most #1 

songs as a writer and second only to 
Irving Berlin (at this time) 

■ First artist to be seen by 3.2 biUion people 

in a single broadcast (1984 Olympics 
Closing Ceremony) 



Congratulations, Mr Richie. 





But what do we do about Christmas? 



C l-ai-l U<x->»iill- ■itnli oi-i—tMtl 



*re[)orted in I S inagaxiru* 
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SCHULTE LEAVES HARTE HANKS 

Named President of Mainstream Communications 



HOUSTON The sak- of Harte 
Hanks' KKBQ-AM-KM here to Gan- 
nett sjf^nals a new phase of Pet*? 
Schultt-'s canwr. St-hulte. who most 
recently ser\ e<l as seniitr vice presi- 
dent for Harte Hanks Radio and 
general manaii^er of KKBQ-AM FM, 
has been named president of Main- 
stream Communicataons, the newly 
fonnetl division of the Mason Best 
Co. in which he has an equity posi- 
tion. 

Currently working on Main- 
stream's initial radio acquisitions, 
Schulte sees the comjiany wilhin the 
next five years owning the full com- 
plement of radio and television out- 
let^i allowable by the FTC. He also 
expects the division to become fur- 
ther involved in the entertjimment 
induslr>' through the production of 
network television programs and 
motion pictures. 

"Radio has had a great run in the 
last three or four years," says 
Schultc*. a pioneer in the resurgence 
of top 40. "And I think it will remain 
a viable medium in the future. We'll 
see some leveling off, which will 
cause problems for marginal opera- 
tors, hut if management can keep 
up with the times and hardest s«»me 
other areas of business — such as 
the many accounts not familiar with 
radio as an advertising medium, and 
the vast amount of co-op buRin«ss 
out there — it will continue to grow." 



Regarding television. Schulte 
sevs it to some extent as a mirror 
image of radio. "Going back to a 
time when there were 4.000 radio 
stations in the countr>'." he says, "it 
was certainly easier to sell than to- 
day with 10,000 Television is grow- 
ing the same way, both over the air 
and with cable, and obviously the 
challenges will be similar" 

Schulte first came to the atten- 
tion of Mainstream's parent compa- 
ny. Mason Best, when principal 
Randy Best was looking to expand 
into media. "He heard about the 
success we had had at KKBQ and 
felt I might be a good choice to get 
It going." says Schulte. 

Schulte has spent the past II 
years with Harte Hanks. He began 
as regional vice president of Tam- 
pa's WRBQ AM FM (W 105. one of 
the initial top 40 stations to re- 
emerge in a dominant position in the 
past five year^) and moved to Bir- 
mingham's WSGN before relocat- 
ing to Houstrm (wo years ago. His 
early background includes exten- 
sive agency and rep ex|ierience. m- 
cluding a stint as senior vice prest* 
dent for F^tman Radio. 

Best, 41. IS one of Houston's lead- 
ing entrepreneurs, with interrsts in 
the publishing industry (Smwmrt 
House and American Hast4.*rs Fund 
are both owned by Mason Best), 
outpatient surgical hospitals (Medi- 



Carol Ford Exits Cleveland 
For WRKS Attemoon Slot 



.NtWYORK "Vou c«n title this 
Carol Ford goes to New York 
City — or 'Bambi Merts Godzilla'." 
jokes Ford, who exits Cleveland's 
WDMT for the afternoon drive silot 
on RKO's Kiss I WRKS) here. Foul, 
who has been the star (>erfornier on 
FM lOH since joining the Beasley 
station four and a half years a^, 
replaces Mary Thomas, who has re. 
turned to crosstow n WBLS. 

'I'm tickled brown to be workinK 
for .Mr. Mayo and Tony Q ," lauirhs 
Ford, whose career has taken an ur- 
ban turn since returning In her 
hometown of Cleveland in !»(«) Pri- 
or to that she held down highly rat- 
ed air stints at King's KYA San 
Francisco and Group Ws WOWO 
Ft. Wayne 

"I've lonR been a fan of Barry 
Mayo's. " Ford says— in fact, it was 
Ford who initially sugxesu-d Mayo 
as WDMT's consultant before he 
was named VP/GM of KISS. "And 
I'm excited about starting my shift 
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on New Year's Eve in Times Square 
(RKO's 1440 Broadway location], 
but I've been having these night- 
mares about being crushiHl by that 
big chrome ball al midnight — my ca- 
reer snuffed out in an instant and 
all — but other than that I'm happy." 

"I go home at night and I can't 
wait to call her up and talk to her," 
enthuse* Tony (^uartan>ne. who has 
been progrwnming WRKS since the 
departure of Sonny Taylor "She's 
the type of p<-rsonality I've always 
wanted to have on the air. What she 
is oflf the radio is what she ia on iL 
She can be funny and serious, but 
altove all she's fun." 

While Kiss's current slogan is 
"More Music, Less Talk," Quartar- 
one promises that won't exactly be 
the case on Ford's show. "I'm not 
flying in anyone from Cleveland 
just to seg records." 

Describing the music as "street- 
minded," Quartarone, who joined 
the station in 1981. ser\ ing first as 
music and research director and 
then as MD, says, "We play what 
New York City wants to hear, 
whether it's Rock Master Scotfs 
'Request Line' or C^yndi Lauper's 
'Time After Time.' We never ques- 
tion the music. If people want it, 
we'll play it." 

That philosophy has netted the 
station a consistent No. 1 standing 
in New York for the past year and a 
half, and alternating lop honors 12- 
plus in the metro (with Z-100). 
"And." promises (juartarone, "Car- 
ol is only going to increase that." 

No replacement at WDMT has 
been named for Ford, who rose to 
prominence in muniing drive, mov- 
ing to afternoons earlier this year. 



Ciil <":irf liiternatiiiruil is likewise 
owned 1 and vast Imnking holdings. 
Elvis Mason is the former chairman 
of the board of Interfirst. America's 
l.^'ith largest banking institution. 

With the takeover of KKB(i-AM 
FM by Gannett. Cos Coppolino, vice 
president of sales for co-owned 
KIIS-AM-FM Los Angeles, has 
been tap|ied to replace Schulte as 
VP/GM. He'll serve witli program 
director John Lander, who has elect- 
ed to remain with the outlets in 
their new ownership structure I Hill- 
iHiard, Dec. SI At KIIS, local sal. - 
manager Lynn Anderson Powell as- 
sumes Coppolino's former position. 



I 





JTT ALEXANDER is back in tlie saddle again in 
an ofricuU programming cmpacity. The former KWK 
St. Louis PD, who joined EZ's B-94 (WBZZ PitU- 
burghl a* aaaistant PD and midday peraonality earlier 
this year, has been acting PD since Guy Zapolcon's 
departure last month Now he'll drop acting— and 
middays, with no replacement named for the latter 

Joining th.- B W, ( WHHM KM Chicagiil lineup in af- 
temotm dnve is former W(iCl. night personality Joe 
Bahaenan. now that Gary Spean is ensconced in the 
WAPP New York 6 to U) p m slot I where he's known 
a« Psycho PspearsI . . Back in Cleveland. WLTF has 
a new nighttime lineup, with Bob McKay returning to 
the outlet, which he programmed when it was WZZP 
This lime he'll do 6 to 10 p.m., as Jack McMahon 
moves into the 10 p.m. to 2 a.m. slot vacated by Jeffrey 
B. Kelly, who now enjo\-s the Grand Strand life of 
Conway, S.C.'s WYAV iMyrtle Beach's Wave 104) 

They're letting Joey Reynolds stay up late these 
days. Late enough to spend 40 hours on the air non- 
stop on WFIL last »<-. i ■ ■ . tied the starving 
Ethiopians $100,000 I : sales manager at 

WFILand its FM count. I . is Olff Winkler. 

Pilling that post at KulUlu s WGRQ is Jelf Hy 
Meanwhile, in Portland, Jay Juslire walks across 
town from his GM gig at KWJJ/KJIB to become sU- 
tion manager and director of sales for Srnp|>s-How- 
ard's country outlets there, KUPL-A.M FM Across 
town at KGW, Mike Dirks is upped to Pit after four 
months acting in that capacity since Bill .Minrkler left 
for King's .San Francisco outlet. KYA. 

Steve St'OTT also drops acting from his title, be- 
coming PD for GreaU-r Media's KHTZ l.<is Angeles, a 
post vacant since Rie Lippincoll's move northward to 
KYIII' San Francisco Scott, who has worked at the 
AC outlet which these days refers to itself as "playing 
the greatest hits of all times." reports tn .iperations 
manager Jay Clark, who had a few ..Iher announce- 
ments, including the promotion of Meredith May to 
the post of director of marketing and promotion for 
KH'TZ She's been doing that over at KRLA, and will 
continue .mce it's official Ihnl Greater .Media owns the 
oldies nutlet Keri Krelty. meanwhile, will add KRLA 
to her KHTZ promotion manager duties And over on 
the sales side of KHTZ. Derek Beesemyer is upjied to 
national sales manager, anil lo and behold, he'll hold 
that title over KKI.A too 

Over at the soon-to-be KIIS-AM. WAVA Washing, 
ton's J J. McKay hops on board in the midday slot . . . 
Across town al KI.AC. the sale is complete and the 
move has been made. Cap Cities' KLAC/KZLA can 
now be found at 4000 Alameda Blvd., Burbank, Calif. 
giiilO, or reached at (818) 842.0600. As to why you 
should remember that, operaliona manager Bill 



Earth To Evwiys. K.eanh (K101 FM) air perwiwMy Bhan BWno. 
watoomea PM Evwty, fight, as an m-sludn gimt on hit ar aML Shown 
Itwm is PolyGrwn'i Jal Ljutar. 



Maync is kioking for an AM ovemighter. Exiting the 
legendary country outlet are Gene Priee and Chrto 
l.,ane, with KZLA's Stoney Richards segueing to 
KLAC afternoon He's joined by Scott Carpenter 
(who, if you're keeping track, came in from WCAO 
Baltimore to do mornings), folknved by Mike O'NcM 
in middaya. Mnfgie Ross now follows Stoney ii 
nighta. 

Moving up to .San Francisco from San Diego's KGB 
is K lOl's newly hu*d promotion director Cindy Spo- 
dek Ex KITS PD Jeff Hwitcr (and San Diego'a 
XTRA as well) has hung out hit eoaniltant shingle, 
with Sacramento's KWOD alrewijr on the line. Yoo 
can reach him at (415) 485-1882 . . . Over at KCBS 
Newsrwlio, Betay Rownbcrg (ex-KSFO) and Sjtna. 
ler Jackaon lex-KBLX) join the full-time reporter, 
lineup ' 

Jl'DITH Bl'RNS (not George's wife) become* 
ViFTQ Worcester's promotion director . . . Ctnrilc 
O'Neal exit* hi* WMA() Chicago morning slot . . ., 
Mike Hendenoa leave* his KQRS Minneapolia VP/' 
GM job Stephen Anthony a upped to PD at Moo- 



Scott Alexander stops 
the acting' to assume 
the PD post at WBZZ 



treal's CKijM (with vice president of programming 
Rob BraMc concentrating on the FM AOR CHOM 
aide of life). 

We promised we'd report back on just what 
WNEW AM and WASH are caro-ing from the Satel- 
lite Music Network, and the answer is just commer 
cials. though the New York nostalgia outlet and the 
Washington top 40 station do have the options to pKk 
up any and all the senricei of SMN's Stardust and top 
40 formats reapectireljr. ^ 

After more than 40 yean on the air in Pittsburgh. 
Art Pallan retires next February. He's been heard on 
KDKA .since 19.% No word on who'll get the market 
fixture's current midday slot . . . Also exiting the 
Group W station is news director Cary Froseth. "'■'W 
will not be replaced since those ehom now fall tmitr 
the jurisdiction of PD Chri* WlWag. 

Across town at WTAE, Johmiy WUHans will be va- 
cating his overnight slot this spring for some inside 
unspecified daytime work at the Hearst statioa. 
KDKA weekender Sara l^kard will replace him ia : 
overnights 

WAMO FM, which had attempted to delve into FM j 
sports programming, has given up TV personalis j 
Siam Nover exits his evening sports talk show, witfc 
the Maulers exiting the city entirely. The I'SFL team ^ 
has folded. Also off the urban outlet is Alan Jen- 
nings' lifestyle news features, with KDl.A Oakland 
IM-rs.iiiality Barry Pope joining mcumbenl Allen Har- 
rison for a two-person morning show entitled "Mr 
Harrison's Neighborhood." 

(Continued on paf 10 
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I^ESTt^OOD OME PRESENTS 




PLAYBACK: ^ Reu/eiv of 79 



JOHN 
MEliENCAMP 




£XCZ.L/S/V£S; 
IHE CARS 
JOHN COUGAR 
MELLENCAMP 
JOURNEY 
STEVIE NICKS 
HUEY LEWIS 
& THE NEWS 
PAT BENATAR 
38 SPECIAL 
LOVERBOY 
ASIA 

SAMMY HAGAR 
THE PRETENDERS 



Sl/perstar C oncert Seri es 

Expands Throughout the Year 



u 



CONCERTMASTER II 
Mobile Recording Studio 
Launched 



r c h 




CHICAGO OFFICE OPENS 



CONCERT HOUR FEATURES 
CHAKA KHAN 



MARY 
TURNER 
Interviews 
ZZTOP 

OFF THE RECORD 

Live From alley's 
Celebrates 
5TH YEAR With 
CHARUE 
DANIELS 



Wdldenbooks Review 

Premieres 



u n e 



LINDA RONSTADT 
Simulcast with HBO 



THE PRETENDERS Simulcast with MTV 



GOES PUBUC 

SID McCO Y CULTURE CLUB 

Profiles Simulcast 
RICK JAMES with HBO 

A Tribute to MARVIN GAYE 
DR. DEMENTO Celebrates April Fools 



MORRIS. AMBROSE, COHEN 
JOIN WESTWOOD ONE 
MANAGEMENT TEAM 
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4/' 




SATELUTE DEUVERY 
SYSTEM 

Westwood One txcomes first independent 
network on Satcom l-R. . . Builds West Coast 
earth station 



RADIO ESPANOL S 
EXCLUSIVE OLYMPICS 
COVERAGE 



DURAN 
DURAN 
Simulcast 
with 
CINEMAX 



ELTON JOHN UVE IN CONCERT 
via satellite 




OFF THE RECORD SPECIAL 
Exclusive: Pat Benatar 
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Westwood One Presents 
AM Jarreau % Heli^M Hancliester 

STAR TRAK PROFILES 
EXCLUSIVES: 



Barry Manilow 
Barbra Streisand 



Barry Gibb 
Herb Alpert 



SPECIAL EDITION 
Profiles 
TINA TURNER 



e c e m b • r 



A CONVERSATION WITH 
BRUCE SPRINGSTEEN 



SCOTT SHANNON S 
ROCKIN- AMERICA 
TOP 30 COUNTDOWN 
Premieres 



RADIO VOTES 
tfESTtfOOD t3NE 

PROGRAM SUPPLIER 
OF THE YEAR 
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FOR THE BIGGEST EVEFSTS 0/\ RADIO, IT'S WESTWOOD OISE...AnD OlSLY! 



'Nashville 's New Hit Music FM' 

St. John Takes Over as Y-107 GM 



NASHVILLE "Making a profit is 
my short and longterm f^oal," ad- 
mits Michael St. John, the newty ap- 
pointed general manager of Y-107 
(WYHY) here. "Our intention is to 
make Y-107 a ver>' competitive and 
strong force." 
The Sun Group station is now con- 

Fairtanks Sells 
KCMO-AM-FM 
To Summit 

KANSAS CITY Family-held Fair- 
banks Broadcasting here has sold 
KCMO-AM-FM to Winston-Salem. 
N.C. -based Summit Communica- 
tions for an undisclosed sum. The 
sale of the news/talk AM and coun- 
try FM station is surrounded by 
speculation, as the parent compa- 
ny's chief. Richard M. Fairbanks, is 
nearinK retirement age with no 
known heir in sight 

A company spokesman says Fair- 
banks comes to the office approxi- 
mately once every two weeks, and 
Fairbanks officials were unavail- 
able for comment at presstime. As 
such, it remains uncertain whether 
the firm's other properties — the AC 
outlets WVBF Boston and WRMF 
West Palm Beach. Fla., as well as 
two cable franchises — will go on the 
block. 

The Fairbanks purchase of then 
KCMO/KCEZ, acquired in June, 
1983, was negotiated by president 
Bill Milliard, who exited the compa- 
ny to head Blair's Owned Station di- 
vision with Blair's purchase of Fair- 
banks' WIBC/WNAP Indianapolis 
and KVII^AM-FM Dallas. 

As for Summit's intentions for 
the new acquisitions, the company's 
radio division head Allen Shaw, who 
credits Milliard with helping on this 
transition as well, says he is "not 
anticipating any format or person- 
nel changes at present." Summit, 
which now owns 10 stations, is pro- 
gressing on a course of expansion 
laid out last year. 
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sidered an also-ran in both billing 
and numbers against competing 
contemporary music stations 
WKDF (the AOR outlet which 
leads the pack ) , George Johns<on- 
sulted WLAC-FM, top 40 KX 104 
(WWKX. licensed to Gallatin), and 
similarly-programmed WZKS in 
Murfreesboro. 

Familiar with the market in great 
detail, St. John returns to the city 
where he programmed KX 104 to 
dominance for six years until his ap- 
pointment as national PD of the 
Nashville-based Sun Group earlier 
this year. He had been headquar- 
tered in the chain's Birmingham 
outlet KXX 106 (WKXX). The pro- 
posed sale of the chain (formerly 
Mooney Broadcasting, which re- 
cently relocated here from Knox- 
ville) to Sillerman-Morrow Broad- 
casting was voted down earlier this 
fall, and according to St. John, no 
other offers are being entertained. 
One problem not faced by Y-107, 



the former WCOR FM licensed to 
Lebanon, is the difficulty usually in- 
herent in a peripheral license serv- 
ing a larger metro. In addition to 
carrying a heavy play-by-play 
schedule of Vanderbilt sports, the 
station is located in the center of 
town on Eighth and Division. 

Equally happy with program di- 
rector Gabe Hobbs and the direc- 
tion of the station, which he terms 
"a hit music format geared towards 
adults," St. John is turning his ener- 
gies towards sales. "We want to 
shore up our positioning and pre- 
sent ourselves on the streets as a 
station that is successful," says St. 
John, who replaces the exiting Mike 
Slinski at the station billing itself as 
"Nashville's New Hit Music FM." 

"It's a ground floor opportunity 
for advertisers," he continues. "Not 
only are we very cost efficient, but 
we offer services [i.e. remotes ] and 
ways of reaching the customer that 
other stations aren't doing." 



Ginsberg Gets Into Video 

Buys Clip Outlet with Garabedian 



BOSTON Veteran radio personal- 
ity Amie "Woo Woo" Ginsberg is 
leaving his six-year station manag- 
er post at WXKS-AM-FM here to 
join a growing circle of air talents 
entering the booming video indus- 
tr)'. Together with Boston personal- 
ity John Garabedian. Ginsberg has 
purchased the Rick Sklar-consulted 
Channel 66 (WDJD-TV), Boston's 
first 24-hour video music station. 

Ginsberg came to fame in the '50s 
and '60s with his airshift on then- 
rocker WMEX Boston, which Gara- 
bedian joined in the early 'TOs. 
While his post at WXKS has been 
filled by recently promoted general 
manager John Mitchell and new re- 
cruit Bob Bittner as operations 



manager, Ginsberg retains a partial 
ownership in the "Music Of Your 
Life" AM da.vtimer and top 40 FM 
station. Both are properties of the 
Medford. Mass. -based Pyramid 
Broadcasting. The AM outlet plans 
to go fulltime by Jan. 1. 

As for Channel 66, Ginsberg says 
the UHF station should be on the air 
by the end of this year. According to 
Ginsberg, the station's 1,250 foot tv 
tower is the city's tallest, enabling it 
to reach the entire Boston market. 
The channel will also benefit from 
the FCC regulation that all local ca- 
ble outlets must carry the city's 
UHF ventures as well. 

KIM FREEMAN 



Jim Snowden Departs from 
Morning Slot at WBLS 



NEW YORK The parade of morn- 
ing personalities at WBLS here con- 
tinued to roll by with the Nov. 30 de- 
parture of recent recruit Jim "The 
Snowman" Snowden from that time 
slot. Snowden, who joined the Inner 
City-owned urban contemporary 
outlet in August, is the latest in a 
series of morning personalities at- 
tempting to fill the void created by 
Kenn "Spider" Webb, who left the 
WBLS morning post for competitor 
WRKS a year ago. 

Inner City and WBLS general 
manager Charles Warfield says 
Snowden "requested a re-evalua- 
tion" of his position at the station 
and is still on the WBLS payroll. 
"We were happy with his show," 
Warfield adds. 

WBLS's hiring of Snowden had 
been called by some a revenge move 
on the part of Inner City, which re- 
cruited former WYLD New Orleans 
program director Brute Bailey to 
program its KGFJ/KUTE Los An- 
geles outlets this summer. Before 
Bailey made that move, however, he 
was lured to Amaturo's K.MJQ 



Houston with a bigger money offer. 
Rumor has it that Inner City 
brought Snowden from KMJQ to 
WBl£ for a six-figure "no cut" con- 
tract. 

Warfield is quick to deny that re- 
venge played any part in Snowden's 
relocation. "We were looking for a 
good morning man. and Snowden 
was available," he says. Warfield 
would not disclose tfie financial 
terms of Snowden's contract 

Gary Byrd, a former air personal- 
ity on inspirational black outlet 
WWRL New York and current talk 
host on the city's WLIB (WBLS's 
AM sister station), as well as a re- 
cording artist and songwriter, is fill- 
ing in for the time being. 

For the record, Warfield denies 
another rumor that WBLS is mov- 
ing Uiward complete adoption of In- 
ner City's 'Quiet Storm" format. At 
present, the station carries the 
adult-oriented urban format during 
its 10 p.m.-2 a.m. slot, but Warfield 
says. "We have no plans of expand- 
ing upon that." KIM freeman 
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STATION . 



ADDRESS. 

CITY STATE ZIP: 
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CATEGORY ENTERING: (check one only) 

STATION OF THE YEAR 

in present rormat since mo yr:. 



_ PROGRAM DIRECTOR OF THE YEAR 
in present position since mo yr 



-PERSONALITY OF THE YEAR 
daypart since: mo: yr 

-INTERNATIONAL PERSONALITY OF THE YEAR 

military commercial 

market: dayparl 



FEATURED PROGRAMMING 

station produced syndicalor/network produced 

MARKET INFORMATION: 

(American entrants state Arbitron market served and sue) 
MAJOR 1 -30 # markel 



markeL 
market- 



MEDIUM 31-1(M) # 

SMALL 101-over # 

(Canadian applicants slate markel and metro population 

contemporary hit/ 

adult contemporary 

urban/black 

country 

All entnes must be submitted no later than Jan I. I98S 10 
Rollye Bornslem Radio Editor 
Billboard Magazine 9107 Wilshire Blvd Beverly Hills. CA 90210 
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AOR 

MOR/noslalgij 

miscellaneous 

(please describe): 




TENNECO 
ANNOUNCES A 
BREAKTHROUGH 
IN SOUND: 
ULTRASOUND'" 



A new generation of phono- 
graph compounds that actually 
tests 2-3 dbs better than the 
competition. 

ULTRASOUND advances the 
state of the art: It eliminates car- 
bon black and other additives 
that can interfere with the purity 
of recorded sound. 

ULTRASOUND has the unique 
ability to press consistently 
and precisely because 
ULTRASOUND can be custom 
formulated to match the needs 
of your pressing equipment — 
whatever it is. 

ULTRASOUND actually gives a 
new dimension of clarity to your 
pressings. Hear it once and 
you'll never settle for sound 
that's less than ULTRASOUND. 

ULTRASOUND is as close as 
a phone call to Tenneco Poly- 
mers, Inc., at (713) 757-2566, 
Mart<eting Department, 
RO. Box 2511, Houston, 
Texas 77001. 




ULTRASOUND 



CUT ABOVE THE REST 



BUILDING ON QUAUTY ITENNECOJ 
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REGION 1 

CT.MA,M£.NV State.Rt.VT 



HAIL t OATCS 

METHOD OF MODERN LOVE 



WHAM FEATURING GEORGE MICHAEL 

CARELESS WHISPER 



PRINCE 

I WOULD DIE FOR YOU 



WCUV ejngor. ME 
WIGV Bath. ME 
WHTT Boston. MA 
WXKS-FM (KISS) Boston, MA 
WBEN^M Butlalo NY 
WKBW Buffalo. NY 
WHYS Buffalo . NY 
WERZ Eietef . NH 
WnC^M Hartfofd. CT 
WFEA Manchester. NH 
WKCI(KC'IOI) NewHaven.CT 
WJBQ Portland. ME 
WSPK Poughkeepsie. NY 
WPRO^M Providence. Rl 



WMJQ 
WPXY 
WGFM 
WFLY 
WRCK 



Rochester. NY 
Rochester. NY 
Schenectady. NY 
Troy.'Albany. NY 
Utica/Rome. NY 



NATIONAL 

178 R£PORTC»S 



HAIL » DATES 

METHOD OF MODERN LOVE kca 



PFHNCE 

I WOULD DIE FOR YOU MumciiKm. 



WHAM FEATURING GEORGE MICHAEL 

CARELESS WHISPER coimmu 



CULTURE CLUB 

MISTAKE NUMBER THREE cnc 



BARBRA STREISAND WITH KIM CARNES 

MAKE NO MISTAKE (HE'S MINE) ccxuMei> 



NEW TOTAL 
ADOS ON 
101 101 



98 113 

69 97 

59 S9 

44 44 
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REGIONS 

Al ,AR,LA.MS,W«1 TN TX 



PRINCE 

I WOULD DIE FOR YOU 



HAU It OATES 

METHOD OF MODERN LOVE 



CULTURE CLUB 
MISTAKE NUMBER THREE 



KHFI Austin, TX 
WFMF Baton Rouge. LA 
WQIO Biloti. MS 
WKXX(KXX.106) Birmingham. 
AL 

KITE Corpus Chrisli. TX 
KAFM Dallas. TX 
KAMZ El Paso. TX 
KSfl El Paso. TX 
KtSR Fort Smith, AR 
WQEN ((^ 1 04) Gadsden, AL 
KILE Galveston. TX 
KKBQ(93-FM) Houston. TX 
WTYX Jackson, MS 
KKTK Little Rock. AR 



KBFM Mcallen Bro»nsv TX 
WMC-FM (FM- 1 00) Memphis. 
IN 

WJD<} (0-101) MendiaivMS 
WABB^M Mobile. AL 
WHHY-f M Montgomery. AL 
WWKX (KX'104) Nashville. TN 
WEZB (B-97) New Orleans, LA 
WTIX Nev> Orleans, LA 
KrtT San Antonio. TX 
KTni San Antonio. TX 



REGION 2 

OC-O C .MO NJ,^fY Metro PA. WV 



REGION 4 

it.lN.Kv Ml.OM.Wi 



REGION 7 

A/.Soothern CA.CO>fl. 
NV/W.UT 



PRINCE 

I WOULD DIE FOR YOU 



HALL 4. OATES 

METHOD OF MODERN LOVE 



PRINCE 

I WOULD DIE FOR YOU 



HAU « OATES 

METHOD OF MODERN LOVE 



WHAM FEATURING GEOftGE MICHAEL 

CARELESS WHISPER 



WHAM FEATURING GEORGE MICHAEL 

CARELESS WHISPER 



IWOUIOOIEFORYOU 



HAU « OATES 

METHOD OF MODERN LOVE 



WHAM FEATURING GEORGE MICHAU 

CARELESS WHISPER 



WFBG Altoona,PA 
WJLK.FM Asbury Park. NJ 
WBS8(B-104) Baltimore, MD 
WMAR-FM Balhmore, MD 
WVSR Charleston. WV 
WZYQ(Z104) Frederick. MD 
WKEE Huntington. WV 
WBLI Long Island. NY 
WHTZ(MOO) Ne«York.NY 
WKTU New York. NY 
WPU New York. NY 
WKHI Ocean City. MO 
WCAU-FM Philadelphia. PA 
WUSL Philadelphia PA 
W8ZZ(B-94) Pittsburgh. PA 



WHTX Pittsburgh. PA 
WPST Trenton. NJ 
WASH Washington, OC 
WAVA Washington, DC 
WR<}X((}'107) Washington, OC 
WOMP-FM Wheeling, WV 
WILK Wilkes Barre. PA 
WKR7 Wilkes Barre PA 
WQXA((}-106) York. PA 
WYCR York. PA 



WKDO Akron. OH 
WBWB Bloomington . IN 
WCIL-FM Cartiondale. IL 
WB8U FM lB-96) Chicago. IL 
WCCI-FM Chicago . IL 
WLSAM/FM Chicago, IL 
WKRQd^lOZ) Cincinnati. OH 
WOMT Cleveland . OH 
WGCL Cleveland. OH 
WNCI-FM Columbus. OH 
WXCT-FM (92X) Columbus. OH 
WCZT Detroit. Ml 
WDRQ Detroit. Ml 
WHYT Detroit Ml 



WNAP Indianapolis. IN 
WZPL Indianapolis. IN 
WVIC Lansing Ml 
WZEE Madison. Wl 
WKTI Milwaukee. Wl 
WZUU Milwaukee Wl 
WKZW(K2'»3) Peona.lL 
WRKR Racine, Wl 
WZOK Rockford, IL 
WSPT Stevens PornI, Wl 



KKXX Bakersfield. CA 
KIMN Denver, CO 
KOAQ(Q.103) Oenvw.CO 
KPKE Denver. CO 
KLUC Las Vegas. NV 
Kits Los Angelts. CA 
KKHR Los Angeles. CA 
KOPA Phoenu. AZ 
KZZF Phoenix. AZ 
KFMY Provo. UT 
KOZA Pueblo, CO 
KRSP Salt Lake City, UT 
KS0O-FM(KS 103) San Diego, 
CA 



XTRA SanDwgo, CA 
KIST Santa Barbara, CA 
KHYT Tucson, AZ 
KRQQ Tucson, AZ 
KTKT Tucson. AZ 



REGION 3 

FL.GA,NC SC,t«r TN V* 



REGION 5 

lA KS.MN.MO.NE.ND.OK.SO 



REGION 8 

AR, Northern CA.fD.UT.rtertnwn 
NV.OR.WAWY 



HAU « OATES 

METHOD OF MODERN LOVE 



PRINCE 

I WOULD DIE FOR YOU 



CULTURE CLUB 

MISTAKE NUMBER THREE 



PRINCE 

I WOULD DIE FOR YOU 



HALL & OATES 

ME THOO OF MODERN LOVE 



THE POINTER SISTERS 

NEUTRON DANCE 



HALL « OATES 

METHOD OF MODERN LOVE 



PRINCE 

I WOULD DIE FOR YOU 



WHAM FEATURING GEORGE MICHAEL 

CARELESS WHISPER 



WISE Asheville. NC 
WQXI^'M (944}) Atlanta. GA 
WVEE (V lOB) Atlanta, GA 
WZGC(Z.93) Atlanta. GA 
WBBI^FM Augusta. GA 
WSSX Charleston.se 
WBCY Charlotte. NC 
WCKS(CK'IOl) Cocoa Beach. 
FL 

WNOK FM Columbia, SC 
WNFI (1-100) Daytona Beach. FL 
WDCG(G-105) Durham. Raleigh. 
WFLB Fayetteville. NC 
WR(}K Greensboro, NC 
WANS Greenville. SC 



WOKI Knoxville. TN 
WHYMY IOO) Miami. FL 
WINZ FM(|.95) Miami. FL 
WKZQ-FM Myrtle Beach. SC 
WNVZ Norfolk. VA 
WBJW Orlando. FL 
WRVQ (0-94) Richmond. VA 
WXLK(K-92) Roanoke. VA 
WAEV Savannah. GA 
WZAT (Z- 1 02) Savannah. GA 
WR8Q(O105) Tampa. FL 
NC WSEZ Winston-Sslem. NC 



KFVR Bismarck. NO 
KFMZ Columbia, MO 
KIIK Davenport. lA 
KMGK Des Moines. lA 
WEBC Dululh. MN 
KOWB Fargo ND 
KKXL-FM Grand Forks. NO 
KRNA Iowa City, lA 
KBE0(O104) Kansas City, MO 
KOWB-AM Minneapolis, MN 
KOWB-FM Minneapolis, MN 
WLOL Minneapolis, MN 
KJYO(IU-103) Oklahoma City. 
OK 



KQKO Omaha. NE 
KKLS-FM Rapid City. SD 
KKRC Sioux Falls. SO 
KHTR SI Louis, MO 
KDW Topeka, KS 
KAYI Tulsa, OK 
KRAV Tulsa, OK 
KFMW WaterkM, lA 
KEYN-FM Witchita . KS 



KYYA Billings, MT 
KBBK Boise, ID 
KTRS Casper, WY 
KtHOX Fresno, CA 
KYNO-FM Fresno, CA 
KGHO Hoquaim, WA 
Lewiston. 10 
Modesto CA 
Modesto. CA 
Monterey. CA 
Portland. OR 
Sacramento. CA 
Sacramento. CA 



KITS SanFranciseo.CA 
KWSS SanJosa.CA 
KSLT San Luis Obispo, CA 
KPLZ Seattle, WA 
KUBE Seattle, WA 
KNBQ Tacoma. WA 



KOZE 
KHOP 
KOSO 
KlOO 
KMJK 
KSFM 
KWOO 



KSKO Salem, OR 
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biiiboord HOT 100 SINGLES RETAIL ACTION 



A Mvekly comptlMten ot "bmhoul". i c . stngti^^ A*in 
inrtial mow«m«nl indKM>v«ol ugni'icanl tulurv mIvs 
CWlenliAl. buT nol yrl on the lop 30 litis o( the retaders 
And ontt-&!ops cuirentt/ rcporT>t>g to tfw Mol 1 00 Singles chart 



REGION 1 

CT MA, ME NY stale.W.VT 



FOREIGNER 

I WANT TO KNOW WHAT LOVE IS 



ALPHAVlUE 

BIG IN JAPAN 



GUIFFRtA 

CALL TO THE HEART 



Bee Gee Oisl. Latham. NY 

BuHalo Enlerpritei I Slop Bulfalo. NY 

Cambhdce 1-Stop Framinglum, MA 

Cavages Dewitt. NY 

Central Record d Tape S.Windsor. CT 

Cutler's New Haven. CT 

Dicks One Stop Dedtiam. MA 

Discount Records Cambridge, MA 

Easjr Records 1-Stop N.Quincy, MA 

Eierett Music Everett. MA 

Good Vibrations Canton. MA 

House ol Guitars Rochester, NY 

Music Suppliers One-Stop Needham. MA 

Northeast I Stop Troy. NY 

Peters 1-Stop Norwood. MA 

Record Giant Utica NY 

Record Theater BuHalo. NY 

Rhody's Warwick. Rl 

Trans-World 1-Stop Latham. NY 



REGION 2 

DC DC MD rij NY Mo1ro.PA.WV 



GENERAL PUBUC 

TENDERNESS 



CHICAGO 

YOU'RE THE INSPIRATION 



ELTON JOHN 

IN NEON 



A- 1 One Slop New York. NY 

All-Service One-Stop Union. NJ 

Alpha Rack New York. NY 

Alwic Records Elizabeth. NJ 

Banel Oisl. Broni. NY 

CdM 1-Stop Hyattsville. MO 

Eastern One-Stop Philadelphia. PA 

EIroy Enterprises Roslyn. NY 

Gallery of Sound Wilkes-Barre, PA 

Harmony Music Bronx. NY 

J&R Music World New York. NY 

JEK Enterprises Baltimore. MO 

Kemp Mill Bellsville. MO 

Mobile One-Stop Pittsburgh, PA 

Music Factory Brooklyn, NY 

Musical Sales 1 Stop Baltimore, MD 

Musicden Edison. NJ * 

National Record Marl Pittsburgh. PA 

Oasis Pittsburgh. PA 

Oasis Bethel Park. PA 

Peaches Rockville. MD 

Record t Tape Ltd. Washington, OC 

Record Bar Morgantown, WV 

Richmond Bros. 1-Stop Pennsauken, NJ 

Sam Goody Baltimore. MD 

Sam Goody Philadelphia. PA 

Sam Goody Masapequa Masapequa. NY 

Seasons Four Records Hyattsvllle. MD 

Shulman Rec. Co. Cinnaminson, NJ 

Tape King One Slop Hillside. NJ 

The Wll Brooklyn. NY 

Tower New York. NY 

Universal One-Stop Philadelphia. PA 

Waxie Maiie Washington. DC 

Wee Three Philadelphia. PA 

Win 1 -Stop Long Island City. NY 



NATIONAL 

196 REPORTERS 



GUIFFRIA CALL TO THE HEART camcl xca 

TEENA MARIE LOVER GIRL mc 

FOREIGNER I WANT TO KNOW WHAT LOVE IS muintic 

STEVIE WONDER LOVE LIGHT IN FLIGHT moiowm 

DAVID BOWIE TONIGHT [w u<iric> 



NUMBED 
REPORTINC 
24 
22 
22 
20 
18 



REGION 3 

a.Gf.NC.SC.East TN.V* 



CHICAGO 

YOU Re THE INSPIRATION 



FOREIGNER 

t WANT TO KNOW WHAT LOVE IS 



GUIFFRIA 

CALL TO THE HEART 



Album Den Rtchmond. VA 

Brbb One Stop Charlotte. NC 

Camelot Atlanta, GA 

Camelot Oaytona Beach, FL 

Camelot Winston-Salem, NC 

Coconuts Atlanta. OA 

Coconuts Jacksonville. FL 

Grapevine Records Charlotte. NC 

Jerry Bassin's 1-Stop N Miami Beach, FL 

Nova Records 1-Stop Norcross, GA 

One Stop Att^ta. GA 

Oz Records Stone Mountain, GA 

Peaches Ctearwater, FL 

Peaches Greensboro. NC 

Peaches Richmond. VA 

Peaches Ft Lauderdale . FL 

Q Records Miami, FL 

RPM Associates Fairlax. VA 

Record Bar Durtum , NC 

Record Bar Savannah, GA 

Sounds Familiar Columbia, SO 

Specs Miami , FL 

Starship Records Savannah. GA 

Tara Records 1-Stop Atlanta. GA 

Tidewater One-Stop Norfolk. VA 

Tracks Records Norfolk, VA 

Turtles Atlanta. GA 



REGION 4 

ILIN.KY.MI.OH.WI 



BILLY OCEAN 

LOVER BOY 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



DAVID BOWIE 

TONIGHT 



Ambal One-Slop/Record Theater Cincinnati, OH 

Angot 1-Stop Detroit. Ml 

Buzzard's Nest Columbus. OH 

Camelot Mt Prospect. IL 

Camelot N Canton. OH 

Centra Columbus. OH 

Flipside Records Arlington Heights. IL 

Gemini One Stop Cleveland. OH 

Laury's Records Des Piams, IL 

Mainstream Records Milwaukee. Wl 

Martin & Snyder Deart>Ofn, Ml 

Music Peddlers One Slop Troy. Ml 

Musicland Norndge , IL 

Northern Record 1-Stop Clevelartd, OH 

Oranges Chicago. IL 

Peaches Cincinnati. OH 

Radio Doctors Milwaukee. Wl 

Rapid Sales Madison. Wl 

Record City Skokie, IL 

Record Works Bellvue Park. IL 

Rose Records Chicago. IL 

Scott's 1-Stop Indianapolis, IN 

Sound Video One Stop Niles, IL 

The Record Store Chicago, IL 

Vinyl Vendors Kalamazoo , Ml 

Wai Works Owensboro. KY 



REGION 5 

lA.KS.MN MO.NE.ND.OK.SO 



GUIFFRIA 

CALL TO THE HEART 



TEENA MARIE 

LOVER GIRL 



DAVID BOWIE 

TONIGHT 



Brovrn Bros. One-Stop Minneapolis. MN 

CML-OneStop St Louis. MO 

Camelot Wichita. KS 

Dart One-Stop Minneapolis, MN 

Great American Music Golden Valley. MN 

Hastings Lawton. OK 

Music Vision St. Ann. MO 

Musicland Minneapolis . MN 

Musicland St Louis. MO 

Musicland Minneapolis. MN 

Record Bar Norman. OK 

Record Bar Cedar Rapids. lA 

Streetside Records St. Louis . MO 

The Record Shop Edina, MN 



REGION 6 

AL,AR,LA.MS.W«t TN,TX 



MIDNIGHT STAR 

OPERATOR 



GUIFFRIA 

CALL TO THE HEART 



ASHFORD & SIMPSON 

SOLID 



Budget Corpus Chnsti, TX 

Camelot N.Richtand Hills. TX 

Camelot Little Rock. AR 

Camelot Piano. TX 

Central-South One-Stop Nashville. TN 

Disc Records El Paso. TX 

Discount Records Nashville. TN 

H.W. Daily Houston, TX 

Hastings Arlington. TX 

Hastings Austin. TX 

Hastings Houston. TX 

Hastings San Antonio, TX 

Hastings Tyler. TX 

Melody Shop Dallas, TX 

Music City One-Stop Nashville, TN 

Musicland Birmingham. AL 

Peaches Memphis. TN 

Poplar Tunes Memphis. TN 

Star Records El Paso. TX 

Sunbetl Music 1-Stop Dallas. TX 

Teias Tapes & Records Houston, TX 

Western Merch. One Stop Houston, TX 

Wherehouse Records Metaire.. LA 
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REGION 7 

AZ SouThern CA.CO Hl.Southem NV.NM.UT 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



TEENA MARIE 

LOVER GIRL 



DAVID BOWIE 

TONIGHT 



Abbey Road One Stop Santa Ana. CA 

Alta One-Stop Salt Lake City. UT 

Associated One-Stop Phoenix. A2 

Canterbury's Pasadena. CA 

Circles Records Phoenu , AZ 

Dan- Jay Denver. CO 

Independent Records Engiewood, CO 

Licorice Pizza Giendale. CA 

Licorice Pizza San Diego. CA 

Lovell's Whittier. CA 

Middle Earth Downey. CA 

Music Boi Fullerton. CA 

Musicland Murray, UT 

Odyssey Records La;> Vegas, NV 

Peer Records Irvine. CA 

Record Bar Colorado Springs. CO 

Record Bar Salt Lake City, UT 

Record Retreat Los Angeles. CA 

Show Industries Los Angeles. CA 

Sound Barrier Tucson. AZ 

Tower Anaheim. CA 

Tower EICaion.CA 

Tower Las Vegas. NV 

Tower San Diego. CA 

Tower San Diego, CA 

Tower Sherman Oaks . CA 

Tower Los Angeles. CA 

Tower Tempe. AZ 

Tower Parrorama City. CA 

Tower West Covma. CA 

Wherehouse Mission Valley. CA 

Wherehouse Entertainment Gardena. CA 



REGION 8 

AK,Norm«ril CA.ID.MT.Nonhtm NV.OR.WAWY 



TEENA MARIE 

LOVER GIRL 



DAVID BOWIE 

TONIGHT 



PHILIP BAILEY 

EASY LOVER 



Budget Boise. ID 

Budget Cheyenne, WY 

Dan Jay Tuilwila. WA 

Eli't Record ft Tape Spokane. WA 

Eucalyptus Records Napa. CA 

Leopold's Berkeley. CA 

Music People's I Stop Oakland. CA 

Musicland Billings. MT 

Musicland San Jose. CA 

Peaches Seattle. WA 

Rainbow OneStop S.San Francisco,, CA 

Sea-Port I Stop Portland. OR 

Tower Portland. OR 

Tower San Francisco, CA 

Tower Campbell, CA 

Tower Concord. CA 

Tower Sacramento. CA 

Tower Seattle. WA 

Westgate Records Boise, ID 
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TOP ROCK TRACKS 





4 

/ 


/// 
<J / 
/ ARTIST 

/ I *Hf 


Compileil Irom njlionjl alburrvorivnlMl 
radki airplay report*. 

TITLE 


1 


2 


2 




DON HENLEY 

MFTtN 


THE BOYS OF SUMMER 


2 


1 


1 




BRYAN ADAMS 


RUN TO YOU 


3 


14 






FOREIGNER 

»nj»«Tic 


1 WANT TO KNOW WHAT LOVE IS 


4 


4 


4 




PATBCNATAR 

CMRTSAUS 


WE BELONG 


5 


S 


6 




THE KINKS 

ARISTA 


DO IT AGAIN 


6 


3 


3 




JULIAN l£NNON 

ATLAWTi: 


VALOTTE 


7 


12 


20 




GIUFFRIA 

CAMtL MCA 


CALL TO THE HEART 


8 


1 


7 


— 


BOB SEGER 4 THE SILVER BULLET BAND UNDERSTANDING 

CAPt-Ck 


9 


11 


10 




BRUCE SPRINGSTEEN 

CO, L«B;A 


BORN IN THE USA 


10 


a 


28 


— 


BRYAN ADAMS 

AhM 


IT S ONLY LOVE 


11 


t 


5 




RODGER HODGSON 

AbV 


HAD A DREAM 


12 


10 


11 




JOHN CAFTERTY* BEAVER BROWN BAND TENDER YEARS 

scorn BROS 


13 


13 


12 




OCEPPURPU 


PERFECT STRANGERS 


14 


7 


IS 




TOTO 

COLUMBIA 


STRANGER IN TOWN 


15 


» 


SO 




TRIUMPH 

AKA 


SPELLBOUND 


16 


li 


18 




JOHN PARR 

AUAKTIC 


NAUGHTY.NAUGHTY 


17 


17 


41 




PHNJP BAILEY 

C0LUM8IA 


EASY LOVER 


18 


9 


9 




REO SPEEOWAGON 

£P«C 


1 DO'WANNA KNOW 


19 


22 


16 




U2 

rs(.A.*« 


PRIDE (IN THE NAME OF LOVE) 


20 


IS 


14 




HONEYDRIPPERS 

tSPARAWA 


ROCKIN' AT M10NK5HT 


21 


36 






PAT BENATAR 


DIAMOND FIELD 


22 


20 


8 




SURVIVOR 

SCOTTIBROS 


1 CAN T HOLD BACK 


23 


21 


23 




EUROGUDERS 

CauMBiA 


HEAVEN (MUST BE THERE) 


24 


29 


35 




KROKUS 

ARISTA 


OUR LOVE 


2S 


19 


13 




HONEYDRIPPERS 

[S PAflAWJA 


SEA OF LOVE 


26 


31 


34 




DEEP PURPLE 

MCRCURV 


KNOCKING AT YOUR BACK DOOR 


27 


32 






JULIAN LENNON 

AILAKIIC 


TCK) LATE FOR GOOOB /ES 


28 


27 


22 




THE CARS 

fltATRA 


HELLO AGAIN 


29 


3S 


49 




PLANETP.PROJECT 

MCA 


WHAT 1 SEE 


30 


28 


27 




FRANKIEGOESTOHOUVWOOD TWO TRIBES 

/TT SIANO 


31 


26 


21 




SCANDAL FEATURING PATTY SMYTH HANDS TIED 

COlJMeiA 


32 


24 


25 




BILLY IDOL 


CATCH MY FALL 


33 


NEW^ 


DON HENLEY 


SUNSET GRIU 


34 


33 


31 




AUTOGRAPH 


TURN UP THE RADIO 


35 


4« 






DAVID BOWIE 

tMI AMERICA 


TONIGHT 


36 


23 


29 




PETER WOlf 

tMI-AM(RCA 


1 NEED YOU TONIGHT 


37 


34 


37 




AC/DC 

AnjlNTtC 


JAIL BREAK 


38 


31 


17 




MOLLY HATCHET 

fP*C 


SATISFIED MAN 


39 


NEW^ 


SURVIVOR 

SC0TT1BBOS 


HIGH ON Y(DU 


40 


30 


26 




PAUL MCCARTNEY 

COLUMBIA 


NO MORE LONELY NIGHTS 


41 


43 






LOS LOBOS 

5CAV* W ARTIER BROS 


DON T WORRY BABY 


42 


40 






REOSPEEDWAGON 

EP»C 


CAN'T FIGHT THIS FEEUNG 


43 


4S 






U2 

ISUkND 


WIRE 


44 


41 


32 




HUEY LEWIS AND THE NE1NS WALKING ON A THIN LINE 

CMRYSAUS 


45 


NEW^ 


MOLLY HATCHET 

EPIC 


STONE IN YOUR HEART 


46 


47 






BRYAN ADAMS 

AAM 


SUMMER OF 69' 


47 


NEW^ 


BRYAN AOAMS 

ALW 


KIDS WANNA ROCK 


48 


37 


39 




VAN HALEN 

lAAHNeRUROS 


HOT FOR TEACHER 


49 


48 


33 




OARYL HALL t JOHN DATES OUT OF TOUCH 

l*CA 


50 


39 


30 




THE J.GEIIS BAND 

EMI AMI RCA 


CONCEALED WEAPONS 



Promotions 



■OVmS HOOD 

KMJK (Magic 1»7 FM) Portland, 

Ore. (top 40) 
Contact: Kathy Callis 
While hunger in Ethiopia has taken 
premier status at fundraisers 
throughout the States, Magic 107 
FM has found another cause to sup- 
port. At least the morning team of 
Alan Itudwill and Kent Phillips 
have. They claim the Ml Hood ski 
areas would better serve the metro 
if they were about, say, 40 miles 
closer to Portland. 

Gresham is clearly the city of 
choice, according to the duo, who re- 
alize no mountain, no skiing. The 
only thing left to do, of course, is to 
relocate Mt. Hood, that majestic 
peak off in the distance over the 
Portland skyline. 

Naming Ross Island Sand & 
Gravel as Magic 107's official Mt. 
Hood Mover, the pair was dis- 
traught to learn that the estimated 
costs of more than $100 million 
would cover only the first 1,000 feet 
of the mountain— an especially dis- 
tressing sutistic in light of the fact 
that the duo had hoped to add anoth- 
er 1.000 feet to the top of the peak in 
order to begin a drive to bring the 
1996 Winter Olympics to Gresham. 

The tongue-in-cheek fundraiser 
has netted callers ranging from ge- 
ologists to realtors offering sugges- 
tions on prime locations for the new 
slot. Also supporting the move is 
Bill Connerly of Timberline Lodge, 
who says shaving 40 miles off the 
trip would certainly boost business 
at his establishment. 

Despite the drawbacks, the team 
says they're committed (or soon 
will be) and vows there are no plans 
to drop the effort now 

THUKSSiniK ■OURNIMS 

WRIF Detroit (AOR) 
Contact: Dare Scutt 
The dreaded reality of Thanksgiv- 
ing dinner usually sets in later in 
the holiday evening, when the mere 
thought of turkey is followed by the 
reality that we will not only be 
thinking about it, but eating it, for 
weeks to come (usually until the 
Christmas ham arrives, which puts 
us in pork city 'til well into the New 
Year). Clever housewives have dis- 
guised the bird in every concoction 
from the unknown ingredients of 
"turkey surprise" to that morning 
favorite, "chipped turkey on toast." 

Getting out of the latter has been 
the purpose of WRIF's "Morning 
After" Thanksgiving Breakfast. 
For two years running, the morning 
crew has broadcast from the histor- 
ic site of the Mayflower Hotel in 
Plymouth, Mich., inviting listeners 
to come in and join in the festivities, 
including everything but turkey. 

Later in the evening, the hotel is 
the scene of a post-Thanksgiving 
party hosted by WRIF, including 
the "Riff Classic Video Collection" 
featuring rare footage of such local 
acts as Ted Nugent and Bob Seger 
as well as the Beatles, Stones and 
other rock immortals. Two cans of 
food (benefitting a local soup kitch- 
en) serve as admittance for both 
functions. 

TME HlUT INDOOR BOLT ROP CONTEST 

KIMN Denver (contemporary) 
"No GuUi, No Glory" is the theme 
behind Kimn's indoor belly flop con- 
test, which is open to all listeners 
weighing in excess of 250 pounds 
willing to embarrass themselves 
publicly with the hope of winning 



prizes, including a Inp for two to 
San Diego, a $100 gift certificate 
from Jerry Leonards, or a lotta lin- 
guini— the winner's weight in pasta. 

The cheerful chubbies will be 
judged in three categories: form, 
crowd appeal (costumes are urged 
for the latter) and, of course, size of 
splash. Spectators are welcome at 
the oversized event held at Denver's 
Celebrity Sports Onter. 
M STIREO COOKUTION 

WLS. wMAtj. w(;n, wait, WGCI 

Chicago 

Contact: John Gehron, WLS VP/ 
GM 

In what is probably the first multi- 
station AM stereo promotion within 
a given market, the above five sta- 
tions, representing formats from 
country to urban, have banded to- 
gether with Sony to do a pre-Christ- 
mas push on Sony's AM stereo radi- 
os (which pick up all the systems in 
use). 

The month-long promotion pro- 
vides each outlet with giveways of 
several AM stereo/FM stereo Walk- 
mans and AM stereo table radios. 
The push will be supported by 150 
dealers with point-of-purchase dis- 
plays allowing consumers to listen 
to all five AM stereo outlets 



through stereo headphones. Con- 
sumer information will be dissemi- 
nated continuously on the air at the 
outlets, through spot schedules by 
retailers and at the point of pur- 
chase. 

By Christmas, no Chicago AM ra- 
dio listener should be unaware of 
AM stereo, its capabilities and 
availabilities. roi.i.ye BORNSTSIM 




bought, rented, 
hired, whatever you need, 
we ll tell the world in 




Call Jell Serrelte today 
—(800) 223-7524 (NY 
residents dial 212- 
764-7388). 



IF YOU WANT TO KNOW 
ABOUT THE BRITISH MUSIC 
INDUSTRY 
YOU SHOULD SUBSCRIBE TO 
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THE UK'S MUSIC BUSINESS PAPER 

Featuring the lollowmg charts THE OFFICIAL BRITISH RECOflD 
INDUSTRY TOP ?5 SINGLES TOP 100 ALBUMS NEW RELEASES - 
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Voice o( America. WC8S FM New York program director Joe McCoy, right, 
greets Msl Allen, "the voice ol the Yanliees, " who hosted the station's recent 
"World Series Weekend," recapping Senes highlights from 1955 through 1983. 



Washington Kpundup 



BY BILL HOLLAND 



If LASS IV STATIO.N'S will he able 
to raise their nighttime power from 
250 watts to one killowatt as of Sat- 
urday (151, now that the FOC and 
the State Department have gotten 
the okay from Mexico and Canada. 
Ten stations along the Mexican bor- 
I der will have to stay at 500 watts at 
night until this July, however, when 
they too will then be authorized to 
pump up their nighttime signal. 

Just A REMINDER: .As of Jan. 1, 
' some stations must assume com- 
plete financial responsiblity for re- 
solving blanketing interference 
complaints — i/they are new. or if 
they are changing facilities. Exist- 
ing stations are also charged with 
defining and trying to resolve com- 
plaints, but will not have to bear the 
burden of costs. So sayeth the FCC. 

HeRE S the latest on the new 
FM station drop-in allocations in the 
FCC's seemingly never-ending 
Docket 80-90: first, a staggered ap- 
plication period in January, and sec- 
ond, a lottery for a channel for 
which there are more than 35 appli- 
cations. No lottery for channels 
with less than 35, say FCC staffers. 
At least for now. 

Social Darwinism at the 

FCC? That's what it seems like, as 

> Big Apple Awards 
To Honor Spots 

NEW YORK Those who lost their 
bid for the Presidential nomination 
may be interested in entering the 
less grandiose Big Apple Radio 
Awards campaign. Sponsored by 
the New York Market Radio Broad- 
casters .\ssfi.. the annual event hon- 
ors commercial and/or public ser- 
vice announcements aired between 
September. 19i*3 and Nov. 1. 1984. 

Award categories are broken into 
national /regional and local spots, 
with subdivisions for music, humor, 
talk, new advertisers and public ser- 
vice, plus a category for station-pro- 
duced commercials in the local clas- 
sification. Entries from stations and 
advertising agencies will be accept- 
ed through Jan. 4. with the awards 
■I presentation taking place March 13 
•I the Sheraton Centre Hotel here. 



the Commission has instructed ap- 
plicants vying for those RKO sta- 
tions in upcoming renewal hearings 
to take their best shots at each oth- 
er (legally speaking) first before 
trying for TKOs with the RKO li- 
censes. Meanwhile, the qualifica- 
tions for RKO as a licensee for all of 
its stations is still being weighed in 
a single case: that of KHJ-TV'. 

SoOD NEWS FOR DAYTIMERS: 
The FCC, on Dec. 3. approved a 
compromi.se post-sunset power plan 
for Class III stations submitted by 
the Daytime Broadcasters Assn. 
(DBA) and the Assn. of Broadcast 
Engineering Standards (ABES). 
The plan offers daytimers pre-fi 
p.m. power of "at least" .50 watts. 
And, says the Commission, "many 
will have substantially more." That 
means, barring interference prob- 
lems, more like the minimum 100 
watts (and .500 watts tops) first au- 
thorized. The Commission also will 
allow Class II stations to operate at 
SOO watts up to two hours past sun- 
set 

Mo MORE LOUSY AM RECEIV- 
ERS: That's the message which 
NAB will trj- to get across, in more 
genteel language, when they meet 
this coming spring as part of the 
new National Radio Systems Com- 
mittee, a joint group of NAB and 
Electronic Industries Assn. (EIAI 
members. The EIA members will in- 
clude radio receiver manufacturers, 
who have already received copies of 
the recent NAB AM improvement 
study. Cheap receivers, critics say. 
have contributed to the dip in AM 
listenership and popularity. 

If SENATE LEADERSHIP 
changes got a little too confusing, 
here's how the shifts in committee 
and subcommittee chairmanships 
affect broadcasters now that the 
dust has settled: Sen. John Dan- 
forth (R-Mo.) is replacing Bob 
Packwood as chairman of the Com- 
merce Committee, although Pack- 
wood will still be a member of that 
committee and will continue to push 
for dereg and First Amendment 
rights legislation. Sen. Barry Gold- 
water ( R-Ariz. ) , according to his of- 
fice, plans to stay on as chairman of 
the telecommunications subcommit- 
tee. 



VOX JOX 

(Cant t n itfit froin page 14> 

We SPENT the weekend in Phila- 
delphia reliving the past with 
WFIL's Joey Reynolds, who does 
an AM chant that will not only bring 
back the bandwidth, but may well 
raise the dead — and hard as it is to 
believe, it's catching on. Every- 
where he's seen (like Saturday 
night's Be Bop Cafe appearance in 
Media), people (and young people 
Tit that) chime in, without prompt- 
ly' from Joey, "A M, A-M, A-M"— 
• miniscentof Murray the K's "Aah 
■ •■y" (or a Nazi invasion). 

•loey's show, which can be seen on 
Art Vuolo's latest video of radio 
stations, is augmented by news di- 
rector Jeff Collins (whose wife 
Gina does middays on the rising 
country star in the city, Beasley's 
WXTU). producer Bill Marshall, 
and Dina Cassie (who plays the 
part of Mrs. LIN, never giving 
Joey — or anyone else — any money) . 
They in turn are augmented by who- 
ever happens by— including a squad 
of cops with attack dogs, and sever- 
al colorful listeners, like Agnes, 
who's given up her urban ways and 
Power 99 for Joey. Walking over to 
the Power 99 side of the building, 
which Joey often does on the air, we 
found PD Jeff Wyatt doing after- 
noons, followed by Bugsy ( Fred 
Bugs). Assistant music director 
Frank Cerami and weekend rap 
queen Lady B ( Wendy Clark ) gave 
us the official FM tour, while 
WFIL's Scott Taylor. David Mad- 
den and afternoon personality Den- 
nis John Cahill showed us the AM 
side of life. 

Oldies were also in rare form on 
Baltimore's WQSR, with PD Steve 
Cochran in afternoons playing a 
blend that frankly looks horrible on 
paper (so we won't reprint it here) 
but really worked on the air. rang- 
ing from obscure r&b to Steely 
Dan's "Deacon Blues," and by the 
time we were in range of one of our 
perennial faves, Don K. Reed's 
"Doo Wop Shop" on WCBS-FM 
New^ York, we actually opted for 
something current for a change. 

Tuning over to 103.5, the jock in- 
formed us, "WAPP is having a cash 
flow problem." But before we got a 
chance to applaud their truth in ad- 
vertising stance, we realized it was 
a promo for a money giveaway on 
Harry Nelson's afternoon show. 
( Promos courtesy of Bobby Ocean, 
of course, who by the time you read 
this may have accepted the morning 
show there permanently.) 

As the WAPP jock lineup is in- 
complete — though we've also heard 
that Gerry Cagle has managed to 
hire away our favorite L.A. jock, 
KGFJ's Willie Sancho. for 10 p.m. 
to 2 a.m.. following the newly hired 
Gary Speara (from Chicago's 
WBBM-FM), who does 7 to 10— 
Nelson is by far the most promoted 
ingredient. Cagle urged us not to 
listen (further emphasized by the 
constant busy signal on the listen 
line, which has us spending count- 
less hours playing "The Apple" 
over the phone to interested PDs 
coast to coast), but we've got to ad- 
mit we've enjoyed what we've 
heard. Obviously the elements 
aren't in place yet. providing some 
humorous scenarios, and when you 
listen in short bursts it can sound 
odd. But on the whole, we weren't 
prompt^ to change that dial. 

Checking into the hotel room in 
Secaucus. we immediately turned 
on the radio to see what the last pa- 
tron, or the maids, were listening to. 



No surprise here: WPLJ sounds 
worthy of its increased numbers. 
By next week we'll have checked 
out Z-100 and everyone else, and 
we'll give you our totally biased 
opinion then. 

Over on Long island. Ben Ma- 
nilla has exited his WLIR morning 
slot to concentrate on his latest tele- 
vision effort: "New Music Plus," a 
video and interview format seen on 
Manhattan Cable, but with any luck 
(and sponsorship) soon to be on a 
local indie. He's also looking to get 
back into syndicated production 
(Manilla previously won a couple of 
-Armstrong Awards for his work on 
Progressive Radio Network's 
"News Blimps") or a network post. 
You can reach him at (212) 228-1494 
. . . Filling the morning slot are 
Larry The Duck and Steve "The 
Pistol" Jones. "Larry The." by the 
way, has been upped to music direc- 
tor now that Rosie Pisani's gotten a 
real job (translation: non-radio) in 
Manhattan. 

Lee Jamison is upped to national 
sales manager at San Francisco's 
KMEL. which is touting NARM's 
"Give The Gift Of Music" this sea- 
son . . . Over at K YUU, San Francis- 
co 49er Dwight Clark now does a 
morning sports update on True Don 
Bleu's show at 7:45 a.m. Monday 
through Saturday . . . 49er Dwight 
Hicks, meanwhile, is doing likewise 
on CBS's Rocker (KRQR). where 
he can be heard .Monday. Tuesday 
and Friday mornings. 

Changes in the Detroit personal- 
ity scene have WOMC's Peter 
Carey staying in afternoons but 
moving to WNIC FM 100. where 
Steve Cassidy now serves as pro- 
duction director. Steve, as you'll re- 
call, joined WCLS in the 9 to noon 
slot last week after a production di- 
rector stint across town at WMJC. 

Down in Memphis. WGKX's Bill 
Knight segues across town to simi- 
larly-formatted WMC-AM. He's 
handling middays on the country 
outlet, where you can hear his voice 
when he's not hawking Levitz furni- 
ture along with David F, Diamond 
and Koby Yonge. 

Remember Johnny HolUday. 

the fast-talking Cleveland jock who 
K'(M WHK in the "SOs? Well, these 
days he's in D C. on WMAL, but last 
weekend Color Channel 14 brought 
him back to the North Coast as a 
ringer for the WHK Radio-Onders. 
The basketball team in Holliday's 
heyday was unstoppable against 
various high school faculties, and 20 
years later nothing has changed. 
Holliday led the Radio-Onders to 
victory against Brush High, break- 
ing in the school's brand new gym- 
nasium. The all-star performance 
was followed by a sock hop broad- 
cast live on the AM oldies outlet. 

San Antonio will soon be one 
country station poorer. Longtime 
c&w (dating back to the days when 
the term was in vogue) outlet 
KBUC will opt for news/talk when 
the transfer of license to the newly 
formed KSDR Inc. is complete. 
Stepping in as president/station 
manager is KCOR's sales manager 
Larry Saiir. 

Sandusky's KLSY is doing well 
enough in Seattle using George 
Johns' Classy approach that the 
city may soon be deprived of its full- 
time jazz outlet. KJZZ. Seems a for- 
mat switch including some simul- 
casting on co-owned KJZZ-AM is on 
tap. 
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CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 

Based on the aulhorilalive 
statistical research of the 
music industry's foremost 
trade publication 

THREE TITLES 
AVAILABLE: 

.\umber One Adult 
Contemporary Singles, 
1961 through 1983. 

Lists Billbiiard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00 

Top Ten Adult Contem- 
porary Singles, 1961 
through 1983, Lists title, 
artist and label of every 
record w hich reached 
number 10 or higher on 
Billboard's Adult Con 
temporary Singles chart 
Listed alphabetically 
within each year »i rec 
ords are indicated S.'iO OO 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1983. The annual list ings 
of the lop hits of the year in 
rank order, as published in 
Billboard's year-end spe- 
cial issues Includes title, 
artist and label for each 
entry. S30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately: see coupon below. 
.$.S.Od per list. 

Billboard Chart Research 

151.S Br.iadwav 
New York. NY Ktofi 

Please send me the follow 
ing BilllKiard Chan 
Research Packages: 

G I O Number One Adult 
Contemporary 
Singles @ $30 00 

G 2 D Top Ten Adult 
Contemporary 
Singles (S) $30.00 

G-3 □ Top Adult Con 

temporary Singles 
Of The Year 
@ $30 00 
□ Individual yearly 

lists from 

(please list b<Kik 
code number) for 

please 

list yea r(s) desired. 

Check or money order is 
enclosed in the amount of: 

$ 
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SEA OF LOVE ES pmunu r-nTOi /atco Weeks at No One 1 

♦ HONEVDRIPPERS 
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NO MORE LONELY NIGHTS ctxunnu ]s<i<ssi 

♦ PAUL MCCARTNEY 
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00 WHAT rOU DO MSTa i U79 

• JERMAINE JACKSON 
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AU THROUGH THE NIGHT podtmit 31 04t39,cpic 

♦ CYNDI LAUPER 
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ALL 1 NEED givtsi '-z923B/wuircR bnos 

JACK WAGNER 
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PENNY LOVER motown > 7t2 

• LIONEL RICHIE 
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VALOTTE ATUumc 7.«9«04 

• JUUAN LENNON 
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AFTER ALL warmr bros i imt 

• Al JARREAU 
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WHEN OCTOBER GOES unsti i wm 

BARRY MANILOW 
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YOU'RE THE INSP1RATKMI full Moartwutw wos 7 

CHICAGO 
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UNDERSTANDING upiToisaij 

808 SEGER i THE SILVER BUUET BAND 
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OUT OF TOUCH nciMit 

♦ DARYl HALL & JOHN GATES 
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JAMIE iMSI* *Sl-9»3 

RAY PARKER JR 
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WAKE ME UP BEFORE YOU GOGO ctxuw> xami 

* WHAM 
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12 
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WHAT ABOUT ME? no 1 ism 

KENNY ROGERS WITH KIM CARNES AND JAMES INGRAM 
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DESERT MOON au. ;t6t 

♦ DENNIS DEYOUNG 


18 
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CAN'T LET GO tnAmic 7«9«n 

♦ STEPHEN STILLS 
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SKYLARK ASYLUM 7.<9S7t 

LINOA RONSTAOT 
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LOVE LIGHT IN FUGHT Moimm 1 7m 

STEVIE WONDER 
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22 
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THIEF OF HEARTS casasiakca 8e030»7/pa.»c»AM 

• MELISSA MANCHESTER 
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MISSING YOU i>CAi3M« 

DIANA ROSS 
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Tl AMD ATIANTIC 7-S9GOB 

LAURA BRANIGAN 
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FOOUSH HEART axuyeu 3K>a>93 

STEVE PERRY 
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29 
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TAXI DANCING aCA isMl 

RICK SPRINGFIELD 
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CARIBBEAN QUEEN nt AmtA 1 gin 

♦ BILLY OCEAN 
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1 JUST CALUD TO SAY 1 LOVE YOU w.mm 1 74! 

♦ STEVIE WONDER 
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IN NEON GtrrFN 7 2»ii,wAi»cR Bnos 

ELTON JOHN 
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rr AMT ENOUGH wakhca >216 

♦ COREY HART 
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MAKE NO MISTAKE. HE'S MINE cauwiA 3» «n!, 

BARBRA STREISAND WITH KIM CARNES 


30 
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20 
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NOeOOY LOVES ME UKE YOU DO CAfrToi 540 

ANNE MURRAY & DAVE LOGGINS 


31 


24 


24 
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SLEEP Wrm ME TONIGHT Columbia 3B a4ui, 

NEIL DIAMOND 
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BABY COME BACK TO ME mutx^ 1 8M94 

THE MANHATTAN TRANSFER 
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1 WANT TO KNOW WHAT LOVE IS Atlantic 7*9596 

FOREIGNER 
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TENDER YEARS scorn snos 404«b2 ivpk 

♦ JOHN CAFFERTY 


35 


31 


28 


19 


HARD HABrr TO BREAK Fuii moon/waawr anos 7 29214 

♦ CHICAGO 


36 


34 


34 
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WE BELOfMS CMiYSALG mm 

♦ PAT BENATAR 


37 
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39 
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ALL BEHIND US HOW wsr 7 291 j. vtarmr boos 

PATTI AUSTIN 
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40 
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LIKE A VIRGIN sine 7 29210 /WAmuwos 

♦ MADONNA 
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LOVE AGAIN rca 13931 

JOHN DENVER & SYLVIE VARTAN 
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CARELESS WHISPER coiuiaiA 38 04t9i 

♦ WHAM FEATURING GEORGE MKHAEL 
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ADULT CONTEMPORARY 
MOST ADDED 



A vmhly nattonal comptlatton of ItM most 
added recDFds on Hw radio ttaoont currenHy 
repoftmg to tlw Top Adult ContamoorarY 
Singles chart 

KEW TOTAL 
76 REPORTERS ADOS ON 

EITOR JOHN 16 3i 

IN NEON 

■AUSIIASTKISANOWmi 

KIM CA«NE$ 16 26 

MAKE NO MISTAKE. HE'S MINE 

MANHATTAN TRANSFE* 16 22 

SABY COME BACK TO ME 

FOMWNEll 12 22 

I WANT TO KNOW WHAT LOVE 

IS 

WHAM rEATUDINC CEOME 

MICHAEL II IS 

CARELESS WHISPER 



nmY Aiiiviao. NO 

WRMM Atlanta. GA 
WSS-AH Atlanta, GA 
KEYI Austin. TX 
WBAL eattlmora. MO 
wrm BaRMnna. to 
WAn Baton Roofa. LA 
WJBC Bloofnmcton. IL 
KaOl Bona. 10 
WICMAM Buffalo NY 
wot Buffalo. NY 
KTWO Casper WY 
WVAF Charleston, WV 
mT Chartona. NC 
■CUI Clac^.lL 

mn ctac^iL 

WKRC ClncMnall.OH 
WUT Clnclnna<i.OH 
mijl Clo«aland.OH 
WZZP Cleveland. OH 
WTVM Cofumfaus. OH 
KHGC DaaavTX 
WUU) Danbury.CT 
WHKMM Doyton. OH 
KNOW Denver. CO 
KNNT Det Moines. lA 
WOMC Detroit. Ml 
WRIE Ene, PA 
WEIU FitcnUurt. MA 
WnCAM Hartford. CT 
WCNS Indlanapolts. IN 
WJU Jackaon.MS 
WWY Jacksonville. FL 
KHJJ Las Vegas. NV 
KOST Los Angeles. CA 
WHAS LouisvUa. KY 
WRKA Louisville. KV 
WMA2 Macon. GA 
WIBA Madison. Wl 
Winil Mentp>ns.TN 
WAIA Miami, FL 
WfSN Miheaukae . Wl 
tVTMJ Mihvauliee. Wl 
WCCO Minneapolis. MN 
Wire Minneapolis. MN 
KWAV Monterey. CA 
WHHY Montgomarv. AL 
WLAC.FM Nashville. TN 
WCTC Nev. BrunsivKll, NJ 
WPIX New Tor*, NY 
WWD€ Norfolli. VA 
Kin Oklahoma City. OK 
KOfL Omaha. NC 
KM.T Phoonu.A2 
KOY Pf<oena.A2 
WWSW PmspurgKPA 
KQ Portland. OR 
KGW Portland, OR 
WPKOAU Providence. Rl 
WPTF Raleigh , NC 
WRVA Richmond, VA 
WHAM Rochester. NV 
HQSW Rock Spnngs. WY 
ttfSGW Saginaw. Ml 
KSl SaltUkaClty.UT 
KFII»AH SanOkaoiCA 
KFtWm SanOlalo.CA 
WGY Schenectady. NY 
KUl Seattle WA 
KKPt Spokone. WA 
KSD St Louis. MO 
KKJO SI Joseph. MO 
Wiqi Tampa . FL 
WWWH Toledo. OH 
KRAV Tulsa. OK 
WITT Washington. DC 
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As THE HOLIDAY season brings 
out the best in all of us, so it goes on 
the syndication side. Leading the 
pack this week are the ABC Radio 
Networks, who are simulcasting 
HBO's "Willie Nelson's New Year's 
Eve Party." Performing from his 
home state of Texas. Nelson will ap- 
pear with fellow outlaw Waylon 
Jennings and Jennings' wife Jessie 
Colter for an evening of their great- 
est collaborations and solo efforts. 
And, on Dec. 18, ABC EnterUin- 
ment Networks are rewinding the 
year's events into a "Year In Re- 
view" program. The special fea- 
tures ABC news correspondents 
discussing 1984's politics, sports, 
lifestyle changes and entertainment 
phenomena. 

New York-based Narwood Pro- 
ductions is offering Christmas spe- 
cials to its weekly shows "The Mu- 
sic Makers" and "Country Closeup" 
to air the week of Dec. 17. Hosted 
by Skitch Henderson, the "Music 
Makers" program will feature sea- 
sonal reflections from big bands 
and MOR artists such as Jo Staf- 
ford, Herb Alpert, Rosemary 
Clooney and others. Country fans 
can look for contributions from the 
Oak Ridge Boys. Alabama, Ricky 
Skaggs and many more on the 
"Country Closeup" special. And to 
add to the firm's Christmas cheer. 
Narwood has awarded producer ti- 
tles to Dave LeVan and Janice 
Ginsberg, former engineering vice 
president and talent coordinator/ 
PR director respectively. 

The United Stations also plays 
Santa Claus to countr)' music fans 
this year with "Christmas Around 
The Country," a three-hour install- 
ment of its "Country Six Pack " pro- 
gram that airs the weekend of Dec. 
21-25. The show features music and 
memories from 24 of the genre's big 
guns and a yet-unheard inter\ iew 
with the late Marty Robbins. The 
lineup includes Willie Nelson, John- 
ny Cash, Conway Twitty, John Den- 
ver, Ronnie Milsap, Hank Williams 
Jr. and several others. 

Mystery and charity meet 

their match as "Sesame Street 
Live" proclaims Dec. 22 RKO Gen- 
eral Day. What this means is that 
all ticket sales proceeds for "Miss- 
ing Bird Myster}-. " a gala kiddie ex- 
travaganza to be held at Madison 
Square Garden, will be donated to 
the Christmas Children's Fund, a 
collective charity channeled 
through various RKO propenies. 

More in the line of ghosts of 
Christinas past, WLIR Long Island 
presents a Lou Reed radio concert 
Tuesday (11) al 9 p.m. The sUtion 
recorded the concert in December. 
1972 . . . Bronx-based Progressive 
Radio Network continues to live up 
to its name in the form of creative 
programming on its two-minute in- 
formation feature "News Blimp." 
Covered in this week's series are 
the all-important topics of skirts as 
the latest fad in men's fashion, a 
phone-in psychiatry service and the 
truth about singles conventions. 
And new from the firm is "On Tar- 
get," another short-form feature 
exploring a variety of contemporary 
lifestyles. The show will be avail- 
able early next year on a market ex- 
clusive, cash or barter basts. 

KIM FREEMAN 



Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shoios uilh multi- 
ple dates indicate local stations 
have option of broadcast time 
and dates. 

Dec. 10, Kool & the Gang, The 
Hot Ones, RKO Radioshows, one 
hour. 

Dec. 10, Don Henley. Rockline, 
Global Satellite Network, 90 min- 
utes. 

Dec. 10-16, Eurj'thmirs, Thomp' 
son Twins' single premiere. Rock 
Over London, Radio International, 
one hour. 

Dec 10-16. Molly Hatchet. 
PFM's Guest DJ, Radio Interna- 
tional, one hour. 

Dec. 1M6, Nat King Cole Trib- 
ute. Part II. The Music Makers, 
Narwood Productions, one hour. 

Dec. 10-16, Reba McEntire, 
Country Qoseup, Narwood Produc- 
tions, one hour. 

Dec. 10-16, Rush. Off The Rec- 
ord Specials with Mary Turner, 
Westwood One, one hour. 

Dec. 10-16. TeiTi Gibbs. Live 
From Gilley's. Westwood One. one 
hour. 

Dec. 10-16. Golden Earring. 

Blackfoot, In Concert. Westwood 
One, 90 minutes. 

Dec. 10-16, Paul McCartney. 
Part II, Star Trak Profiles. 
Westwood One. two hours. 

Dec. 10-16, Bar-Kays. Part U, 
Special Edition. Westwood One, 
one hour. 

Dec 10-16, Molly Hatchet. In- 
nerview, Inner-View Radio Net- 
work, one hour. 

Dec. 10-16, Deborah Allen. Rafe 
VanHoy. Country Music Radio 
Magazine. Creative Radio Net- 
work, one hour. 

Dec 10-16, Dionne Warwick. 
Ray Stevens, Gary Owens Super- 
tracks. Creative Radio Network, 
three hours. 

Dec. 14-16, Olivia Newton-John. 
Rare & Scratchy Rock'n Roll. Pro- 
gram Services Group, three hours. 

Dec. 14-16. Paul McCartney. 
Rick Dees' Weekly Top 40, United 
Stations, four hours. 

Dec. 14-16, Earth. Wind & Fire, 
Dick Clark's Rock. Roll & Remem- 
ber, United Stations, four hours. 

Dec. 14-16. T.G. Sheppard. 
Weekly Country Music Countdown, 
United Stations, three hours. 

Dec. 14-16. Brook Benton. The 
Great Sounds. United Stations, 
four hours. 

Dec. 14-16. Earl Thomas C^nley, 
Solid Gold Country, United SU- 
tions. three hours. 

Dec. 14-16. Phil Collins. Super- 
stars Rock Concert. Westwood 
One, 90 minutes. 

Dec 14-16. Electric Mind Mas- 
sage. Radiofree Bletfcker. Continu- 
um Broadcasting Network, one 
hour. 

Dec. 14-16. Paul McCartney. Top 

30 USA. CBS RadioRjidio, three 
hour:!. 

Dec. 14-16, Top 40 Satellite Sur- 
vey hosted by Dan Ingram, CBS 
RadioRadio, three hours. 

Dec. 14-16, More Solo Careen, 
Rock Chronicles. Westwood One, 
one hour. 

Dec. 14-16, Kip Addotta. Dr. D<- 
mento, Westwood One. two hours. 

Dec. 14-16. Don Henley. Ray 
Davie*. Rock Album Countdown. 
Westwood One. two hours. 
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FRUITFUL TIMES FOR STRAWRERRIES 

Massachusetts Chain Plans Continued Expansion 



BY FRED GOODMAN 
NEW YORK Although many 
chains are greeting; the renewed 
vigor of the prerecorded music mar- 
ket with an eye towards expansion, 
few are moving as aggressively as 
the 45-store Strawberries. The Fra- 
mingham. Mass. -based chain has 
added 14 new outlets in 1.5 months, 
and is projecting 60 stores by June 
with as many as 20 video depart- 
ments. 

"Business is unbelievably good," 
says chain head Morris Levy. He 
adds that business has been up for 
the web on a store-for-store basis in 
each of the seven years he has been 
involved with Strawberries. "We've 
been moving right along, adding 
eight to 10 stores a year for the last 
four years — even during the so- 
called bad years." 

With stores in malls, strips and 
free standing locations, Strawber- 
ries runs the gamut in terms of loca- 
tion. And Mark Brigga, the chain's 
real estate developer, says there are 
no hard and fast rules. 

"It's a real gut thing," he says of 
scouting locations. "Our philosophy 



is to go to the main intersection and 
start there. As you go out from the 
hub, the price for a location goes 
down." 

A discounter. Strawberries does 
tend to gravitate to off-price loca- 
tions in small malls and strips. In 
some markets, like Clifton. N.Y.. 
the company has bought land near a 
mall and built its own shop. Hrigps 
estimates that Strawberries owns 
about one-fourth of its locations. 

"We like high visibility and a high 
profile." he says. "We concentrate 
on off-price locations, particularly if 
we can be situated next to a major 
mall. We're in the malls, too, but we 
feel that a little building by the road 
could be better sometimes. After 
all, we're selling an impulse item." 

While the chain likes its custom- 
ers impulsive, the process by which 
stores and markets are opened up is 
very deliberate. "We always look to 
have our stores in groups." says 
Levy. Clusters of stores have been 
developed in the Albany and Kings- 
ton, N.Y. areas, as well as the Hart- 
ford and Springfield, Conn, mar- 
kets. 

The next targeted area for Straw- 



berries is southern New Jersey, 
with the first store bowing in Cher- 
ry Hill within the next few months. 
"We're looking at many other loca- 
tions in the area," says Briggs. whc 
adds that the chain's prices an- 
"universal." and will bo the same in 
New Jersey as they are in New En 
gland and upstate New York. 

.-Vlthough Strawberries had been 
growing at the rate of eight to 10 
stores a year. Levy says the more 
accelerated growth of the last year 
was fueled in part by the addition of 
a computer system. He credits the 
streamlined inventory system with 
making it easier to open new outlets 
as a package. 

"Rather than simply picking and 
choosing the catalog each time we 
open a store, we now have a master 
list," adds Briggs. "We can expand 
and contract that as we need to. and 
we already have most of the prod- 
uct in stock." 

Although Strawberries outlets 
tend to range between 1,600 and 
l('o»tirinrd on pnQv JS) 




by Mike Shalett 

Is THERE an overall trend among 
record consumers that can be 
linked to their tastes in radio for- 
mat? Do top 40 listeners behave 
differently than their album radio 
counterparts? We think the an- 
swer to both of the above ques- 
tions is yes. 

In the summer of 1983. our 
Street Pulse Group Consumer Sur- 
veys found that nearly half of our 



it is probably too early to tell. As 
compared to the figures from last 
summer, there has been some in- 
crease in male consumers who pre- 
fer contemporarj' radio, from 45% 
to the current 50.5%. 

Soft rock is on the increase with 
both types of listener. It is the 
most popular type of music with 
the hit radio listener, having 
passed the previous champion, new 
wave music, this summer. Hard 
rock is a distant third and holding 



Statistics pinpoint the differences 
between top 40 and AOR listeners 



sample, 43.8%, prefered listening 
to an AOR station. At the time, 
24.7% of the sample indicated they 
prefered a contemporary hit radio 
station. 

In January of this year we found 
that the percentage difference had 
narrowed significantly. With the 
exception of a jump in a summer 
survey, it has run steadily at 36% 
for AOR and 31% for top 40. Dur- 
ing the summer we had seen an in- 
crease in 16- to 18-year-olds who fa- 
vored hard rock, and that may ac- 
count for the seasonal jump. 

The percentage of males and fe- 
males buying records, according to 
our data, has been steady at 60/40 
males/females all year. AOR con- 
sumers break down 65/35 males/ 
females, while top 40 consumers 
are split 50/50. Though there were 
increases in males during the 
spring and summer for album ra- 
dio consumers, those numbers 
have dropped back down this fall. 

There are indicators here that 
the onslaught of metal may have 
less of an impact in the future, but 



steady with this group of consum- 
ers at about 10%. 

While hard rock has enjoyed a 
tremendous run with the album ra- 
dio consumer, his interest seems to 
be waning. During the spring and 
summer, hard rock was the favor- 
ite type of music, two-toone over 
new wave, with this group of rec- 
ord buyers. In the last six months, 
new wave has almost pulled even, 
while at the same time there has 
been an increase in the number of 
AOR types who even prefer soft 
rock. The only suggestion we could 
make here is that an awful lot of al- 
bum stations have been playing 
more contemporary hits and it has 
been affecting record buyers. 

Are the types of consumers who 
shop in a particular store hkely to 
be aligned with a particular type of 
radio? There has been a rise in the 
number of AOR consumers who 
say they usually shop in a store 
that is not located in a mall. The 
same seems to be true with con- 
temporary radio consumers, but 
not to the extent that we find with 



the album crowd. 

Among heavy record buyers, 
AOR listeners outdistance top 40 
consumers two-to-one. During the 
summer of 1983, the ratio was 
three-to-one. However, during the 
winter of 1984, the breakdown had 
closed to 60/40. Over the course of 
1984. our surveys have indicated 
that once again that gap is widen- 
ing. Only 34.2% of those consum- 
ers who cited a top 40 station as 
their favorite indicated that they 
had purchased six or more records 
over the last six months. 

Drawing upon this data, it is 
safe to say that tho.se who are ex- 
pounding on AOR's death, or at 
least its sickly health, might want 
to discuss this matter further with 
record consumers. 



"On Target" is a bi-weekly fen- 
ture to help readers understand 
more about consumer buying 
habits and trends. The column is 
based on retail research conduct- 
ed by the Street Pulse Group, a 
New York-based music industry 
marketing consultancy of which 
Mike Shalett is president. 

For its primary retail survey 
technique. Street Pulse distrib- 
utes packets containing question- 
naires and product to 50 retail 
stores around the country. A 
packet is handed out randomly 
to a consumer immediately after 
he or she has paid for a purchase, 
and a $i coupon, good for the con- 
sumer's next purchase at the 
store, is the motiration for com- 
pleting the questionnaire. The ar- 
erage survey incorporates over 
700 respondents, a sample equal 
to those used by Gallup or Roper 
in their polls on political issues. 




Decoy Device. To support Miles Davis' current Columbia album "Decoy." CBS 
Records' Now York branch recently sponsored a giveaway ol a Davis- 
autographed trumpet in con)unction wilh Tower Records. Pictured (rem let! are 
Tom Lanzillotti. CBS account service rep. Bret Hughes. Tower art director; Paul 
Remy. jazz buyer lor the store; Hem Davis, contest winner, and Steve Harmon, 
store manager. 

(Jounter Intelligence 

THAS IS MORE HUM BETiU: At least Texas Tapes & Records is, according to 
Dave Brichler. vice president and general manager of the 20,000 square 
foot Houston outlet. Brichler Ls in agreement with New England retailer 
Fred Jelfery of Rockit Records (Counter Intelligence, Dec. 8 ) that indepen- 
dent breakout stores are overlooked too frequently — or, in the case of Tex- 
as Tapes, stereotyped. 

"We're really a well-rounded store," says Brichler, "with big sections in 
jazz, soul and country." But since the store's forte is heavy metal, he says, 
"There are times when we can't get our two cents in" about non-metal prod- 
uct "But I can't gripe about the support we get for metal," he adds, "so I 
guess it evens out." 

TESTIMS THE SOURCE: With a marketing firm attempting to put LED display 

units in New York City taxi cabs, it was only a matter of time before some- 
one came up with an electronic message board for record retailers. 

Guaranteed Sales Inc. of East Brunswick, N.J. is test marketing The Mu- 
sic Source, a 43 inch high. .50 inch long and five inch wide display device 
weighing more than 100 pounds, in a few Record Bar, National Record 
Mart, Rainbow Records and Budget Tapes & Reorda nutlets. 

(Conttiiucd on page J4) 
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Five Prizes from Miami Chain 

Spec's Sponsors Concert-Tied Trips 



FOR WEEK ENDING DECEMBER 15. 1984 



BY EARL PAIGE 



LOS ANGELES Record and Upe 
chains routinely offer concert trip 
contest promotions, but few are lin- 
ing up five prize trips at once like 
Miami's Spec's Music. Aimed at 
Christmas season traffic, the pro- 
motion is expected to draw as many 
as 20,000 entries in the chain's doz- 
en local stores. 



Vice president and general man- 
ager Joe Andrules says he began 
the project in August. The first trip 
was set for a winning couple to see 
the Jacksons in Los Angeles Dec. 2. 
Other trips, each for one couple in- 
cluding two nights of lodging, span 
the following concert dates; Bruce 
Springsteen (Atlanta). Dar>'l Hall 
& John Oates (L.A.). Prince (Dal- 
las) and the MTV New Year's Eve 



COUNTER INTELLIGENCE 

iContinued I'rnni pane J.I) 

The unit features a split-panel board mounted on lejja. The left half of the 
board features ads — in the test, RCA Reconis rind Maxell Tapes— while the 
right half is a light-up panel featuring the outlet's top 10 singles and al- 
bums. 

The LED message board is mounted on the top, and is capable of display- 
ing 4,000 characters, although test retailers are urged to use several 
shorter messages. A built-in cassette player with headphone jacks is also 
being employed in a National Record Mart test store. 

Although the test marketing has only begun in the last few weeks, initial 
response has been good. "It s a little bit early," .says Ron Phillips of Record 
Bar's Ad-Ventures advertising arm, "but the initial reaction from manag- 
ers is extremely pu.silive " He cites both the message unit and the back-lit 
chart display as most effective. 

At the Record Bar in Raleigh's North Hills Mall, that store's Buzzy Por- 
ter says customers are commenting favorably, but adds that it's hard to 
gauge reaction because of the swell of holiday shoppers. "This is a bad time 
to measure something like this," he says. 

Although the Music Source appears to be an idea whose time has come — 
especially as chains like Record Bar design stores with more of a high-tech 
look— the unit's cost could be a problem. Outlets involved in the test market 
are getting the unit free, but a spokesman for Guaranteed Sales says it 
costs about $3,500 to produce one of the units. A possible solution could be 
manufacturer supports. 

EdIM b> FRED GOODMAN 
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If not shipped within 36 hours 
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partv with Bryan Adams (New 
York't 

The promotion, involving radio 
station Y-lOO and Delta Airlines, 
has altered Spec's logo to read 
"Specs, Music, Movies and More." 
The overall theme is "Spend Your 
Holidays At Spec's." 

Although the concert trips do not 
involve all labels, Andrules says 
that ' all the majors are in fact par- 
ticipating" through a kickuff $5.88 
sale, which ran from Nov. ;I0-Dec.2. 
Some display ads devote more space 
to product than to the contest. 

"The reason for starting early, 
besides all the planning, was to 
meet with labels and convince them 
we were committed," Andrules 
says. "I flew to Atlanta and New 
York in September and met with la- 
bel people. They have all been su- 
per." He even put together an elab- 
orate media guide to spell out the 
whole program, involving print, ra- 
dio and television. 

Until now, Spec's, operating 17 
stores throughout Southern Flori- 
da, has sponsored occasional trips 
to local concerts "or the Bahamas, 
something like that." Andrules 
notes. The idea of staging such a 
spectacular promotion reflects a 
continuing competitive retail scene 
here, say Andrules and chain presi- 
dent Ann LielT, who are reluctant to 
divulge the promotion's cost. 

Andrules says the whole secret to 
such an elaborate promotion is con- 
ceptualizing it from the very begin- 
ning so that the myriad negotiations 
and details come in regular steps. 
Actually, there's an economy of 
scale involved. 

"The MTV part was kind of an ad- 
junct we found we could tack on," 
he notes. It is not mentioned in the 
major display ads. 

Andrules indicates it doesn't hurt 
to begin by thinking big, as long as 
the chain has the resources to back 
up its claims. He touted the promo- 
tion to the labels as "the biggest 
marketing idea of the Christmas 
season." Claiming to out perform 
any season in Spec's 36 years, one 
assertion is, "It will create 'top of 
the mind' awareness among the 
largest record and tape customer 
bxse in South Florida." 

Another promise Andrules says 
Spec's is fulfilling is the promo- 
tion's media blitz. He has purchased 
ads in five newspapers, and Y-lOO 
accounts for heavy radio coverage. 
"We're on tv from 'Good Morning' 
right tlirough the soaps into prime 
time," he adds. 

Despite the magnitude of the pro- 
motion. Andrules admits that "try- 
ing to come up with the tickets was 
the hardest." Inter\'iewed just days 
prior to the initial trip, he said, "Ex- 
cept for the Jacksons, I will have all 
the tickets in my hands. " 

Winners are drawn just two days 
prior to a trip. "We have to hope we 
can locate them," Andrules says. As 
for backup or substitute prizes, he 
adds, "With all the buildup this has 
received, 1 guess we would give 
them whatever they wanted," 
should a concert somehow be can- 
celled or a trip to lake advantage of 
specific tickets run into a weather 
problem. 

As he faces "paying all the media 
bills, " Andrules claims the total pro- 
motion will span six months. 
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^^/artist Title 
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6» 


ELTON JOHN MCA (i«74) Wtek) »l No One 22 
aiON JOHN'S GREATEST HITS 


2 


2 


U 


THE WHO MCA 97317 ||f7l| 

WHO'S NEXT 


3 


3 


6e 


ELTON JOHN m.h yi7\h t\%n\ 

ELTON JOHN S GREATEST HITS VOL M 


4 


4 


60 


AEROSMITH comMuPi: iM6i rissoi 

GREATEST HtTS 


S 


7 


124 


DAVID BOWIE (tc* 3a4i n^'zi 

THE RISE AND FALL Of ZIGGY STARDUST 


6 


5 


126 


BILLY JOEL coiuMauPc 3;v44(i«74t 

PIANO MAN 


7 


e 


74 


STEELY DAN mca 372U(|«77) 

AJA 


1 


1 


108 


DON MCLEAN uMTEOAniHisihiMJTntrii 

AMERICAN PtE 


9 


10 


66 


LYNYRD SKVNRD mca ii3\\ \\%fl\ 

PRONOUNCED LEH-NERO SKI NERD 


10 


11 


S4 


IIAJUV fiiiffrTY ... .... 

JIMMT BUrrtiT mca if i^o i l^r^i 

CHANGES IN LATITUDES. CHANGES IN ATTITUDES 


11 




S( 


SUCCESS HASN'T SPOILED ME VET 


12 


13 


74 


JE^F BECK cnc ham tivist 

BLOW BV BLOW 


13 


14 


Hi 


mt WHU »«.* J'OOJ II«78> 

WHO ARE YOU 


14 


IS 


116 


irfC WHU MCA jrOOO (t«70t 

LIVE AT LEEDS 


IS 


12 


110 


JVC JACnSvn ktm SP StB7 

LOOK SHARP 


16 


17 


26 


STEELY DAN mi a ]7o40 (if?) 

CANT BUY A THRILL 


17 


It 


120 


THt MUNKtta Atti$T« AiS w>6l ct9rft) 

THE MONKEES' GREATEST HITS 


18 


li 


30 


RUSH MKRCl^ SWl r<M4il97»i 

CARESS Of STEEL 


19 


19 


lot 


THE PffETtNDCRS snc }S«3 (iMtl 

EXTENKO PL»Y 


20 


21 


M 


ELVIS C05TELL0 coitjMia ric ssiji 119711 

THIS YEAR S MODEL 


21 


23 


SI 


AEROSMITH rQtuMei**^: 3j47eii9r6) 

TOYS IN THE ATTIC 


22 


22 


26 


STEPPENWOtF MCA )r049<t97it 

16 GREATEST HITS 


23 


24 


6t 


STEELY DAN wca 3>2» 1 |M0» 

GAUCHO 


24 


2S 


94 


SPYRO GYRA etfeerv jriei iiern 

MORNING OANCE 


2S 


20 


34 


THE JACKSON FIVE s«ToimMS»i (14711 

GREATEST HITS 


26 


29 


18 


JEFF BECK cnciil 33<«ttii«rei 

WIRED 


27 


30 


14 


QUINCY JONES amspiimiiuii 

THEOUOE 


28 


26 


30 


MARVIN GAVE MOtowm «h i«i tl9r6i 

GREATEST HITS 


29 


27 


34 


RUSH WnOAi SIIMI 1023 (l«7S| 

FLY BY NIGHT 


30 


32 


122 


OANFOGELBERG inc n i]ii> 119x1 

SOUVENIRS 


31 


35 


14 


THEG0GO"S les se?M3niM2) 

VACATION 


32 


21 


70 


JUDAS PRIEST roiuMlWKCseriint") 

SIN AFTER SIN 


33 


37 


It 


THEGUESSWHO iK:<ani3«lil»li 

THE BEST OF THt GUESS WHO 


34 


38 


9 


STYX AIM SP 3240 IIMll 

PARADISE THEATER 


3S 


31 


90 


B0Z5CA6GS ca.uMMi>C 3M4i iisioi 

HITS 


36 


33 


S6 


JUDAS PRIEST »:aatii474;ii««3i 

SAD WINGS OF DESTINY 


37 


34 


30 


MARVIN GAYE Motowiw^ii2(i973i 

LET'S on IT ON . 


38 


K-oirar 


STYX A4M5P- 3723 (19771 

THE GRAND LIUSMN . 


39 


40 


14 


MARVIN GAYE motoww ws U9 (I97n 

WHATS GOING ON 


40 


it-«Tirt 


ELVIS COSTELLO coiumbia ec M709 119791 

ARMED FORCES 
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ALBUMS 



The folloH-ing configuration ab- 
breiialions are used: LP — album: 
EP — extended play: CA — cassette; 
NA — price not available. Multiple 
records and/or tapes in a set ap- 
pear within parentheses follow- 
ing the manufacturer number. 

raraUR ARTISTS 

ANDROID SISTERS 

Song! 01 Electronic Dstpair 

THE BAYSICS 

Beautfful Themes Of Model Prisoners 

fr »soiiaf rar (4 91 

THE BEL AIRS 
Need Me A Car 

pii iet4/sB M 

CARNES. KIM 
The Early Years 

IP Mf A U^.A 914 S3 98 
CA MCAC qi* 13 4B 

CROSey. BING. WITH THE 
JIMMV BOWEN ORCHESTRA 
Hey Bmg 



DIRTY LOOKS 
You Can Rock 



UUNE, FRANME 

LPMCAMCA.9t6'l39S 

CA u^Ar 91ft 13 98 

ROGERS. KENNY. AND THE FIRST EDITION 
Featurinf The Song* 01 

LP MCA MCA 91 1 13 98 
C* MCAC-91 1 S3 98 

ROGERS, KENNY, AND THE FIRST EDITION 
Love Songs 

LPMCAMCA912'S3 9S 
CAHPIAC 91? S3 98 

TRIUMPH 
Thunder Seven 



VARIOUS ARTISTS 
Foreign Affaire 

LP M fSjrt XI 7 100 SB 98 

VARIOUS ARTISTS 
Heal 

LP Conopti JCI-1 103. 18 98 

VARIOUS ARTISTS 
Number One On The Streets 

LPJft^tontw'lJCI 1102 19 96 

VARIOUS ARTISTS 
Street Sounds 

LP Ji-fo Co-xnHi JCI 1 1 06 S8 98 

WOODS. MITCH. AND HIS ROCKET BBS 
Steady Date 

LP8M«]Pi|eP i;84. 18 98 

BUCK 



COTTON. JAMES 
High Compression 

LP 411.0*0' AL 4737 . SB 98 
CA AL 4737 CS 18 98 

SEALS, SON 
Bad A>a 



STRAWBERRIES 

iCdiitiriucd front /jdfje J.ll 

2,400 square feet. Briggs says there 
are mega-stores of 7.000 and 8.000 
square feet on the drawing board. 
The addition of video departments 
will also mean slightly greater 
space requirements for the average 
outlet. 

Strawberries has also been build- 
ing its own fixtures for the last sev- 
en years, and has a construction 
crew for setups. "The whole thing 
takes about three or four days," 
says Briggg. "The crew does the fijt- 
turing, then the district manager 
and somebody from the home office 
will come in and throw it all togeth- 
I er." 



JNew K^leases 



COUITTRT 

ROGERS. KENNY. AND THE FIRST 

EDITION 

Country Songs 

LP MCA MCA 91 3 13 «B 
C*MCAC «I3. |3 ftl 

JAZZ 

ROGERS. SHORTY. AND BUD SHANK 
Back Again 

LP crux* CRS«8».-aM*n«t|i/M,M 
CACftC«a29 'S« 9B 

COMPACT DISC 

BIG COUNTRY 
Steellown 

CD Umury 622 B 3 1 • 2 , PoljCram ' no tiu 

DEEP PURPLE 
Perfect Slranger* 

COPWrdof 923 ^77 2 PotyCnm/noilM 

HEART 

Uttie Queen 

COCeSCK 34T99 nohu 

LEWIS. JERRY LEE 
The Session 

CO Mercury 3:2 7S 1 J ' PofyGnm. no b»t 

McCartney, paul. 4 wings 

Venus & Mars 

C0CB5CK 36801 r» liit 

MOODY BLUES 

Voices In The Sky (Best 00 

CO TS.^M>td e20 Ibb 2 t^ltfQnn' no b»1 

NELSON. WILLIE 
Without A Song 

CO ce^ 391 lO no !*>■ 

ORIGINAL CAST 
My Fair Lady 

COCBSCK 20l5»oli*t 

SANTANA 
Greatest Hits 

COC85CH J30SO,not« 

SKAGGS. RICKY 
Country Boy 

CO CeS [« 3^*10 nohH 

VARIOUS ARTISTS 

Once Upon A Time In America 

Original Motion Picture Soundtrack 

CD Mur^L.'v ti^2 423 Pot^t»m n.o IrM 

WAGNER 
Das Rheingofd 

Theo Adam. KarMleinz Stryczek, 
Etwrhard Buchner . . . Dresden, con. 

CD RCA 6100-^823 (3l"«)lr» 

Oie W»fkure 

Siegfried Jerusalem, Kurl Moll. 
Theo Adam . . . Dresden, con. 

CD »rn 6100 %4 2 3 (^l Ini 

Siegfried 

Rene Kollo, Peter Schreter, 
Theo Adam . . . Dresden, con. 

CO RCA (I0O7073 (Sl/w M 



Gotterd^mmerung 

Rene Kollo, Hans Cunter Nocker. 

Stegmurtd Nimsgern . . . Dresden, con. 

CO OCA 6100-8123 romi 



HOME VIDEO 

Symbols for formats are ^ = Beta, 
^=VHS. ^^CEDand^^LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "No List" or "Rental" 
is indicated. 

nuts 

A CHRISTMAS CAROL 
Animated Feature 

^ Vnifon vCSObO J29 95 

THE ATTIC 

Carrie Snodgrass. Ray Milland. 
Raymond Dryden 



BALLAD IN BLUE 

Ray Charles. Tom Bell. Mary Peach 

4l ^.■<n.»i«r.M v^tao Cnt>rU<nmMt 21 3 139 9^ 

BEAT STREET 

New York City Breakers 

^ v»Mron VCi047,'J3« 95 



BOGIE: THE LAST HERO 

Kevin O'Connor. Kathryn HarroM, 

Ann Wedgeworth 

^ V tntrrn«l>Dn>i Victeo Colartainmanl ?I4-409.'S49 9S 

(Continued on page JS) 



Call for a FREE 
Dealer Sales Kit: 

• A "Buyers Guide' with only 
SUGGESTED RETAIL PRICES! 

• A separate "Dealer Price 
Schedule" with wholesale prices! 
Use the "Buyer's Guide" as 

YOUR retail sales catalog. Use 
ExSell as your BEST Source for 
Audio/Video Accessories and 
Recording Tape 

1-800-334-2484 (US) 

1-800 672 2802 (NO 





>1jR>EfQlilfrn«c 

Distributors and Exporters 

245 ROUTE 22 WEST— P.O. BOX 5129 
HILLSIDE , NEW JERSEY 07205-5129 
(201) 926-2200 
TOLL FREE: 1-800 221-7938 



STBAFi ^ Set ll Off 

mill6HTZ2 Mrsierious 

ROCK MASnn SCOTT Rwiuesl line 

FORCE MU'S foigne Me Gill 

POINTER SISTBIS . I'm So Eiciteil 
SERIOUS INTENTION . You Don't Know 
POINTER SISTBIS Neution Dince 

VAUGHAN MASON S 
CRUSH Bieakeis Anthem 

POINTER SISTERS Jump 

FIVE MINUTES Bon:o Goes To Washington 
PAUL HARDCASTU .... Rain Forest 

CAPTAIN ROCK Cosmic Blast 

NEWCUUS Automan 

NEWCIEUS . Jam On II 

AUEM Get Loose 



HAU&OATES Dot Of Touch 

OOUGY FRESH Human Beat Boi 

8 BOYS 

BREAKDANCE . . . Higb FitMty Tliree 

D.SJ Megamu II 

M.C. FnOSTY . . When Ooves Cif Rap 
M.C FlEX a THE FBI CREW . Rock nit 

DIANA ROSS Swept Away 

WISH Touch Me 

CHUCK CHIU OUT Hip Hop On Was II 

EVELYN THOMAS High Eneigy 

FORCE M.D.S Teais 

NOLAN THOMAS. . . Yol UtUe Brothei 

TRANS LUX Get It Ofl 

COLD CRUSH BROS. Fieih. Wildfly. Bold 
FLIRTS Helpless 



RECORD ALBUMS 



JOHNSON CREW Down To Earth 

THE FORCE MD's Love Utters 

NEWCLEUS Jam On Revenge 

SHAN60 Funk Theology 

RUND.M.C. . With 30 Days & Rock Boi 

WIIOSTYU Rap. Mil 

IfT THE MUSIC SCRATCH Special Re mii 
Compilation 



DISCO PARTY "ir . . . Various Artists 
SUPER GOSPEL OlOIES Faded Rose. 

Amazing Grace. Lord Don't Move 
This Mountain, Great Things 
SUPER DISCO BRAKES (Vol. S) S« Ma- 

chine. Le Spank. It's Just Begun 

RAP. Vol. I Various Artists 

PLANT PATHOL Danger Zone 



ALL ORDERS SHIPPED SAME DAY, U.P.S. • TERMS: 
COMPANY CHECK OR CASH, MONEY ORDER • NO ORDERS LESS 
THAN S50.00 SHIPPED 




I 
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Jackson's Hometown Support. The Rev Jesse Jackson recently visttod retail 
outlets in Chicago to autograpti copies of his spoken word album. "Our Time 
Has Come. " on MCA /Constellation Records. Pictured from left at Barney's 
record outlet are Jheryl Bushy. vtc« president of black music for MCA Records; 
Raymond Barney, owner of Barney's retail outlet: and Jackson. 



Smaller Labels Hurt 

CD Blister Shortage Cited 



NEW YORK A shortage of blister 
pack blanks has forced many small 
labels and im|Mirters to back-onJer 
Compact Disc product at a time inirnmsiden 
when retailer demand is snowbull 
inp 



year. However, with packaf^ing that 
would eliminate the blisterpack in 
favor nf pa[H'rlH»ani options now W- 



■'•^^^SqS^AOTS today 



Sinn 
I n Uif 



■■•\ 



KXJ.OOO tu 2(IO,UO0 
blisterpacks in in\ enlory." says 
Krupa, who adds that his company 
can turn oul more than 15 miMion a 



i-omplain that large labels, 
with favored status at suppliers, 
have snapped up the bulk of the 
available slock, leaving; Ijttle for the 
dozens of indie accounts whose or- 
ders, though smaller, are neverthe- 



Anenco^Fovonlc 
Musk Program 




Original Ouality Glossy 
PRINTS 
FOR PENNIES 



B&W or full 

color 




From vour distributor or 
The Scarborough System, inc 
800 882 8?;; 



For FANS & 
PROMO 

made from 
print or 
negative 



Writ* lor brochures t samples 

MASS PHOTO 
COMPANY 

1315 B Wiogh Houslon TX 77019 ' 




bv Fa\e Zuckerman 



I HE MAMMOTH Walt Disney 
Productions has teamed up with 
low-end computer software maker 
Sierra On-Line in a new attempt 
to enter the home educational soft- 
ware arena. Disney's earlier at- 
tempts were computer products 
designed for several ill-fated hard- 
ware manufacturers, which left 
the home electronics field shortly 
after the titles were released. 

According to Richard Boehn- 
ing, vice president of educational 
media/computer software for 
Walt Disney, the last remnants of 
the company's prior computer pro- 
grams are four educational games 
themed around Disney characters, 
still [wpularly sold through Radio 
Shack stores for Tandy's TRS HO 
machine. At one point. Atari was 
marketing one DLsney title, but de- 
mand for the title has dwindled, 
Boehning notes. 

Essentially, Walt Disney's per- 
sonal computer software division 
has co-produced five educational ti- 
tles with Sierra On-Line. The Cali- 
fornia computer concern will take 
charge of marketing the programs 
to the home computer field, while 
Disney sells the products to the 
educational marketplace. 

"All along, we [Disney] have 
been successful with selling our 
computer software to educators. 
We are depending on Sierra On- 
Line to complement that in the con- 
sumer area," Boehning explains. 
He adds that the new products are 
better quality, using 64K of memo- 
ry rather than 16K found in the 
older titles. 

"Also," he adds, "we had our 
software design team as well a.s Si- 
erra's working on the titles. We 
kept revising, updating and chang- 



ing. I think we pushed our design- 
ers and Sierra's team to come up 
with something unique. It was like 
writing a book. We sent work back 
and forth through the mail." 

Sierra On-Line is selling three of 
the titles for about $40. and it is be- 
lieved that initial orders numbered 
about 40.000. Disney's software is 
geared for ages seven and up; the 
titles include an astronomy learn- 



Casolaro. (laroi Snyder, Melissa 
Haldeman. Klaine Boulay and 
Ken Cheng oversaw how the char- 
acters were implemented. "It was 
critical for us to make sure our 
characters' personalities came 
across," he contends. "Donald had 
to be a bit irascible; Mickey is al- 
ways happy." 

Price DROP: with Human En- 



Walt Disney Productions teams with 
Sierra On-Line on five programs 



ing program called "Mickey's 
Space Adventure," an arithmetic 
game called "Donald Duck's Play- 
ground," and an adventure soft- 
ware package titled "Winnie The 
Pooh In The Hundred Acre Wood." 

To generate consumer demand 
for Disney's software. Ken Wil- 
liams, president of Sierra On-Line, 
says that he is offering a "buy two, 
get one free" promotion. "For the 
Commodore 64 versions, we will be 
focusing on the mass merchandis- 
ers, sending them posters and 
point-of-purchase material. We be- 
lieve that the Apple [computer] 
versions will sell primarily through 
specialty stores," he adds. 

It took nearly seven months for 
Disney and Sierra On-Line to com- 
plete the first three games. Rober- 
ta Williams authored "Mickey's 
Space Adventure, " Chuck Benton 
wrote "Donald Duck's Play- 
ground," and Al Lowe took charge 
of "Winnie The Pooh In The Hun- 
dred Acre Wood." 

At Walt Disney Productions, 
Boehning says, designers Nancy 



gineered Software (HESI ru- 
mored to be planning to throw in 
the towel. 3-2-1 Software has uk- 

en over the marketing of its top- 
selling "HES-Games." The Seattle 
firm has renamed it "S-Games" 
and is selling it for $14.9.5. HES 
had been selling the package for 
$34.9.5. 

"I never really liked a $35 tag on 
the title we designed," says Mike 
Crick of 3-2-1 Software. "It was 
too expensive. At $15, software be- 
comes much more of an impulse 
buy." 

As a computer software design- 
er turned manufacturer. Crick 
says he finds his new role labori- 
ous. "I have a Rolodex full of dis- 
tributors that I have been calling. 
We are doing mailings. 

"At first. I tried to find another 
vendor for the title, but it seems 
they [all the software manufactui^ 
ers] are having financial problems. 
We almost struck a deal with K-tel. 
Look what happened to that com- 
pany." 



NEW RELEASES 



(Conlu. 



THE BRUCe JENNER WINNING WORKOUT 
Bnice Jenner, Linda Thompson Janner 

A V Actnv ^tonu V^Oae 1 34 45 



CARLIN ON CAMPUS 
G«or|« Carttn 



THE COURAGE OF RIN TIN TIN 
James Brown, Lee Aaher . Rin Tin Tin 

4^ t-lnn»tiO.Ml V-a^ r nlw^jir.cTH'.l I J J 41 J. )J4 4^ 

DEATH VALLEY DAYS, VOLUME II 
Jim Davis, Forrest Tucher, Tom Skerritt 



DECAMERON NIGHTS 

Joan Fontaina, Louis Jo«irtfan. Joan Collins 

^ ^ MarW VMMa rvtum WV ;0 I [ 134 95 

FEEUN' UP 



HANS BRINKER 

Eleanor Parker. Richard Basaharl, 

Cjrnl Ritchard 

A v-i» .'40.^« m » »5» 45 

HARRY AND SON 

Paul Newman, Robbjr Benson 

THE HOTEL NEW HAMPSHIRE 
Jody Foster. Beau Bndfes. Rob iM* 



a/ 

SOC Record Sales CompanV' 

ai5 S FilUi Avenue - Boi 1000 
Miysood. n «0I5) 
I)I2( 664-217» 



t AM THE CHEESE 

Robert WAgnc Hope Lange, 

Robert MacNaufhtOfi 



THE JAVNE MANSFtELO STORY 

Loni Anderson, Arnold Schwarzenegger, 

Ravmond Buhtemce 

A ^ '..«ir.»n>ul V<0M EriwUH^'nMtf ;i4 407 149 9% 

THE LAST RIDE OF THE DALTON GANG 
Clifl Potts. Randy Quaid. Larry Wikoi 

A V "-"^ vkv^i At* ss-* "is 

LITTLE HOUSE ON THE PRAIRIE VOL. I: 
PREMIERE EPISODE 
Michael Landon, Karen Graulc, 
Melissa Gilbert 

A ^ *»< >... v.:t«j 290O6 Wt* 95 

VOL. II: THE CRAFTSMAN/THE 
COLLECTION 

Albert I ngalls/ Johnny Ca»h 

VOL III: REMEMBER ME 
Patricia Neal 



THE LONELIEST RUNNER 

UwKe Kerwin, Brian Keith. OcAnn Moan 

^ V Mirrw r«>R« VXMO 2401 4 WlA V>'i 95 

THE LOUVRE 
Charles Boycr 

MRS. R'S DAUGHTER 

Clons Leachman. Season Hubley, 

DonaM Motfat 

PUFF THE MAGIC DRAGON 
Animation Featunnc Voice 01 
Burcess Meroditli 

ACMiidrwi i ¥idMLa(«yCS»K/VMl>M/S» « 

RITA HAYWORTH: THE LOVE GOOOESS 
Lynda Carter. Michael Lemer. 
Ateiandro Rey 

SATURDAY NIGHT LIVE: 
RICHARD BENJAMIN 
Guest: Rkkie Lee Jones 

^ 1^ MiKw Mcma VnM 29000 WlA 139 98 

SATURDAY NIGHT LIVE: GARY BUSCY 
Guests: Eub*e Blake, Gre|ory Nines 

4 n$ WariW Homa H^m> 290)4 MtA 1 3<* 91 

SATURDAY NIGHT LIVE: GEORGE CARUN 
Guevis Andy Kiufman. Vain Bromheld. 
Michael O'Donoghue 

SATURDAY NIGHT LIVE: RAY CHARUS 
Guest: Franklyn A|aye 

4 ^ WMHM »«>m* ViOMi 29021 W(4 139 9S 



To get your company's rww wideo r 
lisied, wnd the following inlonnatton— 1> 
lie. Pertormers. Oistnbutor. Manutacturer. 
For mat(»). Catatog Number(») lo» each tor- 
mat, and the Sugg«l«d List Pnce «t non«. 
indicate "No List" or ■RentaJ ")— to Unda 
Moteski. Billboard. 1515 Broadway. Nr* 
Yor*. N V 10036 
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FLIGT SIMULATOR MicrDSOft SinHdalxin Package 
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SUMMER GAMES Epy» Arcade Style Sporl!, Game. 
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MISSILE COMMAND Alan ArcadeGame 
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Miy*r IS 1 «Auid be uhosniusier Challenged 16 start and 
GHOSTBUSTERS Actiyisnn buM a franchise and avert a ghostly disaster ottxtilical 
, — ^ — . nnvinrtinmhff ingtfiNfYnrli fity 






• 












IS 


10 


S 


KING'S QUEST S«fraOn4jne Advenhire Game 


• 






• 










19 


16 


4 
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WIZARDRY Sir Tech Fantasy Role^Playing Garne 
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Educational program that teaches touch typing to ages 7 
NEW lyPROVEO MASTER TYPE Scarborough to adult m an eicitmg video game format in 1 8 different 

lessons 
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Contains over 600 problems in addition, subtraction. 
MATH BLASTER Davidson A Associates multiplication, division, fractions and decimals for 

students ages 6 through 1 2 . with a game at the end 
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MUSIC CONSTRUCTION SET Fleetranie An> Interactive music composihon and leariung tool enables 
MUSK CONSTRUCTION SET Electronic Arts user to «ork«ith a library of musK or compose own 
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Educational Program designed to help children ages3 to 6 
STICKY BEARS ABC Xaroi Education m learning the alphabet Program includes games that 

teach 
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FRACTIONFEVER Spinaker An «luM«nalganK designed to teach people a.^ 
^ adult about tractions 
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Designed for students, grades 4 1 2, to teach new words. 
WOROATTACKI Davidson & Associates tfieirmeaningsandttieirusagesinaninlerestingand 

exciting way 
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Program that altows chridren to create, play and save 
MUSIC COMPOSER Commodore tunes. Simulates 9 instruments notes appear on screen 

Child plays keytioard like a piano 
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PRINT SHOP 


Broderbund 


At Home Print Shoo 
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PAPER CUP 


Batteries Included 


Word Pnxessing Packafe 
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DOLLARS AND SENSE 


Monogram 


Home Financial Package 
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BANK STREET WRITER 


Brodertlund 


Word FVocessing Package 
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1-2-3 LOTUS 


Lotus Inc 


Programming Language 
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NET WORTH 


Scarborough System 


Designed to manage personal tmafK i-s 
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PES: FILE 


Software Pubbshing 


Informatnn Management System 
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EASY SCRIPT 


Commodore 


Word Pnxessing Package 
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Lmng Video Texts 


Designed as an idea processor. Used in creating and 
storing report outlines. 
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Programming Language 
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A lot of todayls best-selling 
software pmgrams have 
one thing in common. 

Data Encore" 

We duplicate more 
software successes than 
just about anyone. And we 
do it under .some of the 
toughest quality-control 
standards in the industry. 

So every copy we 
turn out turns out perfect. 

WTiy not let us 
duplicate your next soft- 
ware program? 

For details, call 
toll-free, S(X)-872-8778. In 
California or out.side the 
U.S., call (408) 720-7400, 
collect. Or write, 585 N. 
Mary Avenue, Sunnyvale, 
CA 94086. 

Either way, well 
do things right to help you 
make the list on the left. 

Data 
Encore 

a Vertialiin { i>ini)any 
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Firm Sees 50 Million VCRs in "89 

OPTIMISTIC OVERVIEW FROM CBS/FOX 



BY TONY SEIDEMAN 

NEW YORK By 19S9 there will be 
almost 50 million VCR households 
in the U.S., compared to 14 million 
today. These homes will buy close to 
50 million prerecorded video- 
cassettes — a market of which music 
video's share will come to $1.25 bil- 
lion. 

These are the figures CBS/Fox 
Video is banking on. The firm is us- 
ing them in it^ planning for the fu- 
ture and presentations to its execu- 
tives. 

The company has taken the fig- 
ures and projections it has been us- 
ing behind closed doors and assem- 
bled them into a booklet titled 
"Meeting The Challenge of Growth: 
A CBS/Fox Video Industry Over- 
view." 

According to the "Overview" for 
1984 VCR sales and beyond, "We 
project 7.5 million units this year, 
and every year for the rest of the 
'80s." That's where the 50 million 
machine population comes from. 
CBS/Fox's figures are not guess- 
work, the "Overview" claims: 
"These projections are based on the 
number of units Japan is planning 
to export to the U.S." 

The company cautions, however, 
that its figures may turn out to be 
too low. "Like all projections they 



VestronTo Release 
'Buckaroo Banzai' 

NEW YORK Vestron Video has 
obtained home video rights to "The 
Adventures Of Buckaroo Banzai" 
und will release the Sherwood Pro- 
ductions comedy adventure film 
early next year. 

Vestron has previously released 
Sherwood's "Mr. Mom" and "Blame 
It On Rio," both of which achieved 
gold and platinum certification 
shortly after release 



assume no further growth in Japa- 
nese manufacturing capacity, which 
seems unlikely," the document 
notes, given past rapid Japanese re- 
sponse to trends in consumer de- 
mand. 

Backing up projections recently 
made by RCA Consumer Electron- 
ics division vice president Stephen 
Stepnes (Billboard, Dec. 8), the re- 
port admits that the eight million 
VCR projection is "probably too 
conservative and next year we may 
talk about even 10 million units." 

Even with sales of eight million 
units a year. 1989's machine popula- 
tion would come to a probable 46.8 
million machines. That would jump 
the percentage of households pene- 
trated from 1984's 17% to "over 
half of all U.S. households," the re- 
port says. 

As for what kind of business will 
be done, the "Overview" says that 
by 1988, non-X feature films will 
take up about 60^ of the market- 
place and music will make up 25%, 
rising from 1983 revenues of $40 
million to a 1988 $1.25 billion. 

Though CBS/Fox says its figures 
were generated inside the company, 
the firm's music video figures close- 
ly parallel the conclusions reached 
in a study done by F. Eberstat & Co. 
The Eberstat study's projections 
have been sharply criticized as vast- 
ly overestimating the potential of 
music video by many home video in- 
dustry members. 

Besides music, one other area of 
vulnerability in the CBS/Fox report 
is the ratio of cassettes sold per 
VCR household. With a projection 
of 50 million software units moved 
to a universe of about 50 million 
hou.seholds, CBS/Fox appears to be 
saying that the number of cassettes 
sold per VCR will remain locked 
into its 1983 level of about one per 
machine. 

In fact, the study projects that 
"the industry will sell approximate- 
ly 14 million tapes this year — a fig- 



ure almost 10 million units below re- 
cent duplicator estimates that 1984 
prerecorded videocassette sales 
may reach the 25 million unit mark. 
If CBS/Fox Video's population esti- 
mates are correct, that means 1984 
videocassette sales per consumer 
have soared to more than 1.7 units 
per machine. 

The company is also optimistic 
about the future of the videodisk. 
"Disc is not dead," the report says. 
But once again the conclusions of 
the "Overview" run against some 
reported trends. 

The company sees a population of 
235,000 laserdisk players by Decem- 
ber, 1985, and says, "There is no 
rental in laser, it's purely a seller's 
market" But a number of retailers 
have done considerable business 
renting both LaserVision and CED 
videodisks. 




Poptngo Popping? Executives at franchiser Popingo VMeo are cteimmg a hoi 
sales season tor their company. Here they sit <to«wi lo sign an ofdar with 
distribulor Commtron purchasing $750,000 o( product al one shot Popingo 
presxSent Byron Boothe. left, signs the orders and hands it over to Commtron 
toppef Gary Rockhok) Standing behind the two clueftains are Popingo vice 
president and general counsel Lawrence Schauf. left, and buyer Ron Penix 



VRA Sales Symposium 

Manufacturers Analyze the Consumer 



BY EARL PAIGE 



LOS ANGELES A profile of the 
consumer who purchases rather 
than renta home video software is 
slowly emerging as manufacturers 
and retailers exchange experiences. 

As one example, both vendors 
and retailers discussed various con- 
sumer characteristics at a recent 
seminar in suburban Anaheim, in- 
cluding the point that movie theatre 
patrons are likely prospects. 

"I believe only a small percentage 
of what we rent will sell," said re- 
tailer Jack Middleton, who served 
as a panelist at a recent Video Re- 
tailers Assn. event "There are mov- 
ies people just don't want to see 
again at any price." 

The willingness shown by Middle- 
ton, of Redding, Calif.'s Movie Time 
Video, to go beyond the topic of list 
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price typifies new ground for ven- 
dors and manufacturers to explore. 
The meeting found a lot of energy, 
surprisingly, expended on piracy, as 
well as on the familiar complaint 
about software return policies ( Bill- 
board. Oct 13). 

Describing titles like 'Terms Of 
Endearment" and "Raiders Of The 
Lost Ark" as having apparent "re- 
|>ratability," Middleton said that in 
a surprising number of cases, buy- 
ers of the titles at his store acknowl- 
edged seeing the movies at a the- 
atre. 

Presenting abundant research on 
both software purchasers and pay- 
television subscribers, Robert 
Klingensraith of Paramount Home 
Video described pay-tv as "your 
competition, a complementary sup- 
port market" where consumer per- 
ception of programming value is de- 
veloped. 

Of pay-tv subscribers, Klingen- 
smith said, "They have no compunc- 



tion about buying high-grade blank 
tape, subscribing to pay-tv or own- 
ing a second VCR. In fact 20% had 
a second VCR." 

Offering a dozen various motiva- 
tions or satisfactions most common- 
ly mentioned by purchasers of home 
video software, Klingensmith said 
94% identify repeaubility; 93% ac- 
cessibility, being available anytime; 
94% the stop-and start convenience; 
88% the involvement of the whole 
family: and another high percent- 
age, 84%, preferred owning an orig- 
inal program. 

Somewhat lower figures reflect 
purchases influenced by children, 
54%, and sharing a movie with 
friends, 52%. A slightly higher 
number, 67%, is seen for buyinf 
video as a gift 

Another high index backs up Hid- 
dieton's experience, with 71% say- 
ing they saw a movie, later pur- 
chased, in a theatre. Still another of 
(Continued on opposite page) 
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THE EMPIRE STRIKES BACK 
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FOOTLOOSE 
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RCA/Columbia Pictures Home Video 
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MOSCOW ON THE HUDSON 


RCA.'Columbia Piclurei Home Video 

60309 


Robin Williams 
Mana Alonso 


IN4 


• 


Usr 

CIO 


7995 
79 95 



Firm Animates tlie Holidays 

New 'Cards' Designed for VCRs 
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NEW YORK Musical video- 
cassette greeting cards are being 
designed and marketed by Video- 
graf, a Manhattan company special- 
izing in video animation. The cas- 
settes, called "VIDI's." are being 
sold by mail order via ads in various 
local print media and national video 
publications. They have also been 
introduced here at retail at Pare 
Vendome Video. 

The cassettes come in VHS and 
BeU at $14.95 list, and all run be- 
tween two and five minutes. Thir- 
teen titles are currently available 
for the holiday season, including 
"Good King Wenccslas," "The 
Twelve Days Of Christmas," "The 
Nativity Story" and "The Story of 
Hanukkah." 

Additional releases include three 
birthday and one Valentine cassette 
messages, as well as an "Alphabet 
Soup" educational tape and "Party 
Games," an interactive title en- 
abling viewers with VCR freeze 
frame mechanisms to draw on the 
tv screen using erasable markers. 



According to Videograf president 
Michael Frenchman, new titles for 
other holidays are under develop- 
ment 

Frenchman says that the cassette 
cards are an outgrowth of the com- 
pany's work for industrial, corpo- 
rate and music clients. Videograph 
has created video training product 
as well as the computer graphics for 
programs and services including 
"Sesame Street" Home Box Ollice 
and the music videos for Adrian Be- 
lew's "Big Electric Cat" and Pil3ip 
Glass' "Act HI." 

"The VIDIs blend our industrial 
videos with 'Sesame Street' comput- 
er graphics techniques and charac- 
ters for the consumer market" says 
Frenchman. He adds that the video 
greetings can be personalized with 
insertions of standard "to" and 
"from" name openings and ckjaing* 
or with customiztMi names, photoi, 
sigiutures, voices and videos. 

JIM BESSMAN 
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Priioner Escapes Onto Video. Patrick McGoohan. star of the cull tv show 
"The Pnsoner." wonders whether revenues (rom the cassette release ot his 
show will buy him a new throne. Episodes of the senes are on the market via 
Maliack Productions, arid retail for S39.95 

Paramount, Gallagher Link 

Pact Covers Showtime Specials 



BY SAM SUTHERLAND 

LOS ANGELES Paramount Home 
Video's latest venture into original 
program hinges on a new program- 
ming agreement with comedian Gal- 
lagher governing the artist's exist- 
ing pay-tv specials, produced for 
Showtime. 

Basic commitment outlined in the 
deal, unveiled formally here on Nov. 
28 during a press reception on the 
Paramount lot, calls for five home 
video programs culled from Gal- 
lagher's existing shelf of hour-long 
concert specials, originally video- 
taped for Showtime airings. 

The firBl two home video versions 
were released Wednesday (5). 
"Gallagher— The Maddest" and 
"Gallagher— Stuck In The '60s" 
both carry a suggested list of $39.95 
for videocassettes and $29.95 for la- 
ser videodisks. 

The Paramount Home Video 
agreement includes options on up to 
10 programs, with home video re- 



lease expected to time new titles ev- 
ery four to six months. Depending 
upon sales performance. Para- 
mount indicates it's willing to pro- 
duce exclusive programs for the 
home video market. Gallagher has 
produced seven specials to date, but 
noted during the press conference 
that he would not necessarily draw 
from all the pay-tv material to fulfill 
his commitments. 

During the reception, hosted by 
senior vice president Bob Klingen- 
smith, the comedian outlined the 
Showtime arrangement that 
spawned the original specials. Gal- 
lagher himself retains ownership of 
the programs, with the pay service 
retaining rights to air each three 
times in return for covering produc- 
tion costs. 

Initial orders on each of the first 
two programs was pegged at 15,000 
during the conference. Gallagher 
himself, who proved as effective in 
pitching his home cable virtues as 
(C on tin lied on ^agf JI) 



VRA SALES SYMPOSIUM 

t Continued from paijf J^J 

Klingensmith's figures led into oth- 
er panelists' points about establish- 
ing a sales environment when the 
Paramount executive said 74^ 
"know what they want when they 
come into your store." 

Hitting hard on setting up a sales 
possibility was Cort Shannon of 
Karl Home Video. "Talk sale as 
soon as the customer walks in the 
door," he said, adding that custom- 
ers are already visiting mass mer- 
chandiser outlets "where there is 
nothing to rent" 

Among the characteristics of con- 
sumes is the particularly worri- 
some one of just not knomng that 
video software is for sale, asserted 
Rand Bleirocisler of Embassy 
Home Video. "As of last December, 
43% of VCR owners [in an A.C. 
Nielsen survey) were not aware 
videos were for sale for as low as 
$39 9.5," he said. 

Bleimeister and panelists Wendy 
Moss of International Video Enter- 
tainment and Mike Weiss of King 
Of Video stressed the importance of 
point-of-purchase display. "In sur- 
veys, 80% [of customers] find out 
I about new releaaes in your store," 
said Bleimeister. 



Underscoring consumer appeals 
that lead to purchase. Continental 
Video's Jack Silverman emphasized 
the need for an accommodating atti- 
tude. "Don't automatically decide 
what your customer wants," he 
said. "Americans are not traditional 
renters; most prefer to own, while 
not every movie, certainly many." 
Silverman also cited a "film buff' 
market and the growing catalog of 
non-movie material — "self-improve- 
ment, travel, special features." 

Several panelists repeated anec- 
dotes to push the Idea of selling 
home video. Klingensmith referred 
to a revelation in "our very first fo- 
cus group. This woman admitted 
renting 'Superman' 20 times be- 
cause she said if she purchased it 
she might become addicted." 

Assumptions about consumer 
awareness are dangerous, accord- 
ing to Shannon, who told of a wom- 
an who "spent $90 renting 'Money 
Hunt'." 



ACTNNIiAlAKT 

The results are fast The 
reach is vast Ar>d the call is 
free' To place a Billboard 
Classified ad call Jeff Serette 
at (800) 223-7521 



Maljack Productions Catalog Grows 

Firm Adds Brittanica Titles, 'Prisoner, ' 'Kangaroo' 



BY FA YE ZUCKERMAN 

LOS ANGELES In an attempt to 
broaden its catalog, one-year-old 
.Maljack Productions Inc. has netted 
the exclusive rights to distribute 
prerecorded video product produced 
by Encyclopaedia Britannica, in ad- 
dition to spending a reported 
$400,000 for seven unusual home 
video titles. 

This unusual programming, says 
JafTer Ali, the director of marketing 
for the Illinois company, includes 10 
"Captain Kangaroo" shows, 17 epi- 
sodes of the ITC-produced British tv 
series "The Prisoner," and I>en Cel- 
la's comedy shorts, popularized and 
aired on Johnny Carson's "The To- 
night Show." All titles will retail for 
$39.95. 

Robert Keeshan, best known as 
Captain Kangaroo, combined newly 
filmed footage with re-edited seg- 
ments from his classic tv shows to 
develop GO-minute programs specifi- 
cally geared for the home video 



market. Keeshan sold 10 programs 
to the fledgling video firm for a re- 
ported $250,000. The first two epi- 
sodes are slated to ship in early 
1985. 

To promote the children's titles, 
Maljack has designed point-of-pur- 
chase materials, posters, buttons 
and even Captain Kangaroo pup- 
pets. Keeshan says that he is willing 
to make personal appearances at se- 
lected retail outlets. "We are billing 
the videotapes as 'the greatest chil- 
dren's tv show to come to video,' " 
Ali says. 

For Maljack to break even on the 
reported $250,000 outlay for the 
children's titles, it will need to sell 
more than 25,000 copies. And, ac- 
cording to Ali, by the time all 10 
shows are released, the firm Ex- 
pects to be hearing that benchmark. 

"We will meet that break-even 
point, though not as quickly as typi- 
cally seen by the home video version 
of a top-grossing film," he con- 
tends. 



For the tv spy program "The Pris- 
oner," the firm, which rose to fame 
with the home video release of the 
Beatles movie "A Hard Day's 
Night," reports initial orders of 
about 7,000. It reportedly paid 
$100,000 for the 17 episodes: to 
break even, Maljack needs to sell 
more than 10,000 copies. 

"Seven thousand might sound 
dismal, but we are not upset about 
it," says Ali. "We believe the mar- 
ket [for our titles] is building. 
Right now the home video field is 
fueled by feature films. In the near 
future, non-feature film program- 
ming will become much more popu- 
lar." 

Maljack's initial launch of "The 
Prisoner" consists of the first three 
episodes. "The Arrival," "Chimes 
Of Big Ben" and "A, B And C." 
During the first quarter of 1985, the 
firm will roll out three more shows, 
"Free For All," "The Schizoid Man" 
and "The General." 

(Continued on page 30) 



MORE MUSIC FOR 
YOUR EYES 



TINA TURNER 

The Queen of Rock n' Roll 



Featuring: 

Wh.M s Lovi' Got lo Do Witn It 
Better Be Good To Me 
let ".Sl.iy Toqether 
Pnv.ile D.i'i. er 




QUEEN 

THE WORKS 




Bl<<ricmanqe 
SI6 95- 



TMNSGLOBU. 
I UKTTY EXPRESS 



The >»m 
S19 95- 




Tears For Fe<irs 
SI6 95- 




Beta VUS 



Ocdlrrv CjII YDur 
LocjI Oliirlbutor or 
I 800-847-4164 

|ln NY call 
I 800 52i S229I 

SONY 




IMissing Persons 
SI6 95- 



Michael Stanley 
Band S29 95- 



Sony B«i» and Beia Hi-ii are regntarod traderarki ol tt» Sorty Coip V«i»o 4i it a rvQislereo tradawrfc ol ihe Sof*if Corp el Ainanca 
VKMoEPitairadamartitf irvSonvCcirp olArwra vkm> t P •« a iradimaih o< itw Sor^ Cwp 
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TOP VIDEOCASSETTES 



'Uncle Fred' Cassette 

Cartoonist Colors Kids' Vision 







/ TITIX 


i Irani nMlonal rM>H >lar* %Hn nta 

Copynghl Own«r. 
Oi&tributor, Catalog Number 


la. 

Prmcipal 
Parlor mert 


II 


a 

oe 


Format 


Pric* 






3 


THE EMPIRE STRIKES BACK 


CBS Fen Video 1425 


Marti Hamill 
Harrison Ford 


two 


TO 


VHS 
Bell 


n» 
nit 


c 




2 


PURPLE RAIN 


Warner Brothers Pictures 
Warner Home Vitjeo 1 1 398 


FVtoce 

Apol Ionia Kotero 


mi 


II 


VHS 
Beta 


2991 
»9I 


3 


3 


I3S 


JANE FONDA'S WORKOUT ii * 


Karl Video Corporation 


Jarte Fonda 


IM2 


Ml 


VMS 
Beta 


»95 

»95 


4 


6 


3 


STAR WARS 


CBS Fo> Home Vi<t«o 1 1 30 


Marti Hamill 
Hamson Ford 


i9;j 


PC 


VHS 
■all 


BM 
»9< 




2 


52 


RAIDERS OF THE LOST ARK 


Paranwjunt Pictures 


Hamsoo Ford 
Karen Allen 


mi 


PC 


VHS 
Bila 


H99 
II 9S 


g 


4 


14 


ROMANCING THE STONE A 


CBS-Foi VkJm 1358 


MichaH Douglas 
Kathleen Turner 


iw 


PC 


DtU 


19 9S 
)99l 


7 


22 


2 


PRMHE TIME 


Mn Vi<ieo Corporation 

KVL HLft U50 


JaneForaJa 


iw 


m 


VHS 
BeU 


n9i 

]9 9S 


g 


le 


39 


TRADING PLACES 


Paramount PKlurws 
Paranwunt Home Video 1 55 1 


Dan Ackroyd 
Eddie Murphy 


tnj 


R 


VHS 
Beta 


M9i 

:i9S 


9 


9 


93 


STAR TREK ll-THE WRATH OF 
KHAN A # 


ParaiwHjni PKium 
Paramount Home Video 1 1 80 


WMiam Sliatner 
Leonard Ntmoy 


1912 


PC 


VHS 

6eu 


24 9S 
»9S 


10 


;i 


51 


4S HRS. 


Paramount Pictures 
Paramount Home Video 1139 


HkM. Nolle 
Eddie Murphy 


\m 


« 


VHS 
Bell 


])9S 

39 91 


11 


17 


3 


MICKETS CHRISTMAS CAROL 


Walt Osney Home Video 225 


Mickey Mouse 


IH3 


C 


VHS 
Bell 


2995 
299S 1 


12 


7 


10 


YENTLA 


CBS-Fox Video 4724 


Barbra Straisand 


I9U 


PC 


VHS 
Bala 


2991 
1991 


13 


MB 


»► 


AN OFFICER AND A 
GENTLEMAN A # 


Paramount Picture 
Paramount Home Video 1467 


Richard Gerv 
Oebra Winger 


I9>; 


1) 


VHS 
Biu 


I49S 
J4 95 


14 


19 


12 


SPLASH 


Touctistone Home Video 2 1 3 


Daryl Hannah 
Tom Hanks 


IW 


PC 


VHS 
B«a 


19 9S 
7995 


IS 


1 


S 


GRErSTOKE: THE LEGEND OF 
TARZAN. LORD OF THE APES A 


Warner Brottiers Pictures 
Warner Home Video 1 1 375 


Christopher Lambert 
Andie MjK-Oowell 


IW 


PC 


VHS 

Beu 


1995 
J995 


16 


U 


14 


FOOTLOOSE 


Paramount Ptctur^ 
ParanvMinf Home Video 1 589 


Ktrvin Bacon 
iohn Littifowi 


IW 


PC 


VHS 
B«a 


39 95 
1995 


17 


12 


6 


FIRESTARTER • 


Unnvrul City Studios 
MCA OisL Corp. 80075 


David Keith 
Drew Barrymora 


IW 


• 


VHS 
teb 


7995 
79,95 


18 


HD 


»► 


UNCOMMON VALOR 


Paramount Pictures 
Paramount Home Vidao 1657 


GeneHackman 
Robert Stack 


190 


> 


VHS 
Beta 


24J5 
24.95 


19 


IS 


10 


19S4 SUMMU OLYMPICS 
HIGHLIGHTS 


ABC IrK 

Contirwnlal Video 1014 


Frank Grttard 


IW 


Ml 


VHS 
Beta 


29 95 
29.95 


20 


13 


4 


MOSCOW ON THE HUDSON 


RCA. CoiumtHB Picluras Home Video 

60309 


Robin WRKams 
Mana Alonto 


IW 


II 


VHS 
Ball 


79 95 

7995 


21 


U 


10 


AGAINST ALL ODDS 


RCA , Co<umbta ftcturw Home Video 
60077 


Rachel Ward 
Jeff Bridget 


IW 


II 


VHS 
Bala 


79 95 

79 95 


22 


21 


26 


TERMS OF ENDEARMENT 


Paramount Pictures 
Paramount Home Video 1 40 7 


Shirtey Madaine 
Oebra Winger 


I9t3 


PC 


VHS 
Bell 


B9i 
]995 


23 


32 


3 


VIDEO REWIND: THE ROLUNG 
STONES GREAT VIDEO HITS 


Vestron 1016 


The RollWig Stones 


IW 


M 


vtts 

Beta 


29.95 
2995 


24 


34 


73 


QURAN OURAN* 


Thorn EMI Tvd 1646 


Ouran Ouran 


un 


M 


VHS 
Bala 


29.95 
29 95 


25 


NEW^ 


STAR TREK: THE MOTION 
PICTURE A * 


Paramount Pictures 
Paramount Hoffif Video 8858 


William Shatner 
Leor^ard Nimoy 


1910 


C 


VHS 
Beta 


24 95 
2495 


26 


31 


,2 


HEARTBEAT CITy 


tIektfB Entertainment 
Wanwr Home Vidwo 34024 


The Cars 


IW 


m 


VHS 
Beta 


29 99 
2991 


27 


27 


4 


RAQUEL. TOTAL BEAUTY AND 
FITNESS 


Tbom EMI Home Video 2651 


Raquel Welch 


IW 


m 


VHS 
BcU 


1995 
3995 


28 


NCW^ 


THE LAST STARFIGHTER 


Unnerul City StudtOS 
MCA Dist Corp 6007B 


Lance Guest 
Robert Preston 


IW 


PC 


VHS 

Bala 


79 95 
7995 


29 


20 


2 


CONAN THE DESTROYER 


Univerul City SludkM 
MCA Dist Corp 80079 


A.Schwa^^eneg8er 


IW 


PC 


VHS 
Ball 


7995 
7995 


30 


18 


25 


LIMITED GOLD EDITION CARTOON 
CLASSICS MICKEY # 


Disney Home Video 1 98 


Michey Mouw 


IW 


HR 


VHS 
Beti 


2995 
2995 


31 


10 


5 


NEVER CRY WOLF 


Walt Oisney Home Video 1 82 


Charles Martin Smith 


1914 


PC 


VHS 
Bila 


79 95 
7995 


32 


25 


64 


FLASHDANCE 


Paramount Pictures 
Paramount Home Video 1454 


Jennifer Baals 


\m 


R 


VHS 
Bill 


2195 
2195 


33 


35 


25 


LIMITED GOLD EDITION CARTOON 
CLASSICS DONALD * 


Wall Osney Home Video 200 


Donald Duck 


iw 


NR 


VHS 
Bau 


29 9S 
29J5 


34 


a 


19 


THE BIG CHILL A * 


RCA/ Columbia Pictures Honte Video 
100211 


William Hun 
Glenn Close 


I9U 


II 


Vie 

Ma 


7195 
79 9S 


35 


24 


9 


SIXTEEN CANDLES A 


Universal Cily Studios 
MCADtsI Corp. 80076 


Molly RingwakI 
PaulDooley 


IW 


PC 


VHS 
BeU 


7995 
7995 


36 


33 


SO 


MAKING MICHAEL JACKSON'S 
THRIUER A • 


Vestron 1000 


Mchael Jackson 


19U 


NR 


VHS 
Beta 


2995 
79 95 


37 


31 


2t 


SCARFACE A 


Untvers^ Crty StudKH 
MCA Dist Corp 80047 


AIF*actrM 


19(3 




KHS 
Bell 


79 95 
79 91 


38 


30 


4 


THE PHILADELPHIA EXPERIMENT 


T horn CMI Home Video 2547 


Nancy Allen 
Michael Para 


IW 


PC 


VHS 
Beta 


7995 
7995 


39 


26 


1 


JANE FONDA WORKOUT 
CHALLENGE 


KVCHCA 

Kart Video Corporatwn 05 1 


Jano Fonda 


IW 


NR 


VHS 
Bala 


5995 
59 95 


40 


39 


45 


DO IT DEBBIE'S WAY A 


Raymai F^rod. P Brownstein Prod 
Video Association 1 008 


Dtbbw Reynolds 


I9U 


NR 


VHS 
Bell 


39 95 
39.95 



NKW YORK The crealor of such 
cartoon characters as Snuffy Smith 
and Barney Google is testing the 
home video market— but he's not 
going to use his comic strip person- 
alities in his product. 

Instead. Fred Lasswell has creat- 
ed "Draw And Color Your Very 
Own Cartoonys Right Along With 
Uncle Fred," an hour-long, $29.95 
cassette that he's been selling direct 
to retailers and consumers. 

La-sswell's first cassette took him 
several years of planning and de- 
sign to create, he says, so the exact 
costs of the title are hard to assess. 
But he says budgets for future 
"Uncle Fred" programs should run 
about t4O.00O-$SO,0OO per hour. 

"Draw And Color" is in a "couple 
of video stores just on a test basis," 
says Lasswell. Combined with di- 
r«t mail sales, income on the title 
so far is approaching $12,000. he 
says. 

"A couple (of manufacturers] 
seem interested," says Lasswell of 
his independent video effort, but 
right now he's still "hoping to find 
out where the right place is for it 

"1 would be interested in getting 
a connection with someone on a 
longterm basis," he says, adding 
that even so, he wants to "be care- 
ful of which way I want it to go." 

Although he hasn't yet gotten a 
deal for his first program. Lasswell 
has already started production 
work on his second, "Draw And Col- 
or Y'our ABC's And Your 1, 2. 3's 
With Uncle Fred." The program will 
be aimed at children between three 
and four years old. 



■AUACK PRODUCTIONS 

(Conlmued on i'<i<ii JUI 

Len Cella's 60-minute comedy vid- 
eo will be sold in C4insda and in the 
U.S. starting in February. AJi says 
Maljack has secured the worldwide 
rights to the program. 




Snufty'i Pa Go** VMM. Fred 
Lasswell, creator ol such classic 
come stnp characters as Barney 
Google and Snuffy Smith, is trying out 
the home video bu9if>ess. He's 
created a l u ddto ooonlinl caseetta, 
"Draw And ColOf Your Very Own 
Canoonys Right Along With Unde 
Fred. " and is selling it direct lo 
consumers and dealers as well as 
negolialing with home video 
companies for a dstribution deal 



READ ALL ABOUT IT! 
1984 CATALOG 
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POPCORN 
A VIDEO 



J 



Poppers 
Supply Co., Inc. 

■ •. . J SiTOO! 

Ptwadeipnia Pa I9I22 
215'4J6 1616 or 426-0868 I 



Ik******* ***************** 

GREAT FOOD 

OPEN 24 HOURS 

LARRY PARKER'S 
^ DINER^ 



• Recording Industry Aisn Of Arr>enc«(RlAAl seal lof &8t*S: l<cenM<l renlaltof 37.500 units Of sdles/l>certs«d rentals income ol $1 5 n 
lalM 'iKcnMd rrnlali ol 7S 000 unttsor satn- lKensMi r«nitl incomt ol S3 million (littei itiuKf prior lo Jtn 1 , 1984 ar* cvrtitwd one 

• inlirrnjIionAl TapfOic Assn M-al lor ul» tnd or nel renlati ol S 1 million at Mhotoule 



ARIAA ual 
ir cntana ) 
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** 




206 S Beverly Or at Owlevilla. 8eve<ty Hills. CA • (213) 274-S6SS 
4676 Admiialty Way. Manna Del Rey. CA • (213) 823 6615 

Telephones al Each Dining Booth 
♦ ♦♦*********************♦*■*♦ 
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Many Hit 20,000 Mark 

Music Titles Hot in Japan 



FOR WEEK ENDING DECEMBER 15. 1984 



BY SHIG FUJITA 



TOKYO Just a year ago in Japan, a 
music video was rated a top seller if 
it hit the 10,000-unit mark. In 1982, 
sales of just 3,000 units would have 
qualified tor the best-selling tag. 
But now record companies are find- 
ing that many packages are reach- 
ing the 20,000 mark, with some even 
topping 30,000. 

"Train Of Thought" by Japanese 
pop artist Yimi Matsutoya is a case 
in point Toshiba-EMl spent nearly 
$500,000 to produce the video in 
Britain via Green Back Films, and it 
was released here on Sept. 1. The 
initial pressing of 20,000 copies 
(Billboard, Sept. 8) was sold out 
within a month. Now sales are said 
to be well over the 27,000 mark, and 
Toshiba-EMI expects to top 35,000 
by year's end. 

Victor Co. of Japan (JVC) re- 
leased "Timeless World" by Japa- 
nese pop singer Kyoko Koizumi on 



Japan's Toho 
Moves Into Music 

TOKYO Japanese film/video com- 
pany Toho has moved into produc- 
tion of music video titles as part of a 
push to increase software earnings 
from $14.6 million in 1984 to some 
$18.5 million next year. 

The first four music releases, re- 
leased Monday (10), include the 
"Super Rock '84" concert, held at 
the Seibu Stadium outside Tokyo in 
August this year. 

Around 25% of Toho's video earn- 
ings already come from distributed 
music titles, but the company has 
heretofore confined itself to feature 
film projects, the latest being a new 
version of "CJodzilla." This policy is 
now seen as restricting growth; 
hence the move to establish a broad- 
er product base including music and 
how-to videos. 



Sept. 5. The company says the title 
has already hit the 30,0(K)-unitsales 
level. 

Warner-Pioneer started taking 
advance orders for Eikichi 
Yazawa's "History" video on Aug. 
17 when the rock singer started out 
on a nationwide domestic concert 
tour. The package, which includes 
footage that Y'azawa himself shot 
some 10 years ago and which runs 
roughly 105 minutes, was released 
on Sept. 25, and sales are already re- 
ported at well above 20,000 units. 

Warner-Pioneer spent over 
$200,0(X) on advertising and promo- 
tion, including huge posters at 95 
subway stations and nationwide 
television commercials. The music 
press was also used to promote the 
package. 

Nippon Columbia's domestic act 
Naoko Kawai released a video pack- 
age here on Aug. 28, which has sold 
roughly 20,000 unite. The video cost 
more than $400,000 to produce. 



PARAMOUNT. GALLAGHER 

(i 'oyiinttied from page 39) 

his celebrated Sledge-O-Matic 
household tool, noted that his own 
career strategy has been to concen- 
trate on cable and pay exposure, 
rather than broadcast tv appear- 
ances. 

For Paramount, the agreement is 
noteworthy as a rare albeit condi- 
tional, step beyond theatrical mo- 
tion pictures for home video release. 

Paramount has concentrated al- 
most all of ite efforte on a relatively 
slim catalog of theatrical feature 
films, only going into made-for vid- 
eo programming a few times be- 
fore. The company has released 
tapes of comedy performances by 
Eddie Murphy and Robin Williams. 
Ite latest made-for effort is "Strong 
Kids, Safe Kids," with Henry 
Winkler. 
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THE RCCOTON V615 STEREO COLOR PROCESSOR ALLOWS YOU TO PRODUCE 
UP TO 4 HIGH DUALITY VIDEO TAPE COPIES SIMULTANEOUSLY FROM ONE 
ORIGINAL WHILE ADJUSTING THE COLOR. CONTRAST. TINT. AND DETAIL OF 
VIDEOTAPES YOU WISH TO DUPLICATE OR RECORD OFF THE AIR 

Video Magazine s October I9fi3 Test Report sialed 
"The Recoton V6 tS ttan eMvctive color processor with a wide range we recommend 
II tor tis (lexibitiiy and cosi 

Fof (he best possible picture msist on Recoton Goftf Connecffon" 
high perlormance Video Hookup Cables 
Recolon Selling New Standards ot Technical Excellence in Video. Autfio 
Computer. Telephone and Siereo Headphone Accessories 

orBCQTan" »cc »ui >^,^ 

Recolon Corporation. Crane Street. Long l«lar>d C«ly. New Yohi lito^. ?i?-3S2-G442 
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/ ^ / Compilad from nilional r«Ui> %ton r«nta) raporlt. 

O / Copyrtghl Owner. 
/ TITLE Dislribulor, Catalos Number 


PrifKipal 
Perlomierft 


•si i 
s| 

>• ac u 


> 1 


1 


s 


3 


THE EMPIRE STRIKES BACK 


CBS^oii Video 1425 


Marti HamiM 
Harrison Ford 


1990 PI 


. VHS 
' Btli 


2 


1 


13 


ROMANCING THE STONE ▲ 


CaS-Fo> Video 1 3S6 


Michael Douglas 
Kathleen Turner 


1914 P 


. VHS 
' SlU 


3 


3 


9 


GREYSTOKE: THE LEGEND OF 
TARZAN. LORD OF THE APES ▲ 


Warner Brothers Pictures 
Warner Home Video 11375 


Chnslopher Lambert 
ArxJie MacDow^ll 


1914 PI 


r VHS 
° BtU 


4 


« 


5 


MOSCOW ON THE HUDSON 


RCA.'ColumbIa Pictures Home Video 
60309 


Robin Witliam 
Maria Alonso 


1914 > 


VHS 


5 


? 


12 


SPLASH 


Touchstone Home Video 2 1 3 


Oaryl Hannah 
Tom Hanks 


19(4 P 


. VMS 
' B<U 


6 


14 


2 


PURPLE RAIN 


Warner BroIhefS Pictures 
Warner Home Video 1 1 398 


PnrKe 

Apollonia Kolero 


1914 


VHS 
Sell 


7 


E 


7 


FIRESTARTER • 


Universal City Sludios 
MCA DiSt. Corp 80075 


David Keith 
Drew Barrymore 


1314 


VHS 
Btll 


8 


7 


10 


AGAINST ALL ODDS 


RCA /Cotumbia Pictures Home Video 

60077 


Rachel Ward 
Jeff Bridges 


1994 


VHS 

em 


3 


li 


3 


CONAN THE DESTROYER 


Universal City Studios 
MCA Dist Corp. 80079 


Arnold Schwarzenegger 
Grace tones 


19U P 


, VHS 

Beb 


10 


9 


6 


NEVER CRY WOLF 


Walt Disney Home Video 1 82 


Charles Martin Smith 
Brian Dennehy 


mt f 


, VHS 
' BtU 


11 


10 


5 


THE PHILADELPHIA EXPERIMENT 


Thom/EMI Home Video 2547 


Nancy Allen 
Michael Pare 


1914 P 


, VHS 
' BMJ 


12 


8 


9 


SIXTEEN CANDLES A 


Universal City Studios 
MCA Dist Corp 80076 


Molly Rmgwald 
Paul Dooley 


I9U P 


^ VHS 
^ BM 


13 


13 


7 


THE BOUNTY 


Orioo Pictures 
Veslron 5044 


Mel Gibson 
Anihony Hopkins 


I9H P 


, VHS 
^ Ml 


14 


It 


13 


FOOTLOOSE 


Paramount Hoow Video 
Paramount Pictures 1589 


Kevin Bacon 
John Lilhgow 


1914 F 


, VHS 
* M» 


IS 


12 


9 


YENTL A 


CeS-Fox Video 4724 


Sarbra Streisand 


19S3 F 


, VHS 
* BtM 


16 


IS 


12 


ICEMAN A ♦ 


Universal City Studios 
MCA Dist Corp 80074 


Timothy Hutton 
Lindsay Crouse 


I9S4 r 


VHS 
Btll 


17 


17 


6 


CANNONBALL RUN U 


Warner Bros Pictures 
Warner Home Video 11377 


Burt Reynolds 
Oean Martin 


19U F 


VHS 
8«U 


18 


26 


19 


THE BIG CHILL A ♦ 


RCA. Columbia Pictures Home Video 
100211 


William Hun 
Gienn Close 


19U 


B VHS 
" Mt 


19 


M 


20 


TANK A « 


Universal City Studios 
MCA Oist Corp 80072 


James Garner 
Shirley Jones 


191i F 


VHS 

Bell 


20 


24 


6 


THIS IS SPINAL TAP 


Embassy Pictures 

Embassy Home Entertainment 208 1 


Christopher GuesI 
Michael Mct^can 


19)4 


a VHS 
Btll 


21 


NEW^ 


THE LAST STARFIGHTER 


Unrversal City Studios 
MCA Oist Corp 80078 


Lance Guest 
fteberl Preston 


I9H 1 


«■ VHS 
* Bill 


22 


18 


8 


BREAKIN' A 


Cannon Films Inc 

MGM/UA Home Video 800447 


Adolf 0 Qumones 
Michael Chambers 


1914 F 


«■ VHS 
* BHl 


23 


21 


8 


RACING WITH THE MOON 


Paramount Pictures 
Paramount Home Video 1 666 


Elizabeth McGovem 
Sean Penn 


I9U F 


r VHS 
* Btll 


24 


27 


9 


UP THE CREEK* 


Orion Pictures 
Veslron 5043 


Tim Matt»eson 
Staphan Fursi 


1914 


- VHS 
" BtU 


25 


NEW^ 


REUBEN. REUBEN 


CBSFoi Video 1435 


Tom Conti 
Kelly McGiilis 


1913 


, VHS 
Bill 


26 


li 


15 


PURPLE HEARTS A 


Warner Brothers f^clures 
Warner Home Video 200 1 8 


Cheryl Ladd 
Ken Wahl 


1914 


, VHS 

Bib 


27 


23 


10 


ICE PIRATES • 


MGM UA Home Video 800427 


Robert UrKh 
Mary Crosby 


1914 F 


_ VHS 
^ Bill 


28 


19 


6 


FRIDAY THE 1 3TH-THE FINAL 
CHAPTER 


Paramount PKtures 
Paramount Home Video 1539 


Dana Kimball 
Paul Kraia 
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BILLBOARD'S SIXTH ANNUAL 

VIDEO MUSIC CONFERENCE 

November 15-17, 1984 Sheraton Premiere Hotel. Pasadena. California 




Opening Rounds. Billboard edilor-m-chiel 
Adam While kicked oil the panels with his 
opening remarks, giving an overview ol the 
stale ol the industry . 



. . while Billtx>ard video music and home 
vidso editof Tony Seideman commented 
on his specific areas ol expertise 



Warners at the Center. Warrwr Bros Records video vice president Jo Bergman, 
center, ctiats it up witti two other video music veterans: Marcelo Epstein, left, and 
Alexis Omeltchenko ol Pendulum Productions- 




No Peace In VIdeoland. Some "down under" executives came up to attend the contererKe Pictured from left are Bill 
Brummel. Ellen Berkovntz of the Cable Music Channel, video producer Robert Lombard, and Australian visitors producer/ 
director Luanda Clutterbuck and Phil Tnpp of Encore magazine. 



Happy Co-Host Cnarles Levi son. left of the U.K. 
video music cnannel Music Box. gets some inside 
news on the U S end of the business from 
Rockamenca's Ed Steirtberg, wtro co-hosted the 
opening evening cocKtaii party- 



LABEL EXECS AIR COMMON WOES 



A litany of common creative and commercial hurdles for mu- 
sic video clip production was offered by seven label execu- 
tives during tlie opening panel discussion at Billboard's Video 
Music Conference. 

In brief presentations and informal comment£ to the auidi- 
ence, record company video chiefs reviewed how— and how 
not — to position a given producer or production entity to best 
serve potential label clients. In the process, the panelists mir- 
rored the often sharp criticism of current clip style and con- 
tent through a host of provocative, often damning pro- 
nouncements on the state of the art, or at least the craft, of 
music clip production. 

That the label executives responsible for overseeing clip 
commitments and placement have developed such qualms 
was wittily illustrated by the opening videotape presentation 
offered by Michelle Peacock, Capitol Records' director of na- 
tional video promotion. The ersatz "awards" reel singled out 
well-known clips as chief offenders for various overworked 
visual cliches. Peppered with visual puns, inside trade jokes 
and a modicum of surrealism. Peacock's well-received tape in 
turn yielded individual gripes from the panelists. 

From there, the participants turned to more substantial, 
behind-the-scenes considerations. Larry Stessel, Epic Rec- 
ords' director of West Coast merchandising, urged produc- 
tion companies to develop more realistic budgeta when pitch- 
ing labels, rather tlian deliver optimistic clip blueprints that 
later require rescheduling and financial overages. 

Warner Bros, creative marketing vice president Jeff Ayer- 
off asserted that video music is now facing a "crisis" in its 
direction, with too much of the material produced simply 
"crap." "I think that what we're producing is the lowest com- 
mon denominator product, because the medium we're produc- 
ing for demands that standard," he complained. 

Elektra's director of video, Robin Sloane, agreed, saying 
that "anyone in thus room who sits and watches MTV knows 
it Three years ago, MTV had a certain spirit, a certain sense 
of adventure . . . Now it's [become] a passive medium." 

Jeanne Mattiussi, associate director of artist development/ 
video promotion at Columbia Records, also warned of the pit- 
falls of tight clip budgets. "When you come in and pitch an 
idea to me or my superiors, make sure it's an idea your bud- 
get can afford," she advised, adding that producers and di- 
rectors must also anticipate the ego of the musical acts in- 
volved, as well as their limitations on caineru. 

Chrysalis merchandising director Ken Baumstein told 
would-be directors to "do your homework" before pitching la- 
bel brass on a clip assignment. "Too often, I have people 





Jeff Ayeroff. Keo Baumsletn 
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come to see me who have no awareness of our roster," he not- 
ed. 

As for developing stronger creative ideas against the fi- 
nancial pressure of budgetary limit*, MCA Records dir«ctor 
of video services Elizabeth Heller suggested turning to the 
acts themselves. "The artist has a key role in expanding or 
limiting the creativity of a project," she stressed. 

During the subsequent question-and-answer session, the 
issue of finding willing label comment on sample reels 
prompted the session's own moment of drama, as a college 
teacher and directorial hopeful recounted giving Elektra's 
Sloane a sample reel at the New Music Seminar— a reel, the 
teacher complained, apparently yet to be screened. 

With the siipport of the panel itself, the clip In question 
was then projected onto the large screen television system 
used throughout the conference. According to Dan Dinello. 
the feisty teacher, the clip, based on a song by local Chicago 
act Stations, was produced for less than $5,000, using student 
crew members. 

Response to the clip— which borrowed heavily from silent 
era German expressionists such as F.W. Mumau and Fritz 
Lang— was enthusiastic among both panelists and audience 
members. sam stmiKRijtND 
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From left: Howard Bloom. Steve Duplet. Bob Gibson. Randy Hock. Hob SchekJIinger. Steven Starr 
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Agents, Managers Offer 
Their Views on Support 



How established managers, talent agencies and other ancil- 
lary business services fit into a well-planned video production 
career fueled the remarks of independent publicists, major 
agency executives and personal managers during a panel 
moderated by Steven Dupler. Billboard's pro audio/video edi- 
tor. 

The still-embryonic nature of visual music suggests that 
most prospective producers and directors will need to com- 
mission such outside support services only as their volume of 
business can justify the expense. Both Howard Bloom, presi- 
dent of the Howard Bloom Organization, and veteran publi- 
cist Bob Gibson, chairman of The Group Public Relations, 
suggested that independent publicity agencies would likely 
be among the last considerations. 

Explained Bloom: "We don't work directly with any video 
directors or producers at this point, although we may provide 
them with exposure through the acts they've worked with 
that are our clients. Frankly, most video directors can't af- 



ford us at this point in time." He said typical monthly costs 
for his clients run to more than $5,000, including both a basic 
service fee and monthly expenses. 

Management, however, may already be an active field, and 
is certainly one where producers and directors can benefit. So 
noted Randy Hock, a former Arista Records executive, who 
identified the need for companies that could represent video 
directors and production companies while overseeing that la- 
bel's video music. 

"I'm basically a broker of sorts," explained Hock of his 
own Randy Hock & Associates combine. "I try to do as much 
as 1 can to help [producers] get their job done with a mini- 
mum of unnecessary distraction." 

Both Hock and his counterparts from two major agencies 
acknowledged that, for most young music video producers 
and directors, the longterm career goal is seldom to continue 
creating short-form music programs. Feature films, televi- 
sion and other long-form media are usually the career target, 



they said. 

At the same time, however, panelists did cast votes of con- 
fidence in the survival of visual music as a medium in its own 
right. Noted agent Robert Scheidlinger of International Cre- 
ative Management's television programming sector: "The 
agency has decided to make an investment [in music video], 
and the talent we're investing in is directorial . . . But to say 
that this industry is merely a breeding ground for other me- 
dia is an oversight." 

Steven Starr, a tv and motion picture packaging agent with 
the William Morris Agency, proved more cautious in his fore- 
cast. While noting that movie and television professionals 
were also looking at video music projects as a place to stretch 
their own styles. Starr warned that little evidence has yet to 
surface proving the overall profitability for longer-form vid- 
eo projects, suggesting that producers and directors will 
need to continue building broader-based careers. 

SAM SUTHERLAND 



PRODUCERS, DIRECTORS ASK GREATER ROLE 



Producers and directors on the "The Marriage Of Finance 
And Creativity'' panel said they want a stronger voice in de- 
termining their own industry position. 

5>ome form of payment for script submissions, notification 
by labels that the script has not been accepted, residuals, 
screen credits and recognition by craft unions were upper- 
most in the minds of the panel, moderated by Charles J. 
Mitchell. RCA's division vice president, program production. 

Though the panel skirted the issue to which the title of the 
seminar referred, money was usually of prime concern. Pro- 
ducer Jon Roseman ignited a panel-wide attack on record la- 
bels guilty of wholesale shopping for pre-production con- 
cepts. Often production firms provide more than a dozen cost- 
ly trial ideas, the panelists said, and those firms involved are 
often not told who got the job until "we see it on tv and 
there's an idea we submitted." Roseman noted. 

Roseman decried the over-production of music videos, not- 
ing that clips are being done for acts "in the top 1,000. Nine- 
ty-nine percent of them will be 'dead' in two years." 

Producers and directors harangued over low budgets and 
budget cuts that threaten a music video's success. Mitchell 
defended the labels' position, stating that the industry must 
find more ways to finance videos by creating more profit ave- 
nues. He said present auditing procedures lump costs togeth- 
er, while income from videos isn't fully accounted in many 
cases. "MTV and its peers are voracious gobblers of this ma- 
terial." Mitchell said, with MTV pay not greatly assisting in 
defraying overall costs. 

Often, after a video is agreed upon, labels ask to rip out 
large hunks to cut costs, director Steve Barron of LimeUght 
Productions asserted. Director Michael Brady of Roseman's 
firm lamented the tight budgets, along with the "strict time 
limitation imposed upon us." 

Producer John Weaver of KEEFCO termed a four- to five- 
minute video clip the toughest job handed a director, noting 
that directors would make a lot more money if they put more 
time into other activities. "Often the director writes and does 
it all," Weaver continued, adding that the work is frequently 
marred when the act gets married to Its own idea. 

To emphasize the difficulty in making good videos pay off, 
Weaver stated. "Twenty acts worldwide do it all. The rest is 
dross. We're all lucky to get a great act every two years." 

Simon Fields of Limelight suggested, "Artists should be 
prepared to risk, when they select a producer or director, pro- 
vide leeway." Independent director David Lewis said he had 
been successful "writing and shooting what I feel like." 

Describing himself as a part-time music video producer. 
Robert Lombard of Lombard Entertainment said he works 
network tv to supplement his income and keep him in the 
mainstream. He works primarily with Van Halen and Linda 
Rondstadt In order to insure Rondstadt's confidence, Lom- 



bard says, he zeroed in on photographing the singer more 
photogenically at the start of their association. Van Halen, he 
added, runs its own video production. 

Lombard says he tries to help his clients by getting more 
than just cable exposure. "Plan for big screen if that's intend- 
ed," he urged. 

Roseman and producer Ken Walz argued whether a specif- 
ic producer should be hired, as Walz cautioned, or "a good 
producer can do anything," as the English producer opined. 
Both men agreed that the full responsibility for a satisfac- 
tory video rests with the producer. Walz said he wants final 
say in production, as he also takes full financial responsibility 
for a venture. 

Weaver and Walz explored the possibility of getting resid- 
uals, with Weaver stating he would ask out front for a residu- 
al and "hope." 

"Unions will screw us up." Walz stated, when Mitchell 
brought up the possibility of AFTRA and SAG members get- 
ting music video agreements. "We can't make $40,000 videos 
on their terms." Fields said he felt labels wouldn't like the 
union penetration. 

On the matter of screen credits, the panel suggested there 
was little hope, noting that such short endeavors were similar 
to one-minute tv spots, for which no credits are ever provid- 
ed. Mitchell said he would gladly add credits if outlets like 
MTV agreed to show them. John sippel 
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Clips' Production Quality 
Takes Center Stage at 
'Behind the Scenes' Panel 



Alan Adelman 



Lany Bridges 



Calling production quality "the baclcbone of music video." 
Warner Bros. Records vice president for video Jo Bertrman 
set the tone for "Behind The Scenes." The panel discussed 
some of the problems encountered and techniques employed 
by editors, lighting and costume designers, choreographers, 
sound engineers and animators in assembling a music clip. 

Video editor Larry Bridges of Red Car Inc. noted that edit- 
ing a music video is considerably different than working in 
other forms. "In music video, an editor should ideally be 
working to the exact musical lick, rather than to the scene or 
cut," he said. "One must respond to the music in a very sub- 
jective way in order to make it work." 

To illustrate another point, that a music video should at- 
tempt to be more than simply the sum of its parts. Bridges 
showed how some extremely raw concert footage of the Gap 
Band was cleverly edited into the "Jam The Motha" clip, 
which in its final form utilizes snippets of live action, acceler- 
aU'd nighttime footage of Los Angeles and special effects. 

Lighting designer Alan Adelman said that perhaps the 
greatest cliange music video has brought about for members 
of his profession is that "lighting directors are being called 
upon more and more to act as directors of photography, espe- 
cially in low-budget productions." Adelman said he encour 
ages this because "when a director is willing to accept input 
from the lighting designer, it makes for a much more inter- 
esting relationship, and often a better video." 

As far as problems he's encountered. Adelman said it can 
be difficult working with producers who are reluctant to give 
even ballpark figures for budgets, preferring instead to have 
the designer name a figure. He also cautioned technicians 
about the danger of growing too dependent upon equipment 
and new technologies. 



Choreographer Kenny Ortega, whose work was seen in the 
Pointer Sisters' "Jump" as well as Olivia Newton^Iohn's tv 
specials, stated that the most difficult problem in working 
choreography into music video is the lack of time to develop 
and rehearse the movements adequately. 

"The time element problem is not exclusive to music vid- 
eo." said Ortega. "It's been the same through the years with 
movies, theatre and television. To creat« beautiful design and 
choreography and get the maximum performance out of the 
artiste takes time, and there's never enough." 

One solution. Ortega said, is to get as much done in ad- 
vance as possible, working out movements and ideas before 
the shoot begins, and trying to get as much rehearsal time in 
as is feasible. Another problem with not so simple an answer, 
Ortega claimed, is how to work with an artist who wants to 
look natural and spontaneous. 

One of the most talked-about issues in music video this 
year has been the need for upgrading the audio quality of the 
clips. Sound engineer Gordon Skene addressed this problem, 
noting that "sound appears to be the thing most taken for 
granted in the production of a video." 

Skene, who has worked on clips by Michael j8ck.son. Toto 
and Fleetwood Mac, said that more attention must be paid to 
the sound reinforcement needs of the particular act during a 
shooL "You don't want to have Kiss up on that stage with a 
100-watt sound system." he noted. 

Loann Chan, a Sorbonne-trained fashion and costume de- 
signer, presented examples of imaginative costuming (via a 
mini fashion show.) and special effects/computer animation 
ace Peter Conn, who worked on George Clinton's "Atomic 
Dog" and Steve Miller's "Abracadabra." gave a brief presen- 
tation on various techniques used in music video effects 
work. srrevE.N ditles 



ROCK ARTISTS GATHER TO SING MTV'S PRAISES 



MTV' received quite a shot in the arm from various rock art- 
ists here who lauded the 24 hour music ser\ ice for helping 
boost their careers. The accolades for MTV came during the 
panel "The Artist's Perspective." 

The panelists included Martha Davis of the Motels, the 
pw)rs' Ray Maniarek. Jefferson Starship's Grace Slick and 
' Weird Al " Yankovic. They all openly admitted that thev 
view MTV regularly. 

Davis and Slick evinced enthusiasm about participating in 
video productions, even after moderator Adam White, editor- 
in-chief of Billboard, commented that some people had the im- 
pression that Davis and Slick believed visual music had lost 
much of it-s appeal. Davis countered, "Being able to act out 
vignettes is wonderful. 

"I think what we are seeing here is the film and music indus- 
tries slowly merging," she continued. "This merging, I think, 
will make both industries stronger." 

Added Slick: "I try to have fun with my video work. I try 
not to Uke it seriously. I like making music videos, though I 
must admit that there is one video that I would have pre- 
ferred it if it was never shown. 

"MI'V has allowed me to see other bands; get to know them 
as well as study what they sound like." she noted, adding 
that the 24-hour music cable service "helped Jefferson Star- 
ship establish an image, especially among kids." 

Music satirist Yankovic noted that music video has helped 
boost his career. "I think video is a cool thing." he comment- 
ed. 

In regard to MTV's recent arrangements with several ma- 
jor labels for the exclusive rights to air music videos from 
key acts, the panelists generally downplayed its significance. 

"MTV can't play it all." Maniarek said, alluding to the glut 
of promotional video product being made available today. 



"[The video industry] is exploding and expanding. There are 
stacks of videos that can be played on other services." 

The Motels' Davis pointed out that "many places do not re- 
ceive MTV. Personally, I would like those locations to get a 
chance to watch my new single." 

Countered Manzarek: "Right now MTV is the only sen'ice 
[reaching millions of possible viewers] that airs music video 
regularly. I'm not going to see the Doors on NBC two or 
three times in a 24-hour period. If they [MTV] want to show 
my work exclusively for a short period of time. I don't mind." 

After it was pointed out that in some cases MTV can retain 
the exclusive rights for some videos up to six months, the 
panelists agreed that that length of time was too excessive. 
Davis, noting the massive number of music video clips being 
made available today, concurred that there is room for other 
music video outlets, though she added that she doesn't like to 
see one service awarded exclusivity rights. 

"MTV is like a fruit stand," she said. "You don't go to a 
fruit stand and order artichokes. I guess there is more than 
enough room on the airways for other vertical music chan- 
nels." 

Davis advised video producers to keep away from creating 
clips that literally interpret songs. She said that studies have 
shown audiences prefer fast-paced conceptual pieces. "The 
more sporadic, the more the studies found it held an audi- 
ence's attention." she added. 

In respect to the new 24-hour music video services, Man- 
zarek commented that he would like to see innovative materi- 
al. "Don't bore with diluted, bland stuff," he said. "What are 
these new services all about, anyway — adult contemporary? 
What docs that mean? Less sex. 
"I'm an adult so give nic siimelhint; hot I can take the 
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Indie Label 'Risk Takers' 
Discuss the Search for 
Alternative Clip Outlets 
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Is there life outside MTV? Yes. say independent record com- 
panies, who focused on the question of exploring new outlets 
for their product on a panel titled "The Risk Takers." 

While MTV admittedly remains the goal for video airplay, 
panelists representing the indie point of view agreed that it's 
imperative for their artists that new avenues of exposure be 
developed. 

Observed panelist Monica Lynch, vice president of Tommy 
Boy Records: "It's getting to the point where retailers now 
think that having your videos listed on MT\"s rotation chart 
gives a record credibility — and they may not decide to order 
until the clip goes into regular rotation." 

It's the indies today who "must get down in the trenches 
and find other ways of assuring regular rotation." added 
Carl Grasso, who represented IRS Records' video creative 
services department. 

The Independent Label Coalition, headed by director of cre- 
ative services Jeannie Hance. is a trade association dedicated 
to focusing on alternative ways for members to showcase 
their record product Hance told the panel that the associa- 
tion is trying to contact filmmakers who might want to break 
into the burgeoning video market. 

Conceding that few small labels can afford the sen'ices of 
big-name, high-priced video directors and producers, Hance 
noted. "We think there may be some film people who would 
be challenged by the restrictions of low budgets and the ar- 
tistic freedom they'd get working outside a major label." 

Corroborating this was panelist David Bean, president of 
Michael Nesmith's Pacific Arts Video Records, which con- 
verted from audio to video recordings in 1981. "The video in- 
dustry is being led today by movie companies and indie video 
production firms." he observed. "It's the record companies 



who are lagging behind." 

Bean explained how Pacific Arts Video managed to retain 
total ownership uf its "Elephant Parts. " originally commis- 
sioned by NBC and ABC. Island paid for part of the video clip 
"Rio." and the entire budget for the long-form project came 
in at around $300.000-$400.(X)0, he said, adding. "That's what 
some labels are paying these days for one clip." 

Joel Webber, president of Uproar Records, said he believes 
it's the role of the independent label to he ahead of the majors 
in discovering both new talent and new directors. But, Web- 
ber added dr>'ly, video can be a double edged sword when it 
comes to developing new acts: "Now I not only have to find 
artists who can sing, play their instruments and write hit 
songs — but they have to look like movie stars as well." 

Tfie panelists agreed that a video should never compromise 
an artist's identity for the sake of getting commercial air- 
play. Producers and directors must have a feel for the act's 
music and be aware of the image the artist wants to present, 
they said. 

"fJur goal is to sell records through the videos we make. " 
commented Grasso. "but we aren't going to sacrifice our art- 
ists' identity in the process. My concern is that there aren't 
enough music people in the video industry." 

Webber concurred by saying that it took Van Halen's 
"Jump" video to turn him on to the group. "I never liked Van 
Halen until I saw that clip: now they're my favorite rock'n'- 
roll band. " he laughed. "The clip enhanced the group's per- 
sonality in a positive way." 

The [>anel, moderated by Billboard's associate video editor 
Faye Zuckerman, also showcased clips from each of the indie 
labels represented, with mention of their costs and applica- 
tions. KIP KIKBY 
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Rights Payment Warning: 
'Publishers Are Watching' 
Clip Broadcast Industry 



Standing, from left: Gary Gilbert, Ron Gerta, Amie Holland, Maxyne Lang. Or. Beatnce Von Silva Tarouca-Wagner. 
Seated, from left: Scolt Holtzman. Ira Selsky. 



Video sync payments and other rights could be a time bomb 
waiting to hit video clip broadcasters with unexpected costs, 
claimed panelists on the "Covering Your Art" panel. 

"When is the bomb going to explode? Very soon." said 
Maxyne l..ang. director of merchandising and special projects 
for Chappell/Intersong Music Group-USA She warned that 
"publishers are watching" the video clip broadcast industry 
with increasing interest. 

Lang admitted that "the kinds of monies involved are so 
minimal" that enforcement of 5>'nc rights would probably 
cost more than could be collected. But right now many music 
rights owners feel they are being cheated of income they de- 
serve, she said. 

What that income could be. how it could be gotten, and 
even the specific rights clearances involved are confused to 
near incoherence, panelists admitted, with the roots of the 
problem going back to the record companies themselves, who 
seek to cover any holes in their rights contracts by including 
clauses in their contracts which leave broadcasters potenlial- 
■ ly vulnerable to future charges on the clips they have paid. 

A key factor in the discussion is whether clips are used as 
promotional or programming material. The fact thai record 



labels are finding increasing u.ses for clips has made publish- 
ers and other potential rights owners eager for some kind of 
payment. 

Said Ira Selsky. vice president of business affairs for 
Almo/Irving Music: "Record companies would be happy to 
give us short-term rights for small fees — or no fees — if these 
were truly 'only promotional items. ' But record companies 
are in it to make as much money and pay as little as they 
can." 

Moderator Amie Holland of RCA pointed out that his com- 
pany will lie directly recouping only about -"1% of its promo- 
tional budget in litH4. According to Holland, record compa- 
nies make sure that as wide a spectrum of rights as is possi- 
ble are covered before a video is released to users. 

Discussion over the potential liability of video clip shows 
provided mainly inconclusive and sometimes contradictory 
responses. According to Ron Gertz of The Clearinghouse 
Ltd., there are no industn,- standards. Broadcasters using 
clips as promotional fodder evidently don't have to pay music 
publishers, he said, but if a producer puts together a syndi- 
cated clip show he may be liable for fees. 

Video clip users in the audience were uncertain as to 



whether they had to get licenses for the rU]ir. thiy used or 
whether the original contracts made by the record companies 
protected them from that. Clauses in their contracts evident- 
ly make liable, some questioners from the audience .seemed 
to feel, and the panelists appeared unable to provide a direct 
answer. 

It was suggested, however, that the clauses in the record 
label programming contracts were more a means of covering 
unexpected eventualities than of avoiding expense, according 
to some panelists. 

"Basic business practices in compensating artists seem to 
always fall behind the technology." said Gar>- Giltwrt of Ma- 
son & Sloane. He noted that ' promotional costs are recoup- 
able " from royalties, but once again, the question arose as to 
whether cli|)S are being used as promotional or programming 
material by many shows. 

Panelist Dr. Beatrice Von Silva Tarouca-Wagner pointed 
out that a number of European nations, expecially Germany, 
already require payment for clips. Clearances should be done 
on a worldwide basis, she said, claiming that "worldwide li- 
censing would add stability to the video industry." 

Columbia Pictures .senior counsel .Scott Holtzman was also 
on the panel. tony seidkman/kip kirby 
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BRIGHT FUTURE SEEN FOR LONG-FORM INDUSTRY 



The long-form industry may be ill-deAned and embryonic, but 
it is still moving forward, said representatives from the field 
on the panel "Going The Distance." 

"We don't even know what to call them." said Picture Mu- 
sic International's Bob Hart in reference to video music 
pieces that are made for sale via retail outlets. "I hate calling 
them long-forms." 

Panelist Laura Foti. representing RCA Video Productions, 
noted that the developing video music induslr)' is not seeing 
budgets recouped via sales to the home video market. "You 
have to look at other outlets for long-forms," she added, sug- 
gesting cable tv, theatrical and foreign distribution as possi- 
bilities. 

Independent producer Derek Power .suggested that long- 
form music video might be "the shape of things to come," 
adding. "It is what we should be aiming toward." 

The managing partner in Copeland & Power pointed out 
that the rock o|)era "Tommy " and Prince's "Purple Rain" ex- 
emplify "where the long-form industry is going." He added: 
'.As an independent I am worried about making a profit. Bud- 
gets are crucial, so we explore all possible outlets to exploit a 
product." 

Concurring with Power was independent video producer 
George Paige, who said that he considers all possible outlets 
for video products as well. As for the evolving music field, 
Paige noted, "We don't really know yet what we are creating 
here. But it is growing slowly, hence giving us the chance to 
properly plan strategies for marketing and distributing this 
new medium." 

Panelist Jerry Kramer, best known for directing "Making 
Michael Jackson's Thriller," pointed out that video EPs and 
shorter theatrical releases are becoming viable products for 
the home video field. He explained: "At one time [movie] 
shorts were really popular. Now. they have gone away. Video 
has opened up possibilities for movie/video shorts. We should 
be looking for new ways to market these products." 




Laura Foil 



Because long-form video is still in its early stages, the pan- 
elists agreed that they have been given opportunities to work 
out marketing and distribution plans carefully for each re- 
lease. They all cited timing and tying in a visual music release 
with an album's launch as critical for the success of the video 
product. 

PMI's Hart predicted that long-form videos will not be- 
come a bona fide industry until some time after 1985. Right 
now, he said, the expenditures for longer videos cannot be 
justified 

RCA's Foti noted the number of new television outlets tak- 
ing video product She also said that RCA is looking to turn 
out non-musical productions, noting, "We have put out come- 
dy shows and an exercise tape." fave zickerman 
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Programming Executives' Panel 
Marl(ed by Heated Exclianges of Opinion 
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Competition in video music broadcasting is becoming increas- 
ingly harsh and bitter, if the often sharp exchanges which 
look place on the "Seen In The Right Places" panel are a 
guide. 

Refereed by Epic national director of video promotions 
Harvy Leeds, "Seen In The Right Places" featured program- 
ming executives from a diverse spectrum of programming 
outlets, with everything from 24-hour-a-day networks to one- 
day-a-week shows represented. Topics of discussion included 
the dangers of clip overexposure, payment for clips, and the 
need for and impact of new outlets. 

"The current state of affairs on American television is that 
there is too much music," claimed MTV vice president of pro- 
gramming Les Garland. 

"By saying that you're protecting yourself." responded Ca- 
ble Music Channel vice president of programming John 
McGhan from the audience. If MTV is so worried about over- 
saturation, he asked, "Why did you start another 24-hour ser- 
vice?" 



But Garland wasn't the only one voicing fears of clip over- 
exposure. "You ship it out like it's just confetti." said "Friday 
Night Videos" talent coordinator Bette Hisiger. If the popu- 
lation of video clip shows continues to be as high as it is, Hi- 
siger claimed, "You're going to put 'Friday Night Videos' in a 
lot of trouble." She noted that hers is probably the only 
broadcast show that pays to use the video clips it programs. 

"The numbers are there for both shows," countered Ellen 
Davis, producer of "New York Hot Tracks." "They ["Friday 
Night Vkleos"] pay so they can use" the fee to pressure rec- 
ord labels for premieres and exclusive playdates for clips, she 
maintained. 

Richard Kurkjian, president of the California Music Chan- 
nel, said he felt that overexposure was not a problem. But he 
predicted that even without it, the national video clip net- 
works will not be around for long. 

As for the impact of increased competition. Garland repeat- 
ed the warning he's made in the past: "As competition in- 
creases, you're going to see playlists tightening." When 
some panelists resjfonded that they felt audiences, not pro- 
grammers, should be the ones to decide when oversaturation 
was occuring, Hisiger said, "By the time the consumer de- 
cides, you're off the air." 

"The consumer has decided that they're not sick of it, they 
want more," responded Davis, who pointed to the record rat- 
ings her show racked up when it was moved to a Saturday 
afternoon time slot. David Kellog. executive producer of the 
locally based "Goodnight L A ," said that he felt overexpo- 
sure was a problem only for "certain clips by certain artists. " 

Cable Music Channel's Ellen Berkowitz also warned 




Rick Kurtijian 

against video pigeonholing. "Because you're a certain age 
doesn't mean you want to listen to one kind of music," she 
said. 

Both Cable Music Channel and the Discovery Music Net- 
work provided new details on their programming structures 
during the panel. "What we are pitching is a lot more than 
video clips." said Discovery Music Network vice president of 
programming Dain Eric. The network, scheduled to premiere 
on Jan. 1, will feature "special segments" and "long-forms" 
as well as clips, said Eric. 

Included in the mix will be a program detailing the inner 
workings of the music industry for consumers. Cable MusK 
Channel's McGhan said that his network will also have a 
show featuring record industry news, as well as a Sunday 
night jazz show. 

As for paying for clips, David Cklitira, general manager of 
the Europe-'urgeted Sky Channel, said that European clipus- 
ers "formed a London organization," the VPL, and "agreed 
to pay a sum for an experimental two years," adding, "By 
paying a small amount of money now we're probably making 
things easier for ourselves in the future." 

As for payment by American shows. Black Entertainment 
Television's Jeffcri Lee claimed that his network has had a 
very positive impact on sales of a number of titles. 

TOSV SEIDEMA" 
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The value of club exposure for video clips was the key point 
discussed in the "Reaching The Nightlife" panel, moderated 
by Perry Cooper. Atlantic's vice president of artist relations 
and media development. 

"Clubs are one of the few ways to gel instant feedback on 
videos," noted Mike Cooper, vice president of programming 
and research of Music Video Services Inc. And Ed Steinberg, 
founder and president of Rockamerica, added that clubs were 
the first place music videos were exposed, "despite what ca- 
ble shows have said." Steinberg further noted that he started 
Rockamerica in 1980, "so there was video music before 
MTV." 

Tom De leso. vice president of Telegenics, noted that MTV 
is "burning out" some superstar videos. As a result, he said, 
if a clip is only in light rotation on MTV. it would Iw more 
suitable for club play. 

Atlantic's Perry Cooper echoed that point. "New artists 
are the key for clubs," he said, "because that's what MTV 
and 'Friday Night Videos' are not playing. You should play 
what others don't have." 

Cooper added that he is considering instituting a discount 
or rebate system for club plays on new artists. "We'd desig- 
nate new artists," he noted, "and on verification of your play, 
we'd deduct that payment from your access fee. We haven't 
come to any decision yet, but we're looking into it." 

Cooper also noted that the costs of videos have increased 
dramatically in recent years. "The same exact video that 
would have cost $10,000 or $20,000 four years ago would now 
cost $80,000 or $100,000." he said. "We've created a monster. 
It's helped tv and record sales, but it's become a monster." 

Tom Koranda. director of entertainment for Stuart Ander- 
son's Black Angus/Cattle Company restaurants, noted that 
video now constitutes 85% of the chain's in-house entertain- 
ment. The chain includes 110 restaurants, of which 85 incor- 
porate audio and video. 

The panel was rounded out by Roby Freedom. DJ/VJ at 1st 
Avenue/7th Street Entry in Minneapolis. Freedom, who 
claimed he was the first video jockey in Minneapolis, noted 
that the club has recently hosted in-person apearances by the 
Church and Captain Sensible, among others. 

Andrew Boucaut, director of Video Marketing Services, 
and Marty Diamond, director of entertainment for The Ritz, 
were slated to be on the panel, but were unable to appear. 

PAl'I. CREIN 
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Nightclubs' Exposure of Clips 
Boosted As Vehicle 
For Instant Feedback' 
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Clip Directors 'Dream' Out Ijiud 
About Getting Hollywood To Call 
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Do music video directors view the video clip as a healthy, val- 
id art form to which they've made a commitment, or is music 
video just something for a director to do until Hollywood 
comes calling? How does one get Hollywood to call? The "Ev- 
ery Director's Dream" panel brought together four music 
video directors and one producer in an eflFort to answer these 
questions. 



Martin Kahan. who has worked with Ian Hunter. Motley 
Crue, the Scorpions, Scandal and other artists as writer, di- 
rector and editor, opened by noting that "the laws of drama 
apply to every story telling form— film, music video, even 
cartoons." Still, while defending the validity of video clips as 
an "art form." Kahan also stated. "Of course, anything you 
do is hopefully leading you to the big time." 

According to Kahan, "everything in this business is a prod- 
uct of relationships," and as in any "people-intensive indus- 
try," having contacts in the right places can be as or more 
important than the quality of the director's work in terms of 
getting to try his or her hand at a feature film project. 

Kahan cited as one difficulty of breaking into Hollywood 
the failures of early feature films directed by people who had 
come out of the video clip industry. "Hollywood is as fad-con- 
scious as any other aspect of the leisure industry," he said. 
"Those early failures of feature films by music video direc- 
tors have made it much more difficult to break into fea- 
tures." 

Jeff Abelson of Paralax Productions said that cerum 
changes in the way music videos are conceptualized and shot 
today are helping pave the way for clip directors to move into 
film.s. "The acceptance of dialog in music video is an indica- 
tion that the medium will serve as an even more effective 
training for would-be film directors." he claimed, asking why 
greater numbers of music videos employing dialog, plot and 
character development were not appearing. 

Director Alan Arkush (Bette Midler's "Beast Of Burden" 
clip and such feature films as "Rock'n'Roll High School" and 
"Heartbeeps") agreed that the trend toward increased plot 
and characterization is promising for directors looking to 
make the move from rock clip to feature film. But he added, 
"No one is banging down the doors of music video directors 
to have them make features. You have to really be able to 
develop a story line and meaningful characters." 

Mark Robinson, who has been working as a director of mu- 
sic videos for more than five years— and who recently corn- 
pleted his first independent feature, "Roadhouse 66"— said 
that even though current music video techniques may be 
helping to prepare directors for Hollywood, nothing in music 
video prepares a director for "Hollywood deal-making. 

Robinson said that his feature film was put together ui 24 
days with an $800,000 budget, but that this is obviously not 
the norm. The grand scale of a Hollywood feature film, he 
noted, is apt to be intimidating and difficult to handle for a 
director coming from a music video background. 

STEVKN DlTPlfR 
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Activity Oowds around me Muac Video Producers Assn s e«hibrt boolti were a 
Video Musk Conference Here MVPA member Joe Billea tells sonw people wtwl his 




Family Business. Sunset Post, the official posl-production house lor the conlerence. got its slaflers 
tt^lher at ite^hibit booth From lelt are Keith Burns, Diane Sullivan. Karen Burdett Ron Burdett. 
Kyle Pnnce, Chnstine Ukeland, Dallas and MarK Smith 



Jock Talk. Lance Scroggins of Audio Visions/The Amecican VWeo Jockeys Assn. 
chats with li^ane Halbert and fneod 




Te)l Them About It Tim Di leso of Telegemcs checks out his vidao 
monitors as he awaits the opemng of the exhtatioo area 



Fun For One. Laurel 

the beat of one of her corrip jn, s p.-ociLicuor,b in ine tirrv. s 
hospitality suite- 



Equipment Unlimited. Sound Unlimrted's Ed King inspects 
some ol the equipment he's set up in his hospitalily suite, as 
Marc Richardson stands by 



Rockin' Rob. Rockamenca s Rob 
Lorenzo does duty at his company's 
exhibit booth. 





T hut's exactly what this year has been all about. 
And this btiy in particular would like to thank all 
those other bays and girls who helped make 19X4 
such a fun year. 

To CBS and Epic/F\>rtrait Records and 
especially Dan Beck. Lenny Ptt/e and Harvey Leeds 
for their constant support and creative freedom. 

To Ken Walz for the energy and hard work that 
pulls everything together. 

To 65 West Entertainment Company, Joe 
Zynczak and Dave Wolff tor staying sane all year long. 

To Norman Smith, Mike Negrin, Francis 
Kenny and all the crew people u hose talents cannot 
be measured. 

To Pat Birch, John Cemone, ftjter Kaminsky, 
Katrine Dominique, Lt)u Albano as well as each and 
every cast member who put in the hours, days and 
what seemed sometimes to pass into weeks. 

And of course, to the 1st lad> of Rock and Roll, 
the talented, the record setting, the creative and highly 
unusual Cyndi Lauper. thank you. 
Boy. w-as it fun. 

Edd Griles, Director | 



HmericantfideoHwards 

Best Female Video -Cyndi Lauper 
"Girls Just Want To Have Fun" 

MTtf Music Video awards 

Best Feinale Video-Cyndi Lauper 
"Girls Just Want To Have Fun" 

International 
Filman<ITVftstiwalofH.Y. 




Gold Medal - Best Series 
"Girls Just Want To Have Fun" 
and 'Time After Time" 

Gold Medal -Best Video 
"She Bop" 

Grand Prize- Best Series 
"Girls Just Want To Have Fun" 
and "Time After Time" 

Billboard tf ideo Music Rwards 

Best New Video Artist -Cyndi Lauper 
"Girls Just Want To Have Fun" 

Best Female Fferfbrmance- Cyndi Lauper 
'Time After Time" 

Best Director- Edd Griles 
"Girls Ju.st Want To Have Fun" 
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MTV Readies Beefed-Up News Coverage 

New Director Herzog Seeks To 'Build Credibility' 



NEW YORK With the re-staffinR 
of its news department virtually 
complete, MTV is planning to be- 
come a major force in music news 
coverage, using much more video 
and trying for a pace that will 
match the graphics and pacing of 
the rest of the network. 

So says Doug Herzog. the cable 
service's new director of news, who 
says he will be "trying to build cred- 
ibility for MTV music news." In- 
cluding production people, the net- 
work will now have a total of nine 
people on the beat, with one manag- 
ing editor and three writers. 

"It's a new commitment to music 
news." says Hentog. He adds that 
MTV will l>e "doing more with the 
news than we have in the past. 



"In the past," he continues, 
"news has always been part of one 
department or another. In 1985 
news will have its own department 
and its own staff." 

Quality, not quantity, will be the 
key to the effort, he says. News al- 
ready takes up a large portion of 
MTV's weekly schedule, says Her- 
zog: four minutes of each hour of 
the 24-hour-a-day, seven-day-a-week 
network. 

The news is split into two two- 
minute blocks, one running Ul min- 
utes after the hour and the other 40 
minutes after the hour. Though 
each block may seem small, the 
weekly total comes to more than 11 
hours. 

Until now. most of this time had 




Cultural Exchangt. Culture Club s«ts up an inlofmal lashwr show dunng its 
stopover at MTV s studio at Unilel rn New York From left are MTV s Roberta 
Kruger. Robert Smith of Epic. Roy Hay of Culture Club, Harvey Leeds of Epic, 
Bnan Diamor>d, Nina Blackwood and Martha Ouinn of MTV, Culture Club's 
Mikey Craig and Jon Moss. MTV s Alan Newman. Boy George a Cabbage 
Patch doll and an antique phonograph. 
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been filled with words and still phct- 
tos. Herzog says he is going to use 
hi» editorial stuff and production 
crew to create a great deal more 
video to make the segments alive 
and active — although he will always 
have to work under a time limit of 
no more than two minutes for each 
smgle item. 

He'll be getting around these lim- 
its in part by creating multi part se- 
ries, the first of which ran last 
week. Titled "Remembering John," 
it was H three-part look at the lives 
of those who'd been close to John 
Lennon. concentrating on recent 
events in the lives of Yoko Ono and 
Julian Lennon. 

The segments ran Dec. S-1, with a 
(Cnntinufd on page \H) 

Department Store 
Fashions Clip 
To Boost Sales 

NEW YORK Thalhiniers depart 
ment store in Richmond. Va. has 
produced a music video for the Ju- 
nior Departments in its 27-store 
Southeastern chain. The seven-min- 
ute clip was filmed by Jon Parks of 
Mirage Productions in Richmond, 
whose previous credits include mu- 
sic videos by Single Bullet Theory 
and MTV "Basement Tapes" com- 
(ivtitor Suzy Saxon li the Anglos. 

Carlos Chafln of Richmond's Al- 
pha Audio wrote the music for the 
surreal clip, which is entitled "Fall 
For You" and features store manne- 
quins which come to life and go 
dancing at various settings 
thmughout the city. 

According to Nick Colleran, presi- 
dent of Alpha Audio, the "MTV 
style" video came about after Thal- 
himers "started finding out that 
ihey were losing teens and young 
adult customers to boutiques and 
specialty stores in the malls." 
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ARMORED SAINT 
C>n u Deliver 

V<( I owt ' 0> tt9*\ On* 

lDA«ttl«X SmV 

BLUE ANGEL 

Lata— rm Gonna Ba Sironi 

Bill* AnffVPWyitor 

r<M r.>><vi 

JULIE BROWN 

"Homecominc Quaan't Got A Gun" 

Torn Dal** 

iOHN COUGAR 

TYilt Tima— Ain't Evan Dona With Tha Nif hi 

NmM«i« DWIvn And WrhM II n CM R»« PfjijC^wT. 
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JERMAINE JACKSON 
Do Whal You Do 



THE KINKS 
Do II Again 
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BANOAIO IK) THfT KWW II SCHRISTMAS CoiumtM 
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HONEVMOON SUITE BURNMC IHIOVC Www Broft 
RAIL lArtTASV CMIAmtftU 
LOU REED MV ntO iOTSTICK RCA 
KEOROCREn BLOOD fffOM A STONE ColunM 
BAITER ROaiMSON CRCEN ItGHT RCA 
ROLLING STOMES TOO MUCH BLOOD RoMnc Storm 
aiLLT SATELLITE i WAfMA GO BACK CafMol 
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LIHOUT BUCKINGHAH SLOW DANCING Ctehtfa 

CURYTHIMCS SEX CRIME RCA 

THE nut SUNSHINE IN THE SHADE MCA 

OARTl HAU 4 WHN DATES MCTHODOF MODCRN LOVE RCA 

JIWIHlNDlia ARE rOUEXPCRIEPICCD WtnwrBrot 

DON HENUT BOYS Of 5LJWWER 0«n*n 

HOMEVOmfKltS GOOD ROCKM AT MOMGHT Eiorra^u A|t«^hc 
JOAN Jtrr I LOVI YOU love MC love MCA 
JOANiCTT INCEOSOMCONf MCA 
BlUVXtU KEEP THE FAITH CatumM 
RINKS DOITACAM AnVIM 

CVHDILAUPCR MONEY CHANCES CVCfrVTHMQ Portmi 

STEVE naav rOOtrSH HEART ColumbMl 

l*LANCT P PROJECT PINK WORLD MCA 

ROUINC STONES TOO MUCH BLOOD Rolmi Slonn 

BRUCE SPRINGSTEEN SOANINTHEUSA CotumtM 

ROD STEWART All. MIGHT NOW Warrwr B«M 

TOTO '^I»*N<if»1N TOWN CoiumtM 
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BAND AH) DOTHETMNOWIT SCMRtSTMAS Columtu 

•BRYAN AOAMS RUNIOTOU AAM 

•PAT BENATAR WE BELONG ChryMM 

■DAVID BOWK BLUE JEAN EMi 

•DURANDURAN WILD BOYS CwRol 

BllLTIOOI. CATCH MY f Alt ChryMU 

•iUUANLENMOM VALOTTE AtlwitK 

•HAOOMNA LME A VIRGIN Sin/Wvntf BfOi. 

•PAUL McCAiTTNET NO MORE LONELY NIGHTS ColumlM 

■RIOSPtCDWAOOM I 00 WANNA KNOW tpK 

SURVnrOR i CAJTT hold bach Scstti Bm /CBS 

•TAUIMCHEADS ONCE IN A Lift TIME S.rv'WwTwr Bm 

•M SPECIAL TEACHER TEACHER CapilM 
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•CULTURE CLUB IhC WAR SONG V>r|in;E(iK 
•DEEP PURPLE PERFECT STRANGERS Mmiry 
FRANHIE GOESTOHOUYWOOO TWO TRIBCS ZTT'MM 
•JCCILSBANO CONCEAUD WEAPONS DMAmvKa 
CDRETHART iT AIN T ENOUGH EM Airwnu 
*ROOCR HODCSON HAD A DREAM UM 
CHAKARHAM iFEEirORVOU WarrwrBm 
"SN.LT OCEAN lOvERBOy Amis 
•pWCTBWT PARTTAUiaCMT PmIwCSS 
LKMCLinCMIE PENNYLOVOt MolP«a 
*SCAMOAL NAKKTICD Cohin** 
•TIMOTHVB.SCHHn PIAYVT IT COOl DMn 
•aiUTSQUIER Aa NIGHT LOf« CaoMDl 
•TmTEOSISTCa • WANNA ROC 
•JOHNNAtTE TEARS EMi Am«nc4 



PHILIP BAHET/Pmi COLUNS EASY l OVER CoiufflOM 

BELFEGORE ALL THAT I WANTED EMtr» 

BIG COUNTRY WHERE THE ROSE (S SOWN kbf^uo 

CUROGUOCRS HEAVEN MUST BE THERE Caluii*w 

GENCWU. PU«UC TENDERNESS iRS 

OANHAKTMAM WE ARE THE YOUNG MCA 

ARMUS OUR LOVE AmU 

JOHNPAM NAUGHTY NAUGHTY AlUnIK 

STONE FU*T BREAH DOWN THE WALLS MCA 



AC'Oc jAiiantAR 

AUTOGRAPH TUVt UP T>« RAfMO HCA 

BRUCE COCXBUm r I HAD A ROORCT UUJNC»<R ( 

OCVO ARf YOUEIPERCNCED IVwnarim 

lOSLOaOS WU THE WOLF SUtmVE WmrBrar 

GARYO OETITWHEEVOUCAN KCA 

RAMONES HOWlPffiATTHEMOON Sm/WanmBra 

TO«MnSHA«r LONELY SCHOOL A*H 

ANOV SUMMERS Th£ME FROM 2010- AAM 

UB40 IF IT HAPPENS AGAiN AAM 

WHAW CARtLESSWHlSPfR CMwnitM 

ZEBRA BtARS Atuniic 
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ALPHAVILLI BIG n JAPAN AllaniK 
ANMMTION OBSESSION UvfCwrv 
ARMORED SAMT CAN U OELfVER Chryuki 
BANANARAMA THE WILD LfE MCA 
MORRIS DAY JUNGLE LOVE Wamw Bm 
RONNIE JAMES OtO WE ROCK WwwBm 
SHCENAEASTON STRUT EM Aifwtc* 
IRON MAIDEN AaSHIGH Capim 
JERMAINE JACKSON DO WHAT YOU DO AnMs 
JACRSOHS BODY CpK 

OAVm iOHANSCN HAVE VOU 4AR0 t>C fffWS PM^on 

POINTER SISTERS NEUTRON DANCE FWM 

QUEENSRVCHE TAAC HOLD OF Tl€ FLAME CWAnwiu 

RAIL FANTASY EMI A«iwnc« 

LOU REED MV RED JOYSTICK RCA 

BAXTER ROSIPtSON GREEN LIGHT RCA 

RtfSH RED SECTOR A Itocuo 

DONNA SUMMER SUPERNATURAL LOVE G«fl«> 

WASP 'WANNABE SOMCBOOV Capilol 

-WEIRD AL YAM0V1C THtS iS TmE liF E »oe» n Ron CBS 



JOC -RING CARRASCO CiyRRtNT EVENTS 
JOECOCRER EDGE Of A DREAM CaoMoi 
OAUBANO aTlIALLBlOW Motmnf 
RICK DECS GETNCKKEO Atlantic 

OfPECMCHOOE MASTER A SERVANT S<r« WanwrBm 
ROO FALCONER ONl»SOMUCH RCA 
FKMA LOVE MAKES YOU BLIND AllanlK 

ANIMAL RKMfy 
GOLOENEARRMC SOME THING HEAVY GOING DOWN JI/PMyGrvn 
HONEYMOON SUITE BURNMC IN LOVC WmwBRM. 
RCBaiE JACKSON CENTIPEOE CoMnta 
lErSACTTVl WATERS APART IRS 
CHUCR MAffOONE DtANA 0 ColumtM 
STEVE MORU BAND GINERAL LtE CMIra hbwcian 
CLVISPKESUT BLUE SUEDE SHOES RCA 
SHERVL LEE RALPH IN THE EVENING Nm Vofli MwMC Co 
RED HOT CHILI PEPPERS TRUE MEN OONT HR^ COYOTES CMlAm*r«a 
RCDROCKCRS BLOOD FROM A STONE ColwMw 
rOMROBIKSON WAR BABY Gaftan 
■lUTSAnLLirE I WANNA GO BACH CapiM 
SUNT TREATMENT LlltONEARTH RMlLaM 
%PJL MACHINE AGE VOOOOO EMIr» 
SUICIDAL TENOEHCICS INSTITUIKMALl/ED 
TEENAMARH I OVER GIRL t pc 
MARC A. THOMPSON SO FINE Warn Bra» 
TRIPLKTS BOYS Umtgrma 
TDMVERLAJNC SMILESOFYOU WanMrBm 



• Dmotn SnMh Ptrvmw Reciwrmrt. 

For furthRf Informjhon. contact Sua BrIndlR. tfirvctor of muM procramwitfig, 
MTV. 1 133 Avtnuc ol th« Am«ric*», N«« fork. N Y 10036 
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London-Based Heisenberg International 

Hrm Forges Trans-Atlantic Studio Uvks 



Todiy's Lesson Is . . . Recording engineers, technicians and Sony 
customers gathered last month at two four-day, bi-coaslal courses des^ned to 
augment their knowledge of operational and maintenance procedures for Sony 
digital audio products, particularly the PCM-3324. Pictured here at Capitol 
recording Studio A in Los Angeles is Curtis Chan, digital sales engineer tor Sony 
Pro Audio, with his class. The seminars are intended to provide increased 
technical support for Sony clients. 

^ Video 'lYack 



lOS tNffiUS 

John CAFKERTY & the Beaver 
Brown Band's "On The Dark Side" 
is one of the few clips to drop off the 
MTV playlist, then return to the list 
and rise to heavy rotation. It was di. 
rected by Bill Parker for Bill 
Parker Productions. The comeback 
is being attributed to the renewed 
popularity of the film "Eddie & the 
Cruisers," after it played on HBO. 
Peter Allen produced the video, and 
Austin Debach lensed it. 

Pat Benatar has shot three vid- 
eos to promote her new album. 
"Tropico." The featured songs are 
"We Belong." "Ooh Ooh Song" and 
"Painted Desert." Matty Caliper di- 
rected "We Belong" as a ballad with 
religious overtones. He also look 
charge of the upbeat "Ooh Ooh 
Song" for Callner/Shapiro Pro- 
ductions. "Painted Desert" was 
filmed on location in California and 
directed by Chris Gabrin for Lime- 



light Productions. 

Julia Heyward made her directo- 
rial debut for MCA Recording art- 
ists the Fixx on "Sunshine In The 
Shade," shot on location in Califor- 
nia's Canyon Country, north of Los 
Angeles. To conjure up images of 
color mutations, she used computer- 
controlled van-lights in what is pri- 
marily a performance video. It was 
produced by Picture Music Inter- 
national. 

Dramatic World War II footage 
takes center stage in a promotional 
video produced by High Five Pro- 
ductions for Apple Computer. En- 
titled "1944— Against All Odds," 
the short piece was lensed in Ittmm 
black and white and features com- 
puter-toting commandos. The com- 
mandos infiltrate the enemy's over- 
worked, paper-ridden employees to 
bring them Macintosh computers. 
It was directed by Bud Schaetzle: 
original World War II footage was 
(Contiiiui'd on page jj) 



BY MOiRA Mccormick 

CHICAGO Heisenberg Interna- 
tional, a London-based administra- 
tion/management firm headed by 
producers Richard Burgess and 
John Waters, has introduced a new 
service: linking up U.S. artists who 
wish to record across the Atlantic 
with the ideal studio, and vice versa 
for European acts. A Los Angeles 
branch office recently opened to 
help administer the trans-Atlantic 
studio matchmaking service. 

London-bred Burgess, now a New 
York resident whose production 
credits include Spandau Ballet, 
Adam Ant, Nina Hagen, America, 
New Edition and Melba Moore, says 
that although the service is still in 
the startup stage, "I think there's 
quite a lot of interest for something 
like this. 

"When I'm working in New York, 
people are always asking me what 
it's like to work in London. When 
I'm in London, it's the other way 
around. 

"There are a lot of American 
groups that would like to record in 
England, and vice versa," he contin- 
ues. "But things often get no fur- 
ther than the 'interest' stage, be- 
cause of the logistics of pulling it to- 
gether." 

Finding the right studio and mak- 
ing attendant arrangements is "a 
difficult and scary thing to coordi- 
nate from another country." Bur- 
gess notes. "You have to end up 
coming over for a month to check 
things out. and you could still get 
ripped off." 

For a fee. Heisenberg Interna- 
tional will find a studio, arrange 
transportation and accommoda- 
tions, locate engineers, musicians 
and arrangers, even assist in trans- 
oceanic travel plans if necessary, ac- 
cording to Burgess. 

Prospective clients on either side 



of the pond first contact office man- 
agers Janice Crotch in London or 
Laura Annick in Marina del Rey, 
who administer a checklist of 50 to 
60 questions determining when and 
for how long a studio is needed, 
available budget, necessity of in- 
strument rental and preferred stu- 
dio hardware, among other points. 

Burgess and partner Waters then 
link artist with studio after "care- 
fully matching the people with the 
project — we wouldn't put an elec- 
tronic-music client in a studio more 
suited to straight-ahead rock'n'- 
roll," Burgess says. 

Burgess says he and Waters have 
"specs from dozens and dozens of 



good studios " in both the U.S. and 
Europe, many of which they have 
worked in. in order to aid the selec- 
tion process. 

He sees Heisenberg Internation- 
al's studio matchup service as "an 
exchange — we're not sucking busi- 
ness out of one country to another. 
A lot of people who already work 
trans-Atlantic wouldn't need this, 
but our service is ideal for groups 
with the desire, if not the where- 
withal, to record across the ocean." 



NEW TORK 

Former tycoon member 

Norman Mershon is producing 
demo tapes for the Cup Brothers at 
his Brooklyn studio. The tracks fea- 
ture appearances by John Jarrett's 
Tribe guitarist Phil Grande. 

At New York Sigma Sound, pro- 
ducer Jellybean Benitez has been 
working with engineer Michael 
Hutchinson on a dance remix of 
Lindsey Buckingham's "Slow 
Dancer." The Village People were 
also in. with producer Jacques Mor- 
ali and engineer Jay Mark Synder, 
cutting their first U.S. single in five 
years. Don Peterkofsky was assist- 
ing. 

The Aura Sonic Ltd. remote unit 
has been busy. The Secret Sound/ 
Aura Sonic team has been record- 
ing all the live concerts for PMC-FM 
Tokyo, including concerts by Black 
Uhuru at the Ritz and Pe De Boi, 
Loremil Machado & the Savava 
Band and Kimati Dinizulu & the 



Kotoko Society from S.O.B.'s. En- 
gineers for the live broadcasts were 
Steven Remote and Jack Malkin. 

lOS ANBEliS 

Peaches & herb are in at Mad 
Hatter tracking and overdubbing 
their new album for Don Ralph pro- 
ductions. Producing is Greg 
Wright, with engineers Carl Lang 
and Duncan Aldrich. The Yellow- 
jackets are in doing overdubs for 
the new Warner Bros, release. The 
band is producing, with Erik Zobler 
and Gary Wagner at the controls. 
Studio owner Chick Corea is also in 
working on a new album for ECM. 
The project is a septet, including 
strings, horns, flute, cello and the 
music of Mozart. Corea is produc- 
ing: Bernie Kirsh and Jeff 
Vaughan are at the board. Finally, 
Billy Griffin is tracking and over- 
dubbing his new Columbia album 
with producer Todd Cochran. At 
(Continued on page i2) 




HIGH QUALITY 
BULK AUDIO TAPE. 
CONSISTENTLY. 

Sunkyong's SKX bulk audio iape gives you 
everything a professional needs — consis- 
tently high quality, reel after reel after reel. 
We can offer this consistency because our entire 
quality control procedure is under one roof. Ours! 
The fact is, we manufacture every single component 
ourselves, from the polyester base film to the label. No 
cutting corners, no cutting costs. 
And we have the resources to back up our claim. We're one 
of the largest companies in the world outside the United 
States, with 1982 sales of over $6.2 billion. 
If you'd like to know more about our super quality SKX or our 
other bulk audio tapes, gives us a call. Sound us out. 



17106S. Avalon Blvd . Carson. OA 90746 1213) 327-5010 
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J\ew Ir'roducts 



UHER 



CR 160 




UH€R Of RMCMCfl 

Uher s model 160 portable stereo cassette recorder is available with options lor 
film dubbing, sync sound and remote control operation Suggested retail price is 
S90S. 



VIDEO TRACK 

iCo'ititiiuii from itaiji- jl) 

edited by Micharl Salumnn. Ap- 
ple's chairman Steven Jobs makes a 
cameo appearance in the video. 

UNITED KINGOOa 

TlMBLEHAI.l, PRODllTIONS 
shot the Dave Pell Jazz Octette for 
a .10-niinute special, directed by 
Georite Cook and hosted by comedi- 
an Steve .Allen. Ore^ Venable was 
the audio en^^ineer for Britannia 
RerordinK Studios. 

NEW TOM 

Global prodi'ctions used a 



school bus and a paraf^e to malce a 
simplistic clip fnr Andrea & Hot 
Mlnk'n "Manhattan " single for 
CBS^listributed Rock'N'Roll/Scotti 
Bros. Records. Jeno Hodi directed 
the piece. 

It's official: Sony has received a 
U.S. patent for "Video 45" which 
becomes a registered trademark. 

Production companies and 
post-production faeililies are ««/■ 
come to submit information on 
current projects to Faye Zucker- 
man. Billboard. 9I0T Wilthire 
Bled.. Beverly Hills. Calif. SOgia 




pea 

W CUSTOM ( Mt SSIN' , 



2832SPRINGHOV6 AVENUE 
CINCINNATI. OHIO 45225 
15131 681-8400 



We Salute Billboard 

DANIEL RIBB 

TV and Video 

Cameraman at 
Billboard's N.Y.C. 90th 
Anniver^ry Party 

JOSE FUENTES 

Representative lor 
Contemporary Art & 
Rare Antiques 
(212) 254-6073 



Notice of 

FORECLOSURE SALE 
QUADRAPHONIC STUDIO 

In the Music Row area of Nashville 

Date Oacaniber t3. 1984 

^S;^-,5:*'f5S " "*^brSeS«n« t.««K,t pn. 

S.'?* Appnwimalelv 1 5,000 iquwe leal with ■ 50 loot tremtioi on Gr«id Avenue 
^7S!S!T!i?f^3!^LI'''Zi:^.S**^ including Sludar 24 VKk and 2 utck 



Cool^ For ■ copy ol the "Nollce of Foreclosure, - turVw ■nlormMon and Hnnoanwrnm 
lo. mapectlan pnor to ule. conlK^ Bk* Block al aos^SS^sSoTlM^sa^Sr 



Uher Reopens U.S. Sales Office 

German Firm Pushing New CR 160 Tape Machine 



NEW YORK After approximately 
five years of independent distribu- 
tion, Uher Werke Munchen GmbH, 
the German manufacturer of high 
quality audio tape recorders and 
other electronic gear, has reopened 
an American sales office. The new 
distribution center is based in North 
Hollywood, Calif., an<l will be head- 
ed by John BelKiornio and George 
Rose, as president and vice presi- 
dent, respectively. 

Founded prior to World War II. 
Uher came to international recogni- 
tion with its introduction of the 
Uher 4000 Report tape machine in 
1961. The unit was the first truly 
portable open reel tape recorder de- 
signed to be completely independent 
from 110-120V current. Other 
ground breaking Uher models over 
the years have included one of the 
first portable hi fi cassette decks 
with front loading in 1970; the Uher 
CR 210. the smallest hi fi stereo cas- 
sette model with opto-electronic 
transport control; and. last year, the 
model CR 260 AV cassette deck 
with auto-reverse in the recording 
as well as playback mode. 

Uher hopes to increase its volume 
of U.S. business considerably with 
the reopening of an American of- 
fice, and with the introduction of a 
new portable cassette model for 
professional applications, the CR 
160. 

"Uher has re-dedicated itself to 
the American market." says Rose. 
"By centralizing sales, marketing, 
parts and service under one roof, we 



hope to provide a vastly improved 
and centralized source for Uher's 
entire domestic effort," he adds, 
noting that the new office will han- 
dle both professional and consumer 
products. 

The new pro product, the CR 160, 
is a portable cassette deck that can 
be powered by either dry cells, ni- 
cad rechargeable batteries, a car 
battery or AC current. It features 
both Dolby B and C noise reduction. 



three built-in speakers for on-site 
monitoring, individual level controls 
for each channel, peak level VU me- 
ters and switchable automatic level 
control. 

Inputs are included for line, radio, 
mike and phono, and optional acces- 
sories available for the 160 include 
facilities for film dubbing, sync 
sound and remote control operation. ( 
It carries a suggested retail price of 
$90.5. 



AUDIO TRACK 

(Conlinurd from page jl) 

the controls are Bobby Brouks, 
Duncan Aldrich and Richard 
McKernan. 
At KFX Syalems, Jae Jarrett of 

Princess Productions is recording 
tracks for two acts. The first, Le- 
jenz, is laying tracks for a new al- 
bum with Jeff Vauxhan engineer- 
ing and Darwin Foye assisting. The 
other, A.K.A,, has Philip Moores al 
the desk with Scott Wolf a.ssLsling 
Jarrett is producing for CBS Rec- 
ords in the U.K. Also there, the 
Firesign Theatre is producing "Eat 
Or Be Eaten, "a comedy /mystery al- 
bum for Warner Bros Fred Jones 
is at the board, with JelT Vaughan 
assisting Finally, Picture This is 
cutting tracks for iu current EP 
project with Philip Moores. Scoll 
Wolf engineered. 

Andy Paley, formerly of the 
group Sidewinders, is producing 



More Western Inroads 

China Market Still Growing 



NEW YORK The Chinese profes- 
sional audio equipment market is 
continuing to expand, with more 
Western manufacturers finding re- 
ceptive outleu for recording con- 
soles, audio tape recorders and du- 
plicating gear in the People's Re- 
public. 

Both Tandberg of America and 
.Solid State I»gic Ltd. have already 
established business relationships 
within China, Tandberg has ar- 

CBS/Fox Video 
Sells Studio to 
Grace & Wild 

NEW YORK CBS/Fox Video has 
sold its Farmington Hills, Mich, stu- 
dio production facilities to Grace ti 
Wild Studios Inc., and is construct- 
ing expanded facilities on an S8-ucre 
campus in Livonia, Mich, The new 
CBS/Fox production facilities are 
slated for completion in late 1985. 

According to Fred Fehlauer. se- 
nior vice president of CBS/Fox's 
commercial products division, the 
studio divestiture is part of an ongo- 
ing plan to consolidate the firm's 
manufacturing and business prod- 
uct operations, which are currently 
housed in several locations in Far- 
mington Hills. 

Grace & Wild Studios is headed 
by Steven Wild, who was formerly 
director of studio operations for the 
facility while it was owned by CBS/ 
Fox. 



ranged to produce language lab 
units in a factory based in Ningbo 
(Billboard. Aug. 25), while .SSL has 
sold three of its high-end mixing 
consoles to China Records, the 
state-owned and operated record la- 
bel (Billboard, Aug. 11). 

Electro-Voice, too, has shown a 
strong interest in the Chinese mar- 
ket. The company has given techni- 
cal seminars there and recently 
opened an Electro- Voice service 
center in Guangzhou, which sells 
and services E-V pro sound prod- 
ucts (Billboard. Aug. 25). 

One of the earliest companies to 
enter the Chinese pro arena is 
tec-Gauss. The California-based 
manufacturer of duplicating sys- 
tems installed its first cassette du- 
plicating system in China about five 
years ago, and according to the 
com|>any, more than 75^. of the du- 
plicating equipment currently in use 
in China is produced by Cetec 
Gauss. 

Says Mort Fujii, Cetec Gauss 
president: "China's growth in prere- 
corded cassette music duplication 
capacity in the last two years ex- 
ceeds any other country in the 
world." 

According to Fujii, China Records 
has been active in upgrading its 
Gauss duplicators, adding new fea- 
tures and improving older systems. 
The record label has recently added 
Dolby HX Pro capability to most of 
its duplicating systems, and the 
company is capable of duplicating 
on chrome and cotwit-doped tape as 
well as standard ferric formula- 
tions 



Jonathan Richman & the New 
Modern lx>vera at Bennett House 
Studios in Nevada City, Calif, for 
Rough Trade Records in the U.K.. 
and an as-yet-unnamed t.'.S. label. 

Eccentric singer Nina Hagen ii 
mixing her next CBS International 
album at Larrabee Sound. Adaa 
Kidron is producing with engineer 
Steve Hodge and assisUnt Fnf 
Howard. TBA artist George How 
ard is there with engineer Randy 
Tominga and assistant TonI 
Greene. Howard is co-producin(r the 
project with Denzil .Miller. Aii l U 
cal rock act Prophet is mixing an >l 
bum with group member Barr.i 
Harris at the l>oard and assist::: : 
Brad Coker. 

At Skip Saylnr Recording, pro- 
ducer Herb Pederaon is working 
with singer/songwriter Michele 
Curtis. Skip Saylor is at the board 
with assistant Tom McCauley. Pro- 
ducer team Billy Osborne and Zane 
Giles are cutting tracks for Wayne 
Arnold, with Saylor and McCaulejp 
in the above slots. Dance act Trial 
By Fire i.s recording an EP for UMt 
Fat Boy Isabel with producer DavUl; 
Darling while McCauley mans tlM| 
board. And Warner Bros, act Zin jl~ 
cutting album tracks with produ 
Guy Spells and engineer Saytor. 

Sieve l-awrence & Eydie Gon 
are back at it with an album in pn 
ress at Group IV Recording, 
nis Sands and assistant Andy 
O'Addario are engineering. 

Tom Jones is in at Britannia Stu- 
dios rvcordiii- 
inlended for ; 

don .Mills l.-* I'ri.'l..,..,:,^ \|ai- 

vin Clamme behind the board. 



uitmu 

JiMMV BO WEN is producing 
MCA recording artist John 
Schneider, with Bob Bullock 
neering. at The Castle. Bowi 
also transferring tracks fnjm 
log to digital on Warner Bros. 
Hank Williama Jr.. with Bui 
again at the controls Finally 
Taffe .'inil James Burton are pro- 
ducing Stefan Andenon. with Dog- 
navan Cowart engineering. 



Licing I 
John 



nuEHCina 

Starr has completed his Hrst 
project for East Coast Records ia 
Harrisburg. Pa. The new release. 
"She's So Fine," is self-pro<)ui-i>d. 

At Saugerties, N.Y.'s .MidnifM 
Modulation, Richard Alder>on hat 
been producing "The Fugs Reunion 
Concert From The Bottom Line." 

All material for the Audio 
Track column should be sent U 
Steven Dupler, Billboard. ISIS 
Broadway. Stv York. N. Y. lOOSt. , 
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Congratulations 

from 
Japan 

Big Seven Music Corp. 

Bourne Company 

Campbell Connelly & Co.. Ltd. 

Famous Music Corp. 

M.A.M. (Music Pub.) Ltd. 

MCA Music K.K 

Mietus Copyright Management 

Southern Music Pub. Co. (Japan) 

Warner Bros. Music (Japan) Inc. 

The Welk Music Group 



NICHION.INC 

HIGH NOTE PUB.CO.,LTD. 

Mdmi.KUnki MaUbr BMg.. 4-3 Akaukj I (home, 

Minato-ku. Tokyo 107 
Cjblp:PUBllSHMUSIC TOKVO 
TH««:MUNICH IJMIO 
THrphane:(01l5ll4-471l (0})S84-2771 




^^^^ 




^ 435 6ost 8Sth Street « Neuj Stork. NV ]00?8 - (2)2) 794-8976 ^ 



CONGRATULATIONS 
FROM 
VAP RECORDS 
NOW SELLING 
VIDEO TAPE 
'THE_ 

^EATLES 
AT 

OUDOKAN 



ONIV LIVE RECORDING 
or THE BUTLES CONCERT ON JUNE 30. 1966 
AT TOKYO S 
NIPPON BUOOKAN HAU 




ff 



Up 



veto AUDIO pnojECT 
VAP INC. 

MAISON HWAKAW* 2f 2-5 2 
HIRAKMVA<HO CHIVOO*«U TOKYO JAP*N 
m 103)234-6710 



Billbo-ard 

90 th 

Anni^^ersary Issue 

C onojrat ulations 




U)e salute your success 

JVC 

VICTOR MUSICAL INDUSTRIES. INC. 
JVC MUSICAL INDUSTRIES INC. 
HONG KONG OKRATION 

KAKU SUI niBLISHINO LTD. 

VICTOR MUSIC ruillSHING CO.. IMC. 
VICTOR ARTISTS CORP. OF JAPAN 



\ H \PPy 9UT1L 
A.WIVERSARV! 

WISIIIMi 
IMITIIKII III) mi'l'V VEIRS. 




President YASUHIDE TAKU 

TOSHIBA-EMI LIMITED 

3-17 AKASAKA 3-CHOME MNA10-KU. IO«rO 107, JAPAN 
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Jacksons Tour Snafus 



King Points Hnger at Suiiivan 



BY PAUL GREIN 



LOS ANGELES The Jacksons' 
"Victor) ' tour was slated to come 
to an end here Sunday (9) after the 
group agreed to taktr a sharply re- 
duced fee for their final three Dodg- 
er Stadium shows from tour pro- 
moter Chuck Sullivan. The conces- 
sion enablea Sullivan to emerge 
from the tour close to the break- 
even point, according to an aide of 
the Boston-based businessman. 

But in announcing the Jacksons' 
decision, tour presenter Don King — 
saying he was speaking on behalf of 
the Jacksons— made it clear that he 
blamed Sullivan for the tour's prob- 
lems. 

"It went wrong because Chuck 
Sullivan didn't know how to pro- 
mote a tour of this magnitude and 
didn't take advice from those who 
did," King said at a press confer- 
ence here Tuesday. Still, he said the 
Jacksons would be giving Sullivan 
$2.5 million from the final three 
Dodger Stadium dates "to help 
Chuck get out of this maze he's in." 

Sullivan, who is reportedly suf- 
fering heart trouble as a result of 
stress brought on by the tour, 
wasn't present at the pre,>*s confer- 
ence. But he was represented by 
Jim Murray, public relations direc- 
tor for Sullivan's Stadium Manage- 
ment Corp. 

"Chuck said to say thank you." 
Hurray .said. "The very generous 
settlement of today will put him in a 
situation very close to parity. " But 
Murray later complained: "Every- 
one made money on this tour except 
Chuck Sullivan. He's the only one 
who'll lose money. And he's paid the 
ultimate price: His health has been 
seriously undermined." 

Word has it the Jacksons made 
the concession as much to restore 
their tour-tamished public relations 
as out of concern for Sullivan's 
pocketbook. 

"If they didn't play they'd be 
bombarded again for being the 
greedy Jacksons." King com- 
plained. "I thought slavery had 
been abolished. If they're going to 
be playing for free, they should be 
playing for the fans, not the pro- 
moter." 

King stressed that the Jacksons 
had "made concession after conces- 
sion to keep the tour going and not 
to disapiwint their fans." He added. 
"Chuck Sullivan asked for a conces- 



sion of 8% off the gross to get re- 
lief. The Jacksons gave him relief. 
Then he asked for relief in getting a 
part of their merchandising deal. 

"Then he asked the Jacksons to 
expand the tour from the original 40 
dates to rio for added profits."" King 
continued. "'Then he had me go to 
the mother and father to get relief 
on unsold tickete. They gave relief 
because they were very much 
aware of public opinion: Every- 
where they went they were gettmg 
bad press about how they were try- 
ing to charge too much. 

"But the straw that broke the 
camel's back." continued King, 
"was when Sullivan stop|)ed a $1.9 
million check that was due the Jack- 
sons for a performance in Vancou- 
ver. Chuck Sullivan has brought a 
new concept to promotion: 'If I lose 
my money, make me whole.' He 
took on this undertaking with full 
awarene.ss. and he had his Tum to 
look over the papers." 

King also criticized Sullivan for 
mishandling many of the details of 
the tour "The routings were bad. 
taking the group from I'.S. to Canii 
da and back down mto the U S No 
one knew where we were going to 
be playing, and tickets didn't go on 
.sale until a week to 10 days before 
the show. 

"And mail order led to a cata- 
strophic situation. In some cases, 
each ticket would be on a different 
tier for the same family. And every- 
one recognizes the economic plight 
of blacks, so the fact that there was 
no walk-up attests to the fact that 
the audiences were 90% white 
throughout the tour " 

King also cited "bad relations 
with arena owners" and "cata- 
strophic reviews" and inferred that 
Sullivan was leaking prime tickets 
to ticket brokers. 

"Every ticket broker in the city 
has the crtmr de la crtme tickets, 
and the public couldn't get them. 
How did you think that came about? 
We couldn't get tickets, and when 
we did, they were up in the nose- 
bleed section. " 

King also took a slap at Sullivan"s 
Uck of experience at big-time rock 
concerts when he cited Sullivan's 
pop-music credentials. "He has pro- 
moted many key events, including 
the Chipmunks.'" King said, scarce- 
ly suppressing a laugh. 

Sullivan's aide Jim Murray de- 
clined to comment on these charges. 



but did acknowledge: "Chuck did 
foul some things up. absolutely." 

In running down the problems 
with the tour. King insisted that the 
controversial $30 ticket pricing 
wasn't one of them "I think $30 
was an appropriate price."" he said. 
"I have no apologies for that. The 
show had a beginning, a middle and 
an end. like a Broadway show, and 
the tickets there are much higher. 
The production costs alone were $12 
to $13 million." 

King indicated that those costs 
will come out of the Jacksons' $41 
million tour guarantee, leaving 

(Continued on opposite page) 




l_A. Al Last Michael Jackson sings aggressively, lett, and rolls on the floor in 
mock artguish. nght. as the Jacksons' Victory" lour finally arrived at its Sr»l 
stop: Los Angeles' Dodger Stadium The drop to the floor is lor dramatic elect 
on the ballad "She's Out Ol IMy Life " (Photos: Attita Caupo) 



Co-ed Hard Rock Band 

Madam X Proves Sistertiood Is Powerful 



BY ETHLIE ANN VARE 

LOS ANGELES Introduce a heavy 
metal-cum-hard rock band with one 
sibling on drums and another on 
lead guitar, and you know what the 
obvious comparisons are going to 
be. But the Petruccis don"t want to 
be compared to the Van Halens. For 
one thing, the Petruccis are sisters, 
not brothers. 

"Tm not interested in being Eddie 
Van Halen. Uke a million other gui- 
tar players out there,'" says Haxine 
Petrucci, lead axeperson of Jet Rec- 
ords' Madam X. "I'm hearing this 
Van Halen thing a lot, but we're not 
using our being sisters to copy off 
them." 

"Usually in a co-ed band," says 
bassist Chris "Godzilla" Doliber. 
"there's a great drummer and a 
lead guitarist and they're men, and 
the bass player and the singer are 
girls. With us, the women are doing 
the hard part " 

Madam X. formed two and a half 
years ago in Detroit by the classical- 
ly trained Petrucci sisters, differs 
little from the standard costume- 
metal band in lyrical and musical 
content. With Bret Kaiser on lead 
vocals, no one can even tell there 
are women present without looking 
at a picture. Maxine and Roxy Pe- 
Iniccl never asked for special han- 
dling because of their gender. 

"Just because we're girls doesn't 
mean we didn't have to work," says 
Maxine. "We worked as hard, if not 
harder. We slept on the floor and 
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ate crackers. The fact that we're 
girls never came into play." 

After a long haul on the club cir- 
cuit. Madam X came to Los Angeles 
with no money, no contacts and the 
standard dream of a record deal. 
Unlike most youngsters, this four- 
some (all in their early '20s) saw the 
dream come true. Within months, 
they became the first band signed 
to Jet after its 18-month dormancy, 
and their debut album "We Deserve 
The Right." produced by Rick Der 
ringer, is in the stores. 

The coincidences that led to the 
Jet contract were right out of a 
short story. When the dates the 
band booked in advance fell 
through. Madam X played a free gig 
at Madame Wong's West for re- 
hearsal and exposure. A local scene- 
ster, impressed by their fishnets 
and leathers, invited them to the 
Rainbow Bar & Grill on the Sunset 
Strip. 

"We sat down, and the waitress 
said. The table over there wants to 
buy you a drink,' " recalls Doliber. 
"I said I wasn't interested. And the 
waitress said, "No. they just think 



you're the wildest thing they've 
ever seen.' " 

The secret admirers were, natu- 
rally, in the music industry, and 
came to see the group's next free 
gig. And they brought with them 
Jet president Don Arden, who 
signed Madam X to a management 
contract on the spoL 

With "We Deserve The Right." 
which reportedly came in for less 
than its $125,000 budget, showing 
sales strength, and a video of "High 
In High School" being produced by 
Pendulum Productions, Madam X is 
sanguine about its future. They 
think they know what's necessary 
to make themselves noticed above 
the glut of similar bands. 

"You have to capture their atten- 
tion." says Haxine. "So we give 
them some sex and some good mu- 
sic and a little bit of everything else. 

"A lot of bands turn into 'bar 
stars.' They want to play what they 
want to play, saying, 'We're cool: 
we're up here and you're down 
there.' But it isn't that way. We're 
here for them. Without them, we're 
nobrxlv." 



Stan Layton Offering TLC 

Vetemn Label Exec Turns Manager 



BY PAUL GREIN 



LOS ANGELES Stan Uyton has 
spent the past 2.5 years in sales and 
marketing slots at various record 
companies, sitting across the table 
from artist managers. The tables 
will now be turned, as Layton is 
forming his own management, pro- 
duction and publishing firm, "TLC 
Pnnluctions. First acLs signeii to the 
coiiipuny are Broken Homes and 
Brooklyn Brats, a pair of L.A. -based 
rock bands. 

Layton. who was vice president of 
sales and marketing for MCA and 
Chrysalis before becoming presi- 
dent of Private I in February. 1983. 
says that only a few managers have 
earned his respecL 

"Over all the.se years. I've only 
seen a handful of managers who 
were really good at it." he says. 
"I've seen so many really good 
groups with such poor manage- 
ment. They just let the act get lost 

"Or the manager would come in 
and demand something from the la- 
bel that the label couldn't really pro- 
vide, and then he'd go back to the 
artist and tell him. I did everything 



I could, but that lou.^y label 
wouldn't do this or that.' They're 
just trying to show their worth. I 
think that's why a lot of artists have 
such bad relations with their la- 
bels." 

Layton says that his marketing 
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Talent in Action 



U JAMUU 
MTID SANBIMM 

W^mblt-yAn na. London 
TiekeU: t'-'. $10.50. $3.35 

If AL JARREAU's jazz-oriented 
vocal style is essentially suited to 
small rooms, then the WEA artist is 
now playing some of the biggest 
nightclubs in the world. The 9,000- 
seat Wembley Arena was packed 
here Nov, 25 for Jarreau s London 
dates, and ticket demand led to a 
second concert being added the fol- 
lowing night. Jarreau's rising popu- 
larity in European markets testifie.s 
to a succession of quality albums 
and many years spent honing his 
craft 

Scaling up his presentation for 
the size of the venue, Jarreau took 
the stage enveloped in a spectacular 
and tightly synchronized light 
show. Still, he found intimate rap- 
port in Wembley's barn-like envi- 
ronment hard to achieve until a 
scatting coda to "Teach Me tonight" 
broke down the audience's reserve. 

Jarreau's material ranged from 
old favorites "Brcakin' Away" and 
"We're In This Love Together" to 
the more recent "Let's Pretend," 
with backing musicians Bobby Lyie 
and Jim Studer on keyboards and 
synthesizers given ample opportuni- 
ty to show their skills. Three succes- 
sive trumpet solos by Michael Stew- 
art on the evening's closing three 
numbers, among them Chick Cor- 
ea's "Spain," brought the two-hour 
set to a rousing finale. 

Opening for Jarreau was alto sax- 
ophonist David Sanborn and an all- 
star band featuring guitarist Hiram 
Bullock, bassist Marcus Miller and 
drummer Steve Gadd. The ensemble 
delivered a thunderous 4.Vminute 
set notable for Sanborn's impas- 
sioned blowing and Don Grolnick's 
gospel/blues piano. The set conclud- 
ed with an explosive solo from Gadd 
that amply justified his tag as 
drumming's current main man. 

At. .HKRRITT 

KISS 

Nassau Veterans 
Memorial Coliseum, 
Uniondale. N.Y. 
Tickets: $13.50 

I HOUGH THIS far from predica- 
table group has toned down in ap- 
pearance (performing sans make- 
up), they haven't toned down their 
theatrics. Still obsessed with smoke 
and fire. Kiss staged a wailing two- 
hour spectacular here Nov. 26. 

The night was packed with pow- 
erful metal fury, with each melodic 
rocker perfectly executed. The only 
disappointment was the group's 
current hit, "Heaven's On Fire." 



DON KING 

(Continued from page W 

about $28 million to be divided 
among the group members. He add- 
ed that the Jacksons' guarantee 
wasn't raised when they expanded 
the tour from 40 to 5.S dates. 
"They're doing these extra shows 
essentially for costs," he said. 

King added that the Jacksons 
would play the final three shows 
"no matter whether there's rain or 
sleet or lightning, and whether or 
not they get paid." He added that 
while fans who sent in mail order 
forms will get tickets, tickets will 
' also be available at Ticketmaster 
for the last three shows. 



which was delivered more weakly 
and harshly than the recorded ver- 
sion. Audience connection was 
strong as each player stimulated 
some form of involvement, but it 
was the original members, guitarist 
Paul Stanley and bassist Gene Sim- 
mons, who shared the frontman 
role. Stanley, using his sex appeal 
as an attention getter, toyed with 
the crowd through obvious derri^re 
shakes, quick foot shuffles, and 
sweet, flowing yodels. Simmons, on 
the other hand, used humorous 
stage antics — including, of course, 
showing off his serpent-like tongue. 

Rolling into the eerie "Creatures 
Of The Night, " it was apparent that 
new guitarist Mark St, John had no 
difnculties fitting in. However, the 
best tune of the set was "I Still 
Love You," a mesmerizing ballad 
spotlighting Stanley. 

The stage was uncluttered, yet 
equipment there was put to elabo- 
rate use. During the show, the seg- 
ment of the stage housing Eric 
Carr's drums broke free and crept 
toward the audience as he per- 
formed a thunderous drum solo, 
ending in a Hurry of lire bombs. An- 
other memorable moment came dur- 
ing "Black Diamond," when a sus- 
pended ramp descended from the 
lighting structure to lift the mem- 
bers up to a platform in the scaf- 
folding. 

Called back for an encore, the 
group took a comical turn with a dy- 
namic rendition of the Stephen Fos- 
ter classic "Oh Sus.mna. " The show 
ended with the fiery title cut off 
their recent Mercury album "Lick It 

Up." IJNUA MUI.ESKI 

JERRT 6ARCU 

Capitol Theater, Passaic, N.J. 
Tickets: $13 

As FOUNDER and 20-year leader 
of the Grateful Dead, a band that 
reached and maintained its acclaim 
thanks to a reputation for great live 
shows and a fanatical following, 
Jerry Garcia's solo performance 
here Nov. 24 was an insult to the 
myriad of Dead Heads who turned 
out in tie-dyed splendor to snap up 
all tickets for his two shows. Now 
42 and unpleasantly plump from 
head to toe. Garcia performed the 
entire set with his eyes glued to the 
microphone and without uttering a 
single sentence to the crowd. 

While Garcia still proved himself 
an outstanding guitarist, the show 
had about as much spark as the art- 
ist's listless, protracted shuffle 
from the wings to center stage. The 
initial excitement expressed by the 
audience soon dissipated in the mire 
of Garcia's painfully long instru- 
mentals. An extended intermission 
further sedated the crowd, and that, 
coupled with the dope-filled air, si- 
lenced all but a few fans, who is- 
sued intermittent screams for unan- 
swered requests of Grateful Dead 
trademark tunes. 

The Dead Heads rallied, however, 
for Grateful Dead standards such 
as "Reuben And Charice, " and the 
set's highlight came in a seemingly 
heartfelt delivery of Bob Dylan's 
"When I Paint My Masterpiece." 
Overall, though, the performance 
vi'as both depressing and scary, 
with Garcia appearing on the verge 
of being gratefully dead indeed. 

Whether this weak show was a 
product of Garcia's rumored stage 
fright, complacency on the part of 
both artist and fans, or the degener- 
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Del Lords at the 'Frontier' 
With Traditional Rock Spirit 



BY JEFF TAMARKIN 
NEW YORK "We re kind of a tra- 
ditional band, a song band. We're 
not looking to create the sounds 
that no one has ever heard before." 
So says guitarist/vocalist Scott 
Kempner of New York's Del Lords, 
a roots-rockin' quartet whose debut 
album. "Frontier Days," was re- 
cently released on EMI America. 

Kempner, the group's main song- 
writer, is a veteran of the New York 
rock scene, hax-ing been a founding 
member of the proto-punk outfit the 
Dictators When that band split up 
he performed with other local acts 
until he eventually teamed up with 
the other Del Lords: bassist Manny 
Caiati, drummer Frank Funaro, and 
guitarist Eric Ambel, who was an 
original member of Joan Jctt's 
Blackhearts. 



At first, the group deliberately 
avoided playing Manhattan's club 
circuit, instead choosing suburban 
clubs as a starting point. Then, af- 
ter meeting Lou Whitney of the 
Missouri band the Morells, who 
agreed to produce them, they began 
recording demo tapes. 

"We were already in the studio 
when EMI called us, and we had ev- 
ery intention of putting out our own 
EP," recalls Ambel. "A lot of the 
other labels would say things like 'I 
don't hear the radio hit,' or 'It lacks 
focus.' It was difficult fur them be- 
cause within the rock'n'roll context 
we do manage to play various kinds 
of music, from blatant country to 
blues to a more modem style rock. " 

"The reasons we signed with 
EMI." adds Kempner. "were that 
they didn't want to bring in their 
(Continued on opponile page) 
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Building A Vision 

Drug Free Concert 

Kingdome, Seattle, WA. 
June 1985 

Interested in performing? 

Contact: 

Doug Aardahl (206) 542-1938; Trish Yzerman (206) 322-0478 



TALENT IN ACTION 



ate result of the '708 drug culture is 
hard to determine. While most of 
the crowd left in the same daze as 
they entered, those with clear heads 
must have departed with a down- 
beat version of the Bangles' recent 
hit "Hero Takes A Fall" running 
through their minds, kim frekman 

MNKO VOID 
TME SOUND 

The Rttz. Sew York 
TickeU: til 

Solid critical praise and 

respectable chart success greeted 
Romeo Void's latest album. "In- 
stinct*." The single "A Giri In Trou- 
ble (Is A Temporary Thing)" 
brought the band to the top 40 for 
the finit time. But while the band, 
farmed on the 415 label to Colum- 
bia, seems ready to break out. there 
are signs that Debora lyall and com- 
pany will do it their own way. 
They're resisting the temptation to 
cultivate a flashy visual image and 
are concentrating on creating so- 
phisticated, sensitive songs that 
somehow compel the audience to lis- 
ten and think. 

The band's Nov. 30 show, while 
not exuberantly upbeat, was a lot 
less moody than the overriding 
gloom of "Instincts." Bassist Frank 
Zincavage. drummer Aaron Smith 
and guitarist Peter Woods pronded 
an impressive, textured backdrop 
for lyall's distinctive vocals, with 
saxophonist Benjamin Bussi provid- 
ing most of the harmony by weav- 
ing in and out of lyall's lines Even 
when venturing into haywire instru- 
mental breaks, the band maintained 
its tight grip on the performance 
and kept a good balance between 
their work and lyall's. 

lyall used a very controlled ap- 
pniach to being the group's leader, 
displaying a cool poise while still ap- 
pearing to be enjoying herself. Al- 
ternating between warm, pretty 
melodies (the single "Instincts" 
could be the group's AC break- 
through) and harsh, haranguing 
tracks such as "Never Say Never." 
lyall showed a dramatic range that, 
while not extreme in either direc- 
tion, was touching. She commands 
the audience's attention and respect 
without being patronizing or overly 
showy. 

The Sound, a new English quartet 
on A&M. opened. Drawing from 
their debut album "Shock Of Day- 
light" as well as other European re- 




OppotllM Attract MCA arusl 
Brenda Lee meets Cyndi Lauper 
tMCkstage pnor to Lauper's recent 
perlofmance Lee |0<ned Lauper in an 
encore of "Girls JusI Want To Have 
Fun." 



leases, the band played a rather 
long set of songs In the U2 mold. 
Competent but not visually exciting 
or aurally overwhelming, the Sound 
may find its niche in this country 
with records that show a bit more 
originality than was evident in the 
stage presentation. katkv gim.is 
JUUHU 
The Rit!, New York 
Ticket*: til 

For a BI racial band from 
South Africa, Juluka maintains a 
very low-key [lolitical stance, expe- 
diently making more of a statement 
with their actual performance than 
with their words. Lead singer 
Johnny Clegg introduced almost ev- 
ery song in the group's Nov. 9 show 
with a short explanation of its 
meaning or its source of inspiration, 
but the word "apartheid" was not 
mentioned. It was the band's dance- 
able brand of folk-pop that carried 
the message, and it was an enjoy- 
able medium. 

Singing in both English and Zulu, 
playing guitar and performing a se- 
ries of intricate Znlu dances, Clegg 
showed himself to be a hard-work- 
ing, seasoned frontman. The plea- 
sure he took in performing was ob- 
vious, as he got the audience danc- 
ing and humming along on the 
choruses. Clegg's voice is a fine in- 
strument, blending beautifully with 
the backing of the five other band 
members for harmony reminiscent 
of General Public's graceful style 

For all its exotic-sounding compo- 
nents. Juluka provided a highly ac- 
cessible program. Unlike such rela- 
tively new African imports as King 
Sunny Ade and Sonny Okosun. Ju- 
luka has a distinct singles sound 
with plenty of hooks and few instru- 
mental breaks. One could detect ele- 
ments of African highlife. Caribbe- 
an sway (cal)-pso and reggae) and 
Anglo-American pop in almost ev- 
ery song. 

Standouts in the 90-minute set 
were two singles from the band's 
current Warner Bros, album "Stand 
Your Ground." "Work For All " 
built on a slinky bass tine into a me- 
lodic jig of a chorus, and "Fever." 
the firat single to be released, ex- 
pressed the exuberance of Clegg 
and his band well. 

Opening for Juluka was Modem 
Clix. a five-piece outfit from New 
York that played an interesting, if 
unpolished, blend of funk, reggae 
and rock. kathy gillis 

Momaias 

The Palnc,: L<js Angeles 

F Tickets: tlO 
EW BANDS HAVE climbed from 
the bash-and'thrash underground to 
the mainstream with the speed and 
sophistication of the Red Rockers. 
The first 415/Calumbia act to crack 
the top 40 (although Romeo Void 
has since done it as well), the Rock- 
ers moved in the space of two al- 
bums from "bargain basement 
Clash" to an appealing cross be- 
tween Big Country and Rank & 
File — with more than a dash of the 
Byrds and early Bob Dylan thrown 
in for good measure. 

The audience for their 65-minute 
show on Nov. 3 was skimpy but re- 
ceptive to the band's maturing 
sound. The New Orleans quartet — 
well, drummer Jim Reilly is actually 
from Ireland — was amended by 
keyboardist Gary Attardo for this 
tour, and both Reilly 's lolloping 
beat and Attardo's subtle fills add- 
ed strength to the group's new ma- 



terial. 

Oming off a national tour open- 
ing for the Go-Go's, the Red Rock- 
era began their set with a perfunc- 
tory attitude that seemed mainly 
the product of fatigue. "Both Hands 
In The Fire" and "I Know Her" 
from their latest album showed off 
the twin guitar attack of John Grif- 
fith and Shawn Paddock, but the set 
didn't really sparkle until lead sing- 
er Griffith began to loosen up and 
talk to his audience. By the time he 
got to "Just Like You" and "Shades 
Of '45," the ice was broken. 

Last year's hit "China" came off 
a little better than this year's single, 
a reworking of Barry McGuire'v 
"Eve Of Destruction." But onlj 
"(Jood As Gold" from their earliei 
work was as strong as any of thi 
group's newer songs. "Folsom Pri» 
on Blues" gave bassist Darren H 
a rare chance to be heard over thi 
aggressive pairing of Griffith am 
Paddock, though the classic turn 
was outshone by originals liki 
"Blood From A Stone." 

In all, the Red Rockers soundei 
about 130% better than anyone fol 
lowing their career had any right t4 
expect Life's full of nice surprises. 

ETHUE ANN VARE 



Toad's Place, Nev Haven 
TiekeU- ti-SO 

The RESURGENCE of heavy 
metal has introduced an abundance 
of new talent into the rock world. 
One such group is Hanoi Rocks, a 
quintet of hardcore Nordics that de 
livered an aggressive 60-minute set 
full of amplified pounding to recep- 
tive fist-pumping followers here. 

Led by blond bombshell vocalist 
Michael Monroe. Hanoi's Nov. 20 
show was predominantly hard and 
fast-paced. While the repertoire of- 
ten sounded as if it was generated 
by one massive guitar, the group 
did display some musical diveraitjr 
in such moments as Monroe's har- 
monica solo during a tough blues 
composition. 

Performing several cuts off their 
recent Epic album. "Two Steps 
From The Move," the raunchy an- 
drogynes proved to be energetic 
and intense musicians. The sound 
was extremely loud, but clear and 
well mixed, creating an equilibrium 
between the heavy and light ele- 
ments Hard-rocking tunes such as 
"Underwater World" and "Don't 
You Ever Leave Me" highlighted 
the group's music talent, especially 
that of lead guitarist Andy McCoy, 
whose uninhibited riffs added to the 
night's excitement 

iContiuucd on page 47) 
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\alent 



TALENT IN ACTION 

(Continued from opimsile page) 

But it was Monroe's deep-throat- 
ed growls and charismatic stage an- 
tics that maintained a taut energy 
level among the audience, making 
him a formidable frontman. The cli- 
max of the show was an outstand- 
ing rendition of Creedence Clearwa- 
ter Revival's "Up Around The 
Bend," remixed into a tight, power- 
ful metal rocker. linua mui.e.ski 
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STAN LAYTON 

(Ci/ntiitued fiuni fniQi' i4f 
background will be his strong suit. 
"Most managers can't go in and talk 
about marketing or lay out ad con- 
cepts or look at a jacket and say 
whether it's good or bad for the art- 
ist," he notes. "I'll be able to do 
those things, and I think we'll be 

DEL LORDS 

(Continued from opposite page) 
own producer, didn't want to stop at 
an EP, and just said, 'We like what 
you do: keep doing it." 

The Del Lords are committed to a 
"rock'n'roll spirit," but they imbue 
the classic elements with a contem- 
porary songwriting approach. "To 
go out and sing 'Hey baby, rock 
rock rock tonight' Isn't in the spirit 
of rock in 1984," says Kempner. "It 
was in the '.tOs, because that's what 
needed to be heard then. But we've 
all grown up and become smarter 
and more aware. Speaking about 
real things is what needs to be 
heard now." 



able to work more closely with a la- 
bel." 

TLC's staff also includes Stuart 
Love, vice president of a&r; Toby 
Lubov, vice president of publicity 
and artist development; and Kevin 
Bloom, director of production. 

Layton is starting with two acts, 
but hopes to sign three or four with- 
in the first year. The focus at the 
outset is on new acts. Broken 
Homes, featuring lead singer Mi- 
chael Doman, is currently cutting a 
demo; Brooklyn Brats, a metal 
group featuring lead singer Scott 
Free, will be showcased at the Trou- 
badour here Saturday (8). 
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MTV NEWS COVERAGE 

(Continued from pagr jO) 

recap assemblinc "the three parts 
into a special little lO minute re- 
port" running on Saturday (8), says 
HeraoK. 



Next on the news feature list is a 
seven-part look back at the year's 
events, which will run between 
Christmas and New Year s Day. 

As for MTV's definition of what 
is news, Herzog says: "Our main fo- 



cus here is to dig up news that is re- 
volving around us in the music in- 
dustry: whatever makes sense to 
our audience." 

He admits that difficulties may 
sometimes arise In covering the con- 



siderable amount of news that MTV 
and its relationship with the record 
industry seems to produce. "In en- 
tertainment news, there's a fine line 
there," he says. Hertog came to 
MTV from "Entertainment To- 
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night," and says that at his old show 
sometimes two out of five music 
stories the show considered in- 
volved MTV or music video. 

The fact that the network does 
not run live will not interfere with 
Its coverage of breaking news, Her- 
zog says. Although taping may fall 
as many as 10 days behind real time 
during the holiday season, during 
most of the year segments run only 
a day or two after they are taped. 

TONY SEIDEMAN 
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"Ray Mantilla comes out of a long tradi- 
tion, otienng passionate Labn tempos 
combined with soanng Jazz improvisa- 
tion — wonderful blending impulses of 
ancient cultures carried through to this 
moment, helping us realize that our ef- 
forts, our love ol beauty in all forms — 
our very lives — are a result ol what 
events have transpired before . . " 

Contact 

I.R.D./I.R.E.C. via G.B. de LaSalle 4 
Milano. POLYGRAM SPECIAL 
IMPORTS. 810 7th AVE , NY, NY 
MANTILLA MUSIC— 212-563-9057 
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For information 
contact: 

Carlos Ortiz 

Producer-Director 
1230 Fifth Avenue, N.Y.C.. NY 10029. 212-860-3025 



We will be releasing a one- 
hour 16mm documentary on 
the life and times of 
the late Frank 
"Machito" Grillo, legendary 
bandleader of the Afro 
Cuban, one of the greatest 
salsa orchestras ever. 

This film will include historical footage 
Of Cuba and N.Y.C. in the 20's and 
30's, coupled with live interviews and 
performances. 
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More Package Tours on Horizon 



BOOKING AGENTS SEE STABLE '85 



BY KIP KIRBY 



Tee Hee. John Anderson shares a laugh with "Nashville Now" host Ralph 
Emefy and co-host George Jones during a recent taping of the show. 



NASHVILLE The horizon for 
countr}' booking in 1985 appears un- 
changed, say Nashville agency ex- 
i-outives, who are taking advantage 
i)f the Iradilionally sluggish Christ- 
mas season to plan their strategies 
for the year ahead. 

Pricing will remain stable, they 
say, with tickets falling into the $12- 
$15 range for two- and three-act 
packages. Packaging will continue 
to be a primary avenue of exposure 
for new artists while providing con- 
sumers with an attractive concert 
bUl. 

Echoing the optimism of Nash- 
ville agencies is Sonny Simmons, 
chairman of Century II Promotions 
(which handles the Salem Spirit 



^SHVILLE SCENE n 
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by Kip Kirby 



For many in the audience, the evening of Nov. 29 
turned out to be as much an education as it was a cele- 
bration. Bannered as the Nashville Music Assn.'s sa- 
lute to the Jordanairea. the night honored the legend- 
ary vocal group, which has performed on more No. 1 
records than any other act in music history. 

Many of us aren't old enough to remember when 
five shy young men in Springfield, Mo. got together in 
1948 toformaquintcl they named after the River Jor- 
dan. We don't remember their earliest work in the stu- 
dio with artists like Red Foley and Hank Snow; 
though we've heard the records since; nor do we re- 
member the night the Jordanaires walked away with 
the grand prize on the "Arthur Godfrey's 'Talent 
Scouts" tv show. That was in 1956, the same year the 
Jordanaires went on to cement their long association 
with a singer who would change the course of pop mu- 
sk: Elvix Presley. 

Few acts could have been as deserving of the 
NMA's annual Master Tribute Award as this group. 
For years, they forged the celebrated "Nashville 
sound" in countless studios across town, laboring four 
sessions a day, three hours at a clip without break, 
layering their distinctive backgrounds on hit after hit. 

The Jordanaires were the first to originate the now- 
standard Nashville "numbers system." which made 
its debut on Ferlin Husky's classic countr>- tearjerk- 
er, "Gone." They were instrumental in bringing AF- 
TRA/SAG to Nashville, so that singers would receive 
appropriate wages for their work. They pioneered the 
local jingles industry in Nashville, lending their dis- 
tinctive harmonies to numerous commercials, includ- 
ing the famous "Winston tastes good . . . like a ciga- 
rette should" spots. 

The Jordanaires sang on fully half of all RIAA gold 
records in the first five years of the organization's cer- 
tifications. Their contributions have been heard on al- 
bums with Simon & Garfunkel, RinKO Starr. Rick 
Nelson and Kenny Rogers, to mention only a very 
few; they also appeared in a total of 28 films with 
Presley. 

The second annual Nashville Music Assn. Master 
Tribute Awards was a huge success, due in part to the 
honorees themselves. Norro Wilson ( who once cut a 
solo album himself using the Jordanaires, but found 
that even Ihey couldn't help him as an artist!) made a 
funny MC , ably assisted by guest MCs Eddy Arnold, 
Ronnie McDowell, comedian Jim Varney and nation- 
al AFTRA president Frank Maxwell. 

There were moments of keen nostalgia as rare foot- 
age was aired on two large monitor screens. And 
there were a few damp eyes as the night was dedicat- 
ed to the memory of deceased Jordanaire Hoyl Hyl- 
ton Hawkins, who died in 1982. His widow Dot re- 
ceived her husband's award from Minnie Pearl. 

The evening's festivities ended on an upbeat note as 
Jordanaires Neal Matthews Jr.. Ray Walker. Duane 
West and Gordon Stoker — the latter a member since 
1949 — performed a medley of their best-known songs. 
Backing them up was an all-star cast of musicians 



billed as "The Elvis Presley Reunion Band, " consist- 
ing of David Briggs, DJ. Funtana, Bobby Ogden, 
Dale Sellers and Chip Young. 

Every so OFTB^I, an artist emerges who becomes, 
for one reason or another, an "Event." It's usually an 
artist who appears rarely, and who generates a mys- 
tique — a cult following — wherever he performs. Such 
an act is Rodney Crowell, who brought overflow 
crowds (and a visit by the fire marshals) to two sold- 
out nights at a local club here called Bogey's. 

Crowell and his wife Rosanne Cash might well be 
referred to as "country's reigning royalty." It's not 
necessary to use last names when talking about them; 

NMA's Jordanaires tribute 
proves to be educational 

and when they make a rare public appearance, they 
draw an audience of equally notable celebrities. 

This marked Crowell's first live date since he last 
worked some time ago with the Cherry Bombs. It also 
marked his first public performance since it became 
known he had left Warner Bros. Records (which (ws- 
sibly explains why there were representatives from at 
least three record companies on hand). 

Among those at Crowell's shows were actress Sissy 
Spacek. in town filming "Marie"; singer Nicolette 
Larson, finishing final mixes on her MCA country de- 
but with producer Tony Brown; John Ptine: various 
members of the tech crew from Jessica Lange's mov- 
ie, "Sweet Dreams." the Patsy Cline bio now in pro- 
duction in Nashville; Rosanne Cash; and ex-Atlantic 
American artist Larry Willoughby, Crowell's cousin. 

Both Cash and Willoughby got up onstage to sing 
with Crowell, who seemed unusually exuberant and in 
fine form both nights. Of course, with a band like he 
had at Bogey's, it's easy to see why he felt good: He 
had Vince Gill on guitar. Muscle Shoals ace Barry 
Beckett on keyboards. Hank DeVito on steel and gui- 
tar, Mike Rhodes from the Ner>'e on bass, and dnjm- 
mer Mike Porter. The energy level (not to mention 
the volume ) was outrageous. 

By the way. more than a few in the crowd left Bo- 
gey's shaking their heads in amazement at Vince 
Gill's sizzling guitar work. The RCA artist may make 
country records in the studio: but give him a free rein 
onstage and he plays electric leads hot enough to fry- 
eggs on. 

Crowell and Warner Bros, reportedly parted ways 
over differences in direction. (J^rowell's last album, 
produced by David Malloy, supposedly showcases him 
as an all-out rock artist: WB preferred the country 
side of Crowell. Rumor has both CBS Na.shville and 
MCA wooing him at the moment; if it's rock Rodney is 
interested in, our bet is he'll surface at CBS rather 
than MCA. (Not to mention, of course, that CBS is 
also wife Rosanne's record company. ) 



concert series headlined by Ala- 
bama) and president of the Nash- 
ville Assn. of Talent Directors 
(NATO). NATO's membership is 
made up of 40 local agency repre- 
sentatives who collectively book an 
estimated half billion dollars worth 
of dates annually. 

"We want to increase this to $1 
billion in fees over the next five 
years," asserts Simmons, who main- 
tains that the low profile main- 
tained by a number of Nashville tal- 
ent bureaus partially contributed to 
the mass exodus of local acts to 
New York, Los Angeles or Tulsa for 
representation. To counteract this, 
he intends to boost overall agency 
visibility through active NATD pub- 
licity. 

Agencies are keeping a close eye 
on the amount of cable and video ex- 
posure their acts get these days, 
though so far they don't foresee a 
problem with hard ticket sales 
caused by either. 

However, Top Billing Internation- 
al president Jack Sublette wonders 
if the jury isn't still out on the long- 
range impact of The Nashville Net- 
work, country's first full-time cable 
channel. 

"We've yet to determine TNN's 
effects," he says, "but I'm suggest- 
ing it could have a negative impact. 
Viewers who used to have to get in 
their cars and drive to an auditori- 
um or club to see one of their favor- 
ite acts can now sit at home and see 
the act all over the dial." 

With labels bemoaning the lack of 
country record sales, and country 
radio stations watching their rat- 
ings spiral downward, agencies are 
monitoring their tour dates careful- 
ly for signs of slipping ticket vol- 
ume. However, though agents say 
things are tight, they remain posi- 
tive about 1985. 

"The public still wants to see live 
shows." says Tony Conway, vice 
president of Buddy I^ee Attractions. 
NATO's Simmons goes a step be- 



yond, suggesting tlial the visual im- 
jmct of clips surpa-sses records as a 
motivator for concert attendance. 
"And we all know the effect one 
good hit record can have on an art- 
ist's personal appearances," he 
says. 

ICM Nashville vice president/ 
general manager Reggie Mac says 
he would like to see smaller promot- 
ers able to make a stand in 1985, 
along with more club dates for 
small and medium-priced acts. 

"The trick is in flexibility with 
pricing, because there's plenty of 
work out there," he explains. "For 
instance, a 350-seat club can make 
money on a S6,000-a-night headliner 
by doing two shows at $10 a ticket. 
Or you can take a $10,000 act and 
package it with a $7,500 act with a 
$12,000-$15,000 guarantee and have 
a sellout in a small auditorium. 

ICM works closely with its other 
divisions to secure motion picture, 
television, commercial and theatri- 
cal representation for its various 
country acts. For the same reason. 
Buddy Let Attractions in Nashville 
is now working with J. Michael 
Bloom Ltd.'s New York and Los An- 
geles offices on behalf of its clients. 

Top Billing International is open- 
ing a Tulsa office headed by agent 
Ray Bingham for stronger fair and 
rodeo representation. And Dan Woj- 
cik, who left the Lavender Agency 
to form Entertainment Artists Inc. 
with such acts as Hank Williams Jr., 
has pacted with Barry Coburn of 
Sundowner Music Co. for overseas 
tour coordination, and with Edward 
Haddad & .Associates in Los Ange- 
les for tv and film representation. 

"The point is, it's no longer neces- 
sary for any artist to leave Nash- 
ville to get multi-level career direc- 
tion," sums up Simmons. "Agencies 
here have become more competitive. 
Corporations are more interested in 
using country talent. There are 
more opportunities if 've don't end 
up overpricing ourselves." 



Ricky Skaggs Heading Nortli 

Tour of Northeast, Mid-Atlantic Set 



NASHVILLE In an effort to boost 
country sales and airplay in the tra- 
ditionally urban Northeast and mid- 
Atlantic regions. Epic Records is co- 
ordinating a February promotional 
tour with Ricky Skaggs. 

Historically, the Northeastern 
U.S. is the smallest contributor to 
overall country volume. According 
to CBS Records Nashville product 
development director Mary Ann 
McCready, the label discovered a 
significant increase in media and 
sales attention in the Boston area 
when it sponsored a concert series 
two years ago with Anheuser- 
Busch. 

"As a result of that series," says 
McCready, "the New England area 
now accounts for about 5% of our 
total country sales, and the mid-At- 
lantic area about 6%." She predicts 
that as a result of Skaggs' multi- 
format appeal and his month-long 
tour in both regions, CBS will see a 
noticeable increase and more 
marked interest in country product 

The promotion will target country 
radio as well as college stations, ca- 
ble tv outlets, specialty shops and 
record retailers. 



It will also focus on college news- 
papers, urban dailies, music shops 
and consumer publications. 

The tour, which was formulated 
after a year's worth of research on 
how to improve country sales in 
non-country areas of the U.S., re- 
quired cooperation on a number of 
levels, she adds. 

Obviously the artist is taking low- 
er dollars to do this tour, and we are 
supporting the dates with advertis- 
ing dollars," McCready explains. 
"There was some resistance from 
promoters who felt that doing coun- 
try dates in the Northeast wouldn't 
be financially profitable. But we be- 
lieve the results will prove them- 
selves and effect a definite increase 
in airplay and sales." 

While Skaggs is considered a tra- 
ditional country artist, the label's 
research indicates consumer inter- 
est in his music in college markets 
as well. Three of his Epic albums 
have gone gold; his newest, "C!oun- 
try Boy," was recently released. 
The tour is scheduled to kick off 
Feb. 9 at Constitution Hall in Wash- 
ington and continue until the end of 
the month. 
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. IS 


NOBODY LOVESMEUKEYOUDO W«H<s at No Ore 1 


A.MURRAY & 0 LOGGINS 






S 


13 


SHE'S MV ROCK 


GEORGE X>NES 


CD 


1 


6 


tl 


WHY NOT MC 

e MWI H <V« CURB t 


THEJUCOS 




5 


7 


13 


1 LOVE ONLY YOU 

M w "t' 1' Ai *'t i ' rt*!^*! p EiPn> ' r9;oi 


NITTY GRITTY tXRT BAND 


CD 


7 


11 


12 


DOES FORT WORTH EVER CROSS YOUR MINO 


GEORGE STRAIT 


g 


g 


9 


13 


WORLD'S GREATEST LOVER 

OWll*M» >t8ILl-*W' S»tf l^( Mt A CWW 


THE BELLAMY BROTHERS 


CT) 


1 


12 


12 


AMERICA 


• WAYION JENNINGS 


CD 


9 


13 


n 


THE BEST YEAR OF MY UFE 


EDOIE RAS8ITT 


9 


1 


2 


15 


CHANCE OF^IOVIN^YOU^ 


EARL THOMAS CONIEV 




11 


15 


12 


piAMONDJN THE DUST^ -<xuM«ia3H)«io 


MARK GRAY 




12 


l« 


11 


ALL MV ROWDY FRIENDS ARE COMING OVER TONIGHT 


• HANK WILLIAMS. JR 


eg) 


14 


It 


11 


CROSSWORD PUZZLE 


BARBARA MANDRELL 


OD 


IS 


19 


10 


HOW BLUE 


REBA MCENTIRt 


® 


i; 


21 


9 


YEARS AFTER YOU 


johncom.ee 


OD 


1> 


20 


B 


ME AGAINST THE NWHT 

1 IKM^tH Vh M'^R Etf^OS r ^9 1 S 1 


CRYSTAL GAYLE 


a© 


19 


24 


B 


APLACCTOFALLAPART 


MERLE HAGGARD 


OD 


20 


22 


10 


GOT NO REASON NOW FOR COIN- HOME 


GENE WATSON 


OD 


24 


21 


6 


qHERE S Ajjiflt IN THE NtOMT 


• ALABAMA 


19 


21 


23 


13 


WHATEVER TUfMS^YOU ON 


KEITH STEGALl 


2D 


22 


25 


11 


JAGGED EDGE OF A BROKEN HEART 


GAK. DAV1ES 


OD 


2t 


29 


7 


SOMETHINCJNMY^HEART 


RICKY SKAGGS 


(D 


27 


30 


6 


AIN'T SHE SOMETHING ELSE 


CONWAY TWITTY 


23 


25 


27 


9 


HEARTACHE M<0 A HALF 


DEBORAH AUEN 


® 


31 


35 


6 


MMJl MY^re^Wmi YOU 


OAK RIDGE BOYS 


CD 


32 


37 


6 


ONE OWNER HEART 


T G SHEPPARO 


(D 


29 


31 


11 


HSSgLcViTIXCMSSOI 


SAWYER BROWN 


® 


34 


39 


7 


YOU TURN ME ON (UKE A RADtO) 


EO BRUCE 




33 


36 


9 


THE GIRL MOST LIKELY TO 

fl 140*1 ^ If '*M 1 , f rff I ANO IN T I iM^iCia CdlMttA 


B J THOMAS 


® 


3S 


38 


1 


I'D DANCE EVERT DANCE WITH YOU 

H U> Mf **i iJRY aBO JOli* 


THE KENDALLS 


30 


10 


4 


16 


TOD GOOD TO STOP NOW 


MICKEY GILLEY 


31 


13 


14 


14 


rrS A BE TOGETHER NIGHT 

) E '<0*<VAN .' 


DFRIZZEL&SWtST 


® 


37 


45 


6 


SHE'S GONNA WIN YOUR HEART 


«EOOY RAVEN 


33 


16 


1 


16 


YOUR HEART S NOT IN IT 

BMr.r.-i. 1/, 1 , - vtf * 18 04Srt 


JANIE FRICKE 


® 


3i 


42 


7 


MISSIN- MISSISSIPPI 

NWXSi:)*. fr.A '. i^tr, 


CHARLEY PRIDE 


® 


39 


41 


6 


BABY'S GOT HER BLUE JEANS ON 


MEL MCOANIEL 


® 


40 


51 


4 


BABY Bve BYE 


GARY MORRIS 


37 


23 


10 


14 


GOD WONT CfT YOU 

t «r^.I ■ . 


DOLLY PARTON 


31 


30 


17 


17 


YOU COULD HLARD AHEART BREAK 

lUI/f,fi «Ai.'.. I' . !■ 


JOHNNY LEE 


® 


47 


53 


6 


AU TANGLED UP IN LOVE 

M AW&'l RCA 1 39SII 


GUS HARDIN 


® 


46 


54 


5 


LET ME DOWN EASY 


JIMGIASCR 


® 


49 


SB 


4 


MY BABY'S COT GOOD TIMING 

• 1 f -IN".-, tvi *Mt 11- * »^<S 


DAN SEALS 


42 


a 


1 


15 


P.S.I LOVE YOU 

J"tNriCD* MCRCUm BtO}16-7 


TOM T HALL 


® 


50 


55 


6 


RUNNING DOWN MEMORY LANE 


REX ALLEN JR 


44 


45 


49 


; 


SHE^S GONE GONE GONE 


CARL JACKSON 


® 


S3 


66 


3 


A LADY LIKE YOU 

>• Vr(0(> *l AN'" «M( 1* A 7 l^b? 1 


GLEN CAMPBELL 


® 


54 


64 


3 


SLOW BURNING MEMORY 

fl Mf . ' ',1- 1 ' 1 


VERN GOSDIN 


® 


56 


61 


4 


SOMEONE LIKE YOU 


EMMYLOU HARRIS 


® 


59 


71 


3 


WHAT SHE WANTS 

1 ( ftOOMJLN ( M' AMI m.k ulAi 


MICHAEL MARTIN MURPHY 


® 


61 




2 


MVONLY LOVE 

l*fN'o r- Ml"' li"! Ke04lt 1 


THE STATLER BROTHERS 


® 


57 


(3 


4 


IF THATAINT LOVE 

MMOrniAN f «WLL* COLUMttA »-aa«M 


LACY J OALTON 
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6S 




2 


CRA7Y FOR YOUR LOVE 


EXILE 


52 


41 


34 


21 


I'VE BEEN AROUND ENOUGH TO KNOW 


JOHN SCHNEIDER 


K3SJ 


62 


67 


3 


1 NEVER GOT OVER YOU 

T Jtf<MiNGVMUlft'AMIlJ72 


X>HNNY PAYCHECK 






61 




l-M GONNA LOVE YOU RIGHT OUT OF THE BLUES 

«•>-,-- i'MBU}a044TO 


LLOYD OAVIO FOSTER 




75 




2 


EYE or A HURRICANE 

.- »•., . 1. .1 .'. , HATH ft MMfCHeMK 7 J«IJ7 


JOHN ANDERSON 




36 


33 


19 


GIVE ME ONE MORE CHANCE 


#EXILE 




71 




2 


SHE USED TO LOVE ME A LOT 

R ■ . ■ ',1 ..', ■ -- 


LMVIU ALLAN COt 




52 


41 


13 


SOME HEARTS GET ALL THE BREAKS 

P*.ii 3-l04^fcb 


CHARLY MCCLAIN 




66 


76 


3 


NO WAY JOSE 


UAVIU rHIutU 


to 


41 


SO 


1 


AMATUCO t nuCI V MI^'MT UflTU VAi ■ 

nnu B nLM LuncLT riiun i ft 1 1 n tw 


ROY CLARK 




76 




2 


THE MISSISSIPPI SQUIRREL REVIVAL 

ws'f .I'd Ml » ■j;-4<i; 


HAT b ( cVtNb 


® 


a 




2 


TOUCHY SITUATION 

T BRCiAN J bow N MCA SJSOO 


DA7TV DAIl CV 


® 


BO 




2 


THIS BCO^ NOT BtG ENOUGH 

( MHOt WIA 1 m4 


LOUISE MANDREU 


64 


41 


21 


II 


FOOL'S GOLD 

1 niUtO«ClO WCA MAM 


LEE GRE£NWO<X) 


® 


NCW^ 


WHATIOMMTTOO 

1 fiKMH J •OMN.-HCA «25M 


STEVE WARNER 


® 


73 


71 


} 


HEY 

f S^IrtNS ir.A |M» 


HILLARY KANTER 


67 


70 


75 


3 


LET LOVE COME LOOKING FOR YOU 

1 1 ,. . ^-^'ANllIOOf U.-4 


Dome WEST 


61 


42 


32 


16 


PRISONER Of THE HIGHWAY 


RONNIE MIL SAP 


« 


44 


40 


16 


MAGGIE S DREAM 

D A 1'." 


DON WILLIAMS 


7* 


51 


46 


7 


HOW DO tOU FlEL ABOUT FOOLING MtOUND f 

»v>i . "^i i».wr>.p.w-.M»'t t^jt 


B T JONES COLUMBIA 38-04652 


71 


SI 


47 


1 


SLOWNIWTSwi • ■ * T.. ,L.H .A«(ii 


H SHEDO MCA 52474 




77 




2 


BIGGER THAN BOTH OF US 


JIIVnriT DLF'rt 1 1 




79 


e 


3 


IHF .*."n IT ON THE RADIO 




71 


63 


60 


II 


C 'LEANS 




75 


55 


43 


11 


ONE TAKES THE BLAME 

j»j*«f*[>Y utnijiAiuoilo? 




Vi2/ 


11 




7 


WHArLL YOU DO ABOUT ME 


^TPVP PARI F 


77 


60 


44 


11 


SHE SURE GOT AWAY MITH MY HEART 


JOHN ANDERSON 




<5 




2 


I'M AN OLD ROCK N ROLLER 


TOM JONES 




M 




2 


WHEELS IN EMOTION 

et/t . ' •.■ - •■ A i^47 


BECKY HOBBS 


10 


72 


70 


1 


WHAT ABOUT ME 

HOT-JOS [iFi:i5i[» nCA lja»9 


KENNY ROGERS 


SI 


71 


52 


17 


PINS 4 NEEDLES 

NitllACC^ MCA Cl«BSJ41? 


THE WHITES 






THE GREATEST GIFT OF AU 


KENNY ROGERS » DOLLY PARTON 


13 


69 


» 


4 


MACON LOVE 

f, W , ■ ■ ii, A , 141 


DAVID WILLS 


CM) 


NKW^ 


SEVEN SPANISH ANGELS RAY CHARLES (WITH WILLIE NELSON) 

B'-^ . - t WUiA }flV47]t CSS 


BS 


65 


59 


14 


WISHFUL DRINKIN* 

H,.i.,, iV. W |t..X< MCA»?4U 


ATLANTA 


B6 


13 


15 


19 


PLEDGING MY LOVE 

., ■'. • Ji.'IS 


EMMYLOU HARRIS 


® 


NCW^ 


SWEET LOVE, DON-TCRY CHARLESTON E;(PR£SS (WITH JESSE WALES) 

Ca . ■ '.;ivi*.( «. 4»41 MSO 


® 


NCW^ 


(NOTHING LEFT BETWEEN US) BUT ALABAMA 

RCOHMlUSStxmcmKUCIlS 10?4 


GORDON DEE 


® 


NCW^ 


ALL AMERIC AN COUNTRY BOY 


CONHUNLEY 


90 


74 


5? 


7 


EIGHT DAYS A WEEK 


THE WRIGHT BROTHERS 


91 


It 


W 


12 


ON THE WINGS OF A NtGHTINGAU 

D F DMUWDi W WCUTr RM a' 1 1 7 


♦ THE EVERLY BROTHERS 


92 


91 


17 


21 


(YOU BRING OUT) THE WILD SIDE OF MC 


DAN SEALS 


93 


92 


90 


13 


TURN ME LOOSE 

f GO<>D' M *KA 1 )5«0 


vmcEGia 


94 


90 


72 


20 


WOMAN YOUR LOVE 

BUtvn COtUMBlA»044M 


MOE BANDY 


95 


94 


69 


13 


GETTIN- OVER YOU 


MASON DIXON 


96 


12 


62 


10 


THE BOYS NIGHT OUT 

HMU-Ti fOll*Wi> l»f)4*0I 


♦ MOE BANDY & JOE STAMPLEY 


97 


91 


14 


S 


IF ITS LOVE (THEN BET IT AU) 


JACK GREENE 


9B 


17 


79 


22 


THE LADY TAKES THE COWBOY EVERYTIME 


LGATLINiGAUINBflOS 


99 


96 


16 


5 


IF you THINK 1 LOVEJOU NOW 


THESHOPPE 


100 


99 


15 


5 


WHAT AM 1 GONNA DO WITHOUT TOU 

■,t^WlM .i/A - ."M4- MAHNinHHl.T^ 


RAY PRICE 
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2 


NOBODY LOVES ME LIKE YOU DO 


A.MURRAY & 0 LOGGINS 


1 




3 


SHE'S MY ROCK 


GEORGE JONES 


2 


3 


4 


1 LOVE ONLY YOU 


NITTY GRITTY DIRT BAND 


4 


4 




WHY NOT ME 


THE JUDDS 


3 


s 


7 


DOES FORT WORTH EVER CROSS YOUR MIND GEORGE STRAIT 


5 


6 




WORLD'S GREATEST LOVER 


THE BELLAMY BROTHERS 


6 


7 


9 


AMERICA 


WAYLON JENNINGS 


7 


8 


12 


THE BEST YEAR OF MY LIFE 


EDDIE RABBITT 


1 


9 


1 


CHANCE OF LOVIN' YOU 


EARL THOMAS CONLEY 


9 


10 


11 


DIAMOND IN THE OUST 


MARK GRAY 


10 


n 


10 


ALL MY ROWDY FRIENDS ARE COMING OVER H WILLIAMS JR 


If 


12 


14 


CROSSWORD PUZZLE 


BARBARA MANORELL 


12 


13 


15 


HOW BLUE 


REBA MCENTIRE 


13 


14 


IS 


GOT NO REASON NOW FOR COIN' HOME GENE WATSON 


17 


IS 


17 


WHATEVER TURNS YOU ON 


KEITH STEGALL 


19 


li 


30 


(THERE'S A) FIRE IN THE NIGHT 


ALABAMA 


11 


17 


19 


YEARS AFTER YOU 


JOHN CONLEE 


14 


11 


24 


ME AGAINST THE NIGHT 


CRYSTAL GAYLE 


IS 


19 


21 


A PLACE TO FALL APART 


MERLE HAGGARD 


16 


20 


22 


JAGGED EDGE OF A BROKEN HEART 


GAIL OAVIES 


20 


21 


28 


SOMETMMG IN MY HEART 


RICKY SKAGGS 


21 


22 


8 


irS A BE TOGETHER NIGHT 


D FRIZZEl & S WEST 


31 


23 


16 


YOUR HEARTS NOT IN FT 


JANIE FRICKE 


33 


24 




AINT SNE SOMETHING ELSE 


CONWAY TWITTY 


22 


2S 


25 


LEONA 


SAWYER BROWN 


26 


26 




HEARTACHE AND A HALF 


DEBORAH ALLEN 


23 


27 


27 


YOU COULO'VE HEARD A HEART BREAK JOHNNY LEE 


31 


2t 




MAKE MY LIFE WITH YOU 


OAK RIDGE BOYS 


24 


29 




I'D DANCE EVERY DANCE WFTH YOU 


THE KENDALLS 


29 


30 


23 


GOO WON'T GET YOU 


DOLLY PARTON 


37 
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/i/i/ AIRPLAY 
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HOTCOUNIRV 
POSITION 


I 


2 


NOBODY LOVES ME UKE YOU 00 


A MURRAY & D.LOGGINS 


1 


2 


3 


SHE'S MY ROCK 


GEORGE JONES 


2 


3 


4 


WHY NOT ME 


THE JUDOS 


3 


4 


5 


1 LOVE ONLY YOU 


NITTY GRITTY DIRT BAND 


4 


S 


7 


WORLD'S GREATEST LOVER 


THE BELLAMY BROTHERS 


6 


6 


8 


AMERICA 


WAYLON JENNINGS 


7 


7 


10 


DOES FORT WORTH EVER CROSS YOUR MIND GEORGE STRAIT 


S 


8 


9 


THE BEST YEAR OF MY LIFE 


EDDIE RABBITT 


8 


9 


11 


DIAMOND IN THE DUST 


MARK GRAY 


10 


10 


12 


HOW BLUE 


REBA MCENTIRE 


13 


11 


13 


CROSSWORD PUZZLE 


BARBARA MANORELL 


12 


12 


17 


YEARS AFTER YOU 


JOHN CONLEE 


14 


13 


18 


ME AGAINST THE NIGHT 


CRYSTAL GAYLE 


15 


1« 


15 


ALL MY ROWDY FRIENDS ARE COMING OVER H WILLIAMSJR 


11 


15 


1 


CHANCE OF LOVIN' YOU 


EARL THOMAS CONLEY 


9 


IE 


19 


A PLACE TO FALL APART 


MERLE HAGGARD 


16 


17 


20 


GOT NO REASON NOW FOR COIN' HOME GENE WATSON 


17 


18 


21 


JAGGED EDGE OF A BROKEN HEART 


GAIL DAVIES 


20 


19 


23 


(THERE'S A) FIRE IN THE NKMT 


ALABAMA 


18 


20 


24 


HEARTACHE AND A HALF 


DEBORAH ALLEN 


23 


21 


22 


WHATEVER TURNS YOU ON 


KEITH STEGALL 


19 


22 


25 


AINT SHE SOMETHING ELSE 


CONWAY TWITTY 


22 


23 


27 


SOMETHING IN MY HEART 


RICKY SKAGGS 


21 


24 


29 


MAKE MY LIFE WITH YOU 


OAK RIDGE BOYS 


24 


25 


30 


ONE OWNER HEART 


T G SHEPPARD 


2S 


2« 




YOU TURN ME ON (LIKE A RADIO) 


EO BRUCE 


27 


27 




THE GIRL MOST LIKELY TO 


B J THOMAS 


28 


28 


6 


TOO GOOD TO STOI> NOW 


MICKEY GILLEY 


30 


29 




LEONA 


SAWYER BROWN 


26 


30 




I'D DANCE EVERY DANCE WrfH YOU 


THE KENDALLS 


29 
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COUNTRY SINGLES 

BY LABEL 


A ranking ol ljri>«ls by their number ol 
titlef on the Hot Country Singles clurt. 


ABE 


NO OF TITLES 
ON CHART 


RCA 


17 


MCA 


14 


COLUMBIA 


12 


WARNER BROS 


10 


EPIC 


9 


MERCURY 


7 


EMI AMERICA 


4 


CAPITOL 


3 


MCA. CURB 


3 


VIVA 


3 


WARNER/CURB 


2 


AMERICAN COUNTRY 


1 


AMI 


1 


ATLANTIC AMERICA 




CAPITOL.CURB 




CLEVELAND INT'L 




COMPLEAT 




EMH 




EVERGREEN 




MCA CHURCHILL 




MOON SHINE 




NOBLE VISION 




PERMIAN 


I 


RCA.CURB 




SOUNDWAVES 




SOUTHERN TRACKS 




TEXAS 
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BUTS fiOT HU BlUE iUMS OM - B^ McIM 

(Hm-Orwil. 8ttl 

THt BEST VCM OF MT UFI - LRakbrtl E Stmm 

i Deti Dm. BMi. B'U'ptlcA, 8Mh CPP 

BKGU THAN BOTH Of US - ftCmM 

iCoiil ftcetef, BMI/Mffttf, BMIi 

TMt BOn HI6HT OUT - J StM^tov T Slan#t| 

(MiriM. 6MI/&inrMi. BMIi 
CHMK€ OF UNIfl' TOU - E.T CMtov tScmoi 
(6lu> Moon. ASCAP/Apnl, ASCAP/Llbot otLnt. 
BHI/8tKk«Md, BMI) 

cmor wwomiB-sciMipiMi 

(BiiMtfi. *5CAP/Tvnip*e Toi*. ASCAPj CTP 
CtUY FM TOUR LOVE - l^fMnftOR SUMM 

(Paotic liland. BMI/Tfm, BMli 
CBOSSMMD ntUU - Silun FJ HiMn 
MantMnvBMI/CdfliniCMM ASCAPi 
DUUimO IN THE OUST - M Crir S l'««ri 
IWirnci lamc'lKw CMt. [xiIk^v BMI i MBM 
DOCS FO«T WOBTH EVER CROSS TOUR HINO - 
SOSlHtoOSMw (SciillRiM BMI> 
EWHT MVS A mux ~ i iMimm P.HcC«lMy 
iltoUn. BMI) 

ETC OF R HUMtKANC - I.FuBw 

(ATV. BMI/Wriiit'p. BMI) 
FOOl-S fiOlA - 1 TwM 0 BMI 

IGoUitoro. ASUP/RoiUBnulK. BMt) 

canir ovii vou - c ljmmcb 

(Phone. SUAC/B'i C'U1^. SESACi 
THE ttIL HOST LMULT tO - S Plfpn « NMrtm 
(WHiw-Tmrlm. BMt/Wt>tm Houm. BMI) WBM 
•Iff NC one MDK CHMCE - 



(PKrtK ljUftd. BMI/T'W, BMI) ML. CPP 
j; fiOO MONI SET TOU - D PwtM 

fVcM An*. BMIiCPP 
17 COT MO REASON NOW FOR COIN' HOME - f RviMi 

(Voiuc. BMi/^Miflotm CoMtr. BMI) 
BZ THECRUTCSTSmorAU-JJanM 

(TrM.eMi) 

23 HEMTTACHE ANO A HUT - D MMe R V«i Hey 
LStranct 

IPdmy, ASCAP.'Vtn Hot. ASCAP.'UiucftwO 
6Ml'^(w<k Mujch. ASCAP/Jawpor, ASCAPi 

CHA HL 

H HET • ijflnin C BoNbre H BMMb RArcuw 

lAprd ASCAPi 
IJ NOW BLUE - ) Hofltt 

(SomMd'i (lMI/Buc-.hoo(. BMh 
n HOW DO tOtJ FEEL ABOin f OOUNC AROUHO f - 

K Knilattman M UlMv S Bnrtaa 

'RrtKJ, BMI, Mu-jc Olv, ASCAPi 
7] I MEARO IT ON THE RADIO - 0 Lm B Caun 

lO.LM. ASCAP/B Cnon, ASCAf /MaDMdt. BHI/H(II 

Onntfll. BMI) 
4 I LOVE ONIT TOU - 0 L»U^ 0 ScMb 

(MCA. ASCAP/Doft ScMtti, ASCAP/Laitft 

ASCAP/PiltlWPWV ASCAPj 
S) INEVUGOTOVERrOU-TJaiMiMitt 

iTomtr*n. BMii 
» I'D DANCE EVERT OUia WITH TOU - M Pitoi 

KWMi 

iTie*. BMI.'Ci<ni trr\. ASCAPi 
57 IF rn LOVE fTMEN BH IT AU) - I R Codww 

{Tm> Wt tuftv BMh 
» IF THAT AINT lOVf - i HvnnflM J Pmni| 

illowTd' i Stone. ASCAPi 
n IF rOU THINK I tOVE TOU NOW - i.Muntff 

<Muntt, ASCAP.'She'iMii, ASCAP,'M»'il*ik. ASCAP. 
n I'M AN OLD ROCK N ROLLtA - T Friww C Biktf 

■ Cina^. Pro.Tie**** BMI; 
54 I'M CONNA lOVE VOU RKHT OUT OF THE BLUES - 

WAlMi* T Br»HM iRick H*il, ASCAP. 
il irS A BE TOGETHER NICIIT - T Rocn ) SclnpMn 

CBtoci 

(CMpfMa. ASCAP/Bibo. ASCAP/Jiek & Bill 
ASCAp/Mtn Scnwe«<v ASCAP |Hf CHA 
SI IVE BEEN AROUHO ENOUCH TO KNOW - DIM 
BMcOiR 

iHill-Orrr*nl SMI) HL 
20 JUCED EOCE OF A BROKEN HEART - W.I|MhMf1 
MJoici 

.BiKk Note, ASCAP bmcf. BMIi 
«S A lAOT UKE TOU - ) IVultofIr ILSIifrt 

iBiithl Skf, ASCAP'Clurtit Monh. ASCAP /Steg ill 

BMl'BlacKtrood BMI; 
n THE LAOT TAKES THE COWBOTEVEHTTIME - I G>ll> 
LHrv(^l<«n, BMI) WBM 



LEONA - B Slwrv D WIMt 

'Hirt»\Htvwn BMI. Old ASCAP i CPP 

LET LOVE CONE LOOKING FOR TOU - J B«ch»(hM 

'Witi*«> farrwtiiw. 8Mli 

in HE DOWN EAST - J MldiaM LLjflwti 

'TofloMD, 6M1/itdob>. BMI> 

MACON LOVE • RAfenfM i jAqM M O Sw^n 

iUittm ASCAPi 

HAGGirS DKAH - OXsigm LUmi 

<L««IV ASCAP /Patchwwh. BMII 
HAKE HT UFE WfTH TOU - C-Bwr 

Carwift, ASCAP ,'SmwI Kxd ASCAP) 
HE ACAIttST THE NtCHT - P Una M K«im4|i P B«ach 

Irvint BMMtMt Wni«< BMI 
HISSIN- MtSSISSIPfl - B GaRnwff B Hm B Slton 
^ RoTttUrvn. BNI,'Cid. ASCAP ' D^vnuv ASCAPi 
THE HISSISSIfn SOUtRMl REVIVAL - C W Xafe. 
Jr C Kai 

iRar Strrtm BMI< 

NT BABT^ COT COOO TIHIMC - 0 SmIi B HcM 

rPink Pic BMI/Hati Clement. BMI SobMtOil. BMI) 
MT ONLY LOVE - I Fortim 

Shliri Sfotheii. BMI) 
HO WAT lOSE - t CCuMMifluni S Stan 

WHtwck. ASCAP LocUiil Sdma. ASCAPi 
NOeOOT LOVES ME LIKE VOU DO - J D«m> P Ptulfn 

ln\.|n BMI CPP 

(NOTHING Ltn BETWEEN US) BUT ALABAMA - 
RLaaaLLatimw {Trw, BMl/Goo4 L«l, BMI VlindiM. 
BMh 

ON THE WINGS OF A RKHTINGAU - P UeCartiMy 

iMPl, ASCAP) HL 

ONE OWNER HEAT - WJUMp T BtmBmU 
HMcAmBt 

. B Hall. ASCAP/AJnwl, ASCAP/Tom Biailiek). ASCAP) 
ONE TAKES THE BLAME 0 RiM 

Slitlf Brnlhtf-., BMI I 

PINS I NEEOUS R Canrn I Cantn C Hu^ 

lEMtta BMI/AiTlwn. BMI, Rclut>. ASCAP iWBM 
A PLACE TO FALL APART - M Hau'rd W Natun 

! Mount Shilta. BMI) 

PLEDGIMC MT LOVC - D.Mq F.WnMnitM 

IMCA BMII 

PRISONER OF THE HtCHWAT - H NaM 

iLadt* Hall. AEUPiCPP 

PS I LOVt TOU - CJankint J Harcar 

rMCA ASCAP/WB. ASCAPi WBM 
: RUNNING DOWN MEHOftV LANE • tRsMn 

>Ravrn)«n| ASCAP/MichatI H (kilihan, ASCAP] 
I SEVEN SPANISH ANGELS - T Swh iSatsar 

I Watnet liimttUnt, BHI.'WB, ASCAP/lmo Sam 

ASCAP! 

SHE SURE GOT AWAV WITH NT HEART - WAUrMlfl 



SHE USED TO LOVE HE A LOT - K.naHMC 0 Hor|M 
CQiOM 

iHaR-Omal. BW/IkUIA. ASCAP) 
M SHfSGOKfiOMCfiMI-llJlMMtf 

(TfM. BMI/Haflan Hoawd. BMt) 
32 SHE^ QOHNA WIN YOUR HCAJn - M IMBMi 



iWdbKA. ASCAP.-Dai^. ASCAP/'CavoMO. ASCAPi 
2 SME^ HV BOCK - SlUMBM* 

(FamoM. ASCAP/ChippHI, ASCAP) HL CHA.'CPP 
m SLOWBUMmCNOKMrr-VCwRnMOBanNf 

(HocAil. BMI>'BlML»br BMl) 
71 SLOW NIGHTS - BAM|ll( 

SI SOHE HEARTS GTAU THE BREAKS - 



(llDyMMw. ASCAP/M. ASCAP jCff 
C HOUnCKATCSTLOVU-OJatM^ 

(Mum BrotlMa ASCAP )CPP 
U VEMSAnaVQU-T SdMilv 

iDabdWf. BHl/BnatpAlEti. BMh CPP 
IB (VOU BUNG OUT) THE WLO SIDE OF ME - OJufe 

(PMfcPit 8Mi;. 
31 TOU COULDVE HEARD A HEART BREAK -MNm 

<SM|tn*l»r. ASCAP) 
27 TOU TURN HE ON am A RAOM) - B HcON 



(Hall-Clmcni. BMl''Bricli| Shf. ASCAP) 
U TOUR HEARTS NOT IN IT -MCaiwiBJMM 
TSh^ 

(Trat, BHI/O'Lrnc. BMI/Cnnt K<n ASCAP m 



TipMkfo. BMI) CPP 
47 SOHEOHE UKE TOV - B HdM D Lm 

(Jack. BMI) 
21 SOHCTHING IN MV HEART - W PallM 

tiack t B'M. ASCAP; Amanda- Ln. ASCAP) 
IT SWECT LOVE. DON'T CRY -IFirflaf 

iPhono, StSAC) 
U (THERTS A) FIRE IN THE NIGHT 6 Co«a 

iS^ibat. ASCAPi 
U THIS BED S NOT BIG ENOUGH C Monk I mcMl 

ii>.»i1.« Won., ASCAP Aflfil ASTAP; 
» TOO GOOD TO STOP NOW - B McOH R.Boiirfca 
iHall damanl. BMI/OuppMI. ASCAP) HL/CKA 
(2 TOUCHY SfTIMTm - CLmNt 

iWjriH Tamaflm. BMI/Wittafi Houm. BMt) 
U TURN HE LOOSE -V CN 

lYeMlil.SMli 
M WHAT ABOUT HE 'K RHfnDF«tfliR.llan 
Iwnvnati. ASCAP SKuiil> Hou- ASCAP /Foil* 



. BMI < 



(RkA Hai. ASCAP) CPP 



IN WHAT AM ) CONNA 00 NITNOtfT VOU - LBvlail 

iBiM L3k(. BMI Pfw BMI^'Walltl, BMI) 
a WHATIOIDN7DO-WN««tMHHoMa 

I Warner Hm» ol Muik. BMt.'WB Gold. ASCAP) 
a WHAT SHE WANTS - AChalai RAimaiM 

iVoitut. flMl 'Parlii. BMIi 
19 WHATEVER TURNS TOU ON ■ X.Sla|MI D.LtfMfy 

iBUckKood ASCAP. SItiill. aMl/SM«nuH 

ASCAPi CPP 
K WHAru VOU DO ABOUT ME - D Linia 

iCwntiifw BMI 
» WHEELS IN EMOTION - RAte|kl I GrMMhwrn 

BHatta 

iWB ASCAP/Make B«linvi. ASCAP/B«Ck*m. BMIj 
1 WHY not ME - H Hmartf 6 Haltat S TknckMrtm 

tC'ini K«Tt. ASCAP. -WtHHKh. ASCAP /Blwa Qui. 

ASCAP.T'H BMI <Hl 
BS WISHFUL DR1NUN' - B Ha*H B.S)WI« 

iGkI, ASCAP'Koyal HitW. BMI )CPP 
M WOHAN TOUR LOVE B Shan OWMHi 
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Red O'Donnell 
Dead at 73 

NASHVILLE Entertainment re- 
porter Francis Xavier (Red) O'Don- 
nell died of a heart attack here Dec. 
3. He was 73. 

O'Donnell was honored in Octo- 
ber by the Country Music Assn. as 
its top joumaUst of the year. At the 
time of his death. O'Donnell was 
writing a humor column and cover- 
ing music for the Na.shville Banner, 
as he had been doing since 1956. 

O'Donnell was bom in Nashville 
on Jan. 9. 1911. He began his jour- 
nalism career in 1932, covering 
sports for the Tennessean. In 1943, 
he took a leave from his newspaper 
job to join the Marines, during 
which time he sent periodic dis- 
patches to the newspaper. 

As a reporter. O'Donnell made 
friends with such members of Nash- 
ville's growing music mdustry as 
Roy Acuff, Minnie Pearl. Eddy Ar- 
nold and Chet Atkins. It was 
through these friendships — and a 
generally sympathetic coverage of 
the entertamment busines.s— that 
O'Donnell was able to score scoop 
after scoop over fellow reporters. 

O'Donnell. whose work also ap- 
peared in Record World and Vari- 
ety, is survived by his wife Eliza- 
beth and a daughter. 

Tree Accolades 
For Bucky Jones, 
Michael W. Smith 

N.ASHVILLE Bucky Jones and Mi- 
chael W. Smith were cited as "writ- 
ers of the year" at Tree Internation- 
al's annual Christmas brunch here 
Saturday (8). 

Jones was honored for co-writing 
Janie Fricke's No. 1 hit, "Your 
Heart's Not In It." as well as the 
top 10 songs "I Could Use .Another 
You" (Eddy Raven), "I Got A Mil- 
lion Of 'Em" (Ronnie McDowell) 
and "The Man In The Middle" 
(Wendy Bagwell * the Sunliters). 

Smith, who writes for Tree's Mea- 
dowgreen gospel publishing compa- 
ny, scored with two No. 1 songs, 
"Angels" {Amy Grant) and "Ho- 
sanna" (Michael W. Smith). His top 
10 hits were "Thy Word" (Amy 
Grant) and "I Am Sure" (Michael 
W. Smith). 

Other Tree writers honored for 
having No. 1 or lop 10 hits were Kie- 
ran Kane, Robb Strandlund, Sandy 
Pinkard, Sonny Lemaire, J. P. Pen- 
nington, Don Cook. Gar>' Nicholson, 
Harlan Howard, Michael Garvin, 
Tom Shapiro, Sonny Throckmorton, 
Dave Kirby, Warren Robb. Chris 
Waters, Brian Woods, Mack Vick- 
ery, Ron Hellard, Hank Cochran, 
Dean Dillon, Dan Wilson, Chick 
Rains, Jim Ed Norman and Jeff 
Crossan. 

Meadowgreen's winning writers 
were Deborah D. Smith, Geoffrey 
Thurman, Gary Chapman, James 
Ward, Dick Tunney, Melodie Tun- 
ney, Jim Weber, Billy Sprague, 
John Watson, Greg Nelson and Phill 
McHugh. 
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AtTIOHAAKT 

The results are last The 
reach IS vasi And Ihc call is 
tree' To place a Billboard 
Classified ad. call Jell Serette 
al (800) 223-7524 




REGION 1 

CT.MA.ME NY SUtrRt,VT 

REGION 2 

DC.OC MO HJ.NV •«*tr«,PA,WV 



STEVE WARNER 

WHAT I WON T 00 



JOHN ANDERSON 

EVE OF A HURRICANE 



MELMCOANlEi 

BABY S GOT HER BLUE JEANS ON 



firm MbtnyW 
WBOS Boston. MA 
WYRK BuHalo. NY 
WOKQ Dover. NH 
WPOR-f M Ponlsnd. ME 
WHIM ProvKlervx. Rl 
WSEN^ SyrKuw. NY 



WCAO Ballimor*. MO 
WRK2 HerVicy. PA 
WHN Nn Yoni City. NV 
WXTU PMatMphia. PA 
WMZQ Washintton. DC 
WPM Washlniton. DC 
Wheeling. WV 



REGION 3 

ru(iA.NC.sc.t«i ntvA 



STEVE WARNER 

WHAT I DION T DO 



EXIU 

CRAZY FOR YOUR LOVE 



DAVID ALLAN COE 

SHE USED TO LOVE ME A LOT 



WJAZ 


Albany. GA 






WWNC 


Asheville. NC 


KHAK 


Cedar Rapidv lA 


WPLO 


Atlanta. GA 


XSO 


>s Moinas. lA 


WGUS 


Augusta, GA 


KFGO 


Fargo. NO 


WXBQ 


Bristol, VA 


KWMT 


Fon Dodge. lA 


WEZL 


Charleston. SO 


KFKF 


Kansas City. MO 


WSOC-n» Chartolte. NC 


WOmF 


Kansas City. MO 


WDOO 


Chattanooga, TN 


WDGV 


Minneapolis. MN 


WUSY 


Chattamoga. TN 


XEBC 


Oklahoma City. OK 


WCOS 


Columbia. SC 


WOW 


Omaha. NE 


WGTO 


Cypress Springs. FL 


XTTS 


Springfield. MO 


WFNC 


Fayettville, NC 


KUSA 


St Louis. MO 


WESC 


Greenville, SC 


WIL FM St Louis. MO 


WCRJ 


Jacksonville. FL 


KTPK 


Topeka. KS 


WIVK 


Knoiville. TN 


KVOO 


Tulsa. OK 


WWOD 


Lynchburg. VA 


KFDI 


Wilchita, KS 


WXQS 


Miami. FL 






WCMS 


Norfold. VA 






WHOO 


Orlando. FL 






nWKA 


Orlando. FL 






WKAP 


Panama City. FL 






WKIX 


Raleigh. NC 






WRNL 


Richmond, VA 






WSLC 


Roanoke. VA 






WQTK 


SI Petersburg. FL 






WIRK 


West Palm Beach. FL 






WTQR 


Winston-Saltin , NC 







NATIONAL 

130 REPOniEBS 



STEVE WARNER 

WHAT I OIDN T DO ika 



EXILE 

CRAZY FOR YOUR LOVE ipic 



JOHN ANDERSON 

EYE OF A HURRK:ANE wMca* 



THE STATLER BROTHERS 

MY ONLY LOVE wocuo. 



LOUISE MANOREU 

THIS BED S NOT BIG ENOUGH «» 



NtW TOTAL 
ADDS ON 
46 47 



CopyriKiii 1984 Bdlboard Pubi't.atwns. 
No IWfl ol ihr. publicAiion m»y be 
reprodiKed. ilored in any rHrieval %ys1»ni,0( 
Iransmitted. in any lorm or by any means, 
electronic, mechanical, photocopying, 
recorijtng or otherwise, without the prior 
wrinen pcrmissien of the publisticr 



REGION 4 

lUIN.UVXI.OH.Wl 



STEVE WARNER 

WHAT I DIONT DO 



JOHN ANDERSON 

EYE OF A HURRICANE 



GUN CAMPBELL 

A LADY LIKE YOU 



WMJI Akron. OH 
WUSM Chicago, n. 
WUBE Cincinnati. OH 
WGAR-FM Cleveland. OH 
WMNI Cohimbus,OH 
WONE Dayton. OH 
WCXMM/FM Detroit. Ml 
WWWW Detroit. Ml 
WAXX.FM Eau Claire. W1 
WROZ Evansville. IN 
Green Bay. Wl 
Indiaiupolis, IN 
Indimfialis, IN 
Lansing, Ml 
Louisville. KY 
Madison. Wl 
Milwaukee. Wl 
Oskosh. Wl 
Peoria. IL 
Rocklord . IL 
Toledo. OH 
Toledo. OH 



WGEE 

wn« 



WAMZ 

WTSO 
WMIl 
WOSH 
WXCL 
WXKN 
WKUt 
WTOO 



REGION 5 

lAkS M^i.MO hi riO,OK,SO 



EXILE 

CRAZY FOR YOUR LOVE 



THE STATUR BROTHERS 

MY ONLY LOVE 



LOUISE MANOREU 

THIS BED'S NOT BK3 ENOUGH 



REGION 6 

Al>R.LAMS,W»»i TN.TX 



STEVE WARNER 

WHAT I DIONT 00 



EXILE 

CRAZY FOR YOUR LOVE 



CON HUNLEY 

ALL AMERICAN COUNTRY BOY 



KEAN-AM/FM Abilene. TX 
XMUL AmariHo. TX 
KASE Ausbn. TX 

Baton Rouge. LA 
Birmingham, AL 
Corpus Chhsti, TX 
El Paso. TX 
Fon Worth. TX 
KIKK-FM HoustOil, TX 
KILT Houston. TX 
KLRA Little Rock. AR 
KUL Lubbock. TX 
WMC-AM Memphis. TN 
tWOKK Meridian. MS 
KNOE Monroe. LA 
WLWI Montgomery. AL 
WSaMM Nashvllle.TN 
Nn> Orleans. LA 
Odessa, TX 
Pascagoula, MS 
San Antonio. TX 
San Antonio. TX 
Shreveport. LA 
Shrevepon. LA 
Waco. TX 



wzzx 

KOUL 
KMEY 
KPLX 



KTXX 



RBUC 
KKYX 
KRMO 
KWKH 
WACO 



UUK-fM Wichita Falls. TX 



REGION 7 

AZ.Souitwm CA.CO.Hl.Soutttem NVJW.UT 

REGION 8 



KENNY ROGERS t OOUY PARTON 

THE GREATEST GIFT OF ALL 



STEVE WARNER 

l^fHAT I OIDN T DO 



JOHN ANDERSON 

EYE OF A HURRICANE 



KRST Albuquerque. NM 
KUZZ Bakersliekl. CA 
KSSS Colorado Spring CO 
KBR4MM/FM Denver. CO 
KLZ Denver. CO 
KYGO Denver, CO 
KVEG Las Vegas, NV 
KIKF-rM Orange. CA 
KWX-FM Phoeran. AZ 
KSOP Salt Lake City. UT 
KSONAM San 0«go. CA 
XCUe Tucson. AZ 



KGHL Billings. MT 
KCEM Boise. ID 
KK8C Carson City. NV 
KHSl Chico.CA 
KUCN Eugene. OR 
KMAX Fresno . CA 
KMIX Modesto. CA 
KNEW Oakland. CA 
KWJJ Portland. OR 
KRAK Sacramento. CA 
KGAY Salem. OR 
KMfS Seattle, WA 
KGA Spokane. WA 
KRfM Tacoma.WA 
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Billboard HOT COUNTRY SINGLES RETAIL ACTION 



■stul movvmt^l l■^an >li..- '.it ■, tcnlKAflt lulur* Mie) 

pjtenluJ but not yf on ir» Iqp 30 liltl o1 Iht ret»l»rs 

yd oo» tlop^ currgf\li|f reponmg to iK^ Hot Cowotfy S4nt»w chart 



REGION 1 

CT.MA ME.NV State.RI.VT 

REGION 2 

OE.OC.JMO.NJ .NY Mclro.PA.WV 



SAWYER BROWN 

LEONA 



EO BRUCE 

VOU TURN ME ON (UKE A RADIO) 



CONWAY TWITTY 

AIN T SHE SOMETHING ELSE 



PetM't One Slop Norxood. MA 
Reconl Town Latham. NY 



Reconit Pittsburfh. PA 
in$ On* Stop ChtrlMton. WV 
i.E.R. Enlerprtset Baltimore. MO 
K«mp Mill Bcltsvillc. MD 
HotKle Racord Son Pittsburgh. PA 
Musical Salts Baltimore. MO 
Record Wafon Linden. NJ 
Unlvcnal Record One Stop Philadelphia. PA 



REGION 3 

FUGAJfCSCtaK TN.VA 



OAK RIDGE BOYS 
MAKE MY LIFE WITH YOU 



J1MGLASCR 

LET ME DOWN EASY 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOU 



■lib Oistributon Charlotle. NC 

Dean's Record One Stop Richmond. VA 

FfWUinMiiaic Aufusla.GA 

Uafevmii NorcR>u.GA 

One Slap Recorde Atlanta. GA 

Peaches Records L Tapes Clearwater. FL 

Peaches Records & Tapes West Palm Beach. FL 

Record Bar Sarannah. GA 

■ ■ c ordBar Durham. NC 

Hecard Bar Atlanta. GA 

Record Bar Chattanoofa. TN 

Record Bar « 74 Columbus. GA 

Rlpele Records FayetteviUe. NC 

Um d t fmMm Columbia. SC 

lonMiam Music Orlando. FL 

Tracks Records Nortolk. VA 

Tiidurs Record Shop Kno«ville. TN 



NATIONAL 

9« RETORTIRS 



JIM GLASER 

LET ME DOWN EASY i«ea >nsio« 



CONWAY Twrrrv 

AIN'T SHE SOMETHING ELSE xaimcr g 



OAK RIDGE BOYS 

MAKE MV LIFE WITH YOU mca 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOU maciJiY 



RICKY SKAGGS 

SOMETHING IN MY HEJUrr cnc 



NUMBER 

HtPORTING 
20 



16 



REGION 4 

ll.IN.KV.MI.OH.WI 



CONWAY 1 Wl M V 

AIN T SHE SOMETHING ELSE 



DEBORAH ALUN 

HEARTACHE AND A HALF 



SAtWYER BROWN 

LEONA 



ArvAM Records Cincinnati. OH 

Art Dislrlbutins Cincinnati, OH 

Arrow Dial Beachwood. OH 

Gemini Record Clevelsnd. OH 

Martin 4 Snyder Dearborn. Ml 

Music Peddlers Troy. Ml 

NabeiMlRacardMart •74 Sl Clairsvilla. OH 

Nadontl Record* Akron. OH 

Northern Records Cleveland. OH 

Radio Doctors MUwaukee. Wl 

Scon's 1 Stop Indianapolis. IN 

Singer One Stop Chicago. IL 

Sounds Unlimited Niies. IL 

Vine Records Louisville, KY 

Was WorU Ooensbora KY 



REGION S 

lA «(S MS MO Nl ND.OR.SO 



SAWYER BROWN 

LEONA 



OAK RIOGC BOYS 

f^KE MY LIFE WITH YOU 



EO BRUCE 

YOU TURN ME ON (LIKE A RADIO) 



Lee't Recorito & Tapes Tulsa. OK 
U«b«niun Kansas Ctty. MO 
LMMrman Miniwapolis. MN 
Muatc Ctty Bismarck. NO 
Musical Salat MtnnMpollv MN 
Phil's On* Stop Oklahoma City. OK 
Records & Tapes Omaha. NE 
Uptown Records &I. Louts, MO 
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No part of this publicatton may be 
rpprodiKpd, stored in any rrlnpva! ly*'*'". ^ 
transmitted, in any lorm or by any means, 
electronic. mNhanicil. photocopying, 
recordinc- or otherwise, without the prior 
wntlen permrsston of the put>tisher 



REGION 6 

alar.la.ms.wmi ™,tx 



JIM GLASER 

LET ME DOWN EASY 



OAK RIDCC BOYS 

MAKE MY LIFE WITH YOU 



RICKY SKAGGS 

SOMETHING IN MY HEART 



ABC One Stop San Antonio. TX 
BIf State Dallas. TX 
Camelol Musk Amarlllo. TX 
Camelol Music Austin. TX 
Central South DisL Nashville. TN 
E4R One Stop San Antonio. TX 
Floird's Wlwlsler OisL Ville Platte. LA 
H.W.Dell; Houston. TX 
Handlenian Co. Little Rock. AR 
Hastings ReciKds Abilene. TX 
Ueberman Dallas. TX 
Music Clly Nashville. TN 
Paplar Tunas Memphis. TN 
RacardBar Neie Oneens. LA 
Record Bar Baton Roufe, LA 
Record Bar Mobile. AL 
Record Bar > 66 Odessa, TX 
Racord Santca Houston. TX 
Racard Shop Montgomery. AL 
Sound Slwp Natchei. MS 
Sound Shop Mendan. MO 
Sound Shop * 940 Bossier City. LA 
Sound tRarehouse Metarie, LA 
Soirtlwaal IMialasalars Houston, TX 
Tarfel/JelCo. Maunielle.AR 
The Record Shop Huntsv«e, AL 
Top Ten Records Dallas . TX 
Western Merch. Dallas, TX 
Western Merchandisers Houston. TX 
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RICKY SKAGGS 

SOMETHING IN MY HEART 



BJ. THOMAS 

THE GIRL MOST LIKELY TO 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOO 



Qiarts Records And Tapes Plwontx. AZ 

KSG Layton. UT 
Mountain Coin Denver. CO 
Music Operators f ullenon. CA 
Pro One Stop Trmpe, AZ 
Smash Record Dlst Phoenii. AZ 
Tover El Ca|on. CA 
Tower El Toro. CA 
Toiecr Records Las Vegas. NV 

American Stereo SpnngfleM, OR 
Me|or OisL Seattle. WA 
Sea Port Records Portland, OR 
Toner San Francisco, CA 
To«Mr Secramenlo. CA 
Ta<nr SlocMan Fresno. CA 
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A UttI* Applause. Juice Newton 
takes a deserved bow lollowing a 
recant Nashville concert at the 
Tennessee Peflorming Arts Center 
Opening the show was Michael Martin 
Mtjrphey. 

Tennessee Tax 
Boosts Ticket Price 
For Volunteer Jam 

NASHVILLE Tickets for the 
Chariie Daniels Volunteer Jam XI, 
scheduled for Feb, 2 at the Munici- 
pal Auditorium, go on sale Saturday 

(H). 

Ticket price for the annual show 
has been increased this year to 
I18.T&, up from $17 50, to reflect the 
new Tennessee Amusement lax, 
which went into effect in June. Not- 
inR the necessity of the increase. 
Jam producer Joe Sullivan of Sound 
Seventy Inc. says that his company 
now pays a tax of $1.35 on each tick- 
et sold. 

Traditionally, the Volunteer Jam 
sells out well in advance of the 
show, with approximately 30% of 
the tickets bought by fans outside 
Die Nashville area. 

Garth Fundis Pacts 
With Almo living 

NASHVILLE Producer Garth 
Fundis and Almo/Irving Music 
have entered into a co-publishing 
venture to house new companies 
Fundisway Music (BHD and Fun- 
deroaa Music (ASCAP). 

Fundis, who has produced Don 
Williams for five years, has just 
completed a New Grass Revival 
project for Sugar Hill Records. 



Videocassette Top 40 
Sales & Rentals 
Charts 
Every Week 
In Bllboard 



BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES 



THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Country Singles, 1948-1983 • Numtxr One Country Albums, 1964-1983 

• Top Ten Country Singles, 1948-1983 • Top Ten Country Albums, 1964-1983 

• Top Country Singles Of The Year, 1946-1983 • Top Country Albums Of The Year, 1965-1983 
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Book Review 

Tillis Biography Has Too Many Holes 



Stutterin' Boy. by Mel Tillis with 
Walter Wager. Rawson .Associates. 
New York. 270 panes. $15.95. 

This is the iiind of liook a review- 
er would like to have seen in an ear- 
lier draft — just to ensure that some 
of the questions raised in this out- 
line of Tillis' life were answered 
more fully than they are in the final 
version. 

What, for instance, were the legal 
problems in Nashville that sent Til- 
lii; back to his native Florida shortly 
after he made his first inroads into 
Music Row? Why isn't his early "708 
singing partner. Sherry Bryce, ever 
mentioned in the text or even in the 
discography? Why does Tillis coyly 
quote Billboard's estimate of the 
amount he paid for Cedarwood Pub- 
lishing Co. instead of just giving the 
price himself? Why doesn't he men- 
tion his apparently acrimonious law- 



suit with his old songwriter buddy, 
Hank Cochran? 

The rea.son for these holes surely 
can't be a fear of candor. Tillis tells 
about a wide variety of subjects he 
might just as easily have passed 
over his divorce, his ultimate refus- 
al to split songwriting credits with 
Webb Pierce, his firing by a seem- 
ingly overbearing and self-righ- 
teous Porter Wagoner — even his va- 
sectomy. Mel is not a model of reti- 
cence. 

These imbalances of detail aside, 
this is a fascinating book and one 
that reads swiftly Because Tillis is 
a top-flight songu'riter as well as a 
much-awarded performer and be- 
cause he has been a Nashville fix- 
ture since the city first began edg- 
ing toward its current prominence 
as a music center, TillLs can speak 
with behind-the-scenes authority 



and believability. 

To his great credit, he depicts 
himself as a fully-rounded and nor- 
mally flawed human being. He is 
likeable witliout being clownish and 
serious without being dull. 

Besides the omissions noted 
above, the book has a fair share of 
errors in it. The writer Marijohn 
Wilkin is consistently referred to as 
"Maryjohn " and (in the index) as 
"Wilkins." The Na.shville Songwrit- 
ers Assn. slogan, "It all begins with 
a song," is related here as "It all 
starts with a song." Lewis and 
Clark become "Louis and Clark," 
etc. 

Where this book is most valuable 
is in giving country music scholars 
the kind of insider insights from 
which whole periods of history can 
be developed. edwaro morbis 
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Rounnc's Plans. Coiumtwa songstress Rosanne Cash and her husband. 
Rodney Crowelt. ngM. are greeted by Al Teller. senKX vice president and 
general manager of Columbia Records, left, and Roy Wunsch. vice presideni <i 
marketing for CBS Nashville. followir>g a listening party fof Cash's "Rhythm An 
RomarKe" album, due (or early 1 985 release. ' 



cCopyfi£M 1964. Billboard Publicationi. Inc 
No p*rt o1 this pubhcation may be rtproducad, vlored 
»o tny rctrwval sjnlefn. or Irmsmitted, m any (orm 
or t>y any means, etactronic, mschanicail. photocopying 
f«cordint. or rtherwise, wittwut the pnor wmten 
parmwon of the publisher 



/ sr 

/<? 




'A 


4/ 


/ ^ / CofnptM from iiattOfMl raljtl ttora and an»itop ul«t ra^orU. 

'if 

' / ARTIST TITLE 


CD 


1 


1 


20 


WILUE NELSON cotuwu •<: »iu WM H No Ow I ; CITY Of NEW ORLEANS 


; 


2 


2 


16 


THE OAK RHXSE BOW <ka mm (■ Mi GREATEST HITS 2 


3 


3 


4 


12 


EXILE ri M42« KENTlXa(Y HEARTS 


® 


i 


S 


7 


RICKY SKAGCS <>v il mio COUNTRY BOY 


CD 


6 


6 


7 


GEORGE STRAIT >CA IE HI ■ DOES FORT WORTH EVER CROSS YOUR MIND 


t 


4 


3 


3S 


ALABAMA no ax mniim ROLL ON 


CD 


9 


10 


7 


EARL THOMAS CONLEY kj. mi TREADtV WATER 


1 


7 


7 


27 


LEt GREENWOOD tcx vau ii mi YCHTVE GOT A GOOO LOVE COMIN 


9 


1 


9 


16 


BARBARA MANDRELL* LEE GREENIWOO MEANT FOR EACH OTWER 


10 


10 


1 


IS 


JOHN SCHNEIDER mca m« h mi TOO GOOO TO STOP NOW 


11 


11 


IS 


4 


THE JUD0S>ucua<Mi»i4 WHY NOT ME 


12 


13 


14 


22 


NITTY GR(TTY DIRT BANOKUMnaillK »ii>nMi PLAIN DIRT FASHION 


U 


12 


11 


27 


HANK WILLIAMS. JR. ««»«« cum ivxt d »»i MAJOR MOVES 


14 


14 


13 


17 


RAY CHARLES t<xij«»« iciMis FRIENDSHIP 


IS 


16 


10 


8 


KENNY ROGERS iicoA sin rani WHAT ABOUT ME 


06) 


17 


17 


1 


ANNE MURRAY CAma u-i:m3i>«<i HEART OVER MIND 


17 


IS 


12 


X 


MERLE HAGGARD !nc it v,m IT S ALL IN THE GAME 


11 


11 


11 


14 


JAHIE FRICKE rr»i»Mu icMju THE FIRST WORD IN MEMORY 


(S) 


> 




KENNY ROGERS » DOLLY PARTON «i lijo; raMi ONCE UPON A CHRISTMAS 


20 


19 


19 


SS 


JIM GLAS£R«osu vBwimKioi THE MAN IN THE MIRROR 


21 


22 


30 


s 


JOHN CONLEE Hc<»2i iiMi BLUE HIGHWAY 


CD 


2S 


27 


9 


EODIE RA8BITT *m*f bkk m 25iii iSmi THE BEST YEAR OF MV LIFE 


23 


23 


20 


S« 


GEORGE STRArr • mu mm » w (MGHT OR WRONG 


24 


20 


21 


31 


THE STATLER BROTHERS «««cm» aiaui i oMi ATLANTA BLUE 


25 


2S 


25 


« 


THE EVERIY BROTHERS miwiw, ,22 411 £884 


K 


21 


22 


6 


••i^lf?^?!'' » """^ KRISTOfFERSON ^ SONGWRITER 


27 


27 


2< 


5 


GEORGE JONES 1 ric it 19212 LADIES CHOICE 


2t 


24 


24 


8 


«""I'"iSJi "f5o?',!„i PROFILES II ■ THE BEST OF EMMVLOU HARRIS 


CD 


37 


31 


8 


JOHN ANDERSON »umr nos n\m n mi JOHN ANDERSON S GREATEST HITS 


30 


31 


32 


S 


REBA MCENTIRE mca %jh (itai MY KIND OF COUNTRY 


31 


a 


29 


10 


JIMMY BUFFETT«CA55i2(a«a) RIDDLES IN THE SAND 


32 


32 


20 


22 


JOHN ANDERSON kuwi mw 2m»» omi EVE OF THE HURRICANE 


33 


33 


39 


i 


CONWAY TWITTYoAHtciiMos 2siioiaMi CONWAY'S LATEST GREATEST HfTS- VOL 1 


34 


34 


3S 


» 


THE BELLAMY BROTHERS kaicuw a <ai RESTLESS 


(D 


31 


CO 


3 


MARK GRAY coi'jmbu rc I9^is THIS 01' PIANO 


X 


29 


a 


42 


THE JUOOS KA f uw «Mi 1 65 1 » (a Ml THE JUDOS ■ WYNONNA & NAOMI 


(S) 


SI 


e 


3 


T.6. SHEPPARO ««<«« cuw 25Mt laMi ONE OWNER HEART 


CD 


43 


36 


SI 


CRYSTAL GAVLE «a«mb bikk 2»5« iimi CAGE THE SONGBIRD 




o 

A RIAA ml tor s. 



ARTIST 

1 NUHHR (HtMUTHC LAML IluC lST PMCf r 



TTOE 



39 


30 


31 


34 


BARBARA MANORtU iaca mm lawi 


CLEAN CUTS 


40 


41 


4S 


4 


WAYLON JENNINGS acA ami tin 


WAYLON^ GREATEST HITS VOL 2 


41 


45 


91 


3 


MERLE HAGGARD cix: iliaMS 


MERU HAGGARO S EPIC HITS 


42 


42 


47 


9 


TOM T. HAUi«icuna22A2Siiawi 


NATURAL DREAMS 


43 


35 


37 


21 


THE WHITES mca cum mm ii mi 


FOREVER YOU 


(S) 


60 




2 


CONWAY TWrmr « ms LTTTLE FRKNDS oapwi mn MERRY TWEMAS 


4S 


3( 


34 


27 


DON WILLIAMS aka m>j laMi 


CAFE CAROLINA 


4( 


40 


41 


i 


TOM JONES uERcurT «32«;2 201 raMi 


LOVE IS ON THE RADIO 


47 


49 


51 


5 


DAN SEALSiAaAMKACAST 12111 taMi 


SAN ANTONE 


« 


39 


33 


7 


GEORGE JONCS inc it »Ma 


BY REQUEST 


49 


4( 


46 


( 


S?.*!? * ***^"-* GOLDEN DOETS-THE BEST Of FRI2ZELL & WEST 

v^A ;5iAa It Ml 


(D 


i3 




2 


BARBARA MANOREU mj. »ia 


CHRtSTIMAS AT OUR HOUSE 


SI 


41 


40 


74 


EARL THOMAS CONLEY acAAMia7i9nMi 


DON'T MAKE IT EASY FOR ME 


52 


53 


(1 


3 


GENE WATSON va. cmb »2o <a mi 


HEARTACHES. LOVE & STUFF 


S3 


54 


SO 


9 


JOHNNY LEE mammH) aaos 25135 (BM> 


WORKIN FOR A LIVIN 


S4 


«4 


44 


34 


GARY MORRIS wamm aaos 25049 ca aai 


FADED BLUE 


56 


S6 


55 


143 


WIUIE NELSON A coaunha ic 17951 


ALWAYS ON MY MIND 


S( 


S( 


57 


20 


GLEN CAMPBELL atlanik awnica mim ie«r 


LETTER TO HOME 


57 


SO 


41 


<S 


THE KENDALLS NtRcuavai: rrai 1 laaai 


MOVIN' TRAIN 


CS) 


62 


S3 


fO 


RICKY SKACGS • 5u;ar lau. li 3a9M>uv: 


OONT CHEAT IN OUR HOMETOWN 


59 


47 


42 


28 


RONNIE MILSAP lu am 1 501a » M> 


ONE MORE TRY FOR LOVE 


(D 


64 




2 


GAIL DAVIES aCA aki 51a' 


WHERE IS A WOMAN TO GO 


61 


52 


43 


34 


ATUWTA aka 54«i iimi 


PICTURES 


(D 


W 


67 


ts 


JOHN CONLEE ka mm ii tai 


JOHN CONLEE S GREATEST HITS 


eg) 


NKW^ 


RAY STEVENS mca 551 » laaai 


HE THINKS HE S RAY STEVENS 


64 




« 


345 


WILUE NELSON A coiumia jc nxn 


STARDUST 


(M) 


Nnv^ 


DAVID ALLAN COC caiMM «a 995a5 la Mi 


FOR THE RECORD - THE FIRST 10 YEARS 


66 


58 


St 


90 


WILLIE NELSON k MERLE HAGGARD A cnc n J29U PANCHO h LEFTY 


® 


71 


64 


18 


MICKEY GILLEV inc 11 ]9]24 


TOO GOOD TO STOP NOW 












WITHOUT A SONG 


61 


59 


59 


56 


WILLIE NELSON cauaeiA ic nim 


69 


70 


72 


6S 


JOHN CONLEE mca 5414 n an 


IN MY EYES 


(D 


75 


6C 


169 


WIUIE NELSON A cixUMu >c U2M2 


GREATEST HITS 


71 


61 


62 


4 


VARIOUS ARTISTS wAmraanM 25121 


VOO AND 1 - CLASSK: COUNTRY DUETS 


72 


67 


6S 


71 


KAREN BROOKS MM«CRaR05 1 25051 laMi 


HEARTS ON FIRE 


73 


72 


71 


113 


HANK WILLIAMS. JR. 

111MHA cina W191 IB Ml 


HANK WILLIAMS. JR S GREATEST HITS 


74 


6S 


61 


91 


ALABAMA A hca ak 1 4M9 la Mi 


THE CLOSER YOU GET 


7S 


73 


70 


144 


ALABAMA A acA Ai^t 422a n 9*1 


MOUNTAIN MUSK J' 



'\ Ut»i |«ni this wmM • Rtconfrnt Induttry A&»n Of America (RIAA) »eel tor ^ 
Ibon ufMts •CBS Records does not issue • sucttsted hst p»Ke »or «» product 



rSOl SOO OOOuTMtS^ 



54 





'SOLID' HIT FOR ASHFORD & SIMPSON 

Veteran Duo Celebrates First Chart-Topping Single 



BY STEVEN IVORY 



Slues Brother*. Robert Cray, at 31 one ol the blues' youngest perlormers, won 
our awards at the National Blues Award show held last month in Memphis: 
rontemporary blues artist of tt>e year, contemporary blues album ol the year 
"Bad Influence"), blues single and song ol the year ( "Phone Booth ") 
Celebrating iwth Cray, fourth from left. were, from left, bluesmen Hubert Sumlin. 
^ului Thomas. Stevie Ray Vaughan and Alt>ert King (Photo Mike Kappus) 



LOS ANGELES Two weeks ago, 
-sumething significant happened in 
the careers of Nick Ashford and 
Valerie Simpson: "'Solid," the first 
single from their third Capitol al- 
lium, reached the No. 1 (losition on 
Billboard's Black Singles chart. 

A No. 1 record is a development 
that calls for celebration on the part 
of any act. but for Ashford & Simp- 
son, the achievement was especially 
important. In more than two de- 
cades as hit songwriters/producers 
for a multitude of acts, from Diana 
Ross to Quincy Jones, it was the 
first time the duo had achieved No. 
1 status as artists. The success of 
both the single and the album, also 
called "Solid." has revitalized the 
career of an act that had been con- 
sidered by fans and industry insid- 
ers alike to have done everything at 
least once already. 



IHYTHNf^UESJI 



by Nelson George 



1 RINCE'S "Purple Rain" concert when seen by this 
observer in Detroit (Billboard, Nov. 17), was a taaty 
but too encyclopedic regurgitation of the music, 
moods and moves of Prince's hit film of the same 
name. It appeared that the flamboyant, once-unpre- 
dictable performer was about to be embalmed into a 
rigid formula by his own success. But since that first 
week in Detroit, the show has gone through consider- 
able evolution. 

Before the curtain went up on Nov. 30 at Washing- 
ton's Capital Centre. Prince & the Revolution 
launched into a lengthy version of "Controversy." 
which could best be described a-s Bootsy Oillins meets 
Talking Heads. Prince gave warning that this show 
would definitely be. as some say. all the way live. 

Midway through the concert. Prince sat down at his 
electric piano for some unaccompanied emoting. In 
Detroit this had been the evening's low point, but now 
Prince uses it to play favored " oldies" like "Dirty 
Mind" and "I Wanna Be Your Lover" as sing-alongs. 
with "the Kid' displaying some serious gospel vocal 
chops in the process. However, the concert's real reve- 
lation was "Baby I'm A Star," which he had tried, with 
only moderate effectiveness, to turn into a funk jam in 
Detroit. Now opening act Shelia E. and four members 
of her band come onstage for an extended jam (20 
minutes? 2.S minutes? ) that was as good a section of 
undiluted funk as this writer has ever seen. 

Prince and company, including Jerome Benton as 
the designated dancer, were in the class of the JB's, P- 
Punk, the Family Stone, etc. in their hardcore, gritty 
prime. This was the side of Prince that the 50?!> black 
audience had come to see. Moreover, it was the side of 
Prince that many of his newfound white listeners 
hadn't seen before. When it was over, it seemed as if 
the entire hall was stunned and drained by the experi- 
etvce. Prince had stepped into the shoes of r&b's great- 
est performers and found his own deep, rich groove. 

When he came back on to perform the anthemic title 
■ong, he again showed his remarkable versatility. Us- 
ing his regular brown Hohner telecaster, he played 
the song with a supple, relaxed style reminiscent of 
the brilliant country picker Chet Atkins, before trans- 
ferring to his white custom guitar for a series of blaz- 
ing, passionate, magnificent solos on "Purple Rain." 
Prince even sang the words differently, phrasing so 
that the song's elusive meaning seemed clear (at least 
while he sang it) . It was as if by letting the funk flow 
Prince had opened himself and his audience up to the 
deep, unbridled energy that music releases. 

Short stuff: Gladys Knight and Smokey Robin- 
son co-hosted the Black Achievement Awards show 
hut week in Los Angeles. The program will be syndi- 
M cated this winter. Knight and the Pips will be seen on 



CBS's "Happy New Year America," to be telecast live 
from New York on Dec. 31 . . Michael Johnson's 
Jonzun Crew, known for electric boogie, has released 
" Lovin"," a ballad, as its new single on Tommy Boy . . 
Ex-Rolling Stone writer and P-Funk publicist Tom 
Vickers picks up his first production credit on Kiddo'a 
new "Action"' album. Vickers, along with group leader 
Donnie Sterling and Steve Milang. produced a funk 
version of the Who's "Can't Explain" . . . Reggie 
Thompson, who was recently profiled here (Bill- 
board. Dec. 15), is remixing two cuts from Mtume's 
current album . Bootsy Collins, along with Bill 



Prince gets his act 
together in Washington 



Waller Jr. and Phelps "Catliah" Collins, has formed 
Bootzilla Productions, a full-service production com- 
pany that will be involved in jingle writing as well as 
record making, out in Cincinnati. For more info con- 
tact Bootzilla Productions at P.O. Box 37841, Cincin- 
naU, Ohio 45222, or call (513) 631-6236. 

Sound Town Records has a Christmas release in 
Randy Brown's "At Christmas Time" . . . Black En- 
terprise magazine has a cover story on black promot- 
ers and corporate sponsors in its December issue . . . 
Ray Parker Jr. has a Christmas cut on his final Arista 
album, "Chartbusters." The song. "Christmas Time Is 
Here." is the only one of the nine songs not written 
solely by Parker: Thurlene Johnson gets co-composer 
credit Parker's current single ""Jamie" is an answer 
record followup to Pajker's pjoduction of Randy 
Hall's recent MCA hit "I've Been Watching You (Ja- 
mie's Girl)" . . . Skyy's latest on Salsoul is titled "In- 
ner City," which is a long way from their outer space 
outfits of a few years back. There is also more writing 
from inside the group, as guitarist Anibal Sierra 
("Pay Up") and singers Bonnie Dunning Barrino 
and Oenise Dunning Crawford ("Love Is Blind") 
contribute. The album is produced, as always, by the 
dynamic duo of Salomon Roberts Jr. and Randy 
Muller . . . Ex-Arista staffer Vincent Davis has three 
new releases on his Vintertainment Records: Dougy 
Fresh's "The Original Human Beat Box," Chuck 
Chill Out's "Hip Hop On Wax— Volume 1" and Red 
Alert's Hip Hop On Wax— Vol. 2." All three are pro- 
duced by Davis. 



Currently on a national tour of 
medium-sized halls in major cities. 
Ashford & Simpson are currently 
involved in a heavy promotional 
thrust that includes major television 
shows and in-store appearances, 
something they haven't done in 
awhile. 

"Suddenly, we don't mind doing 
these things." says Ashford. "You 
know, when you visit these radio 
stations and other places, you can 
tell whether they really want to see 
you. There's nothing like having a 
No. 1 record." 

The duo, songwriters first insist 
that the reason "Solid" went to the 
top of the charts, as opposed to their 
other singles, had a lot to do with 
how the public related to the song 
and its message. '"It's catchy." says 
Simpson, "and people can either re- 
late to the slang, "solid," or they can 
relate to the lyrics, which deal with 
two people who have gone through 
it all, only to keep their relationship 
intact. 

"" 'Highrise' [the initial single 
from last year's Ashford & Simpson 
album of the same name] was a rec- 
ord we learned a lot from. That song 
nieasured success by living in a 
highrise apartment, but we found 



ourselves singing to a small seg- 
ment of people. Perhaps a highrise 
is success to people in New York, 
Los Angeles and Chicago, but once 
you hit the Midwest, where success 
might mean owning a home, you've 
lost your audience. I think people 
have to relate personally." 

Ashford & Simpson joined the 
Capitol roster in early 1982 with a 
certain amount of fanfare, after 
leaving Warner Bros. — where, after 
10 years and eight albums, three of 
which went gold, their record sales 
began to wane. According to Ash- 
ford, when the duo's first two Capi- 
tol albums produced only moderate 
sales figures, he began to worry. 

"I'll admit, I wavered for a sec- 
ond." he says. "Capitol is a big com- 
pany, and we had just left a big com- 
pany, which we thought was one of 
the reasons for our dip in sales at 
Warners. I thought 'If leaving one 
label for fresh territory isn't the an- 
swer, what is the answer?' " 

Adds Simpson: ""Capitol did a lot 
more for this record. They seemed 
to have affection for the record, and 
that's what did it People like a&r di- 
rector Vamell Johnson wanted the 
record to happen as much as we 
(Continued on page 59) 



From Church to Charts 

Glenn Jones 'Finesses' Shift 



BY HARRY WEINGER 

NEW YORK Former child gospel 
star Glenn Jones is making a suc- 
cessful transition from spiritual re- 
cordings to the secular world of pop 
and T&h with his current RCA al- 
bum. "Finesse." The album's first 
single. ""Show Me." dented the top 
10; a second. "Meet Me Halfway 
There," is set for release. 

While vocalizing in his Jackson- 
ville, Fla. church, Jones was discov- 
ered by the Bivens Specials group, 
and, at the age of eight, recorded 
with them for Nashboro Records. 
Later, in his teens, he released a 
solo album on Savoy 

"Gospel is show business," re- 
marks Jones, "and the way contem- 
porary gospel sounds nowadays. I 
don't think I'm doing anything dif- 
ferently, except lyrically." Jones is 
applying lessons learned from a 
stint in Jenobia Jeter's band, when 



she opened for returning pastor Al 
Green. 

"It was the same show as his pop 
days, roses and everything," Jones 
recalls. "And the women screamed 
just as loud." 

It was manager Louise West who 
plucked Jones from Jeter's band, 
and today she is smoothing the path 
from church to charts. After coordi- 
nating a secular debut on a Norman 
Connors album in 1980, West 
brought Jones to RCA. 

The singer has been with the label 
since a promising mini-LP. produced 
by then-a&r director Robert 
Wright, Hubert "D Train" Eaves 
and former Earth. Wind & Fire sax- 
ophonist Al McKay, surfaced in Jan- 
uary. 1982. But there was nothing 
since then until the fall appearance 
of "Finesse." 

West, who is also executive pro- 
ducer of the current album, ex- 
(C(nittuut-d on \}aqe SS) 
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recorded at 39th Street Music 
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your friends at 39th St. 

260 West 39th St., NYC (212) 840-3285 



BLLBOARO OECEMBCn 15. 1»84 



55 



r 



FOR WEEK ENDING DECEMBER 15. 1984 



Billboard. 



HOT BLACK 



SINGLES 



cCopyrtghl 1984. Billboard Publtc«tMMis, Inc 
No p*n of thn publicMKKi may tM rtpraducod. sIotm 
tn any rMrtml lystom. or trantirMltMl. (n any form 
or by any mmm, alactronic. machanical. fAMocopylM 
rKordIng, or otharwo*. without tha pnor wrmen 
parmnuon ol lha puMithar 





4 




A9 

Vi 


/ ^ / CompUsd trwn nJttonal retail llof • jnd on*- 
/ / tlop Ml«t rvpoftt. and radio airpUr raporlt. 

/ u / 

f> / TITU ARTIST 






/// 

' / TITIE AHtlST 


CD 


1 




12 


mau w una. 9 

H ASHTOaO V iWPIOK WlTlX 


• ASHFORO & SIMPSON 




® 


93 


55 




SUKRtlATURALUWC DONNA SUMMiR~ 


CD 


10 


17 


6 


OPERATOA 

NCAtlOWAV WLAKTfeWM CIEKTIU 


MIDNIGHT STAR 




92 


47 


41 




GIVE A UTTU LOKC THE STVUSTICS 


CD 


s 


7 


13 


SHOW MC 

1 CCn SK]ttTaN.WIflllAlTM«AlTtlC*IW'S 


GLENN JONES 




93 


32 


31 




VOU TURN MC ON rick JAMES 


4 


4 


9 


IS 


FRICNDS/FtVE MIMUTCS Of FUNK 


WH00tf4l 




54 


40 


39 




BOOT ♦iACKSONS 


CD 


« 


II 


13 


TEARS 

r *m. vf nauK RMum TOMMn aov 


THE FORCE MD'S 






K 






MI5SINC you DIANA ROSS 


« 


3 


3 


14 


1 FEEL FOR YOU 
AMAMOM wMNcaano^ i 


• CHAKA KHAN 




CM) 


H 


n 




MECHANICAL EMOTION VANITY 


7 


2 


2 


IS 


COOL IT NOW 

. aCANTll' H (HAS MLA SI4» 


• NEW EDITION 




57 


9* 


49 




IPROMOEtlDOLOVEYOy) DREAMBOY 


CD 


1) 


II 


1 


TREAT HER URE A LADT 


THE TEMPTATIONS 




est) 


70 






'^SSJSr"'* ROCK MASTER SCOTT AND THE DrNAMIC THREE 




( 


6 


II 


OONT STOP 
^ixjii «AM2ftar 


♦ JEFFREY 0S80RNE 




OS) 


S3 


17 




CANT SLOW OOWN ANGEUBOFla 


® 


V 


25 


10 


GOTTA OCT VOU HOME TOMGHT 
u'i:<ni 0 aotacsON mut wo<u>o*mi« Alto 


• EUGENE WILDE 






n 






LOVEINMOOERATWN CWEN GUTHRIE 


11 


9 


10 


10 


LET IT AU BLOW 

« MOHtIrt B NAMRS HOTOMM 1 W) 


THE 0A2ZBANO 




tl 


91 


51 




DONT STOP ONE WAY 


12 


7 


4 


10 


PURPLE RAW 


PRVCE A THE REVOLUTION 




(2 


31 


19 




SCXSHOOm APOU.ONIAS 
M^iaMa« tTMacoupaNvnMMMaiam 


a 


11 


« 


10 


PENNY LOVER 

J A cimacimt LMcm aotom t ru 


• UONELRICHC 




(3 


M 


a 




rMMumwmirou kokotop 


■4 


14 


15 


10 


LOOK THE OTHER WAY 

C iUPUI IiSLCT Uf^iv CaiAS9XUTtD««M4J tPC 


EJSLEY. C.JASPER. M.ISLEY 




CM) 


17 


77 




VO UTTIE WWTMER NOON THOMAS 


OD 


H 


23 


7 


NO ONE'S GONNA LOVE YOU 

JJAM 1 Ltan TAaU440««« EPC 


THE S-O.S BAND 






75 


H 




TMSSOURNWHT THE STAPLE SINGERS 
•anccMio ccccTnuN»wr4TCi4«4rit .fac 


OD 


20 


2S 


7 


CONTAGIOUS 

RCAUOWAV VXART tliKTU 


THE WHISPERS 






72 


K 




iS!E!?frH«,,«„..„»«, NUANCE FEATUR»«™k, LOVE 


OD 


23 


2i 


i 


LOVER GIRL 

f hum tnC )404»I9 


• TEENAMARK 






73 


90 




S!]Kv"?a;o.„„ RONNKLA»« 


11 


U 


20 


10 


JAILH0U5E RAP 


• FAT BOYS 




(1 


a 


73 




THE KUE or ST. MARK SHEtA E 


19 


IS 


12 


II 


SEX 0 MATIC 

> * /j'Ms Miiujti saoMvr vaTORaii 


THE BAR-HAYS 




VB) 


V 


n 




KSK J0N2UNCRB»/MKHA£Li0NZUN 


a 


21 


21 


9 


C O O. (OL DELIVER) 


MTUME 






n 


13 




!!^J'Siaa,«, UNDACL^FORO 


21 


12 


9 


U 


CENTWCDE 

M MCX90N.COIIMBA M04t4' 


• REB8IE JACKSON 




21 


71 


74 




TEASE MC JUNE MORRISON 
«MOmsoM.«LaMD n T«mvalC0 


22 


17 


14 


17 


1 JUST CAUED TO SAY 1 LOVE YOU 

t WCrCf n MOTOWN 1 7<« 


• STEVIE WONDER 






74 


•4 




EUCTMCaOOCAU) OUIE AfC JERRY 
oiaaowN aotrwauiaai r 


CD 


IB 


30 


C 


YOU USED TO HOLD ME SO TIGHT 

1 MAMK ■ t UMS UCA S24«l 


THELMA HOUSTON 






11 






FMTGMIS JANET JACKSON 
1 joaooH UM J 


® 


2t 


29 


11 


THE WORDS OUT 


• .KRMAtfC STEWART 




® 


10 






WEARtTHEYOUNG •OANHARTMAN 


(D 


39 


57 


4 


MBLED 

jaoMcropo aseu Kooi«r»4aM(Lacim aaooi f 


KOOL & THE GANG 




CS) 




TONIGHT READY FOR THE WORLD 
anwn l«j«*ranri«iKMAytauwr 




27 


27 


9 


AFTER AU 


• AL JARREAU 




CZ£) 


17 






NfUTRONDANa THE POWIER SISTERS 
arfNirr rurci imi 


(D 


43 


70 


3 


LOVE UGHT >« FUGNT 

SMVOCRWOTOiim 1 fM 






n 


B 


M 




mOWMAM WORLirS FAMOUS SUPREME TEAM 

t nOMCJVN iaAK>741/ATCS 


(D 


X 


39 


1 


ALL Of YOU 






® 




CASYlOVOi PHN.IPBALEY 
pcoitaa mi>wi saoaftif 


29 


2S 


13 


13 


BETTER BE GOOD TO ME 

■ mm. CA«t(x IMT 


* TMA niONf Q 




® 




STEPOfT THE FUROUS FIVE FEATUMNG COWBOY. MELIE Ma A SCORPIO 
saotaiaaiTUWMai uoj3 «ca 


® 


34 


3a 


1 


STRONGER THAN BEFORE 

iOUOMM MiA76Si 






® 




CANI CASHMERE 
uua>«iriM)luir9a««2 arco 


31 


16 


i< 


11 


JUST FOR THE NIGHT 

KANB UCA 1 ] 1' 1 « 






II 


12 


M 


3 


SAY YEAH THE LIMIT 
tOATt&itvaMKMAatfonRaiT]r«aan tnc 


32 


24 


24 


10 


OUT OF TOUCH 

D>ML J OATtS^aCUANMOUHTAai-ICJIlMia 


w IMKTL HALL & JUHTI uAIt5 




12 




(4 


6 


SMGtlHCYYEA KIDSATWORK 
aovm cBSasaociATwsoMT iciaat inc 


(D 


37 


43 


c 


00 WHAT YOU 00 

J JACHSOm OMOOLMi: AM91* | M09 


A IfOAAAtAlC lA^MC^Al 

V JcNMAlnL JACnsun 




® 


« 




2 


1 CANT KEEP MY NUO E RAMUS HAU 
J iMwm Gaaffca^CiM'im Mit 


® 


4« 


94 


1 


JAMIE 

a CAMB « AMSTA 1 4293 


RAY PARKER JR 




M 


12 


12 


S 


LOVE SONGS AW SACK •BANOOFGOLO 
anwicfKia auvai ac* laaaa 


(D 


45 


to 


4 


RAINFOREST 

*■ wAPocAsiif raoru ;om 


PAUL HAROCASTLE 




® 


1 


■wl 




LOOK WHATCHA DONE NOW • RODNEY SAULSSERRT 


(D 


3t 


U 


9 


SECRET FANTASY 

W IT AMR. AHSTA 1 U72 


TOM BROWNE 




® 




CRT UKE A WOIF R J S LATEST A/9«VAL 

M.* OOlDtN aOv } 1 3* QUALITY 


® 


K 


KWl 


► 


MR. TELEPHONE MAN 

HPWBUa MCA H«a4 


NEWEOmON 




17 


71 


19 


t 


HOLUSCRCW RUN431MC. 
a MaMoM LtfaTH raoru MM 




49 


71 


3 


BEEP A FREAK 

t SMMOM lOf At OmnCNU 1 }40S acA 


GAP BAND 






* 


lawi 


k 


THIS TIME CHAMPAIGN 
CHAWACH COLUma sMar?! 


® 


41 


90 


t 


APPRECIATION 

RMCCOaO VCA5J4W 


AUCIA MYERS 




m 


» 


32 


M 


OrfANDONLOVE CCHAMPAKiN 
chammmjn cotuMa Moaaoo 


® 


44 


92 


6 


INTHEOARK 

« »ms saAfML WAUCN cauMkA aaosi 


ROY AVERS 




® 


M 


invl 




TWN WAiXS THOMAS MCCLARY 

t MCClMn MOIOM* 1 7M 


41 


39 


33 


13 


JUNGU LOVE 

MOAf sruwcOHnMvwAMnBlios miai 


♦ THETME 




91 


99 


38 


II 


1 OWE IT TO MYSEU PRMC TME 

tMAWTOf> UHAitv Toiu tKPiaancf 1 3aor aca 


42 


42 


44 


7 


IN ONE LOVE AND OUT THE OTHER 


THE SYLVERS 




92 


57 


4« 


IS 


SWEPT AWAY • (DANA ROSS 
OHait- aaaaiawcA isaaa 


® 


41 


49 


8 


CHANGE YOUR WICKED WAYS 

nscoT! TOTAif.Pfwwi I 3404. nc* 


PENNVE FORD 




93 


14 


K 


9 


sarcoNSCMius bronner brothers 

B E»0»«<a MOaKnOOMI} 


® 


90 


99 


4 


HANG ON TO YOUR LOVE 

• ■ '.' . f. : , , 


5ADE 




94 


a 


75 


6 


georgt PORGY CHARME 


45 


3e 


34 


25 


CARIBBEAN QUEEN 

'^ OAAIOC jr,t OnsiA I 91M 


♦ BILLY OCEAN 




99 


91 


n 


7 


ITTAKESAlOTOFSTIKNCTHTDSAVGflOHTE BWOMACX APIABELLE 

«ftv»U^K Ai.\L><>M Ul.AOWNflWtaiTGlEMMia 


H 


29 


22 


10 


BLACK BUTTERFLY 

GOUMt COtuMftlA ]|«464] 


DENIECE WILLIAMS 




9( 


«0 


40 


17 


THE MEDICINE SONG • snmaiH aus HAWK/CASABLANCA 880 1 80- 7/POlYGRAM 


® 


«l 


7t 


3 


UKE A VIRGIN 

HMOOQCK^ r 29210'WMKRaROS 


• MADONNA 




97 


51 


47 


9 


OOOHH .,1 J DOUGLASS ATLANIK 7 99696 


® 


95 


C3 


9 


LOVER BOY 


• BILLY OCEAN 




91 


M 


n 


4 


INDECISIVE AtiM A.MCKAY. F JOHNSON/COtUMeiA 38.04667 




KOUMOWJM.AAHIA 1 












LOVEAIN-TNOHOIMMYmim JJHTUME/ JAMAICA 9003 


® 


92 


9« 


6 


THE MEN AU PAUSE 


KLYMAXX 




99 


79 


79 


5 






uMDCKiCT. t SHOCMiv cQNanuAnoN waa* /MCA 




m 


n 


17 


4 


SHFSQOTTMCIOOYaaB D STERLMa SMLLANG/AAM 2679 


® 








AMNESM 

C OUU . WUW 7 MM? f LUT1U 


SHALAMAR 










94 


9t 


9 





P..iOoct.«l>.n»pMl.>,..ni»ay and lalaaiaCT «.«..» ♦ v.d«) cap a.aJal»My • Haconlla, lndu»l.y »sui Ol aronca (BUA) laal lor MHiot o~ »»»io.. *I<1A>, 



56 



BILLBOARD DECEMBER tS. 1964 



FOR WEEK ENDrNG DECEMBER 15. 1984 



Billbad Hot Black Singles 



A nMInt o< th« lop 30 Micli Mflmt b, me» and i»>Uy. r.wcl.v.1,. m,n .tl^mt to «»ch liW . compovle powlioo on Ih. ma.n Hoi Buck Sm|l«> ch«t 





^/A/ SALES 




BLACK 

ITION 




/ 


/ TITU 






?g 


1 


1 


SOUO 




ASHFORO & SIMPSON 


1 






COOL rr NOW 




NEW EDITION 


7 




9 


SHOW ME 




GLENN JONES 


a 




3 


1 FEEL FOR YOU 




CHAKA KHAN 


i 




1 


FRKNOS/FIVE MINUTES OF njNK 




WHOOINI 


4 




1? 


TEARS 




THE FORCE MD S 


S 




S 


1 JUST CALLED TO SAT 1 LOVE YOU 


STEVIE WONDER 


a 




< 


CENTIPEDE 




REBBIE JACKSON 


21 




II 


PENNY LOVER 




LIONEL RICHIE 


13 




IS 


OPERATOR 




MIDNIGHT STAR 


2 




1 


PURPLE RAIN 


PRINCE & THE REVOLUTION 


12 


12 


7 


BETTER BE GOOD TO ME 




TINA TURNER 


29 


13 


13 


DON'T STOP 




JEFFREY OSBORNE 


9 


1^ 


10 


SEXOMATK 




THE BAR'KAYS 


19 




14 


LET rr AU BLOW 




THE OAZZ BAND 


11 


16 


19 


TREAT HER UKE A LADY 




THE TEMPTATIONS 


( 




17 


JAILHOUSE RAP 




FAT BOYS 


11 


11 


Zt 


GOTTA GET YOU HOME TONIGHT 




EUGENE WILDE 


10 


19 


16 


CARieSEAN QUEEN 




BILLY OCEAN 


«s 


20 


a 


THE WORD IS OUT 




JERMAINE STEWART 


24 


21 


22 


CONTAGIOUS 




THE WHISPERS 


IC 


22 


23 


LOOK THE OTHER WAY 


E ISIEY. C JASPER. M ISLEV 


14 


23 


11 


JUNGLE LOVE 




THE TIME 


41 


24 




UKE A VIRGIN 




MADONNA 


47 


25 


24 


ALL OF YOU 




LILLO THOMAS 


2t 


26 


20 


OUT OF TOUCH 


DARVL HALL_& JOHN GATES 


32 


27 




C.O.O. (I'U DELIVER) 




MTUME 


20 


2S 


2t 


LOVER GIRL 




TEENA MARIE 


17 


29 


30 


NO ONE'S GONNA LOVE YOU 




THE SOS BAND 


IS 


30 


21 


JUST FOR THE NIGHT 


EVELYN -CHAMPAGNE KING 


31 





/ 

/ 


AIRPLAY 

7 


HOT BLACK 

POSITION 


1 


t 




MIDNIGHT STAR 


2 


2 


1 


SOLID 


ASHFORD & SIMPSON 


t 


3 


9 


TREAT HER UKE A LADY 


THE TEMPTATIONS 


1 


4 


10 


NO ONE'S GONNA LOVE YOU 


THE S.O.S. BAND 


IS 


i 


14 


GOTTA GET YOU HOME TONIGHT 


EUGENE WILDE 


10 


G 


4 


LOOK THE OTHER WAY 


E.ISLEY. C JASPER. M ISLEY 


14 


7 


1« 


LOVER GIRL 


TEENA MARIE 


17 


8 


IS 


CONTAGIOUS 


THE WHISPERS 


16 


9 


3 


LET IT ALL BLOW 


THE DA2Z BAND 


11 


10 


2 


DONT STOP 


JEFFREY OSBORNE 


9 


11 


5 


SHOW ME 


GLENN JONES 


) 


12 


6 


TEARS 


THE FORCE MD S 


S 


13 


21 


YOU USED TO HOLD ME SO TIGHT 


THELMA HOUSTON 




14 


12 


C.O.D. (I'LL DELIVER) 


MTUME 


20 


IS 


IS 


AFTER ALL 


AL JARREAU 


K 


16 




LOVE LIGHT IN FLIGHT 


STEVIE WONDER 


27 


17 


24 


STRONGER THAN BEFORE 


JOYCE KENNEDY 


90 


18 


27 


THE WORD IS OUT 


JERMAINE STEWART 


24 


19 


30 


MISLED 


KOOL & THE GANG 


25 


20 


11 


PURPLE RAIN 


PRINCE & THE REVOLUTION 


12 


21 


13 


FRIENDS/FIVE MINUTES OF FUNK 


WHOOINI 


4 


22 


7 


1 FEEL FOR YOU 


CHAKA KHAN 


G 


23 


2« 


SECRET FANTASY 


TOM BROWNE 


36 


24 




JAMIE 


RAY PARKER JR 


34 


25 




00 WHAT YOU DO 


JERMAINE JACKSON 


33 


26 


29 


ALL OF YOU 


LILLO THOMAS 


2< 


27 


23 


SEX 0 MATIC 


THE BAR KAYS 


19 


21 


17 


PENNY LOVER 


LIONEL RICHIE 


13 


29 


25 


JAILHOUSE RAP 


FAT BOYS 


II 


30 


19 


JUST FOR THE NIGHT 


EVELYN "CHAMPAGNE KING 


31 



•Copyright 1 984, Billboard Publ»cations. Inc. No part of thu puWicatton may be reproduced, stored in any relrteval system, or transmitted, in any form or by any means, electronic, meclianical. 
photocopying, recording, or otherwise, without ttie prior written permission of the put>4isher 



BLACK SINGLES A-Z — songwriters/publishers/performance rights affiliates 



l» 



IITU-WnMil 
<FlMlCf - Ucmng Oil > 

tK DnI 



lAlM'tuu.BHI't.^ilnllifca.BMI.'FoiltffnnJIII) 
a Hi or ran - LTknn LUnct 

(B«* BnaM'ASCAP/nM HttcASCAP/lhiM 

Si nUKJU-tMaHJMI 

im TnpJIII/Uiii»<.>«l/l<n«<KASCAPi 
a mWUTim - ILilcCOTi Unad 

(tali't.NII/Dudwu.Bttl; MOLM I , 
a KErAIIKW-lTiitoLaMBCaaMi 

a nic Hiu or ST WM - SMi I 

(artrnvASCArj 

a UTTOKCOOOTO W-UlMCIHoOwa 

(OmdupASCAP/LM 01 Omn 

ucAT/umjisainar 

44 ■tACKUTmni-UbBtM 

S4 HtT-HJidaa 

IV«cilniiJIW| 

44 CMI-niMillMO Mnai 

(Ml Mrttmi/rranmAaAri 

a amtiaiimm-aimtitmmm 

45 CAimtAII QUtU - ».nn»in< tOc— 

a cunpot-iijidaB 

iHiMCjlll/W«Mf.T«Hrtn».BHI)WBII 

II oumanmrnaawm-oiamntu 

(TIASCAP/TlnMIIII 

a cnYoai-ujn 

(C«|«M^IASCAr/S««MtUUMP1 
a COJI (lUOCUveQ-l inmliaila 

IHIiaia. tm^Dmi. anil 
u coiniitmB - tMitim tc ■ ann 

Ot*Tn».B«/1ldsU<.SI«l 
7 COOL IT Mm - BnMkT TIM 

(Nm G*fic*itnAASCAP> 
41 on IWf A NOir - «\i R.MM 

<AmiiM.BMI,U«i.Blil) 
11 00 WHAT TOO M - ILOhw LO.TIWM 

(Uniat)ASCAP/bft«ASCAP/AM«il»ASCAr) 
< OOnSTOr-OiaMlOAMMi 

(lb Pmi lit Gmi ASCAP/Unollr ASCAf /DiMd 

•alMOASUri 



n OfCniCBOOUlO-OBnnAUBUv* 

(OIW BromASCAP/Suiar ASUP/Go OtASCtH 
n r«ST OBIS - IJilnaa 

lajnoASCAP/Ciair PMpltJ>SI»P) 

I mnos/nvciMmmsorFuiiii- 



M CCOBCT PVWT - Pact 

(HuOnvAKAP) 
9 dVEAimUlOVC-ll SlinlLMini 

(Stnci SowHllASCAP/Mauna SUnASCAPl 
1) COTTtanrOUHOWTOnKKT-IIHaM 



(Plrt\BHI,Dgcftcu.BK>.'1KA(lll) 
Un lOVII - PJMq PMb UmI 
(Sv 1 TmASCAP/PW 
OHtaJOCAP/PlaASCtf /Kn LMJISCAPI 



IPKdl Katf. Bm/I>«t AIDS. BW) 
44 WUKMTDTOmUMC-AdillMI 
|U>4lilllMnanJICn) 

■; MiiJsaic>-iLaMi.siai 

iProbMMASIMI'ylliflk'l^rwvcJISCAP} 

•1 icAimiEErinHfAO-iJtaiii 

lRlm«i.>lil/B«l>»4kJ>lll 
< I roi roi >0U - Praa 
(C«<itrannTA$CAP)C^ 
B inKTCAUXOTOSATIUMTOII- 
iMXiASCAP/Bbdi B<«ASCAP) 

ti lowcnTommr-iJUMaaHainsTiit 

(T(>i)p.BMII 
» I PttMISL (1 00 LOVt mil - 1 jUMK 
(RuMa.Blli) 

u rumiowmnnu-cPniAMitaai 

(l«««*ASCAP/«*»Pt(>ASC*P/SIOi» 
O^nnotNl.BMl/thra PMtH.Bttl) 
« III OK UM WO OUT THE ona - LF SilmW 
PPOMOJIqwi 

m n TM UB - uoi s-SmM iMM 

rvdUptAXAP/t^nASCAP/WIASCAP) 

a Moecnivc - r jrtm 

iQiaMi (MOAaW/SM ObaUUCAn 
» ITTAUSAUITOrSTKIKniTOWCOOOOn- 

C-Biitill •AMcs.BWII 
U l«IUIOIK(IIIIP -Ulp>LM>D ■>«■ 

(JMw Pm.BMI/1oe.liKll. BMI/Kim. ASCAP/foob 

Pri|«. BMItWBN 
M JAaK - APaito> 

rftai*oUJLSOP( 
•I niKUlOW-HOail-MMi 

(T«n,ASCAP) 
n JUST FOB TWaaiT-UalicPUMl BUM 

lUnt ASCAP/Utt « rWa>UUP/aM» 

SnalicASCAP/MMiii rMM.BMl ) 

II innAunni-iLiij>naat.iia>m 

(MMMUAP/MiaM. BW/DantBi). UCAP/ 
sun OmmM Ban 



47 IMl A VWCm ~ 

IBiHy SlMn(wfLASCAP/D«niu BjfiYASCAP) 
l< toon THE OniEU WAT - Llikt 

IfHAXtr/W, ASCJf) 
as LOm aiUItlU OOn MW - B.SMny PAnm 

(PMif Bio>aASC«P/a>4 itJunifi/SCAr) 

» LOvE«iirTiiowiuaAii-Bjoeso«»aDioo 

WJOBSON 

(IUtiM.aMI/t:isti.BMI/DM OoD Tfiin.BMI> 
Ca LOVE AW aOOOMTMII - (.Bam LBna 

(IUii|i.BMI) 
V LOKUCHTIIinjaiT-S.>l«ri« 

i UMtASCAP/BlKt BAASCAT) 
ai UMSOMS«BCB*CI-Vaw 

4B UWBHOII-»nillnlBOc.»iBJLlt» 

(7i«i*i,Bai/«i>ci<ka.Bail 
II Lflva CIBt - T Ham 

I UtinfM Mj|Wt.ASCAP) 
(4 LOVUIOC - lO-IUai 

(fftaili UaaiJISCAP) 

ei LOW 
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IS nun FOdESI ~ P Hankaitk 

(CI»al,PRSl 
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IBIeaaiiil 

(•nmASCAP/Slaci t BnsJtSCAP) 
41 SArTlAII-BOalaill»iaSdiaAV.CMi 

(Compaay 01 Tlw Tm Pii)«ten B VAatflBMa BV ) 
a SEOKT FANTAST - ■ Slan 

(MawKsSUrr.ASCAP) 
« SOT CONSCIOUS -trannPlkntiH Italiai 

* Onto 

(IMUslail) 
11 SEX0IIATIC-Baf4a|iAAJaas 

(WaffMt-Tailwlm.BHI/Bai-Ki|v6MI) 
C SaSHOOTH-l^aBaMaS 

(GirtS0l«l>ISCAI'» 
laa SHTSOOT THE BOOT -D.SUtni 

(K«MDASCAP/S<wllnoASCAP/IUiniASCAP) 
1 SWW M - LaU GJnn 

(lli> Mm Crav.BMI/IICABMII 
B SmmKTIEA-TCaltaiCHaMefMTBki 

(CaM;cM.BMI) 
n SNEAKMCOUT -LLJoMt 

(Bad LaW.BW) 

I souo-iuwaartvsiw 

(l«d>«-VaiASC<Pi 
7» STEP OFF -IL|aniahLHuKAJjefcieAll-|lsw 

LIknhlLKart 

(Mi^ nitacBMIJ 
m Sm«anMBOTIK-U.Saia>BUyncli 



iB'aOaan.ASCAP) 
17 aaTaBWIIKIIAII-BMatJI. 

mapidMSCAP) 
a KUnni UUKI - A«B> 0 jaMt 

(ON BadmrartASCAP/Sliaiwaiii Modem ASCAP! 
15 MOMFSCO«IUlO«rOU-TIa«tlJlarraJII 

(Flila lymcJISCAP/AaaM Qmtt^3CJJ') 
m OFF un 0« LOW - Okanvav 

i»AM. BMI) 
91 OOONH-M.MaMtO IMtteC CartvKRaak 

I Oa«lm 

(Sim Song. ASCAP./Hj,of loon. BMI) 
2 OPUATOB - B »alia» »Cali.n B I >iraa* 

(H« Irv.BMI/M«lstar.BM(} 
S OOTOPIDBCII-D Ml Oaltl 

1 Hot ■dM.eai/ljMAapBalBMI )CHA/Hl 
U POMIF laUB-fdUBJUlli Ml*a 

(BratawASCAPICUl 
U P«PUBMM-Priaa«lBMk> 

[CwliiNnjrASCAfllVBa 
17 «SWMM-LBtt>IUa«a>Lnanv<iUat> 



(FMara3MI/V<>ll>agg«.BMI/«atana 
Maliliii.Bai/Haw Haldaa MuKASCAP) 
SOKBMATIMIII. UNt - OSmmm 



(Sm«I Smmht IhglicASCAP/Saa DM 
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(Naaar F« n» wwtd.Biii) 
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(laMf ASCAP.'TaR ItmplaljdnASCAP) 



BUCK SINGLES 

BY LABEL 

A fankmB ol Mwit br th«ir nufnb«r ol 
titiM on Hw Hoi Black 5«nBl«« chjrt. 



LABEL 



COLUMBIA 
MCA 

MOTOWN 
RCA 

WARNER BROS 
ARISTA 
CAPITOL 
ASM 

EPIC 

JIVE 'ARISTA 
SOLAR 

TOTAL EXPERIENCE 

GEFFEN 

GOROY 

ISLAND 

PHILLY WORLD 

PORTRAIT 

PROFILE 

TOMMY BOY 

4TH AND BROADWAY 

ALLEGIANCE 

ATLANTIC 

BEVERLY GLEN 

CASABLANCA 

CBS ASSCX;iATED 

CBS ASSOCIATED S O N Y 

CONSTEUATKDN 

DELITE 

GOLDEN BOY 

ISLAND ZE 

JAMAICA 

MERCURY 

MIRAGE 

NEIGHBOR 

PLNET 

POLYDOR 

PRIVATE I 

QWEST 

REALITY 

RED LABEL 

SIRE 

STREETWISE 
SUGAR HILL 
SUTRA 
TABU 



NO OF TITLES 
ON CHART 
7 
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I Blau««od.aMI/MttR) Lav«l,BMt/lan<wt.BMI) 
THE WOaO IS OUT - I.SMawl I Lii4U| CXia* 
IICSKI.IITITVK. BMI/Warm BrK.BMI| 
TO UTTU BBOma - CJtutta ASaMa 
IJabalt,BHn 

TOO TURN HE ON - R JaoMS 

ISM l»)ASCAP/Jir Damai. ASCAP) 

KM USCO TO NOLO ME SO FKKT - IHafm M 

T.IMI1 

(Flyla TrnJISCAP I 
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Baby Fat Darren The Human Beat 
Box" Robinson ol Ihe Fat Boys is 
behind bars in the video for the 
group's Sutra single "Jail House 
Rap." 

GLENN JONES 

(Continued from page iS) 
plains: "One faces difficult choices 
in choosing a major label. In our 
ease, RCA hasn't taken a new black 
artist from zero to No. 1 since Eve- 
lyn 'Champagne' King, but we went 
there for the personalities involved 
in the project. 

"Then there were a lot of changes 
at RCA." West notes, referring to 
Wright's departure and the restruc- 
turing of the a&r department under 
Gregg Geller. "There was a delay in 
getting the album finished. Our 
whole project was turned over to 
Tony Wells " 

Wells, in turn, brought Jones to 
Leon Sylvers III, whose Silverspoon 
Productions is credited with Ave of 
the album's eight cuts, including 
the title track and the new single. 
After four months of recording in 
1..A., the project was turned over 
for completion to the New Music 
Group. 

"That was a decision on the part 
of the record company," Jones says, 
"and it was their way of going with 
the current commercial sound. That 
was fine with me. It's given people 
like Lala Cope, .Steve Horton and 
Wayne Brathwaite the chance to 
produce for the first time." New 
Music Group head Kashif plays syn- 
clavier on "Show Me." 

Lala Cope, who wrote the album's 
first single, sees Jones' gosfiel back- 
ground as a solid complement to the 
softer sound that is the trademark 
of the company. "Each of us ap- 
proaches projects differently, with- 
in a certain framework," she re- 
marks. "I have a gospel influence, 
also. 1 wrote 'Show Me' for Glenn 
specifically, in fact." Cope's own al- 
bum on Arista is scheduled for re- 
lease early next year. 

While awaiting further public re- 
sponse to "Finesse," Jones is still 
singing gospel. He is one of the two 
male vocalists featured in the up- 
coming Broadway production of 
"Sing, Mahalia, Sing." 
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A wnhty nattonal and t^gtonai comptUtton ol lh« moil acKM r#con]t on in* 

r»a>o itat'ont currvnlly rvporlmg (o lti« Hot Black Sinsle^ chart 



REGION 1 

CT MA M£ NT StJt»,R1 VT 

REGION 2 

Of D C MD NJ.NV Mt1ro.PA,WrV 



NEW EDITION 

MR TELEPHONE MAN 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



MADONNA 

LIKE A VIRGIN 



WILD Boston. MA 
WKND Hjrttotd. CT 
WNHC N«« Hav»n. CT 
WOKX-f M Rocliesler. NY 

WWtN.f IM Bjllirmn. MD 
WXW Mlimor*. MO 
WRUS N«yort< NY 
WNJR NmtIi. NJ 
WOASfM PhUKMptiia. PA 
WUSL PlulMMphv. PA 
WAMO Pmsburfh. PA 
WOJT Wuhinglon. DC 
WHUR WKfungton. 00 



REGION 3 

FL.GA.NC.sC CaU TN.VA 



NEW EDtTION 

MR lELEPMONEMAN 



STEVIE WONOCR 

LOVE LIGHT IN FLIGHT 



DIANA ROSS 

MISSING YOU 



WAOK AHanti^ GA 
WIGO Atlanta. GA 
WVCE AtlanU.GA 
tMIPAl Chartnton. SC 
WWWZ Chartnton. SC 
WCIV Clurkme. NC 
WPEG Chtrlont. NC 
WRtO Ft LMdtnMe.FL 
WJAXAM Jacksonwlla. FL 
WJAX.f M Jacksonvlllt. Ft 
unt) jKltsanvill*. FL 
Miami. FL 
Norlolk. VA 
NortoHi. VA 
Ortando. FL 
Petenburg. VA 
Richrrund. VA 
Savarmati. GA 
St Petersburg, Fl. 
Sumter. SC 
Tallahasse. FL 
Williamsburgh . VA 
WWIl-FM Wilmington. NC 
WAAA Winston SMm. NC 



WEOR 

twotm 

WRAP 

WORt 

WPU 

WANT 

WEAS 

WRXB 

1WWDM 

WANM 

WQKS 
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89 R£P0t7TtRS 



NEW EDITION 

MR TELEPHONE MAN mj, 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT aoiowi 



DIANA ROSS 

MISSING YOU aCA 



SAOE 

HANG ON TO VOUR LOVE poeniAfi 



MNET JACKSON 

FAST GIRLS u» 



NEW TOTAL 
ADOS ON 
27 40 



REGION 4 

II IN KV Ml OH Ml 



CASHMCRC 

CAN I 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



DIANA ROSS 

MISSING TOO 



tWBMX Cliicaga.IL 

mec^m ctucago. il 

WJPC CtiKlgo. il 

WaU CliKlnnati. OH 

WON CmcHinati. OH 

WDMT Cleveland. OH 

WJMO Cleveland. OH 

WZAK Cleveland. OH 

WOAO Oayton.OH 

WOMQ OetrUt. Ml 

went Detrort. Ml 

WJL* Detroit. Ml 
WKWM Grand RapaM. Ml 

WTLC Indianapola. IN 

WLOU LoiMvllle.KV 
tWLUM 



REGION S 

1A.HS MN MO NC.N0.0K.SO 



RJ-S LATEST ARRIVAL 

CRY LIRE A WOLF 



GAPMNO 

BEEP A FREAK 



LONNIE HIU 

HARD TIMES 



KMS Kansas City. MO 
KAEZ OUaftomaClty.OK 
KMJM SILoun.MO 
WESl St. Louis. MO 
l»ZEN SI . Louis. MO 



tiiinsmintd. In Bny lorm or tly any nwiin' 
etectronic, miKhanical pnolocopying. 
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REGION 6 

ALAJt.LA IMS Wnt TN.TX 



NEW EDITION 

MR TELEPHONE MAN 



DIANA ROSS 

MISSING YOU 



JANCT JACKSON 

FAST GIRLS 



tmOK Baton Roust. LA 
WATV Birmingham. AL 
WENN-FM Birmmghani , AL 
KNOK Ft Worth. TX 
Houston. TX 
Houston TX 
Jackson, MS 
Jackson MS 
Little Rock. AR 
MemtilMS. TN 
Memphu. TN 
Memphis. TN 
TN 

Mobile. AL 
NashriOe. TN 
Nashville. TN 

Hvw Orleans, LA 
NawOrttans. LA 



KCOM 
KMJQ 
WJMI 
WKXI 
KLAZ 
KRNB 
WOIA 



tNtOK Memphis 



W9QK 
WVOl 
WTLfrAM 

Htm Port Arthur. TX 

KJkK San Antonio. TX 

KOKA Shrevepod. LA 

«EY Tyler. TX 



REGION 7 

A/,SoutfMm CA.CO.HlSoutt«m NV.MIOT 



REGION • 

A« NomrmCt ID MT Noithim NV.O«,«IA.WY 

STEVIE WONOCR 

LOVE LKiHT IN FLIGHT 

SAOC 

HANG ON TO YOUR LOVE 

ROCK MASTER SCOTT AND TNE DTNAMK THRU 

REQUEST LINE 



K0«0 
KACE 
KOAY 
KCFJ 
KJLH 
KUKQ 



r.CO 
Los Angeles. CA 
Los Angeles. CA 
Los Angeles, CA 
Los Angeles, CA 
Phoeni*. A2 
San Oiego. CA 

KSOl San Francisco, CA 



BILLBOARD'S BLACK CHART RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Black Singles, 1948-1983 • Number One Black Albums, 1965-1983 

• Top Ten Black Singles. 1948-1983 • Top Ten Black Albums, 1965-1983 

• Top Black Singles Of The Year, 1946-1983 • Top Black Albums Of The Year, 1966-1983 
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BillboQK) HOT BLACK S I NCLK R CT A I L AC TI ON 



A WCCW| comp.1jti(»i of tVMt.oul" tt . iingtei *Hh 

Mhal movemrnt indicative ot significant future ia\n 

poMnlM. but not Y*t on Iht lop 30 h\ti ot lt«c retailers 

and onestcp^ cvf rently reporting w tht Hot BUeh Swciw chart 



REGION 1 

I T M* ME NH NV Siate.fl! VT 

REGION 2 

OE D C .MD.NJ NY Metro.PA.WV 



RAy PARKER iR. 

JAMIE 

STEVIE WONDER 

UOVE LIGHT INFLIGHT 

VANITY 

I MECHANICAL EMOTION 

L L C«nibnd|e One Stop Boston, MA 
H I^CavafM Cheektowaha. NY 
H ^Ka>y On* Stop N.Quincy. MA 
I ^MNasft On« Stop Boston. MA 
H ^Bkippir WhiM't Sloughlon . MA 



1 One Slop New York. NY 
M WKke Records Eliralietli. NJ 
Broadway Record Museum Camden. NJ 
CtiM Distributors Hyatlsville. MO 
Oisc-O-Mat New York. NY 
Harmany Music New York. NY 
JU) Music Worid New York. NY 
Kauip Mill Bellsville. MO 
Kini James Records Ptiiladelphia. PA 
P t L Records Philadelphia. PA 
Record li Tape Ltd. Washington. OC 
Record And Tape Collector Baltimore. MO 
Record Outlet Pittsburgh. PA 
Richman Brothers Pehnsauken. NJ 
Sat»ns Records Washington. DC 
Sam K Records Washington. DC 
Serenade Records Washington. OC 
Sound Of Marlcel Philadelphia. PA 
Straltord Garden City. NY 
The Wii Washington. OC 
The Wil Brooklyn. NY 
Tomr New York NY 
Unhrersai One Stop Philadelphia. PA 
Vogels Elizabeth. NJ 
Waiy Maiy Washington. DC 
Webb's DeptSlore Philadelhia. PA 
Wilts Records Long Island City. NY 
Your Record Shop Balhmore. MO 



REGION 3 

Fl„GA,NC.SC,Eait TN VA 



VANITY 

MECHANICAL EMOTION 



GAP BAND 

BEEP A FREAK 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



Atoum Den Richmond. VA 
Bibb DiitnbutoTft Charlotte, NC 
Calt R*cf>rdt Jacksonvltle. FL 
DJ. Records Jacksofiviite. FL 
Frankie'ft Got It Norlolk. VA 
Franklin Atlanta. GA 
GoMmme Records Atlanta. GA 
Nova DisL Inc. Norcross, GA 
One Stop Records Atlanta, GA 
Peaches N Miami, FL 
Peppermint Records Atlanta. GA 
Pritchetts St Petersburg, f L 
Record Boutique Wmston- Salem. NC 
Rudy's Records li Tapes Miami. FL 
Second Act Atlanta. GA 
Sowthem Music Orlando, FL 
Specs Mustc Hialeah. Ft 
Tara Records Atlanta. GA 
Tidewater One Stop Noriolk, VA 
Tropical Records Miami, FL 
Tucker s Record Shop Knoxville. TN 



NATIONAL 

1 35 REPOHTtRS 



RAY PARKER JR. 

JAMIE AHtsi. 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT motown 



VANITY 

MECHANICAL EMOTION woiown 



MADONNA 

LIKE A VIRGIN sine 



KOOL& THE GANG 

MISLED Odin 



NUMBER 
REPORTING 
28 



18 
18 



REGION 4 

IL IN ^rM .OH Wl 



READY FOR THE WORLD 

TONIGHT 



GAP BAND 

BEEP A FREAK 



RAY PARKER JR. 
JAMIE 



Ancott Detroit. Ml 

Barneys Chicago, IL 

Central One Stop Columbus. OH 

Cleveland One-Stop Cleveland, OH 

Color Rile Records Chicago. IL 

Damon's Detroit. Ml 

Detroit Audio Oak Park. Ml 

Ekiund Enterpnses Kansas Crty. MO 

Filmore Records Cleveland, OH 

Fletchers One Stop Chicago. IL 

Gemini One-Stop Cleveland. OH 

Grapevine Records Flint. Ml 

Greater Detroit Detroit. Ml 

Kendricks Records Detroit. Ml 

Mainstream Records Milwaukee, Wl 

Metro Music Chicago. IL 

Music Master Chicago. IL 

Musicland Southfield, Ml 

Northern Records Cleveland. OH 

Old Town Record Shop Hamtramck. Ml 

Professionals Detroit. Ml 

Radio Doctors Milwaukee. Wl 

Record Center Cleveland. OH 

Record Den Cleveland. OH 

Record Rendezvous Cleveland. OH 

Singer One Stop Chicago. IL 

Sound Aslyum Toledo. OH 

Sounds Good Chicago. IL 



REGION S 

lA KS MN MO NE NO.OK.SO 



VANITY 

MECHANICAL EMOTION 



SADE 

HANG ON TO VOUR LOVE 



RAY PARKER JR. 

JAMIE 



CML One Stop St Louis. MO 
Hudson's Embassy St Louis, MO 
Musicland Minneapolis, MN 
Musicland St Louis. MO 
MusKvision Jennings, MO 
Sound Town St Louis. MO 
Uptown Records St Louis. MO 
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REGION 6 

AL AR LAMS.WMt TN,TX 



KOOL & THE GANG 

MISLED 



SADE 

HANG ON TO YOUR LOVE 



RAY PARKER JR. 

JAMIE 



Alt South Distributors New Orleans. LA 
Big State Distributors Dallas. TX 
Bowie's Records Baton Rouge, LA 
Brown Sugar New Orleans. LA 
Curly Dallas. TX 
Discount Records Nashville, TN 
H&W Records Dallas , TX 
Hastings Houston. TX 
Kings Record Mart Dallas. TX 
Mushroom New Orleans, LA 
Music Center Birmingham. AL 
Peaches Memphis. TN 
Peaches New Orleans. LA 
Pop Tunes Memphis. TN 
Poplar Tunes Memphis , TN 
Reses Records Dallas, TX 
Sam's Records Dallas, TX 
Select-O-Hits Memphis. TN 
Sound Warehouse Metane. LA 
Soutttem Records New Orleans. LA 
Stans Record Service Shreveport. LA 
Sun Belt Music Dallas. TX 
Tape City U.S.A. Metaire. LA 
United Records Houston. TX 
Warehouse Metarie. LA 



REGION 7 

AZ.Southem CA.CO.HI.Southvn NV.NM.UT 

REGION 8 

AK.North«m CA.IO.MT.Northmn NV.OR.WAWY 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



RAY PARKER JR. 

JAMIE 



BILLY OCEAN 

LOVER BOY 



Circles Phoenix. A2 

City One Stop Los Angeles. CA 

Flipside Records Los Angeles. CA 

Integrity Gardens. CA 

Jazz City Los Angeles, CA 

Matt Shop Denver. CO 

Music Brokers Los Angeles. CA 

On Target San Diego. CA 

Riverwood Musk Inglewood, CA 

Sun State Los Angeles. CA 

Tower San Diego. CA 

Uncle Jam's Los Angeles. CA 

World Of Records Los Angeles, CA 



Evans House Ot Music San Francisco, CA 

Leopold Berkley, CA 

Leopold Records San Jose, CA 

Music Menu Seattle . WA 

Music People Oakland, CA 

Record Factory Oakland. CA 

Tower San Francisco, CA 

Wauxi Records Ssn Francisco, CA 



Radio Veteran 
Gary Byrd Bows 
Production Firm 

NEW YORK Gary Byrd, perform- 
er of the European rap hil "The 
Crown" and longtime New York air 
personality, has formed a radio pro- 
duction company, WGBE Produc- 
tions. Byrd's first project will be 
"Dance Music International." a pro- 
gram syndicated by Radio Interna- 
tional and set to debut in the U.S. 
Jan. 1. 

Byrd, who is currently employed 
on New York talk station WLIB and 
also hosts the BBC gospel show 
"Sweet Inspirations." will use his 
new venture to focus on dance mu- 
sic from around the world. The pro- 
gram will include a global count- 
down of hits, artist interviews, 
dance music news, special remixes 
from disk jockeys around the world, 
and some dance music classics re- 
mastered. 

"I think there is a desire for peo- 
ple to experience the excitement of 
musical nuances from the world 
over, and we're going to deliver 
that," says Byrd. "We've already 
arranged commitments from over- 
seas and domestic labels for exclu- 
sive remixes and premieres." 

Radio International currently 
syndicates the successful rock-ori- 
ented "Rock Over London" and 
"Guest I)J" programs. This is the 
company's first involvement with 
dance music. 



ASHFORD ft SIMPSON 

(Cofitinued from page 55} 
did." 

The duo found that that kind of 
warmth and concern extended into 
the field as well. "Regional promo- 
tion men, one-stop people, DJs — all 
of these people seemed to want this 
success for us." says Simpson. 
"Even ihe man at the newsstand 
was saying. 'You're number three 
now. Looks like you're going to go 
to No. 1.' When we sing 'Solid* in the 
show, you'd think we jumped off 
into the National Anthem. They're 
into it that much." 

However. Ashford & Simpson 
have found that what a hit record 
really gives them is time to pursue 
other projects. They only tour week- 
ends in order to continue writing a 
"musical drama" they hope to bring 
to Broadway early next year. 

"We won't star in it," says Simp- 
son, "but the singers will have to be 
good. This will be serious stuff, not 
just some musical Huff." 



I 



txjughl. rented, 
hired, whatever you need, 
we'll tell Ihe world in 

Call Jell Serrette today 
—(800) 223-7524 (NY 
residents dial 212- 
764-7388) 
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BILLBOARD'S BLACK CHART 
RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK 
SINGLES AND ALBUMS, YEAR BY YEAR 



Number One Black Singles, 
1948-1983 

Top Ten Black Singles, 
1948-1983 

To|) Black Singles Of The Year, 
1946-1983 



Numtx-r One Black Albums, 
1965-1983 

Top Ten Black Albums. 

1965- 1983 

Toi) Black Albums Of The Year, 

1966- 1983 
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Billboard Chart Research 
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EM* Eyc-lantf. CtpAol i Meita Moore looks into the eye* ol her • Ellis Island"] 
co-»lar Greg M«lyn al a pwty Ihroim to (xMrale the iMng of me CBS rrorv- 
awics. Manyn a ihe son o« BMtlae producw George Mwttn. (Photo: Juarwa 
Cole) 
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eivsmakers 




PolyGram't Honor. Pianist and maestro Claudio Arrau. center, receives the decoration of 
'^mmandeur de la Legion d'Honeur, an honor bestowed to him on his 80lh birthday at the 
French Embassy in New York Pictured with him are Guenter Hensler. president ol 
' -ivGram, with whtch Arrau has signed a new, (ongterm recording contract tor Philips 
iics. and Philips vice president Nancy Zannira 




Facing The Facts. A newty-sheared Willie Nelson greets industry executives dunng a party in Nashville 
celebrating his second triple platinum album, "Always On My Mind." Standing Irom tell are the Handleman 
Co s Gary Bankston and Jim Powers. CBS Records' Mike Marlimvich. Nelson. CBS Nashville's Rick 
Blackburn and CBS Branch Distnbution's Paul Smith. 



OtMlcal Gathering. CBS brass turn ou' i j i lo review points on various 
contracts. Chattir>g from left are CBS Masterworks senior vice president and general 
nanager Joseph Dash and a&r vice president Chnstir>e Reed. Isaac Stern, and Seymour 
fCanenberg. senior vice president, operations. Mastennrorks arxJ administration 





Watching It Panic^ianls m ihe Swatch Watch New York City Fresh Feslivai rest alter a 
sold-out show at the Philadelphia Spectrum Standing Irom left are A J Swatch, 
PolyGram rapper Kurtis Blow, WUSL Philadelphia's Lady B, and DJ Run of Profile's Run 
O.M.C. 



Nail Notes. Members ol recently signed RCA act the Nails gather at Ihe label's New York studio to put 
the final touches on their debut album "Mood Swing " Standing from left are group members David 
Kaufman. Steven O'Rourke. George Kaufman and Marc Campbell, manager Terry Dunne: and the 
Nails' Douglas Gulhne. Seated are RCA a&r director Bnjce Hams and the album's producer Gregg 
Winter. 




Blowing His Horn. Rod Stewart blows off some steam alter finishing two sold-out shows and 
New York's Madison Square Garden Pictured with him are his girllnend Kelly Emberg and her 
father Bob. 



Party Sclieduta. Pnncipals of Almo/ Irving and Rondor Hold International review their CMA week party 
plans while renewing the alliance ol Ihe two sister publishing companies in Nashville Pictured Irom left are 
Rondor president Bob Grace, Almo/lrving Nastiville general manager David Conrad and Almo/lraing 
Music's president \.ance Freed. 



r 



Manhattan Men. Signer/songwriler Robbie Nevll relaxes with Manhattan Records 
pfinopals after signing a contracl with the recently formed label Seated Irom left are 
Manfiattan senior vice president, marketing and admintstratnn, Stephen Reed. Nevil. 
arx] the label's president Bruce Lundvall 
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Albums: Bronskl Beat's "The 
Age Of Consent" (MCA/London) 
is already a milestone, with its two 
high-energy /high-consciousness 
rock-disco hits. "Smalltown Boy" 
and "Why?" among the biggest un- 
derground and specialist retail hits 
of 198'). Like them, the album 
brings textual challenge and per- 
sonal force to well-worn electronic 




disco dating from "I Feel Love," 
which happens to be reprised here 
as the closing cut. Lead singer Jim- 
my Somerville's honesty and 
charm makes it impossible to judge 
any given cut by purely commercial 
standards; therefore, our personal 
picks are the most difficult from a 
lyrical standpoint. They are: the 
haunting "Need A Man Blues" and 



"It Ain't Necessarily So," done as a 

samba -cum-worldview. 

Only ".lunk" is up at dance tem- 
po, but the entire album comes 
across as a compelling, improvisa- 
tory medilational nn issues of the 
day. We hope its post-Stonewall, 
post-protest approach will find a 
place here, as it's clearly geared to 
a cohort of listeners who are even 
younger than those who came of 
political age early in the '70s. Its as- 
sumptions as well as its overt state- 
ments break the modes of thought 
heretofore established in "gay" 
music, whether commercial or un- 
derground. 
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INGLES: Jeffrey Osborne's 

"The Borderlines." a much-played 
album cut, has been remixed by 
Larry Levan and Judy Weinstein 



for A&M 12-inch. The new version 
is stripped down, with some added 
special effects; the dub side is even 
more worked-up and developed 
. . . David Bowie's raucous "Tum- 
ble And Twirl" gets a good, 
straightforward Steve Thompson 
mix on EMI America 12-inch, while 
"Tonight." the duet with Tina 
Turner, receives a worthwhile if 
only minimally danceable mix as 
the A side . . As released commer- 
cially, the Deodato 12-inch version 
of "S.O.S. (Fire In The Sky)" has a 
new edit by Victor Florea, which 
gets the cut underway quicker- 
. . . Depeche Mode's U.S. -edition 
"Master and Servant" 12-inch, on 
Sire, is an object lesson in avant- 
garde disco, with a special Ameri- 
can mix of that track by Razor 
Maid's Joseph Watt backed with 



"Remotivate Me," a very possible 
conventional gay cut, and a def-re- 
mix of "Are People People," done 
by Adrian Sherwood, he of the un- 
justly obscure "Watch Yourself." 

Scritti Polilti (the conceptual 
child of vocalist Green Gartaide) 
falls off the deep end in "Hypno- 
tize" (Warner Bros, 12-inch), his 
third and most oblique comment on 
American funk, swinging the pen- 
dulum way back past "Wood Beez" 
after the clearly pop-minded "Ab- 
solute." We hope his exemplary 
electronic creations will find an au- 
dience here despite an apparently 
unreceptive radio environment 
. . . Cashmere's "Can I" (Philly 
World 12-inch) is a mainstream 
black record with clear debts to Hall 
& Oates' bookish approach in its 
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ADVENTUROUS KOPU FROM 18 TO 80 

Share In unforgettable jourrteys 
through America's natural beauty. 

Co Trekking with your local Lung Association. 

BadqMicklng • BIcycRng • Canoeing 
Cross-Countiy Siding 

REWARDS 

New Challenges ... New Friendships . . . 
A sense of achievement 
Call or write for your free brochure and calendar 
of TKEKS In your area. 



AMERICAN ^ LUNG ASSOCIATION 
1740 Broadway T New Ybric New YoA 10019 
(212) 245-8000 




Sp*C« coniritMJied tn itte DutAtfier as • ouDhc Mt mc« 



DANCE TRAX 

(Continued from opposite page) 

strong melodic!! and catchphrases 
. . . "Down On The Street" is Sha- 
katak'a first really dancey cut. a 
pop liit in Britain. Its sliglitly retro 
street-sound has been (f'ven an 
update in a longer and toppier Mo- 
rales & Munzibai mix on Polydor 
12-inch. 

Assorted cuts: we shouldn't 

have neglected the already-charted 
second Vels single on Mercury 
here, which combines a 'GO-ish vo- 
cal arrangement with uptempo pop- 
wave ("Look My Way") and a 
more conventional rock take on 
r&b ("Tell Me Something") ... In- 
ternational dateline: We thought 
Miami Sound Machine's current 
U.K. single, "Prisoner Of Love," a 
passable cut aimed at pop, but the 
real attraction is "Toda 'Tuya," on 
the B side, a tuneful collaboration 
between Jorice Ben and MSM's 
own Gloria Estefan. Here's the 
next foreign-language should-be-a- 
hit . . . Also hearkening back to the 
New York Latin-disco sound is 
"Universal Rhythm," the title cut 
from Ralph MacDonald's Polydor 
album, which features many of the 
players from that mid-'70s Van Mc- 
(x>y/Gregg Diamond school. And — 
surprise! — a really appropriate 
Mark Berry mix, not at all resem- 
bling the crash mixes he's done so 
well by for the Bar-Kays and Ca- 
meo . . . Stephanie Mills' "Edge Of 
The Razor" (Casablanca 12-inch| 
gets a good remix by Rusty Garner 
for clubs, although the cut's real 
strength should be on video, where 
it's got just the sound to move it 
onto MTV behind Jeffrey Os- 
borne's rockish material. Really: 



Dress Mills in leather and she'll fit 
right in. 

Key Matic's "Jazz Up And Hip 
Hop" (Next Plateau 12-inch I is a 
seamless, radio-oriented advertise- 
ment for hip-hop along the lines of 
the rather too-fast Break Machine 
record of several months back 
. . . Samson & Delilah sounds like a 
group of more than two, but "I Can 
Feel Your Love Slippin' Away" 
(Saturn 12 inch, 322 W. 57th St., 
New York, N Y. 10019) is a good 
soul hip-hop, with an unusual acous- 
tic piano break we're fond of 
. . . Afrika Bambaataa's latest 
meeting of the minds, "World De- 
struction" (Celluloid 12-inch), 
brings him together with John Ly- 
don, in a forceful self-production 



with Material's Bill LmwcII, al- 
though Lydon is barely along for 
the ride here. 

Assume the position: In case our 
colleague Paul Grein doesn't hap- 
pen to mention it in Chartbeat, we'll 
call attention to the fact that Ma- 
donna's "Like A Virgin" hits the 
No. 1 dance spot in only its fourth 
week on the chart, which, in beating 
last year's "Thriller" by a week, is 
an all-time record for chart-topping 
speed . . . Mick Jagger's solo record 
on Columbia is due the second week 
in January, while an Arthur Baker 
remix of Bruce Springsteen's 
"Born In The U.S.A." ships this 
week. 



DISCO/DANCE 12"- 
U.S. & Imports 

iWHOIESAlE fOn STORESl 
USA - Ci-^adrf • I -^qM^d ■ Ge.manT 



Soimol our brand ntw 
U.S. • Canadian 12' 



hava • eompi«ie satocbon of all U 5 to- 
Imam and m impofl Ako '■cor* W« ata* 
•sport lo ler«l|n ceunMrlv*. 



European 12' 

Tow^i «■ m T>ia Uomng— Lfda 



I NMd A BMt— L4. Cool J 
Looltoui WMkand— 0«bw CM> 

I WSM To LCM YOW— SMVWM 

MMi T>M NttfM— Binl Dor* 
Gtv» Ma BaO My IWI Momw L— 
Lova H Uw An nctav-Om 
Spwa ConnadMn-Atch CMOn 
OodaMi Ot Low* (f«nli)~-&X 0* 

UMd To B« A r*i»-TM«» Up* 



Or* Sr<ol LcMT— Vanui 

Oanang In XYm Ott^ Mfca Maraan 

I Qm What I waM-Caiof Ox^taa 

um Warp—laiw CoaOov 

6Mp »r S*ap-Tr«Un 

Lai Tha Taka TTia O lgna 



Disco Ctonlea 

Owoo Orcu Mia n (16 mn-V-UvWi 

Onm 

Coma And Oat Yota Lo«a-lJrw 
Osn-lSlDp 



Saftnga Day fo* 0 

5»4>Pon 
HolFwYw>-HV MwlMa 
On» War A«aa— G«t|i 
Runaway W.l^ My Lewa-Tappa 



Ma" > ka nwt (ran*>— Kally Paga 
Rra In Wy Hawi—Eao^ rrem N Y 
Oon'l Ptay WMh Ftn-PmU Partiw 
Aaach Out— Jbmny Jamaa 
I Cant CorM My Hn Ji OaMXa J 
Uowaa— Tnra Danca 



Seuwanrk/DoooKtv-Voirasa 
OouM Outdf Sua-f >ar*w StMTi 
Haaraood/Qat Up 4 B 



s(30n< 



Or a>-Wan*« Ravan 



lOang 
Manargv— Pawn Coviiai' 
In TTw Nwna 01 Lova/Can You HanOa 

N— SMronRadd 
»i(na«w» tova— Unda Ca»ort 
Thva Sui For tM araca--WaciM 
Can t Faka Ttm faamp QarifcW 




IMPORT O DISC RECORDS 



DNKLlN ST FAH'.' •. 




THE NEW AND 

EMERGING 
mSCO MUSIC 
LABEL FROM ITALY! 



'Here are some of the available brand new releases' 



ITALIAN 12" DISCO 

POIHA VOICE / KINOS AHO QUEENS 
ROeOOV / OB YOU»rZY 
FAKE / RIGHT (RE-HIXI 
■ASKIO / SUBWAY 

FLOYD PARSON / SHINE ON YOU CRAZY DIAMOND 
HIKE CANNON / STAY 
YNAKOURU / AH-OH 

THE FAMILY NUMBER ONE / LARA OE BAHIA 
TOM HAOEN / ATOHK: 

OUXE LAKE / SATISr ACTKM, LOVE AND PASSION 

AFRICA / AIE (A HWANA) 

BRIAN MARTM / SEX TONIGHT 

MANUEL DC LEO / HASTA LA VISTA 

ANDREA MINGARDI / SALUOOS AHIQOS 

HATA8H KINO / ON KX 

WOMAN ANO CAR / STEVE OOESNT DRIVE 

BRVVAM STAGE / WAV OUT 

BRAND IMAGE / MOVIN' UP 



PAUL SHARADA / FLORIDA 
CHRIS LANG / DISCO ISLAND 
MAX HIM / HO ESCAPE 

THE BREAKOUT CREW / BREAKOUT THEME 
SCOTCH / DISCO BAND 
MICHAEL RAY / JUST A DREAM 
BRYVAN STAGE / WAY OUT 

FLOYD PARSON / SHINE ON YOU CRATY DIAMOND 
HIKE CANNON / STAY 
YANGURU / AH-OH 

THE FAMILY NUHBER ONE / LARA DE BAHIA 
TOM HAGEN / ATOMIC 

DUKE LAKE / SATISFACTKM. LOVE ANO PASSION 
AFRKA / A I E (A HWANA) 
IRIAN MARTIN / SEX TONKIHT 
HAHUCL DE LEO / HASTA LA VISTA 
ANDREA HINQAROI / SALUOOS AHWOS 
THE BREAKOUT CREW ■ BREAKOUT THEME 
SCOTCH / DISCO BAND 
HKHAEL RAY / JUST A OREAH 



TOUCH / SOMEONE LOVING YOU 
ALBERTO CARRARA / SHINE ON DANCE 
NANCY COSTA / NEW YORK TIMES 
SAL WOOD / HEAT THE BEAT 
NATASH KINO / OM ICE 
MAI HIM / NO ESCAPE 
WU«M AND i.«n / 9 leVE DOESNT DRIVE| 
PAUL SHARADA / FLORIDA 
CHRIS LANG / DISCO ISLAND 

LP.S 

DR. CAT / GEE WIZ 
P. LXm I SPRINGTIME 
CRUISIN GANG / CHINA TOWN 
HIPNOSIS / SAME 
ICE CREAH / COMPILATION N 



n i»M«)iit) 

pttooucnoNS 



s.r I - via Santa Mana. 94 20093 Cologno Monzese (Miiano) llaly 
TeleiJhone (02) 25383S1 (02) 2547961 Telei 340864 DISCOT I 
ASK tof Paolo 



WE ALSO 
EXCLUSIVELY 
DISTRIBUTE 
ROCK, PUNK, 
NEW WAVE 
AND 
HEAVY METAL 
INDIE LABELS 
FROM ITALY 
AND ALL 
INTERNATIONAL 
^BE^ 

WE ALSO 
RELY 
ON A WIDE RANGE 
SELECTION 

OF ALL 
NEW ITALIAN 
RELEASES 

WE ARE 
IN A POSITION 
TO EXPORT 
WITHIN 
24 48 HOURS 
FROM ORDER 
ALL OVER 
THE WORLD 
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ARTIST 

4r«MetR DiSTRVUTMtUIBEL 
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WVNTON MARSALIS cauMmtrcmn WtHis X No One i 

HOT HOUSE FLOWERS 


(2j 


? 


9 


PAT METHENY CROUP lot nam 1 wwmb aim 

FIRST CIRCLE 




5 


3 


AL JARREAU WAimcRBm& ?»10M 

HIGH CRIME 


« 


3 


5 


GROVER WASHINGTON JR. CLiim «>3i< 

INSIDE MOVES 




12 




BOB JAMES COLUW81A 'c J««] 

12 




10 


105 


GEORGE WINSTON wmxaii wl ciou /UM 

DECEMBER 


7 


1 


7 


EARL KLUGH cnwroi ST ijjrj 

NIGHT SONGS 




11 


40 


ANDREAS VOLLENWIEDER ctxuwu lu 3>t;7 

CAVERNA MAGICA ( UNDER THE TREE IN THE CAVE ) 


(D 


IS 


3 


JEAN4.UC PONTY /muiTcsoin 

OPEN MIND 


10 




IS 


SADAO WATANABE [a« tOA «u M 1 

RENDEZVOUS 


11 


7 


23 


MILES DAVIS ' CNUMiu rc 3*991 

DECOY 


12 




23 


SPYRO GYRA uck .- ut] 

ACCESS ALL AREAS 


13 


14 


15 


GEORGE WINSTON «inohum>ilc 101; ux 

AUTUMN 


14 


g 


23 


DAVEGRUSIN cx-t\tM<, 

NIGHT LINES 


15 


13 


56 


DAVID SANBORN Axnts asos 2 jwt 1 

BACKSTREET 


(VS) 


24 


3 


SHADOWFAX WINDHAM Mm MH 103f/A«M 

DREAMS OF CHILDREN 


17 


17 


75 


WYNTON MARSAUS coiuabia fc juai 

THINK OF ONE 


dD 


21 


128 


GEORGE WINSTON »noHA« >«i C IOK aim 

WINTEF, INTO SPHIN( 


19 


19 


15 


STEVE MORSE BAND muskian 60M9 I ^-clcatra 

THE INTRODUCTION 


20 


18 


15 


RAMSEY LEWIS « NANCY WILSON cotiMiA fC 3<.><6 

THE TWO OF US 


21 


16 


15 


HERBIE HANCOCK ccxuMM ic 3M7i 

SOUND SYSTEM 




29 


3 


RICKIE LEE JONES xiontu emn m\t \ 

THE MAGAZINE 


23 


22 


11 


STAN GETZ/CHARUE BYRD visvc umi 3iu poixwam 

JAZZ SAMBA 


24 


20 


» 


GEORGE HOWARD isa tb ;oi palo alio 

STEPPIN' OUT 




25 


IS 


FRANK SINATRA qwcst isia^ i WAflMcn BROS 

L A. IS MY LADY 


26 


23 


39 


EARL KLUGH cvnix st 1 2323 

WISHFUL THINKING 


27 


28 


3 


MAHAVISHNU waomr aBOS 2m w 1 

MAHAVISHNU 


£0 


26 


?5 


PATRICE RUSHEN (uaihi eo3M 1 

NOW 


29 


30 


9 


ELLA FITZGERALD ft DUKE ELLINGTON «t«vi 328A mixxo 

ELLA AT DUKE'S PLACE 


30 


32 


7 


TOM BROWNE wistA <is tm 

TOMMY GUN 


31 


31 


S 


DAVE VALENTIN csp idot 

KALAHARI 


32 


33 


5 


HANK CRAWFORD Mutsicwt iniM,r»>n«n 

DOWN ON THE DEUCE 


(D 


NEW^ 


VARIOUS ARTISTS «imxu>>«.i idis aam 

SAMPLER '84 


34 


27 


9 


MAX ROACH ft CECIL TAYLOR sou noii I too > nx'GOAM 

HISTORICAL CONCERTS 


35 


35 


31 


PAT METHENY ccw isoo* 1 numtn bbos 

rejok:ing 


36 


36 


33 


STEPS AHEAD MUSinWM»l tUAim 

MODERN TIMES 


37 


38 


54 


LINDA RONSTADT A AsnuM toiaii EiEalilA 

WHAT'S NEW 


3S 


40 


11 


AZYMUTH MA.LSTONC M9I2B rANTAsy 

FLAME 


39 


39 


21 


MICHAEL HEDGES vimoHAM hul V)H iosz aam 

AERIAL BOUNDARIES 


40 


37 


66 


HERBIE HANCOCK • cmuxsiA ic 3U114 

FUTURE SHOCK 
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6.V Sam Sutherland 
& Peter Keepnews 



I HE EMPHASIS IN jazz reissues these days is less 
on twofers and more on re-releasing albums in the 
original packaging, or a facsimile thereof — what 
might be called, after Fantasy's trail-blazing efforts 
in this area, the "Original Jazz Classics" school of re- 
issues. 

The latest label entrepreneur to take this approach 
is Joe Fields of Muse, who will be applying it to some 
of the gems in the Savoy catalog, to which he has held 

Savoy's vaults will yield 
new 'Classic' reissues 

the rights for a while. The first batch of Savoy Jazz 
Claaslcii hits the street in January. 

There's a twist to the way Fields is packaging the 
$5.98-list reissues: While the covers will be identical to 
the vintage '40s and '.^Os originals, each album will 
alfto contain u sheet on the inside with up-to-date liner 
notes and discographical information. Fields describes 
the new material as an attempt to "catch the people up 
from where the album left off," and notes that the 
notes will also include some background information 
about the recording session that led to each album. 



Fields acknowledges that some of the albums being 
reissued in this fashion are also included on Savoy 
twofers. but he maintains that most of them will not 
be otherwise available. He also stresses that he is not 
discontinuing either the $11.98 Savoy twofer series or 
the current $8.98 Savoy series, which consists of archi- 
val material that has not previously been issued or 
"hasn't seen the light of day in years." 

There are 10 albums in the first Savoy Jazz Classics 
release. Featured are Milt Jackson, Dizzy Gillespie. 
Cannonball Adderley. Dexter Gordon. Wild Bill 
Davison with Eddie Condon. Bik Joe Turner, Boyd 
Raebum. J J. Johnson. Yusef Lateef and Sahib Shi- 
hab, the latter leading a combo that also includes Phil 
Woods and Bill Evans. 



Alsc 



50 NOTED; Even though 1984 is almost over, it's 
still worth noting that "Joel Whitburn's Music Year- 
book 1983" contains a breakdown, by artist, of every 
album that made it to Billboard's jazz chart last year. 
It's the first time Whitburn has included jazz in his 
chart roundup. If you're interested, Georse Benson's 
"In Your Eyes" had the longest stay at No. 1 for the 
year, 19 weeks; if you're more interested, contact Rec- 
ord Research Inc., P.O. Box 200, Menomonee Falls, 
Wis. 53051, and keep your eye out for the 1984 edition. 
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b\ Bob Darden 




George beverly shea has 

the most widely recognized voice in 
Christian music. Through count- 
less Billy Graham Crusades and 
telecasts, millions around the 
world know that rumbling bass- 
l>aritone and those craggy/kind 
grandfalherly features. 

"Bev" Shea stopped by the other 
day. A vigorous 75, he keeps a 
schedule that would weary a man 
50 years younger. 

He's in the middle of recording 
projects for Word and RCA and 
continues to sing with the Graham 
"team" throughout the free 
world — and, lately, behind the Iron 
Curtain. Shea has been with Gra- 
ham since 1947, recorded for RCA 
for 25 years, and subscribed to Bill- 
board for more than 2U. 

T>'I)ical!y. he'd rather talk about 
the present than the past. "RCA is 
getting ready to re-release some of 
my earlier recordings, and it's all 
Reader's Digest's fault," he says 
with a laugh. "Reader's Digest re- 
cently collected some of my record- 
ings on an album to sell through 
the magazine, and I hear it sold 
about half a million copies or some- 
thing sillv like that. 

"WelK RCA noted that little fact 
and IS putting together a package 
and a tv commercial pushing 40 of 
my songs. It's nice to get some 
mileage out of them. They still 
sound good, and the message is 
still strong." 

Between upcoming tours of En- 
gland and Korea, various Billy 
Graham Crusade "team meetings" 
and an average of 30-40 concerts 
each year with Kurt Kaiser, Shea 



is going to squeeze in his latest al- 
bum for Word. Kaiser says that 
this one is going to be special. 

"We're inviting some special 
people to be involved in the project. 
Bev has been the constant in Billy 
Graham's crusades from the begin- 
ning, but there have been so many 
others who have had a part: Evie. 
Johnny Cash, Doug Oldham. 
Amy Grant, the Gaithers. Koy 
Rogers and Dale Evans, trombon- 
ist Bill Pearce, Cliff Barrows, 
Larnelle Harris and the rest. 
What we'd love to do is get as 



came up and said, 'We have a song 
you've just got to see.' It was 'How 
Great Thou Art' Cliff and I loved 
it immediately, but decided to wait 
to perform it until the next crusade 
in Toronto. Later we went to Madi- 
son Square Garden and stayed 16 
weeks and did it 103 times. We've 
been doing it ever since." 

"I'd Rather Have Jesus": "I 
think I was only 23 when my moth- 
er found that poem by Rhea Miller. 
As I read it. a melody came to 
mind. My mother was prettj' good 
at picking tunes out, and we put it 



George Beverly Shea would rather 
discuss the present than the past 



many of those people as possible to 
either sing or give a little spoken 
intro." 

Shea went from the insurance 
business in New York to radio in 
Chicago during the Depression and 
later turned down a prestigious in- 
vitation to sing with the Lynn Mur- 
ray Singers and triple his then-cur- 
rent salary of $34.35 per week. 

But after a couple of years with 
Billy Graham and songs like "I'd 
Rather Have Jesus," "The Old 
Rugged Cross" and "How Great 
Thou Art," millions of Christians 
are glad he turned down the 
chance. He talked about some of 
his best loved songs. 

"How Great Thou Art": "We 
were in London for the 1954 cru- 
sade and Cliff and I were walking 
down Oxford St. when George 
Gray, who had a publishing house. 



together and performed it the very 
next Sunday." 

"It's No Secret What God Can 
Do": "SluaH Hamblen wrote that 
one, but it was John Wayne who 
suggested that there was a song in 
that phrasel Really! We were hav- 
ing tent meetings on Hollywood 
Blvd. back in 1956 when it was still 
nice. That phrase came up one day 
in a conversation with the Duke 
there, and Mr. Wayne said, "That's 
a song!' And it was." 
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EEPING SCORE 



by Is Horowitz 



Grammy time is wearing, and scrutiny of the 
voluminous first time-around nomination entries exi 
poses once again to peer review the indomitable egos 
that people our industr>'. 

One of the categories that blossoms forth this year 
with special lushness is "classical producer of the 
year." A full 28 candidates crowd this list of hopefuls, 
each with one or more productions cited to support his 
or her bid. The very number trivializes the validity of 
' hoices that will survive the selection process. 

No one questions the skill and judgment that a good 
producer brings to his task- Without some exercise of 
the function, a recording can succeed only by accident. 
Still, by reading off a list of credits— even of record- 
ings with which one is very familiar — it's difficult to 
judge the extent of the producer's contribution. 

Paradoxically, this may be most true in the case of 
outstanding recordings. Sometimes the producer's 
contribution is in inverse proportion to a recording's 
quality. Where an artist is in thorough command of 
tile recreative process, the producer's role is dimin- 
ished, and may even become marginal. The performer 
assumes more of the role, and the producer less. 

In fact, in these happy circumstances the producer 
who stays out of the way and lends some moral sup- 
port if needed may be doing his job best. 

Conversely, it's when the artist Is uncertain and 
lacks full command of his resources and needs con- 
stant encouragement and direction that the producer 
really begins to earn his keep. Unfortunately, in such 
cases the recording itself is uncertain in accomplish- 
menL'It rarely turns out to be more than merely ade- 
quate. 




Perhaps it's for these modest recordings that the 
producer should earn the most recognition. For it is 
then that his abilities are fully challenged. But how 
can the listener tell, so that he may pin his vote on the 
most deserving? 

In classical recording, at least, it seems a contradic- 
tion for the artist to receive credit as producer, espe- 
cially if it is his solo performance that is being record- 
ed. The judgmenUs he makes as "producer" are hardly 

Grammys raise questions 
about producers' role 

separate from those he makes as "artist." Some exam- 
ples of artist/ producer stud the current list of Gram- 
my hopefuls. 

One thing is certain. When the votes are in and the 
classical producer of the year is chosen, the one hon- 
ored will be associated with highly regarded perfor- 
mances, most probably by superstar talent. That the 
producer, in fact, may have sat by as an interested ob- 
ser\'er of the recreative process at work is irrelevant. 

Just as certain is it that the one who sweated out 
constant frustration and salvaged an acceptable re- 
cording from probable disaster by the force of his per- 
sonality and skill just won't make it — even though he 
may have exhibited more professionalism. 

Those Instances where a producer fashions a 
"great" recording from modest talents surely deserve 
some attention, although maybe it should be for some- 
thing like "special effects." 




I by Enrique 
Fernandez 



Mew YORK'S WKDM. which be- 
gan broadcasting two months ago, 
is the latest entry in a nationwide 
wave of contemporary Latin pro- 
gramming. Unlike its predecessor 
on the 1380 AM spot, WBNX. 
which specialized in salsa and mer- 
engue, WKDM plays all hit Latin 
music, whether it be danceable 
tropical rhythms or international 
pop ballads. 

According to program director 
Jimmy Jimenez, the station's mu- 
sic has "universal appeal." And 
general manager Joe Schweig- 
hardt stresses the aggressiveness 
and professionalism of his newly 
assembled staff Their aim is to de- 
liver the entire New York Latin 
market, which is a mix of Puerto 
Ricans, Dominicans. Cubans and 
Caribbean. Central and South 
American communities. 

The station, which operates on a 
24-hour basis, also features what it 
calls "stylized personalities," 
which means the kind of jazzy, 
fast-paced DJs one normally hears 
on American pop radio. WKDM's 
jocks are Polito Vega. Pedro Juan 
Lopez, Nelson RodriRuez. Pedro 
Luis Garcia "El Bacan" and Va- 
lentin Bade. Coco Cabrera is the 
station's news director, aided by 
newscaster Luisa Martinez. 

Acid rock. Andean native 




American music and modem South 
American poetrj' fuse in the work 
of Los Jalvas, a Chilean group that 
has been based in Paris since the 
early 'TOs. This spring. Los Jaivas 
will make their first U.S. tour, 
from April 15 to May 12. with an 
April 27 appearance scheduled for 
Carnegie Hall. 

Los Jaivas belongs to that gen- 
eration of Spanish-Americans who. 
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vas are virtually unknown In the 
U.S. 

Radio and TV personality Car- 
los de Jesus, host of the music vid- 
eo show "New York Hot Tracks." 
has teamed up with musician Ri- 
cardo Marrero to produce a five- 
cut mini-LP of what they call 
"space age salsa." The songs are 
bilingual, and the mixes are club- 



WKDM plays the hits and strives 
for 'universal appeal' in New York 



influenced by Anglo-American 
rock, began to apply the spirit of 
freedom and experimantation of 
the rock'n'roll era to their own mu- 
sical roots. In Chile this movement 
produced a number of fine groups, 
most of which were politically com- 
mitted. Los Jaivas, however, were 
art-oriented. 

A few years ago. the group put 
out a musicalization of Nobel lau- 
reate Pablo Neruda's famous epic 
poem. "Heights Of Macchu Pic- 
chu." and they produced a video of 
the piece featuring Peruvian writ- 
er Mario Vargas Llosa. Though 
they have a strong European and 
South American following, Los Jai- 



and url>an contemporary radio-ori- 
ented, meant to appeal to both Lat- 
ins and non-Latins. 

The album features Joe Cuba 
vocalist Jimmy Sabater, plu.s Mar- 
rero himself and Eddie Monlalvo, 
Bob Gadowaky and Mike Vinu. 
It should be noted that Marrero, 
Montalvo and Vinas are all mem- 
bers of Ruben Blades' Los Seia 
del Solar, and that Marrero is that 
group's musical director. 

The record is on de Jesus and 
Marrero's own Two Musketeers 
label and is distributed hy Ritmo, 
696 10th Ave., New York, N.Y. 
10019. Phone: (212) .W6-1189. 



Copyri^lit Billboard Publ>c«tion\. Inc No pari ol ihn publication 

may reproduced, stored in any relneval system, or transmitters, in any 
form or by any means, electronic, mecttar>ical. pliotocopying. racordmg. 
or 0tt>ery<i5e «ittwut the prior written permission ot Itw publis»ier 



T«* CLASSICAL 





/ / /S"/ Compiled from nation«l retail store and orte-ftop ules rf^orts. 

V^yl,yTIUE ARTIST 
/rv/^/ lAwiit^wMetR DistnauiiNCLaati 


1 






MAMMA LON0Of« 4 1 1 9S9 Weeks at No One 14 
LUCIANO PAVAROni (MANCINI) 


2 


J 




AMAOEUS ' ORICINAL SOUNDTRACK RECORDING i »>i<s< »ui i rti 

NEVILLE MARRINER 


3 


2 




HAYDN/HUMMEL/L MOZART: TRUMPET CONCERTOS im irue 
WVNTON MARSALIS, NATIONAL PHILHARMONIC ORCH.(LEPPARO) 


4 


3 


39 


PACHELBEUCANON/FASCHrTRUMPET CONCERTO k > ini S4«> 

PAILLARD CHAMBER ORCHESTRA 


5 


10 


^ 


BAROQUE SOLOS AND DUETS tBS ui^^n-^Mn^ iw i'iot>\ ess 

WYN10N MARSALIS WITH EDITA GROBEROVA 


6 


5 


15 


SUNDAY IN THE PARK WITH GEORGE no Haci so<; 

ORIGINAL BROADWAY CAST 


7 


4 


111 


BACH: GOLDBERG VARIATIONS ess iw nut 

GLENN GOULD 


8 




261 


PACHELBEU CANON lKA<ai»ii 

PAILLARO CHAMBER ORCHESTRA 


9 


9 


55 


STRAUSS: FOUR LAST SONGS »h n ss i < i; 2 

JESSYE NORMAN (MASUR), 


10 


13 




MOZART: REQUIEM i astAu lyih 4i : ; n 

HOGWOOO 


11 


]1 




GERSHWIN: AN AMERICAN IN PARIS »«<l os la tic 

LABEQUE SISTERS 


12 


g 


15 


SONGS OF ERNESTO LECiraNA ess rv Mit 

PLACIDO DOMINGO 


13 


12 


21 


COME TO THE FAIR uutL os^uoar 

TE KANAWA 


14 


14 


13 


BOULU CONDUCTS ZAPPA THE PERFECT STRANGER .>«^i os jai ro 

(BCHJLEZ) 


IS 


19 


7 


VIVALDI FOUR SEASONS i oouu itw 4ia i;t 

ACADEMY OF ANCIENT MUSIC tHOGWOOD) 


16 


15 


9 


THE BEST OF WOLFGANG AMADEUS MOZART p>« »>, 4 w ; u 

NEVILLE MARRINER 


17 


17 


IS 


MOZART: EINE KLEINE NACHTMUSIK i Oist>u i<« iwtia 

ACADEMY OF ANCIENT MUSIC (HOGWOOO) 


18 


It 


39 


HANDEL WATER MUSIC ooc ak.i v 4 , u s.'s 

THE ENGLISH CONCERT (PINNOCK), 


19 


16 


II 


PACHELBEL CANON OG ai j mi 

BERLIN PHILHARMONIC (KARAJAN) 


20 


20 


39 


BOLLING: SUITE FOR CELLO AND JAZZ PIANO TRIO c«s w j9oS9 

BOLLING. YO YO MA 


21 


21 


461 


BOLLINC' SUITE FOR FLUTE d JAZZ PIANO cts u ii;]i 

JEAN PIERRE RAMPAL. CLAUDE BOILING 


22 


23 


5 


BIZET: CARMEN (EXCERPTS) raiio hki s)02 

DOMINGO (MAA2EL) 


23 


21 


13 


RACHMANINOFF: PIANO CONCERTO NO. 2 cs$ •■ »t>2 

LICAO (ABBADO) 


24 


2? 


19 


BIZET: CARMEN (COMPLETE) uutoi<UM 7siiu 

OOMINGO (MAAZEL) 


2S 


NEW^ 


MOZART: REQUIEM Fm>s<ii-4«i 

SCHREIEH 


26 




21 


MAHLER: SYMPHONY NO. 4 iWDOn 410 lae 

TE KANAWA. CHICAGO SYMPHONY ORCH. (SOLTI) 


27 


V 


7 


PACHELBEL'S GREATEST HIT K< Kn au] 

VARIOUS ARTISTS 


28 


30 


9 


LOVE IS PHUIPS 413 770 

JOSE CARRERAS 


29 


36 


5 


BRAHMS: LIEOER oiutsct<f a(}AMMOfivior«4i3 III 

JESSYE NORMAN 


30 


2i 


SS 


CANTELOUBE: SONGS OF THE AUVERGNE lonoon lO) 'noa 

TE KANAWA. ENGUSH CHAMBER ORCH. aATE), 


31 


28 


17 


BRASS IN BERLIN ens u >vm 

THE CANADIAN BRASS 


32 


24 


13 


GHENA DIMITROVA-OPERA ARIAS mat. x stOJt 

OIMITROVA 


33 


33 


\i 


GREATEST HITS OF 1720 c«SM> ]4S44 

PHILHARMONIA VIRTUOSI (KAPP) 


34 


NEW^ 


PUCCINI: TOSCA axgu Bi> isoa 

MARIA CALLAS 


35 


3S 


5 


BEETHOVEN: »TH SYMPHONY Kuisx uulononm nnui 

(KARAJAN) 


36 


31 


19 


HAYDN: THREE FAVORITE CONCERTOS ess m nno 

MARSAUS. MA. LIN 


37 


32 


65 


NOCTURNE aCAaniaaio 

JAMES GALWAY 


38 


NEW^ 


SCHUBERT: LEIDCR 4i«ci o!^iai3« 

LUCIA POPP 


39 


NEW^ 


RAMEAU ess « mia 

BOB JAMES 


40 


34 


107 


BEETHOVEN: CELLO SONATAS NO'S 3 t S oKMasiiiorooris im jw'4 

YO-VO MA. EMANUEL AX 



I Retoi 
k RtAA 



dwig Indusirr Asm Of America <RIAA) lor uilet ol 500.D00 unils 
',ct\ for ol onn million units 
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WANTED TO BUY 



FOR SALE 



BILLBOARD CLASSIFIED ADVERTISING SECTION 



To order an ad . . . check the type of ad you want . . . 

□ Regular classified (ads wilhoul borders) S2 00 per word, per 
insertion Minimum ad order. S40 00 

□ Display classified (all ads with borders) $68 00 per column per 
inch, per insertion. 4 insertions $62 00 per. 12 insertions $58 00 
per. 26 insertions $55 00 per. 52 insertions $4500 per Pnce 
discounts are based on insertions in consecutive issues. 

□ Reverse ad (a-spiay ads only) .^dd charge of $6 50 pet inserlion 

□ Box Numher r ii BillDodid add service cnaige ol $6 00 

Check the heading you want... 

□ Help Warned Q Posilion Wanted □For Sale □ Wanted to Buy 

□ Used Eguipmeni (or Sale □ Golden Oldies □ Comedy Material 

□ Dislributing Services □ Video Hardware Computer Software 

n BuS'ness Opportunity □ Scrioois and Insituciion □ Video Software 

Payment must t>e enclosed with your ad copy. Send to 
BilltKMrd Classified, 1S15 Broadway, N.Y.. N.Y. 10036. 

YcKjt f^ame _ 

Company 

Address 

City * " State _ J i 



Telephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

□ Ameiican Express □ Diners Club □ Visa □ Master Ctiaige 

Bank #^ Credit.card # 

Enpiralion dale 



>but signature 



Need to get your ad In fast? Call Jeff Serrette... 
In NY State phone 212 764-7388 . . . Outside N.Y. 
State phone toll free 800/ 223-7524 



WHY PAY MORE? 
cassefre«frrii orarms. jm lape 

1-4S cm 65 et.h B9 

61-eo Cass 8n sir* i 06 

81 90 caii *) B(,K 1 li 

cuam I m imuiin onrii 
Mruuma smw Mtr s usit m im 

TRACKMASTER/wc 

(3)0 Soutft Ditie Hmj Wen 
Pompano Beach Fta 33C 60 
Tel I30 SI 943 -2334 



BLANK AUDIO 4 VIOCO CASSCTTES 
COMPtTfER FLOPPY DISCS 

?OTm Af.NI.EflSARf 
CMtAPEST pftlCtS IN town • 
• AuHo C*s5«nos • Video C*-^!^u>-\ 

• M.!'.- 

Aiidot Audio P'Ciducis inc 
4212 14tfiAv« BrocklynNY 11216 

Cai Toll FiM— <goo! 22i-«sn 

NY H«a (212H35-7322 



CASSETTE TAPE 

SECURITY DEVICES 

(KSICNiO lOtI RETtll OUTinS 

■ * ■ ' I -.1 1^ ( .t'f sst.f 
•-I .1 *Ri I & [('SPOS*Bll 



5 SELECTIVE MODELS 



-FOR SAMPLES «N0 PRICES- 
CA D SPECIAL PRODUCTS 

S02/885-8088 



COMEDY MATERIAL 



FUN-MASTER 
PRKESSIONAL COMEDI MXTERUl 
(Tl» Scnwt ol V»« SUn Stnc* iMOl 
THE COMEDIAN 

t»m rs Willi m UHMMl I'^ Ml II mvm 
tWMlUX <SM HI ttmmt IH vta U m»p 

1100 f«» I'd tMUtt 
BULT CLASON 
IM* M*>St n . C <M<t (JWi J«v >]i* 
mo tmtim^i .m PwoMssoNOi. 



SONGWRITERS 



rM a_i Mn» rw AM a M, M- 



laso unwi Si«rt .414 S» Ffwebeo. C* MiH 
T»l»phoAC (415) M1-«1tS 



NEW SERVICE" NO advwice pnpmrmUon- 
onr page pvr day — triviA. ceMmtkmal cofiMim- 
rnMT). fun. frrv umplc' Immatenal. Inc S 6012 
Smith St Spokw. WA 99203 



MISCELLANEOUS 



MAN OF MANY 

VOICES NEEDED 



o*> OOO 0^ riu «m i« Send OaiT« Mpn 



ssoo c*wr sn« Hcttfmn R. 33021 

SwidAtln Mr T 



'^SONGWRITERS \ 

Wa bmg yOk^ song* lo M* -nvipwmwiy w«t 
toe ww w playra from THE OOOBlE BROS 
BOZSCAGGS TMEJACKSONS GEORGE 
BENSON «tc CaM uttn to tr«« wvw ijcw 

/AOONUGmOEMOS 

^213 BB3 0257 or 66S-7464 • B«hmvi Av« 

^ Bo< 124 •No Mo»^w«KtCA 91601 j 



ACTIOKAUItT 

The resuiis ace last The 
leach IS vasi And Ihe call is 
tree' To place a Billboard 
Classified ad. call Jell Serene 
at (800) 223-7524 



RECORDS WANTED 
* * • • * 

Boston (inn pays grral pnces for us«J 
LP anj cass«ltr collections (All typn of 
music) Wr also buy store surplus anj 
cut-outs 
Call: PLANFT 
(617) 353-0*93 



DANCE NEWSLETTERS 



irk Ilurta-v Rr<- 



USED EQUIPMENT 
FOR SALE 



NEUMANN MASTERING 
SYSTEM 

kicluScig \Me€ 'nacfurw SX6« I4«a0 VG66 An«* 
Pacs Lavgi Sets HF L4i«lais EHrtcal Equal 
u«r and VanatM p>Kfi and dvpin MM* Offaf 

Call: JIM 
(513) 681-8402 



ECONOMV TOUB COACH 

40" o' comfort ol passenger von 
oncei — corgo space Id sMge geor 
rrxikej it Ideal (or suppoit ac«. Oub 
louts etc Co« tor toles^ 

16121 451 0S20 



TOU 


Si 


FREE 
CLASSI- 


FIED 
ADS 




HOT 




LINE! 


CO 


CALL 


CM 


NOW 




(It's free') 


■ 


TO 




PLACE 




YOUR 




AD! 


eo 




(212 754 7388 




m N Y Slate) 



DISTRIBUTING SERVICES 



AMERICA'S LEADING OlSTRIBUTOfl OF 
BLANK TAPE S ACCESSORIES 



• Free CaUlog Featuring; 
lUua • OKwariw > Mtonani • TOR 

Rwstan • Son* • Km > Scotdt • F«|i 

AuAit TKhnicA ■ fO MafiHlici 
Diincc4l • Amvif ■ Wtc* • M 
nuav ■"•rt! 



24 Hour Freight 
Paid Service 

FfM M«lliM Dt 
EilnrrafHTliiiM 




EXPORItKS 

Atl IAUt<itimK»Nr HIIlASlSIARtal WIK 
IU1N III mil TKiNN (AM t\JJ RiXk ITL 
tllftt. AI AIIN. M KM) (HI <^<>(N«t( t_>S 
SiHn^AnO toil M(SS(ll\HI IHI l\\.WlLlini'<l 

DARO EXPOKTS. I TO. 
1468 COSn IStAND AVE- 
RROOKnN. \^ 11230 
tABltS EXPODARONEW >ORK 



EAMS Rtcortl Eaportl KO 



Grall.nge' Sif 22S PosHscn 15 25 

D-8360 D doH We*;? Gfrm.iny 



W« are tpeciahxed m exporting all 
9efm»n Itbeit, indeoendeni and major 
companiesKS 12' LP'sandComoacd 
Retail orders handeled prererred! 
Weekty new releaM infomiationst 



Call us Of write for deiatied sioch iists 
and shipping mtofmalicin? V^e want to 
service all yum t-m np«',-^n uriuoft r^t;4*d4 



DISTRIBUTOR 
WHOLESALE ONLY 

We art; specialists on 12' records, 
blank audio, blank video, video 
games, movies accessories 
Weekly sales sheets 

STRATFORD DIST INC 

86 Denton Av«. 
Garden City Park. NY 1 1040 

212 343-6920. 516-877-1430 
800-645-6S58. Telax 6852201 



EXPORT TO ALL 
COUNTRIES 12 & LP S 

We sptfciali/e m a« discO' dance re- 
leues Irom U S and Canada We nave 
the best sloe* and service Try os 

EXPORT-O-DISC 

855 E. CONKLIN ST. 
FARMINGDALE. NY 11735 

CALL (516) 694-4545 
TELEX. 47S81SS IMPTOISC 



CLOSE OUT! 
CLOSE OUT! 
CLOSE OUT! 

60 THOUSAND 
8 TRACKS! 

8 tracks are still strong 
sellers if you have ma- 
jor artists & popular ti- 
tles — Popular titles and 
heavy country. Kenny 
Rogers Greatest Hits, 
The Beach Boys, 20 
Greatest Hits, plus 
many other, major titles 
available — minimum 
order 1000 pieces. 

Call toll free: 
1 (800) 328 5919 (uiytinie) 



ROCK & SOUL 

SPECIAL PRICES!! 

Lowest prices everi 

Top 12 ifKh $2.99 
Top LP's $4 99 

BUWK TAPES. AU0(O & VIDEO 

AT VERY LOW PRICES' 
ALSO ALL AUDIO EQUIPMENT 
ON SALE'i 

470 7th Ave. 

(Bet. 35th li 36th Sts.) 

New York City 
Telex 42 6898 EDLINE 
Minimum Mall Order $250.0< 



WHOLESALE OltfLY 
WE SPECIALIZE IN 12" PROODCT 
AJ*o ouj-r«oi UP'm. CaM 46s 
LowMt PMoMt akms day UPS 

OLO BCD8E CORP. 

4S-Oa Mtk UC. NT 1 1 lOl 

(SIS) 70«^tS 



MUST SELL 

H. 16 and 24 ttack «H« otttm reconUng 



P.O. Box 53S9 
Hollywood FL 5M«3 



Budget Cassettes 

Rock Pop Country R & 6 
Ctas&ical Ja22 Children 
Call or wnie tor catalog 

Golden Circle Inc. 

at Je"e'son strwet Stamtord CT O6902 

.'OT IP'S ?4.ir; 



UKhad Jackson THRILLER 

I snn S 9S0ea 

n ewataM $ 9S0«a 

tenet SitSOae 
button $ 1 SO aa 

S ' OCT ortSet lor 5n«png 
CatalOG S 1 00 
WHOLES*L£ INOUmiES WELCOME 



SAM ASH STORES 
MAIL ORDER SERVICE 

DmI miih ihf pro/mtoHiili. \ >' C t loff- 
ru iHwntory and hni pntn om musitai 
murumtnn. umntl amd rfconiiHg ftar 
1-800-645-3518 
N V Suie 1-800-632-2322 



NOW GET 
CASSEmS-CUT-OUTS 
AND IMPOffTS 



MM W. Mmont 
(S12) 2J 



0>toy It* 



CD Bl VERS 

Compact DucListj Most coipplete 
and up-to-<litc listing a\wlable Pub- 
lished monthly Send for FREE tsue. 
DiacLisI 
P.O. Boi 444 
BinninKham. MI 48012 



rTAUAN. SPA.MSH. BRAZajA-N bvu 
LF* and cMvttn UiriMl and wwl mitebor 
tiak fat It^ cauloa RfnninU Bat«rpnM SOS- 
a25-9'.'72 213^ N W L'lt* St . Miami. FL 331 4J 



Ll>'a, « THACKS AND CASSETTES 
AS LOW AS 22* 

Wrae lor our lr«e giaiu catalog iVla l e i i and 

1-^bulors Of'f 

RECOnO-WlOE DISTRIBUTORS. INC. 
1755 Criase Dr 
Fentdn (SI. Louli) MO 6302S 
(3141343-7100 



While OilKi Pcii|,ic «rc laninf iIkk [,rx«v we 
■ir U<,hin| .nin Ma><,r UM LF, k\ k,* u 
50e ^ uur tbut^ tii the rkm eiwmi.c Iniinp 
j.HUik- 

Fi» fnccaubl cat }t> 719-1941 

Sraialm H /W<« 



SIIVBI UGU COACH 

40 luiury loui coocri. ForworO iQlon. 
sleeps 10 rear mostet bedroom. Onon 
ganeroior. ovemeod oir. 2 coto< tetew 
sicnt. VCP 4 wov mui'c. lacanl motor 
oveinoui 

(318) 688 4999 
(318) 221 5701 



uMcnsaicnoN 
orcAssimiAirs 

low pncas - Mma ooy wvca ■ Ohv Mr^Sca 
oxoiabia ha ma of bkva topaiy-Mdao tapM 
mm. Sam 

oceftob 

OUuMC 
7473 fOOiNn IM 
Tutunoa CA 91042 
|8t«l 352 S9S3 



PROMOTIONAL 
SERVICES 



NATIONAL « INTERNATIONAL 
RECORD PROMOTION 

Tn SI (uitfKiii 1 i^jniri.-* ir>. lu.iirAi th,- LI S A 
Afao Prev-ir.j .wJ .ii,tnK.iti"i wiMf.s 

Kor^ tal'l 

(213)t«2-SIII 

P.O. Bo> i*se 

Hollywood CA. M«7« 
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em BOAR'' ni;?FM9cn t5 1984 



POSTERS. BUTTONSl 
& T SHIRTS 



MANUFACTURERS REPRESENTATIVES 

NOW being sought to represent our cnfically occlonned labels to the wtiolesale 
and relall node in key lemlones. Xt\e product Hr>e Includes: 
• ProrTx>tionol Closslcol Cossettes 
• Clossicol ond J022 Digital Recordings in Cosselle and Compoct Disc 
• The Clovef Patch Collection of Clossic Children s Audio/Video Cassettes 
• the Better Living Senes Sell-Help/Spoken Word Audio ond Video Cossenes 
Aggressive pricing strotegies combined with st<3te-of-the^ piopitetory rtierclxw 
disir>g vehicles provide a total program for tt^se exploding product cotegories. 
Send resume noting current lines carried to 

Herb Dottman. VP Soles 
SON Entectainment Sottwaie Corp. 
1 Charles St. 
ProvlderKe. Rl 02904 



NATIONAL GOSPEL RADIO 
SYNDICATOR WANTED 

I For quality, innovative, non-denominational musical pro- 
gram. We have W week segments, '/, hour, with 33 original 
productions and spiritual narration being aired on radio in 
California, featuring female vocalist and male author narrator 
(ASCAP). To listen tune into San Francisco, Radio Station 
REST, 1450 AM, 5:30 to 6 00 PM Sundays— Los Angeles/ 
Glendalc, KIEV, 870 AM, 12 noon to 12 30 Sundays— San 
Diego and El Cajon, KMjC 910 AM, 7:30 to 8:00 PM Satur- 

Pdays and 2:00 to 2:30 PM Sundays. 
Contact: 
Androgenii Music & Records 
P.O. Box 8747, Palm SpHngs CA 922*3 
or call: 

(«19) 34«-007$ Mr. Seely 



NATIONAL MARKETING MANAGER 

Htgh powered Stomford boseo. txxne enteiloinmeni company seeks a hlghty ot- 
gontzed Indfvtduod with o shong bocttgfouf>d to soles os well os rrxvketing, Re- 
sponsibMiHes tnckxto: 

• EstabUsh morketing ptons tor new releases 

• Coordinate pra-feteose requitements wttt> vortous deportments. 

• Oversee generation o( oii pemr>ent sotes/rr>art(etir>g reports 

• Oversee g« customer service. 

• Sales anoivus quorterty-idenlify trends and sates patterns 

ExceHenl benefits and compettltve solory ottered SerKj your resurrve ond solory 
history to 

P.O. Box 4000 
Sfamford. CT 06907 
Attn: Personnel Dept. 



SHOE MODELS 
NEEDED 

Shoe sizes 
5% to — 
Send photo 
and resume 
immediately to: 

WAYS UNLIMITED 
790 7th Ave., Suite 519 
Sheraton City Squire Hotel 

New York, NY 10019 
Interviews will be scheduled 
December and January 



TALENT 



ATTENTION 
TOP 40 BANDS 

EsUbl'S^ed entenainment agency now ac 
cepling bands (or mtfoi ciub circu>t f c 
bookmg tfitormabon. acnd promo 

Encore Productions 
14049 Gratiot Ave. 
Otv. of Musician Referral Service 
Detroit. Ml 48205 
(313) 526 6760 



SeCKETAKY MUSK.' PUBUSIIINC. Excrlknl 
'yptni. dictation uul organmlKinBi «killii Pri 
or publwhtng/coprriffht nprrwrinr rcquirvd 

Call P«ti213) W12aS 

CHEVY 3 Ot^ OP th« fMUM vrvwi ag food uid 
twv«ns* chauu in Ui* oountry, la looking fur ca 
nrr onaaUd DJ Vp»rfonii*n who an int«mt- 
•d in oar unique new mtrrtainmrni concept 
ReqtttrvfBmta mn ■ love of SO'a and Wa muatc 
the ability to activate la/p* audience* If yvu 
fael that you would qualify, arnd reaumr tu BCS 
MuuKement. Inc . Mubu Drpt . P O Box 
Tuacalot»a. At 39S04 

UOVKRNMENT JOBS. tl6.000 t^fJOO yw 
fKMble Immodlate opportunillea Guaranteed 
Call WMBT-amO Ext R SOOO 



HAVE BASS WILL IravH Ori^inat Iriahoiiany 
RuahbiMMt PauHiar^owl. '5Hi9.mMUl 

BANDS NEEDED TOP 40. Dance. Loufve. all 
typra Mutl be abtr to travel Enleflamntrnt 
Unlimited, 1701 B«nk»vilte Rd . Piltaburgh. PA 

1S216. '412i343^7T'10 

EXPERIENCED DRUMMER— SEEKS Mtnoun 
prufvewKtruii b«nd — play itJI ilylea — huve been 
tracKinK fur 5 yean PleMe call Steve at <315l 
TWJ Wdl travel 

Kh:it)KI)IN(; CONTRACTS AVAILABLE .n 
the U K , aend a demo. Phil. Stoneoourt. Under- 
wood Rood. Caterham. Surrey. England. 



DKUMMIR AVAIL 

Fofmorlv o' lr*e Good Pats Bennv Mot- 
donnot. Franh MO'mo ond Monogany 
(hjih HigNv tsconvnended Dy Comtirw 
Aopice and Kenwood Oannord 

Call Joe (71S1 847-7106 or 
(201) 774-6661. 



Videocassette Top 40 
Sales ARentate 
Charts 
Every Week 
In Bilboard 



BVTTON MACHIflE 
MAKE VOUROWN 1 V.- BUTTON 
f Ofl LESS THAN I Or EACH 

ONB STOP posiras 

lOOl MONTEREY PASS Rd 
MONTEREY PARK CA 91754 
(213) 263-7361 l(BOO) 421 6341 
MAIL IN THIS AD AND GET ONE 
DOZEN R & R BUTTONS FREE 
LIMITED OFFER DEALERS ONLY 



\ SAVE MONEY ^ 

M Up 10 20% oH ivholesak list pnoe on ^ 

^ ~ir. IL. Il ^ DP.D ^ 



GinTARI-STS LES PAVL. Strct. T-l«, P 
Bu»^uilini:livp)y dtfTrTTnl T ahirtt $1 00 info 
IrvfundiUilei VinUiffrBufT. Orpt Ki.Boi 15470. 



« 
♦ 

♦ 1 
♦ 
♦ 

« 



offlcidlly llccTwd R&R merchandise 
Calaloy dvdildble 

CaB 
322 MOO 0 



Iside MI) *- 



or 



(313) tM 4594 

Naliundl ThikU, Ioc 
7 J50 Highland Ave . 
Ponl(«' Ml 4aO-V; 



FRANKIE SAY RELAXH 
FRANKIE SAY WARII 
FRANKIE SAY ARMII 



N«w World S*lM 
(2011 e36^««13 
WHOLESALE ONLY 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

1251-3 IfOlo St. 
Los Angeles, Calif 90006 
(213) 732-3781 
DEALERS ONLY 




ROCK * ROLL ACCESSORIEa 
WC HAVC PRINCn 

• rniM-t- ot MAN) mm CM>loq iBclttte iMlkai 

mad «■« TBiu* fBtmj' 

Nu Muotc Diat 
•940 Waltham Wooda Dt.. 
BalttmoralCD2l234 



COMPUTER 



VIDEO STORE MANAGEMENT SYSTCM 
"VIDEO P«0 HAS FEATURES" 

■ famf-^tfMrmg Fm Canade Retumt and lenicri ■ cottone t'oTui troctung wNri I 

• AutatnalK mamttanhv otmng wtact monflVy. quar)e<lv o* vaofly 
• VMl fivvxivarrwrt laporti mooa aoHat ■ C o n Sl WPtf panHng onfl motvbmnt^ oonJ pwr^ig 
AHpoctoaqad wiw^iha to«yiQXiDCor n pt<ai.pHniai ariaK)«»wo»elo>>2W5cor^^ Wi«eo(caa 

Compulen, P O loi 761. Brtdi. NJ 08723 

FOf More tntormoHon (2011 899-1402 



REAL ESTATE 



CINCINNATI 
BILLBOARD BLDG. 

64.000 sq ft tor sale or lease Heavy power, oti street park- 
ing. 30.000 ft of well planned & beautiful offices On bus 
stop Below market rental or sale Immediately available 
Ideal for distributors, volume mail users, publistiers. as- 
sembly printers etc For details call 

Ferd Clemen 

513-721-4200 



BILLBOARD RADIO JOB MART 



■ Position Wanied 

■ Posiiton 

Available 
• Services 
$33 00 per mt h 



WE ACCEPT 
Al L MAJOR 

CREDIT CARDS 




AOORfSS AU AOS XfF SENRETTE 

liawvi M iSib InriMt an i«rl 

• T lOHH f»«M 0\7i 'U 'IM ntit*tt a 

iioo| m njt fO*\ utt i*f 

VU* ttil elM* tllai I* t** Miwiiliaf 



PAYMENT MUST ACCOMPANY ORDER 



SERVICES 



DANCE FLOOR 



AVAILABLE NOW— ON TAPE 
THE TOP 641 SAFEST 
OLDIES FOR A/C 

The Music Director 
Box i03. Indian Orchard MA 01151 
413 783-4626 



^ « . MtNl. klllMl IIITTOHII - — n 
I Ordc j $50 o( S 1 flO IfttM ■Mir s jmcer pak| 

110 see all Ihe ne-^esl o1 our lOJiO designs 
|Wg le trie wnid s laigesi disi ol iicensed andj 
■novelly pins with over 100 new designs «mU|(| 
|we take M reiums and even lake relums ol' 
lolher buKon compantes' stull you got stuck 
|wiin ityou'tepavingmorett^an40CDertiulioo | 
lyou '^e geiting rlppri iflll Kids lhal can't swing 
|$8 98 loi in ip can allord a buck lor a tulton 
lAsr lo- QUI catalog Hill 
ImimHhIv.POBgi l?9.BndQe(iyf PA 1940S 

111 you ilon I ha^e a Business pfwne directory 
|lkSting. [Please send $1 SO lor tr« catalog I 



ANNOUNCEMENTS 



LEGAL SERVICES 



LAW OmCES OF 
HARRY SPAR 

225 Broadway, Suite 512 
New York. NY 10007 
(212) 227-«933 

md EMOTtAlMMWI Law 



Lmv tumm Bray. - Srarlal C om— 

Immigration Law 



-RADIO TV JOBS- 



AMCniCAN KAIMO JO* IMIMCT 
MliDownillllr.OMH 



* THE MUSIC SERVICES * 

* MODULAR LIQHTEO DANCE FLOOA * 

a Co«^('ollefs. Gv'o i<l*i RA'n iigMmg. nwro* ^ 

* Call Of wrti: 2 

a musk: service * 

a 127 S. MIIKf Rd.. Akron. OH 44313 » 
^ (216) M7-1S75 ^ 



POSITION AVAILABLE 



INQUIRE ON STATION 
LETTERHEAD 



RECORD SOURCE 
INTERNATIONAL 

151S Broadway 
New York. NY 10036 



RUN YOUK CLASSIFIED ad ici Anrnia ■ • I 
( oiuumrr MusK Mafaiinr ABC audited. tl.SO 
permrd l^sfilay (I lOUO pvr column inch Ma- 
jor cmlit carik acc»pt«d Coll Cindy Musklan 



HOUSE wrm 

RECORDING STUDIO 

4 bcfi J DirxL pkn cJerv elactnc Qcitev 
cioae oroji TV. nuos mostei lutte. c«r>hai 
call corxSTIorino. 2 llMclacM. goumat 
utcherx locxls of <:txjim Slurte CHy 

$3isjoaa 
Also 

One bec>oorT> 1% Datr«. Corxto. B»w«rty 
Has SIS7aX> Lcxoe lototy redone new 
coipet. new polni. Kvge kfict^ w/omak- 

lost area, dirwig room, imol dsn. torv al 
dom^ <»nlTal olr con<>Ttorw>o 

Michallne/AganI 



GOLDEN OLDIES 



DISCOUNT OUMES 
•T moM 

UMl 0*003 AUG ACCfmO 
31S-6W-7M5 ' SAME DAT MKVICt 
SPECIAL OlSCOWTS TO UAOIO SIATKWS 
SEND S2 K» CAIAIOG 
OV5P 10 0O0OIDIE5 
DISCOUNT OlDIES 
iOX 77-t, NARtERTM, FA 1W71 



WHOLESALE 
OLDIES 45 S 

Retailers write or call for our 
free listinq Includes hundreds 
ofiniport lilies 

Gold Vault 
P.O. Boa 202 
OshtcBo Ml 49077 
(616) 349-9413 



SCHOOLS i 
INSTRUCTIONS 



MUSIC BUSINESS CAREER 

A CAPEER PffOGRAM IN MUSKT course 
trtcludes leccwcjing siudio, concert orxJ 
vKieo p'oduclion. artisl iepfes0fMai>on 
and monogoment retailing and 
wholesaling, record piomohon ond 
morheting. copynght CKKJ music indu»- 
iry low tongwfllers ond music pubiist^- 
ir^. and more Emplovm«ntassiilary:e 
Acciediied Financial oid ovoiiabio 
vVnle Ol coll loM-lroo ror froe brochure 
ond caieor guide MUSiC BUSINESS \N- 
SIIIUIE, DopT B 3376 Peocntiee Rd . 
N E Atlanta GA 30326 

800-554-3346 



HK A RK(X>KDINli ti^inn-r' Sr« vlaim quar- 
terly InitKuir uf Audik) V'id«> Encinwnnc 
'3l8>efVi-;itKM IKII Hyperion. Urpt P. Ht^ly 
I A Qiirr.r7 
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RICHIE HITS THE MILLION MARK 

CRM Certifications Also Good News for Murray 



UnternationaV 



BY KIRK LaPOINTE 



TORONTO Lionel Richie has b«- 
come only the second black artist in 
Canada to sell more than one million 
copic« of an album. The November 
diamond certification of "Can't 
Slow Down" by the Canadian Re- 
cording Industry Assn. (CRIA) 
was the bijr news during the month, 
but there were several bright spol« 
for Canadian artists in what has 
otherwise been a dismal sales year. 

Anne Murray's "Greatest Hits" 
package eclipsed the sextuple plati- 
num mark, and her "Christmas 
Wishes" went triple platinum. Mur- 
ray's "Heart Over Hind" is also 



generuting good action at the cash 
register, moving past the gold mark 
in the month. 

But Murray wasn't the only Cana- 
dian artist to have recordings certi- 
fied gold or platinum in November. 
Of the 33 CRIA certifications. 10 
were domestically made. 

Corey Hart's "First Offense" has 
really taken off as a result of re- 
newed interest at home following 
successes abroad. It went platinum, 
as did heavy metal band Helix's 
"Walkin' The Razor's Edge. " Mur 
ray's "Heart Over Mind," Celine 
Dion's "Melanic" and the self titltHl 
debut from Honeymoon Suite went 
goM in the montli. 



'Purple Rain' Hits Toronto 

Prince Tour Makes Big Splash 



TORONTO It is difficult U) remem 
ber so many memorable shows — 
each wildly successful — all within 
one month here. 

First it was Frankie Goes To Hol- 
lywood at the beginning of Novem- 
ber in a much-ballyhooed tour that 
kicked off album sales for "Wei- 
come To The Pleasure Dome." Then 
it was Culture Club on its first To- 
ronto foray since Boy George be- 
came a househoM name (an earlier 
date was at a small venue, jiut after 
the release of the group's first al- 
bum). 

But the two Prince concerts Dec 
2 and 3, his first appearances here, 
were the biggest hits of all. Concert 
Productions International sold 
35,000 seals within hours of their re- 
lease, and scalpers did brisk busi- 
ness the nights of the shows. 

WEA Music of Canada Ud. says 



Pnnce's 'Purple K;iin " album has 
shot thniugh the half million sales 
barrier, although certification was 
pending at presstime. The set's title 
track is firmly in the top five, and 
videos from the album are sustain- 
ing sales. 

WF.A went all-out to promote the 
dates, the only two Canadian shows 
currently scheduled on what could 
be an eight-month Prince lour. In 
conjunction with the CBC-T\' after- 
school show. "Video Hits," the firm 
ran a "Pnnce For A Day" contest 
over a two-week period. Grand prize 
included air fare, hotel and limo for 
the Dec. 2 show, including dinner 
with host Samantha Taylor 

Radio and retail promotions were 
also launched in seven other Canadi- 
an markets, with trips to Toronto 
and tickets for prize-winners. 

KIM uroiurn 



Murray's "You Needed Me" was 
certified platinum as a single, while 
Dion's "One Colombe" and Martine 
St. Clair's "II y a de I'amour" were 
certified gold. 

Murray wasn't the only woman 
collecting platinum in November. 
Cyndi I.Auper'8 "She's So Unusual" 
continued to clip along at a healthy 
pace, moving through the quadru- 
ple and quintuple platinum marks. 
Lauper is poised to have the big- 
gest-selling album by a woman in 
Canadian history. 

Tina Turner isn't doing badly, ei- 
ther. Her "Private Dancer" album 
is atop the Canadian chart and went 
triple platinum in November. 

Prince's "Purple Rain" was the 
other mega seller of the month, ac- 
companying Lauper's album 
through the 400,000 and 500,000 
sales barriers. 

Platinum records for November 
included John Walle'a "No Brakes," 
Ijiura Branigan's "Self Control," 
Iron Maiden's "Powerslave" and 
Linda RonsUdt's "What's New" 
(which actually qualified in Decem- 
ber, I9K3I. 

Peter Wolf collected gold for 
"Lights Out." as did Ratt for "Out 
Of The Cellar," Iron Maiden for 
"Powerslave," Evie for "Come On 
Ring Those Bells," Def Leppard for 
"On Through The Night." Kiss for 
"Animalize," Krokus for "The 
Blitz," Barry Gibb for "Now Voyag- 
er," the Care Bears for "The Care 
Bean Christmas"' and a various-art- 
isu "30 Years Of Gold" on Poly- 
Gram. 

Waite's "Missing You" was certi- 
fied platinum as a single, and Capi- 
tol's outstanding month was capped 
by a gold single for David Bowie's 
"Blue Jean." 



Wea Ml'SIC of Canada has its 

fir>l domestic gold record in recent 
memur)-. Honeymoon Suite's self- 
titled debut has now surpassed the 
50,000 mark in Canada, the first 
such payoff following a lough year- 
plus worth of work by aAr director 
Bob Roper and domestic roster di- 
rector Dare Tollinfton. 

Hugh SYME. the award-winning 
album graphics designer who plead- 
ed guilty recently to conspiring to 
extort $865,000 (Canadian) in gold 
bars, has been sentenced to two 
years less a day in jail in Toronto. 

Broadcasters lii janik and 

Peter Godwin have established The 
Independent Network, a 400-mem- 
ber group of producers, songwrit- 
ers, distributors and singers. iSie 
network will serve as a clearing 
house for these groups to strength- 
en links between the indie sector 
and retail. Tape and publicity, plus 
one dollar, to 312 Adelaide St W., 
Toronto, Ontario, M5V 1 R2 gels you 
added to the network. 

A CBC-TV program, "Man Alive," 
Wednesday (12) studies rock video 
as part of its examination of por- 
nography and draws an interesting 
conclusion: Sexism and exploitation 
in video may be hurting groups be- 
cause the young audience knows 



Maple Briefs 



enough to determine such attitudes 
are wrong minded. 

New regime is the latest act to 
sign with RCA, with an album 
scheduled shortly The label's dis- 
tributed Current Records is scoring 
an AOR hit with Parachute Club's 
"At The Feet Of The Moon, " but 
has yet to turn the comer with the 



album from which the single is tak- 
en, although ho()e remains. 

Maple Bnrfs fralures thorl iienu 
on Iht Canadtan mune industrg. 
Information Mkoutd be submitted 
to Kirk LaPoinle, 7 Glen Ames 
Ave., Toronto, Ontario, Canada 
M4E IM3. 



August Figures 

WEA: Cassettes in the Lead 



TORONTO WEA Music of Canada 
Ltd reports that cassette sales in 
August eclipsed vinyl sales for the 
first time in the company's history, 
and that the gap between the two 
configurations is "increasing 
monthly." 

And, while figures have not been 
disclosed, WEA operations director 
Dave Ambeault says the improve- 
ments in cassette quality have re- 
duced tape defect returns by one 
half since 1982. 

WEA introduced its Super C cas- 
sette improvements in mid-1983 and 
was among the first firms to do so 
in Canada, where personal stereo 
penetration at first did not measure 
up to the U.S. and tape sales bigged 
behind m terms of expansion. 



Among other things. Super C in- 
cludes digital sub-mastering, im- 
proved high-grade tape and tougher 
manufacturing standards at the 
outside plant which manufactures 
WEA Upe. WEA suffers make on- 
site inspections periodicallly. 

Garry Newman, WEA's vice pres- 
ident of sales, also attributes the 
cassette sales growth to better 
packaging. Along with other firms, 
WEA has attempted to put more in- 
serted information in cassette jack- 
els. Other firms have reported sales 
levels of between 40% and 60% for 
tape: the WEA announcement 
points to a cassette share of more 
than 50% of the Canadian market in 
1984. 



AUSTRALIAN COMEDIANS 

iCiiiitnii,,-,! Ik, III III 

to heed the basic standards laid 
down by the Federation of Austra- 
lian Radio broadcasters. 

"The reason we jumped on the 
Smilovici track was because it was 
clean," explains program manager 
Ian Grace. "We wanted to do come- 
dy but couldn"t find anything suit- 
able. George is obviously a bit 
smarter than the other comedians 
around." 

Certainly he's by no means the 
only comic in town. Sydney and Mel- 
bourne are full of them. They pop 
up second- or third-billed on major 
rock concerts or as festival MCs and 
are also huge drawing cards in their 
own right. So far, two all-comedy 
bills at the 12,00(Vcapacity Sydney 
Entertainment Center have sold out 
this year, leaving the comics more 
amazed than anyone else. 

The common factor of the new 
crop of comics (among them Tay- 
shus. Rude, Smilovici, Keith Scott, 
Vince Jones. Kick Carter and Elliot 
"Goblet) is that their material is. in a 
word, filthy It's doubtful if any oth- 
er country would tolerate their sort 
of routines on record or in shows. 

The borders of public acceptance 
may already have been prodded too 
far, as evidenced by the recent ar- 
rest in Perth of Austen Tayshus on 
a public obscenity charge, which the 
charting comic will be fighting. 
There has also been criticism of the 
language used by Smilovici. 

What seems beyond doubt is that 
the dirtier the comedy, the bigger 
the concert attendance and record 
sales "Part of the rationale is that 
it helps to sell records,"" says Tay- 
shus. ""WhyT It's got a lot to do with 
the fact that people do Ulk in pri- 
vate the way I do on record." 

Beyond concerts and records, the 
new wave comics reach the public 
through videos and, in some cases, 
prime-time television. The high-rat- 
ing national rock show "Count- 
down" was hosted by Tayshus, and 
the show reguUrly features the duo 
Tim A Debbie, whose comedy album 
"Breinspace" was a big seller Some 
comics, those willing to self-censor 
to some extent, appear on major va- 
riety shows. 

"Australia Laughs," a $39.95 vid- 
eo marketed by Video Classics fea- 
turing five comics at Sydney's The 
Comedy Store, has enjoyed out- 
standing success. "There's a sound- 
track album out on the tv-market- 
ing JAB label," says producer Gene 
Pierson. "But it"s only sold around 
6,000 units to date because the ads 
can be screened only between mid- 
night and 2 a.m." Just as difficult to 
promote is the Palace Films release 
"Rude Rude Rodney Rude. The Vid- 
eo." 

How long before the novelty 
weara off is anybody's guess: for 
now, the race to sign up street com- 
ics is on. The two biggest major la- 
bels in the country. Festival and 
EMI, are well represented, and the 
other four are set to move in. 

Insists EMI national promotions 



BPI Awards 



Sade, Tracey Ullman and Kim 
Wilde. The top group section in- 
cludes Bronski Beat, Wham!, Fran- 
kie Goes To Hollywood, Queen and 
U2. Nominees in the best interna- 
tional artist/group section are Mi- 
chael Jackson, Prince & the Revolu- 
tion, Lionel Richie, ZZ Top and 
Bruce Springsteen 



manager Russell ThomiLs: "Nothing 
will stop this wave It's a.« if Austra- 
lians need a hit every three months 
or so. Rodney Rude never even 
made it onto the radio, but even 
when we do have to add a few 
bleeps, like the Twelfth Man recoij, 
the public has a ball using its collec- 
tive imagination to fill in the gaps. 

"The amazing aspect is that both 
got to No. 1 without a video clip. 
Rodney had one, but it was deemed 
too disgusting to get any exposure. 

" 'Australiana' opened thel 
doors," he continues. "And it's not 
only young comedians. We distrib- 
ute a veteran performer. Col Ellitto, 
who's had about five beslwlling al- . 
bums. We've totalled around 
100,000 units from him, mainly in 
country areas." 

Even comics generally considered 
past their prime are enjoying a re- 
surgence. Norman Gunston, a su 
perstar of the 70s with his own tv 
series, major concert appearances 
and a cameo in the Who documenta- 
ry "The Kids Are Alright,"' has 
bounced back with a hot mini-album 
that parodies Culture Club: "Join 
The Dots" by Boy Norman, high- 
lighted by the cut "Carnal Chame- 
leon." 
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THE POWER Of LOVE FRANKS GOES TO HOUYWOOD zrr 

I SHOULD HAVE KNOWN BETTCR JM DIAMOND A«M 

THE RIDDLE NJK KERSHAW MCA 

SeXCftlME tURYTHMlCS VWGei 

TEARDROPS SmAkiN STEVENS tPC 

I FEEL FOR TOO CHAKA KHAN WAfmumOS 

(WONT RUN AWAY ALVtN STARDUST CWrrSAUS 

UKE A VIRGIN MADONNA SMC 

WE AU STAND TOGETHER PAUL McCARTNEY 4 FROG CHORUS 

NEVER ENDING STORY LIMAHL DM 

HARD HABfT TO 8RCAK CHICAGO FUUMOON 

FRCSH KOOLAGANG OE^m 

LOUISE HUMAN LEAGUE vKlCf* 

LET fTAU BLOW DAZ2BAND Morovm 

00 THE CONGA BLACK LACE fLAlB 

ONE NIGHT IN BANGKOK MURRAY HEAD RCA 

CARIBBEAN QUEEN BiLLY OCEAN >ivt 

TREAT HER LIKE A LADY THE TEMPTATIONS MOTOWm 

THE WILD BOYS DURAN DURAN PARiOPhONC 

ALL iOIN HANDS SLAOE ftCA 

RESPECT YOURSELF KANE GANG KnCHCfdVAfC 

|-MSOEJ(CITE0 POINTER SISTERS PUMCT 

ROUND & ROUND SPANOAU BALLET KfORMATKM 

nniSIBlE AUSONMOYET CSS 

FRCEDOM WHAM! IPK 

PRIVATE DANCER TINA TURNER CAPfTOl 

WARNING SIGN WCK HEYWARO ARiSTa 

NO MORE LONELY NIGHTS PAUL McCARTNEY PARiO»«f« 

WHERE THE ROSE IS SOWN BIG COUNTRY MtRCUITV 

LAY YOUR HANDS ON ME rHOfttf>SON TWINS ARISTA 

THE WANDERER STATUS QLX) VERTIGO 

THE MEDAL SONG CULTURE CLUB vwcn 

HALF A MINUTE MATT BIANCO WCA 

1 JUST CALLED TO SAY I LOVC YOU STEVIE WONbCR MOTOWN 
SHOUT TtARS FOR FEARS MtHCURV 

THANK GOD ITS CHRISTMAS QUEEN EMi 
ALL CRIED OUT ALISON MOYET C8S 
GIMME AU YOUR LOVIN' ZZTQP WAfMCRaROS 
EVCRTTHtNC MUST CHANGE PAUL YOUNG CSS 
NO MERCY STRANGLERS EP< 



VARIOUS THE HITS ALBUM 32 OtnGMAi htTS C«S/WCA 
VARIOUS NOW THATS WHAT I CAU MUSIC 4 vwcei 
WHAM MAKE. IT BK: EPtC 
ULTRAVOX THECOUECTION Chrtsaus 
AUSONMOYET ALF CBS 

FRANKIC GOES TO HOLLYWOOD waCOME TO THE PLEASUREOOME 

m 

SAOE DIAMOND UFE EPC 

SHAKIN- STEVENS GREATEST HITS EPtC 

DURAN DURAN ARENA PaRLOPhoM 

PAUL MCCARTNEY GIVE MY REGARDS TO BROAO STREET 

PA«.0*%O«£ 
CARPBfTERS YESTERDAY ONCE MORE Um 
HK KERSHAW THE RiDOLE MCA 
THE ART GARfUNKEL ALBUM CSS 
DJUNEPAtGE CINEMA k TEL 
ZZTOP EUMINATOR MAMrCflBRDS 
STATUS QUO 12 GOLD BARS vtFTiCO 
FUREYS ft DAVEY ARTHUR GOLDEN DAYS K TU 
CHAS A DAVE'S GREATEST HITS ROCiUCY 
HOWARD iONES THE 12' ALBUM «€A 
STEVIE WONDER 1 6 CLASSIC HfTS tilSTar 
THE VERY BEST OF FOSTER 4 ALLEN mn 
TINA TURNER PRIVATE DANCER CAHTOt 
UONEL RKHIE CAKT SLOW DOWN MOTOWt 
SMITHS H»TrUL OF HOLLOW RQUGHT1U0C 
EDDY GRANT ALL THE HITS A-TtL 
DCS O'CONNOR NOW TCLSTAR 
MEAT LOAF BAD ATTTTUDt *«TA 
BARRY MANtLOW 2 00 A.M PARADISE CAFE ARBTA 
EURYTHMICS 1984 ViRCM 
BLACK LACE PARTY PARTY TlUTAR 
VARIOUS NOW THAT'S WHAT I CALL MUSIC III vnCM 
VARIOUS HOOKED ON NUMBER ONES n TU 
CULTURE CLUB WAKING UP WITH THE HOUSE ON FIRE VWGim 
RICHARO CLAYDERMAN THE MUSK: OF LOVE OOCA 
U2 THE UNFORGETTABLE FIRE ISLAM) 
MISS RANOY CRAWrORO^UtEATEST WTS a m 
MICHAEL JACKSON THRILLER Enc 
■RONSMBCAT THE AGE Of CONSENT rORBCaNKRAT 
mmirr BASSCY ft LONDON SYMPHONY ORCHESTRA I AM WHAT I 

AM lOWCJBElX 
XMN DCNVER COLifCTIOM tustm 



CANADA (Courtesy The Record) At of 1 2/8/84 
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I JUST CALUD TO SAT I ion rOU STEMCWONOCR 

MO'OWN Qu**l»t 

wuE ME ur KFon rou co«o wham caiiMu,x*i 

SCAOflOVE HOHETOdnVERS ATuMTcaU 

CAinssEAN guoM Biur ocean m-ifjim 

OCSEKTMOON DENNIS DirOUNG «AM 

OUT OF TOUCH OARVL HALL 4 JOHN GATES KA 

WILD SOTS DUAANOUDAN umo. 

STmrr sheenaeaston oa awiKA/unTGi 

ALL THROUGH THC NIGHT CTNOI LAUKR ax>MU/C«S 
I FEEL FOff TOU CHAKA KHAN <nmv> MOS /WtA 
PUHmRAIN PRINCE 4 THE REVOLUTION •rUKDIKn.wu 
NO MORE LOmtT HNSHTS PAUL McCARTNEY COIUHU/OS 
UKE A VIRGIN MADONNA SIK. WL* 

■rrrtR u Gooo TO MC tina turner uma 

VALOTTE JULIAN I ENHON ATmNTCWIA 
THE WAR SONG CULTURE CLUB M>trPa.rauM 
HARO HABIT TO BREJU CHICAGO ruu IIOOH,-WCA 
I CANT HOLD BACK SURVIVOR CSS ASSOOATEIl 
WE BELONG PAT SENATAR OOTWlK/ltCA 
RUN TO YOU BRV AN ADAMS A4M 



BRUCE SPRINGSTEEN BORNINTHEUSA COLUtWUCBS 
TINA TURNER PRIVATE DANCER CAPrtol 
PRINCE 4 THE REVOLUnOH PURPLE RAIN oaMII MIOS /WU 
HONEYDRIPPERS VOLUME I *TLAMTIC'W1* 
BRYAN ADAMS RECKLESS A4M 
CYNOILAUPER SHES SO UNUSUAL COlUMaiA/cas 
STEVIE WONDER THE WOMAN IN RED SOUNDTRACK 
MOTOWN QUAlirr 

U2 THE UNFCRGEnABLE FIRE ISLAHDiMCA 

TWISTED SISTER STAY HUNGRY ATLANTCWtA 

MADONNA LIKE A VIRGIN URCWLA 

ROGER HODGSON IN THE EYE OF THE STORM UM 

DARYL HAU 4 JOHN DATES BIG BAM BOOM ncA 

DURAN DURAN ARENA CAPITOL 

WHAMI MAKE IT BIG COLUMBIA.-CSS 

FRAHKIE GOES TO HOLLVWOOO WELCOME TO THE PLEASURE 

DOME iStAND MCA 
JUUANLENHON VALOTTE ATLANTIC /WLA 
CARS HEARTBEAT CITY atnTHAWlA 
CULTURE CLUB WAKING UP WITH THE HOUSE ON FIRE 

VWGIN POLYGHAM 
UONEL RICHIE CAN'T SLOW DOWN MOTOWTt/QUAmY 
HUEY LEWIS 4 THE NEWS SPORTS CMRVSAIB, MCA 



-L. 



%yE3T GERMANY ICounesy on Mmaunarlil) As ol 1 2/ 10/84 
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THE WILD BOYS DURAN DURAN PARiOPHONE/ew 
WHEN THE RAIN BEGINS TO FALL JERMAINE. JACKSON 4 

P1A2A00RA ARISTA ARMXA 
EUROPEAN QUEEN BILLY OCEAN Jivt TIUXC 
(FEEL FOR YOU CHAKA KHAN WARNCR 8R0S VrEA 
OlSCOBAND SCOTCH 6 rrx MiKULSKi 
PURPLE RAIN PRINCE ft REVOLUTION WARNER BROS ,'WtA 
I JUST CALLED TO SAY I LOVE YOU STEVIE WONDER MOTOWN/RCA 
DRIVE CARS ElEKTRA-WtA 
FOREVER YOUNG ALPHAVtLLE WEA 
DR. BEAT MIAMI SOUND MACHINE EPK/CSS 
FLESH FOR FANTASY BILLY IDOL CMRYSAUS/awOla 
IRGENDWIE. IRGENDWO. IRGENOWANN NENA ces 
THE SECOND TIME KIM WILDE mCA/WEA 
SEXCRIME EURYTHMiCS virgin 
WE BELONG PAT SENATAR ChrvsauS/ARiOLA 
STUL LOVING YOU SCORPIONS MARVCST/EMi 
STOPBAiON TUUO 0£ PISCOPO Zyk 
LOST IN MUSK SISTER SLEDGE atlantiCWEA 
FREEDOM WHAM EPC/CBS 
MISSING YOU JOHNWAITE ENi 
ALBUMIS 

SAD£ l>iAMC»<OLIFE EPiCCaS 

HERBERT GROENEMEYER 4630B0CHUM EMi 

DEEP PURPLE PERFECT STRANGERS POIYOOR/DOC 

TINA TURNER PRIVATE DANCER CAP(TOL/EW 

ALPHAVILLE FOREVER YOUNG WARNER/WEA 

PRINCE ft REVOLUTION PURPLE RAIN WARNER BROS /WCA 

WHAM! MAKE IT BIG EPtC/CSS 

HOWARD CARPENDALE EMI 

DURAN DURAN ARENA PARlOf>MONC/EM 

ROGER WHITTAKER EINGLUECK AVON'INTERCORD 

SCORPIONS LOVE AT FIRST STING HARVEST/EW 

FRANKtE GOES TO HOUYWOOD WELCOME TO THE 

PLEASUREOOME tSLANO/ARHXA 
STEVIE WONDER THE WOMAN IN RED MOTDWN'-RCA 
RONDO VENUIANO CONCERTO FUTURISSIMO KIEL 
TOTO ISOLATION CBS 
CARS HEARTBEAT CITY ElEhTha trEA 
BRONSKI BEAT THE AGE Of CONSENT METRONOME 
BILLY IDOL REBEL VEU CMRYSUS ARIOLA 
CHAKA KAHN I FEEL FOR YOU AARNER BROS ."WU 
WHITE WINDS ANDREAS VOLENWEIDER C8S 



WHEN THE RAIN BEGINS TO FALL JERMAINE JACKSON ft PIA 

ZAOORA AR15T* 
PURPLE RAIN PRINCE WARNER BROS 
THE WILD BOYS DURAN DURAN EMBOVEMA 
FREEDOM WHAM EPC 

THE BELU OF ST. MARK SHEILA E WARNER BROS 

LOST IN MUSIC SISTER SLEDGE atlantk 

THE WANDERER STATUS QUO PHONOGRAM 

THE MEDICINE SONG STEPHANIE MILLS PHONOGRAM 

PRIVATE DANCER TINA TURNER CAPITOL 

LIKE A VIRGIN MADONNA S*RC 



PRINCE ft REVOLUTION PURPURAIN 
WHAM) MAKE )T BIG C«S 
SAOE DIAMOND UFE IPK 

5 DIVERSE KINDERN KtNOEREN VOR KINDERN varacram 
TINA TURNER PRIVATE DANCER CAPITOL 
8ZN RtHECTtONS mtKXMtf 

FRANKIEGOESTOHOLLVVHMK) WELCOME TO THE 

PLEASUREOOME arOLA 
DURAN DURAN ARENA EMIBOVEHa 

NEW VAN KOOTEN EN OE BIE DRAAIKONTEN PMONOCRAM 
BRONSKI BEAT THE AGE OF CONSENT LONDON 



AUSintALIA (Courtesr K*n1 Mirttc Rtport) As 01 12/10/84 
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UKE A VIRGIN MADONNA SM 
I iUST CALLED TO SAT I LOVE YOU STEVIE WONDER 
CARIBBEAN QUEEN BILLY OCEAN jtVC 
FREEDOM WHAM ipk 
THE WILD BOYS DURAN OURMI CH 
GHOSTBUSTERS RAY PARKER JR mista 
SOUL KIND OF FEEUNG DYNAMIC HE PNDTKrS white lasCL 
THE WARRIOR SCANDAL WITH PATTY SMYTH US 
I FEEL FOR YOU CkAKAKHAN WARWRaiKlS 
THE WAR SONG CULTURE CLUB ««GM 
I'M TUFF GtORGt SMILOVia MUSHROOM 
I AM ONLY SHOOTING LOVE TIME BANDITS CBS 
NO MORE LONELY NIGHTS PAUL MCCARTNEY PAA.oeHOfC 
OUT OF TOUCH DARVL HALL ft JOHN OATES RCA 
WE'RE NOT GONNA TARE IT TWISTED SISTER atlaNTC 
CARELESS WHISPER GEORGE MICHAEL EOK 
TOO LATE FOR GOODBYES JULIAN LENNON viBCiN 
THE GLAMOROUS LIFE SHEILA E warnerbrOS 
TOGETHER IN ELECTRIC DREAMS GIORGIO MOROOER 4 PHIUIP 

OAKEY VIRGIN 
IF THIS IS IT HUEY LEWIS ft NEWS CHRVMJS 



VARIOUS CHOOSE 19 8S festival 

MIDWCHTOIL RED SAaS IN THE SUNSET CSS 

MADONNA LIKE A VIRGIN UK 

WHAMT MAKE IT BIG EP«C 

CRAWL FILE AUSTRALIAN CRAWL CAB 

SAOE DIAMOND LIFE EPIC 

VARIOUS KITS HOT S4/8S POlvORAM 

JUUOIGLESIAS MOO BEL AIR PUCE CBS 

U2 TMEUNFORGETTABlEflRE ISLAND 

BRUCE SPRINGSTEEN BORNINTHEUSA CSS 

CULTURECLUB WAKING UP WITH THE HOUSE ONFIRE VMGH 

TINA TURNER PRIVATE DANCER iNTCRfUSIOH 

BARBRA STREISAND EMOTION CBS 

DURAN DURAN ARENA (Ml 

PAUL MCCARTNEY GIVE MY REGARDS TO BROAD STREET 

PARtOPMOMt 
SOUNDTRACK GHOSTBUSTERS arista 
STEVIE WONDER THE WOMAN IN RED MOTOVm 
ZZTOP ELIMINATOR WARNfRBROS 
MEMORIES RICHARD CLAYDERMAN WEA 
FRANKIE GOES TO HOUYWOOD WELCOME TO THE PUASURE 

DOME islAND 



JAPAN (CoijrtesyMu$>cLabo>Asol 12/10/84 
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JULIA N) HEARTBREAK CHECKERS CANTON TAMAha-PMP 
KAZARIJANAINOYONAMIDAWA AKINA NAKAMORI WARNER 

PiONEtn W C-«BlNhTVM 

KOINOYOKAN AMZENCMITAt KITTY 'KJTTY MUSIC 
tSSO SERENADE vOSUMNGUE f ORuf t.' fire 
HEART NO EARRING SEIKO MATSUOA C8& SONY SUN 
KOIBITOTACHI NO PAVEMENT ALFEE CANVON.'TANAac 
LAST SCENE WA UDENONAKAOE TOSHIHIKO TAHARA 

YUKINIKAITA LOVE LETTER MOMOKO KIRUCHI VAP/XM«Ci 

BtWiMuO* 

OVER NIGHT SUCCESS TERI OESAHK) EPtC SOMT/TAJTO 
WOMAN MIROKO YAKUSHIMARU TOSweA-tMi VARCTY 
CARELESS WHISPER WHAM EPiC SONY/INTERSONG 
MEOTOZAKA HARUMI MIYAKO COL UMBiA'^SUN COLUMBIA 
NAGARAGAWA ENKA HIROSHI ITSUKI TX.'TV ASAHIJVMP-SOunO 1 
DAKISHIMETE JITTERBUG HIDEKI SAliO RvC EARTM 
TENGOKUNI ICHIBANCHIKAISHIMA TOMOYOHARAOA CSV 

V>Sl .ABlfTt 

NANIWABUSHIOAYO JINSEI WA TOMOE KIMURA VCTOR/BURNMG 
YAMATONAOESHIKO SHICHIHENGE KYOKO KOIZUMI 

VtLTO" HLt»Mi»G 

NANIWABUSHIOAYO JINSEIWA TAKASHI HOSAKAWA 

CIXIJI*fllA Jf-M BURNING 
GH0STBL;STERS RAYPARKERJR. ARtSTAPHONOCRAM'APmi 
MUSUMEYO GANNOSUKE AHIYA TECHku/JW 



YUMING HATSUTOYA NO SIDE T0SHQA4MI 
WHAM MAKE IT BIG Lnc SONY 
TOMOYOHARAOA NADESHIKO JUNJO CBS-SONY 
ANZENCHITAI DAKISHIMETAI KITTY 
MADONNA LIKE A VIRGIN WARNER <>tONCER 
SOUNDTRACK GHOSTBUSTERS ARtST A' PHONOGRAM 
DURAN DURAN ARENA r0SH«A-EMi 
TOTO ISOLATION CBS- SONY 
YUKIKOOKADA OKURIMONOO CANtON 
TOSHIHIKO TAHARA TOSHI 1 OR NEW YORK CANTON 
SEIKO MATSUOA SEIKO TOWN CS5-50NY 
CHIHARU MATSUYAMA KISHOTENKETSU 3 NEWS 
MIYUKl NAKAZIMA HAZIMEMASHITE CANrON 
STEVIE WONDER THE WOMAN IN RED VICTOR 
AKINA NAKAMORI POSSIBILITY MARNCR-PlONCER 
SYOGOHAMAOA DOWN BY THE MAINSTREET CSSSONV 
SQUARE. STARS AND THE MOON CBS-SONv 
DARYL HALL ft JOHN OATES BIG BAM BOOM RVC 
OEEPPURPU PERFECT STRANGERS POlYOOR 
TAKAOKISUGI LABYRINTH KiTTY 



ITALY (Cou^«sr Germano RuKltTO) As ol 1 2/4/84 
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STEVIE WONOER THE WOMAN IN RED RCORO 

POOH ALOHA CGOMH 

LUCIODALLA VtAGGI ORGANIZZATI RCA 

SAOE DIAMOND LIFE EPK. CttS 

MINA CATENE POL>;EW 

DEEP PURPLE PERFECT STRANGER POLVORMI 
DURAN DURAN ARENA CM 

PAUL MCCARTNEY GIVE MY REGARDS TO BROAD STREET 
FABIOCONCATO poktoram 
ANTONELLO VENOITTI CUORE HEMZyflCOROi 
CULTURE CLUB WARING UP WITH THE HOUSE ON FlRE 

VMGIN ' RICORDI 
BOB MARLEY ft WAILERS LEGEND RCORDi 
DAVID BOWIE TONIGHT emi 
JUUOIGLESIAS 1100 BEL AIR PLACE CSS 
MIGUEL BOSE BANDIDO CBS 

ADRIANO CELENTANO I MItl AMERICANI CLAN/CGEHMM 
GIANNI MORAND) IMAGINE ITALIANA RCA 
RICHARO CLAYDERMAN ITALIE MON AMOUR RCA 
MATT BIANCO WHOSE SIDE ARE YOU ON WIA 
ALPHAVILU FOREVER YOUNG wtA 



BILLBOARD OeCEMBER 15. 1964 



69 



FOR WEEK ENDING DECEMBER IS. 1984 



Billboard. 



HOTIDO 



SINGLES 



■ Copyr.Khl 1 9&4 Billboard PubliClt.ooi. \nc 
No part o1 tht) puMKatlon may b* reproduced, stored 
wi any relfieval iy&lam, or tramrmtted in any form 
Of by any mMn*. •l»ctfo««. mechanKjl. pbolocopyicf. 
rvcofding. or olher^tM, wilhoul Ihc pnor wdttan 
permission o( fh» pubh»hef 



Comp)l»d If om nalional retail tlore jrx) one' 
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52 


C 


CAU TO THE HEART 

CGuafMA CAMIL «C4 4}44r 


• GMFFRIA 


IS 


2S 


It 


II 


1 JUST CALLED TO SAY 1 LOVE YOU • 

SWOWIR MOimiM 1 74^ 


♦ STEVIE VYONDER 


® 


54 


65 


4 


NEUTRON DANCE 

ttnptn P\ ANI > JN 1 1 


♦ THE POINTER SISTERS 


® 


55 


71 


3 


IN NEON 

r TMOMAS GcriEi* r 241 11 «rAf»CIIBRO» 


• ELTON JOHN 


M 


41 


50 


10 


HAD A DREAM (SLEEPING WITH THE ENEMY) 

RttiOCSON AM24>4 RCA 


• ROGER HODGSON 




44 


41 


10 


DONTSTOP 

GOuKt A4M?b47 


• JIFFERY OSBORNE 


® 


NSW^ 


METHOD Of MODERN LOVE 

DMAtt JOATl) ■CUANUOUNTAM Heft I]«r0 


DARYL HALL 4 JOHN DATES 





/ ^/ ^ 


4 

/ * 


/// 

jt / 

/ 

} / Tint 


ARTIST 




SI 


12 


6 


souo 


• ASHFORD k SWrSON 


\^ 


11 


17 


4 


MISUD 

i MMdfONO MRU MX)l • TMC OMA/OC-Un MO' 


KOOL k THE GANG 

111 r-atuan 


SI 


31 


20 


IS 


OCSCRTRMON 

OCX VCWK, UM 36M 


• OENMSDE YOUNG 


\3SJ 


57 


tl 


1 


JUNGULOVC 

WHAT StMUCOMPMVVWMMIIMn Mfllt 


• T>C TIME 


KSJ 


St 


S7 


7 


TIAMO 

JMMTI MHjCMMHf ATUWIC r^MM 


LAURA BRAMGAN 




13 


N 


5 


TCN0UNC9S 


• GENERAL PUBLIC 

4AM 




71 


14 


3 




MDNKaHTSTAR 


(S) 


f2 


74 


3 


TOMGNT 

DIOWK OVUNftf HPOOOMAM tMUamCAt^aa 


DAVCBOWK 




31 


33 


14 


WHATABOUTME? KENNY ROGERS WTTH K.CARNCS A J INGRAM 
« HOOm Of mrifi Ilea iMM 




72 


12 


3 


MnaMSTOU 

1 mam. jAcaHMcmci 1K« iMM 


DIANA ROSS 




MKW^ 


ftMSTMtCNO. 3 


CULTURE CLUB 


6 


43 


23 


20 


HMI0IMMTT08RCAR 

DiasnDfuiLMOONniaMiiim r^ia 


• CHKAGO 




NEW^ 


MAM NO MISTAIIC,HFS MMC 

• CUOHD KCalWl CCUMMJMam 


BARBRA STREISAND WITH KIM CARNES 


CO) 


II 




2 


TNCNUT«ON 


GLENN FREY 




41 


37 


9 


TEAMS ♦JOHN WATTE 




SO 


S3 


7 


bMIWWT TALL 
•kfONKV O«*Wu5«4;a40 


A Oh I W ^^^M 




SI 


41 


t 


IMMBSTICD 

HCMMNM'CnuMMa J»«4M0 


V rtAIUtfirK* KAI 1 T 9MITIM 


n 


B) 


N 


12 


I ^Aaa^ nMtic kk 


# rWbAR 




S3 


22 


14 


MUC JCAN 

oaoM oaiAMki MPAOOMM/tiAaicncauii 


• UAViU OOWH. 




70 


72 


i 


THi VMLDim 


♦ BANANARAMA 




73 


S4 


20 


msoocfifco 

an*!* KJWT IM97 «CA 


♦ TME POINTER SISTERS 




t4 


31 


II 


THCWAASOMG 


♦ CULTURE CLU8 


J3 


SI 


« 


5 


TAnOAMCMQ 

• vwNraiotoMncMiKA iimi 


RCK SPfONGFCLO WITH RANOV CRAWFORD 


7^ 


t7 


M 


II 


1 PKCD TvU TuMuHT 

MJOAOWHOK tMA4«MCA424l 


• It: ilk VKOtf 


1^ 


7t 


7» 


S 


&cS?VM« 7««MJ CLOTHA 


SHALAMAR 




■ 


IS 


4 


BWM JAPAN 

(MAMI0.4IUWTK T H4H 


• ALPHAV11£ 






EAT MY SHORTS 

»iOi4ion ATutNTC t nub\ 


• RCHOEES 


Kit J 


12 




2 


IWM4NA00BAC« 

DUMAAM CA#na MOt 


• BILLY SATEUJTE 


\W 


NKW^ 


LOVER GRH. 

IMAM IMC M044I4 


• TIENAMARK 




90 




2 


TRAOEOY 

IMUntn 4nNAM«>.n«WATl t444MJ'VC 


• JOHN HUNTER 


11 


IS 


N 


t 


HEAVEN (MUST BE THMQ 

NCAA* rOlfMaA WM4M 


• EUROGLIOERS 




» 




2 


EYE ON YOU 

BiguVK J5TtP«AAN CA/ITQl MI4 


• BUYSQUER 


o 






2 


DONT WAIT FOR HEROES 

0CI-1CU& AAA* J44J 


DEr«IIS OEVOUNG 


M 


» 


K 


3 


LET IT AU BLOW 

4AWMCWS tHAMn MOtONH 11*0 


• THE DAZZ BAND 




NCW^ 


20/20 

• imii4AMiM4M«ii«m mm 


GEORGE BENSON 


m 


17 


r 


4 


TWEfOf HEARn 

G •omit MMOiO ( Al TIBMinN. C4MIUMC4 MO 


• MELISSA MANCHESTER 

JOA-r 40AVCH444 


(JT) 




NAUONTTNAUeNTT 

4I0U1V.4TUINTC ;«4«1] 


JOHN PARR 


® 




AU RIGHT NOW 

MOAtAATIAN WAmillinOS 7 24122 


♦ ROD STEWART 


® 




LONELY SCHOOL 

ytriM AAM2444 


• TOMMY SHAW 


® 


NCW^ 


TREATHERUKEALAOY 

H K JGMSON MWD< 1 74» UOKWM 


THE TEMPTATIONS 


91 


N 


41 


12 


TEACHER TEACHER 

ii«4ii\ javfcuu cAnroiMM 


• 38 SPECIAL 


92 


13 


K 


10 


HEAVENS ON FIRE 

i-SIAPCtl WRCUm M02OT 2 ^VOHM 


• KISS 


« 


74 


SI 


12 


GIRLS WITH CUNS 

MSTQMf AAW2474 


• TOMMY SHAW 


91 


75 


56 


II 


ON THE DARK SNX 

A VAAO VOTTI ■MX 4 044M 'fMC 


• JCAFFERTY t BEAVER BROWN BAND 


1 — 

9S 


93 


73 


14 


SUGAR DON-T BITE 

^•AW ' '>» - . l" ■N'llfN 1 '41 


• SAMHARRS 


91 


79 


71 


17 


SOME CUTS HAVE ALL THE LUCK 

HOAAANtiAN AAI^UBMOS 7 2*214 


• ROD STEWART 


97 


77 


13 


7 


CONCEAUD WEAPONS 

S JU)TMAN tMiAA«IIICA«242 


• J CEILS BAND 


91 


M 


11 


4 


SEI CRIMEjraNETEEN EKSHTY-FOUR) 


EURYTMMCS 


99 


19 


70 


S 


SUNSHINE IN THE SHADE 

4 MINI lAl.A 1^A>7A 


• TNEFKU 


in 


71 


09 


t 


THE GAP 

ASAOUfl T8A4IT AWA 1 4240 


• THOtHPSON TWINS 



1 .m tt» (,wl4U a.>«Uif 4M MB am »» • V<1«« (lie nailaOM) • Ikconsina loduftlr, Ann m AnM.<A (BIAA) M Hu uttt 0< aw mJMii »nit« « RIAA IM to lAXi « !«• u~t> 
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FOR WEEK ENDING DECEMBER IS. 1984 

Billbcxmd jlQ J ^ 




A ranking ol the top 30 tinglet by sates end eirpljy. respectively, with reference (o each title's composite position on the mam Hoi 100 Smeles chart. 





yi 


'A/ SALE'S 

f / 

' / TITU 


ARTIST 


NOIllSOd 
001 lOH 


1 


1 


SOLID 


ASHFORD & SIMPSON 


1 


2 


2 


COOL IT NOW 


lit 1 • tL/l 1 lull 


7 


3 


9 


SHOW ME 


GLENN JONES 


3 


4 


3 


1 FEEL FOR VOU 


CHAKA KHAN 


6 


J 


4 


FRIENOS/FIVE MINUTES OF FUNK 


WHOOINl 


4 


g 


12 


TEARS 


THE FORCE MD S 


i 


7 




1 JUST CAUEO TO SAY 1 LOVE YOU 


STEVIE WONDER 


a 




s 


CENTIPEDE 


REBBIE JACKSON 


21 


9 


11 


PENNY LOVER 


LIONEL RICHIE 


13 


10 


15 


OPERATOR 


MIDNIGHT STAR 


2 


11 


8 


PURPLE RAIN PRINCE & THE REVOLUTION 


12 


12 


7 


BETTER BE GOOD TO ME 


TINA TURNER 


29 


13 


13 


OONT STOP 


JEFFREY OSBORNE 


9 


14 


10 


SEX 0 MATIC 


THE BAR-KAYS 


19 


IS 


14 


LET IT ALL BLOW 


THE DAZZ BAND 


11 


16 


19 


TREAT HER LIKE A LADY 


THE TEMPTATIONS 


1 


17 


17 


JAILHOUSE RAP 


FAT BOYS 


11 


IB 


2t 


GOTTA GET YOU HOME TONIGHT 


EUGENE WILOE 


10 


19 


16 


CARIBBEAN QUEEN 


BILLY OCEAN 


45 


ifO 


29 


THE WORD IS OUT 


JERMAINE STEWART 


24 


21 


22 


CONTAGIOUS 


THE WHISPERS 


16 


22 


23 


LOOK THE OTHER WAY E.ISLEY. C JASPER. M ISLEY 


14 


23 


It 


JUNGLE LOVE 


THE TIME 


41 


24 




LIKE A VIRGIN 


MADONNA 


47 


2S 


24 


AU OF YOU 


LILLO THOMAS 


21 


2« 


20 


OUT OF TOUCH DARYL HALL & JOHN GATES 


32 


27 




C.0.0. (I'LL DELIVER) 


MTUME 


20 


Zt 


26 


LOVER GIRL 


TEENA MARIE 


17 


29 


30 


NO ONE'S GONNA LOVE YOU 


THE SOS BAND 


IS 


30 


21 


JUST FOR THE NIGHT EVELYN -CHAMPAGNE" KING 


31 



/ 


^i/i/ AIRPLAY 


OQ 

9 o 

I Q. 


I 


% 


OPERATOR 


MIDNK5HT STAR 


2 


2 


1 


SOUO 


ASHFORD & SIMPSON 


1 


3 


9 


TREAT HER LIKE A LADY 


THE TEMPTATIONS 


8 


4 


10 


NO ONE'S GONNA LOVE YOU 


THE S O S BAND 


IS 


5 


14 


GOTTA GET YOU HOME TONIGHT 


EUCSENE WILOE 


10 


6 


4 


LOOK THE OTHER WAY 


E-ISLEY. C.JASPER. M ISLEY 


14 


7 


16 


LOVER GIRL 


TEENA MARIE 




8 


15 


CONTAGIOUS 


THE WHISPERS 


16 


9 


3 


UT IT ALL BLOW 


THE 0AZ2 BAND 


II 


10 


2 


DON'T STOP 


JEFFREY OSBORNE 




U 


5 


SHOW ME 


GLENN JONES 


3 


12 


6 


TEARS 


THE FORCE MD S 


s 


13 


21 


YOU USED TO HOLD ME SO TIGHT 


THEUMA HOUSTON 


23 


14 


12 


C.O.D. (I'LL DELIVER) 


MTUME 


20 


15 


l« 


AFTER ALL 


AL JARREAU 


26 


16 




LOVE LIGHT IN FLIGHT 


STEVIE WONDER 


27 


17 


24 


STRONGER THAN BEFORE 


JOYCE KENNEDY 


30 


18 


27 


THE WORD IS OUT 


JERMAINE STEWART 


24 


19 


30 


MISLED 


KOOL & THE GANG 


2s 


20 


11 


PURPLE RAIN 


PRINCE 8i THE REVOLUTWN 


12 


21 


13 


FRIENOS/FIVE MINUTES OF FUNK 


WHODINI 


4 


11 


7 


1 FEEL FOR YOU 


CHAKA KHAN 


0 


23 


28 


SECRET FANTASY 


TOM BROWNE 


36 


24 




JAMIE 


RAY PARKER JR 


34 


25 




00 WHAT YOU DO 


JERMAINE JACKSON 


33 


26 


29 


ALL OF VOU 


LILLO THOMAS 


2( 


27 


23 


SEX 0 MATIC 


THE BAR KAYS 


19 


28 


17 


PENNY LOVER 


LIONEL RICHIE 


13 


29 


25 


JAILHOUSE RAP 


FAT BOYS 


11 


30 


19 


JUST FOR THE NIGHT 


EVELYN "CHAMPAGNE " KING 


31 
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HOT 100 A-Z — SONGWRITERS/PUBLISHERS/PERFORMANCE RIGHTS AFFILIATES 

•A-Z (LISTED BY TITLE) 



T(TU-«niwts} 

(hblntiet - ucenvflf Oi( i 
Sbwt M«M {hlT 

e 11/20 -lfiM*WBSK*Mf 

(Vl^SCAP/KiiMtom NirinASCAP/Slegrwr 
A. K«n(r ASCAP) 

14 AU I NCa - Ulj«Msi OBjIM O^ack 
(YMwfl'iCti Rud BMI'tlCMSCAP'Aft StiNi 

■ *UIIKKTIIO« A.rraMrPredtvi 

15 Wl THROUCM THE NICHT - J Shtir 

n Aimtsu - c Out* h K«Mti 

.H« Tf«) BMl Ljk <J 8MI. M»C«1»>SCAP)CPP 
M THE BELLI Of ST MUK - SlwU t 

iG.FtW)-iiiJVSCAPi 
II BCTTEI BE (»00 TO MC - Mi|M ClHm Ct MBwm 

lAiisUJlSCAPiCPP 
7S tic III MMN - Md Uoirf MMlcm SinMi 

iftoll Biidde,BMI't;mbM.eMI.'Mi<uk 

Vtfli|,6Mi'KG eHi<'«|^net T«(nerlinc.8MI|WBM 
e BLUE JEM - D B«M 

IS BOm IN THE USA - B Vwfstwi 

;BFuce Sfrfifif^tM-r, ASCAPiCPP 
ZS TME BOYS Of SUMMER - D.HMky M-CaapM 

lUu C4>bn(vASCAP/VriJa GflMjUCAPtiraM 
]■ BBUCE - RSfnnffWd 

I.VOIM.BMI iCLM 
U CAU TO THE HEAITT - C-G«ffrla OCihltf 

(Mt»(h ol B.'dv>SCAP.'&ni GoilffiiASCAP/Kid 

eiid,BMI/FfOltn FUnw.BMIr 
n CAIIBSUR QUEEN - ILOuMMid B OCMI 

iWille«le(i.BMV'«i«iH:VP 
M UTCH MV FAU - liM 

(B«W»M.ASCAP/Rart Blu«.A5CAP)ClM 

n camrcK - KJackMH 

(HifM.BMI/Wim(T»fMflJrw.BMIrWBM 
9T fOffAlfft BIWQMS - SJwrtimri fimCamm 

(CMltr Ci(vASCAP/L«it Ucki^SCAPiCPP 
T COOllTMW-VBrwBtyllTlfMt 

(Nfw GmiatiDfiASCAP)CPP 
U HStffT MCM - 0 lto|Mnf 

(GfMil Hluw«i.ASCAP/AlmoA$CAP»CPP/AUI 
19 DO WMT TOU 00 - t Dm LDiTMnM 

lUfWihrASCAP/Ka RiASCAP/AWffi1«>UCAP) 
4» WMnSTOf-OTiil ii D-BflM 

(Ma Pwe ho &i«ASCAP/U<ucilT>SCAF/1M 

BattMa^kSCA^I 

n Borr win fm ncbocs - ODiiiynt 

(CtiMd liuiion>UCAP/A|fno>5CAnCPP/AUi 
m CUTLMQI-PB^PCAalliMI 



iSo&rnr.ASCAP/Ph.! CollMi.ASCAP/PwASCAP.'Nf« 

ti-.MSCAPiW8M 
77 EAT MY SHOUTS - ILDMt H/ai 

lOteilite.BMI) 
C Cn ON TOO - B S«Mr 

(S<ing3 Ot Ihe Km|tit.BMIiCLM 
41 FOOUSH HEART - SPVTV R.Gm*m 

(Sirtet TalfcJUCAP/ApnIASCAP/Rtiidoni 

NeleiASCAP)CPP/A8P 
100 THE GAP - T B*ir A^Ornt J Lcmr 

iZombiASCAPiHL 
S3 cms WITH CUNS - T ShM 

iTifiqutfity BtM^SCAP/AlmoASCAFiCPP/ALM 

41 HADADMAH(Sll£PIIKWITMTNEOICBIT>-R.Htdri«< 
iUrbclwd>SCAP/AlnioASCAP iCPP/AUl 

» HANDS TIED - nOmimm M.Kn^ 

(The MahAi. ASCAP/AnsIj.ASCAP)CPP 
tt HAIOHAilTTOBREAK-SKipMrJParlw 

(Afinl^SCAP/SIiphcr' A K<M«f. 

ASCAP MCAASCAPiCPP/AfiP 
«4 THE HEAT It ON - RJancf H FillMMvcr 

(SiitMwsJISCAPiCPP 
tl HEAVEN (MUST BE THERE) - B LfMfl 

(N4'.lit«.BMl< 
« HEAVEN-) OH nn ^ P Sttfil^F 0 CMO 

iRiSs. *SCAP.'D«mot).(e, ASCAPi 
22 HCLLO AGAIN ROcJut 

iRiC Oci^k ASCAP'U<to.ASCAP)WeM 
U I tWIl DRIVE SS - S Hm*' 

(WB>^AP/TlK Kim. ASCAPlWgM 
U I CAin HOLD BAU - F S«*vw J.PMnh 

(Ru*.8MI/Lity ActxMiASCAP/WS^SCAPjWBM 
X I D01VAIINA KNOW - K.CrDM 

iFaliASCAP) 
4 I FEEL FOR VOU - Pnnct 

iConlfOWir^SWiWBM 
49 I JI»T CAiUD TO SAV I LOVE TOU - lffM*r 

UoteteASCAP/Blxti Bijil,JtSC«P)CPP 
74 IHCCDYOUTOWCHT-PtNaltPBtet 

(Paik. ASCAPXPP 
n 1 HANMA go back - 0*w.n Brrem «>lkw 

iWiiw Bfollwii>SCAP;WBM 
32 I KANT TO MOW WHAT LOVE IS - H.|aMl 

I Some'iet>SCAP/Evjnwxir J^SCAPi 

42 I VrOWLD DIE 4 U - Prwn 
(C«itroMrif>SCAPi 

n rBISOOCITlO-A.PMlaf JfoMvBMnlar 



(Btaiiitrtc.3Mt/THI Da«n. 
BHI/BUchMod.BM I tCPP/ClM 
47 WMBW-CJalnBTaivto 

iMaiiMC^SCAPi 
21 IT AINT EN0U6M - CHarl 

(Ci»ent.A5CAP/Man:o AS(:AP iC PP 



27 JAMIE - R-Pariwrji 

iRrr'(]«>(<i>SCAPi 
M JUHCL£ LOVE - IJafciUM 

iTiwna^SCAPf 

14 LniTAUBiOW-RJIamiMBIiamt 
( Jot»t» ASCAP r-OazztoJttCAPfCPP 

'3 LIK( A VIRGIN - B SlaMter| T MB| 

(BilN Slf.nb«u.ASCAP/DefliM Barry/SCAPJ 
n LONELT SCHOOL - TShn 

-Tranquility BawASCAP/AlmoJlSCAPl 
40 LOV< LIGHT IN FUGKT - ItMaadar 

t JobcnJ^P/SlKlL etiMSCAP>CPP 
3S LOVOI SOV - K.OiHMnd BikMii KJXangi 

{ Zomba BM I ,'Willnd«i.BM t )CPP 
79 LOVER GIRl - TJIafH 

^Klniirit Ma|i>etASCAPi 
U MAKE HO MISTAKE. Mf S MINE - ILCanin 

< Uocni»ni)Dw.ASCAPi 
SO METHOD OF MODERN LOVE - O.Hal JitOan 

'iHol^Aa.BMI.'UfliChafipdl.eMIl 
S2 MISICD - ftM J t>|«er II0M B Tlic Ganf 

sDctifhttul.BMriCPP 
«B HISSIMG VOU - LRKhit 

(Brockman^tSCAP; 
tl WSTAKE NO 3 - C«Rufi «■» 

rvv|i(i>scAp| 

17 MUKHTY HAUGHTY J Parr 

(Cirtwrt.BMIi 
46 NEUTRON OANa - A Win D SanbaBa 
ton BackiliMtJtSCAP/Slrttmhnc 
MMlriM.ASC«P/UaialfASCAPi 

0 NO HONE LONaT NIGHTS - PikCartAff 
(MPL Cofflniunicatii>nt>SCAP>MPL/HL 

M ON THC DAM SIDE - J£«fliny 

(Aurora Film Partnerv BMI/Mltn Citlcrty, 
BM I /Warwr Tamrrlawi.B Ml ) 

S7 OPCRATOH - B WatiM B CaBMajr B.l«KOMk 
iHip Trip BMl.'MxlKai.BMiiCPP 

1 OUT OF TOUCH - D.Hal J OalH 
(Hol'du.BMI/Vi»>chappa(l BMr^CHA'HL 

II PUIITLOVEB'LIBe»MBHar«mnclH» 

iBraclimarvASCAPiCLM 
n (PmOE) IN THE HAME Of LOVE - U2 

<lvia<K).6MI>WBM 
2C PUBPU RAIN - Pnm 

iConlrixtrv-ASCAP iWSM 

15 RUN TO TOU - B. A4Mn i VaBanci 
iA«iinvBMI^Calrpw Toon/.8MI/lnii(i|.aMI>CPP, 

S SEA OF LOVE - KN«ry B^tkM 
(fort Hrui. BMItCHl 
91 SEX CRUK (MHEtEEN EIGHn-FOUD - D Sm 
La«wi 

iirCA MuiiciWHM 
•A SOUD - N-Aihto^ V SinpM'i 



m.ch-0-VaUSCAPl 

SOME GUYS HAVE ALL THC LIKK ~ J Fw1|aR| 

(kirshnw, ASCAP.'*pnl>lSCAP )CPP/ABP 
STRANCER IN TOWN - 0 Paicti J Pwtar* 
(Hot UiltdiNBM 
SmUT - C-Oort J LittAMi 
(AclwASCAP'WSM 

SUGAR DON'T BITE - B MerU D Weiu 
(Broomtoiw«,BMI/Dftnna Want, BMl) 
SUNStHK M THE SHADE - Cwim «Kl^>ra« 



(CelfHRvEMl>^P)WBM 
TAXI DANCING - ftSpni«Md 

[Vfl|uv.BMI 'CLM 

TEACHER TEACHER - Atfam V«bnct 

(lmit|.BMIyAdMm.BMI/talww I(»ij,BMI)CPP/AUO 
TEARS- VCauM 

(Stitattwal.BMl/Wariw-TintitontMI/TM SpMd. 
BMl) 

HNDCI VEAitS - JCjttoty 

(John Cancrt¥.8MllWSM 

TIMCRHeSS - Canaisl PuUk 

On Gmril BMl/l R S BMl) 

THICr OF HEARTS - C.MaroAar M HaiKhMlv 

KFonay 

iMof otfa* .8MI/ Runijnian 
Picl.lewrl>t.BM(/UiMChacipali.BMI >CHA/HL 
n ABH> - CS^zaai U Tom 0 Warm 
(Suiai IMo«ASCAP/1ICA>k3CAPt 
TONIGHT - D Smm I Pap 
(Jamn 

Ostertwi^^SCAP ,^ut BM l/Fkur. BMl / Jon«>UCAP| 
TIUCIDT - J Honlw 

(PmIic licrnw BMI.'Amencjfl LeafucBMH 
TREAT HER LIKE A LADT • ONNBumt AG 
(Jd)(t«.ASCAP/Tii Tempt aliwnASCAP) 
TWO TRIBES - Ga JoAmmi OTaate 
(Pcftacl SonfvBMI/IUand,BMIlW8M 
IMOERSTANOING - B Sn« 
(GeiOSCAPlWeM 

VAIDTTE - JlMMB JOarto" CMaralat 

iCturnnuJ^SCAP/Chlpprt^SCAP )CHP/HL 
WAKE HE UP BEFONE TOU GO-GO - CWcfiaal 
iChapptlUSCAP iCHA/NL 
WAUtNC ON A THIN LINC - APttan K.WaHi 
lEmflKi FiDcv ASCAP/Buc^UCAP/Slmr 
LHWf ,B MI/McNoodle,BMI)CLM 
THE WAR SONG - Criton CM 
lVii|iAASCAPtCPP 

WE ABE THE YOUNG - 0 HartaiMi C MI*ii|M 

iBlKkwoMl.BMI/Mu'li LrMl.BMt/J>n<a0t. 
BMI.CPP ASP 

WE BaoW ' O tLovaii D Nwam 

iSriND Gtfnt FMI.BMliMTBM 



HOT 100 SINGLES 

BY LABEL 

A ranking ot labels by their rtumber 
ol ti«« on Ibe Hoi 100 clurt. 

LABEL NO Of IlILES 

ON CHAR 

COLUMBIA 
MCA 

MOTOWN 
RCA 

WARNER BROS 
ARISTA 
CAPITOL 
A&M 
EPIC 

JIVE/ARISTA 
SOLAR 

TOTAL EXPERIENCE 
GEFfEN 
GORDY 
ISLAND 

PHILLV WORLD 
PORTRAIT 
PROFILE 
TOMMY BOV 
4TH AND BROADWAY 
ALLEGIANCE 
ATLANTIC 
BEVERLY GLEN 
CASA3LANCA 
CBS ASSOCIATED 
CBS ASSOCIATED/ S O N Y. 
CONSTELLATION 
DELITE 
GOLDEN BOY 
ISLAND ZE 
JAMAICA 
MERCURY 
MIRAGE 
NEIGHBOR 
PLNET 
POLYDOR 
PRIVATE I 
QWEST 
REALITY 
RED LABEL 
SIRE 

STREETWISE 
SUGAR HILL 
SUTRA 
TABU 



» *H«T «Oin W - K tifn DFola t.lUn 

(UO-wmlMSCAC, Stcwfit> Moa.A5CAP^f«tif 
Fr»i.BI»l)CAP ^LM.'CW* 
2 TNC miD SOUS ' OwM Own 

(TrilicASCAPl 
n TM KIlO UFt - T.Saia VMn LMitart 
SUbiSFiM) 
<)&S.PRS/1n A Bunch.PRS* 
n VOUK fm INSPIIUTnil -f Mm O Fostar 
[>out)lt Virjo.ASCAPJoStfr FrM^BMtlCPP 
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evieivs 



ALBUMS 



SPOTMCHT PrrtiiclrtHo htt luy 10 
vn ftttlbtm>ii.s Tofi JOffAlbunix chnfl 
or to rtirn fiiiitiniim i rittjirutWM 
NEW & NdTbWORTHY higkhghtx 
Metr and drrtlo^ttng act* tcotiku of 
altrntion 

PICKS »rir rrlrmirii prrHttifH to 
hit thr top half of thr chart i#i Ihr 
format lintnt 

RECOMMENDKn llthrt rrlmar* 
firvdtctrd tttrhtirf in thr imfirrtiiY 
fonnat. aim. othrr albnmn of 
Btiprnor quaiitg 

Al! ■ ■ //y tii'ailabU 

in >r rrriru' 

AV ../fry 

Sam .Sh/Ai f /n»(/ nt Httlboant 

9t0r Hitthtrr ft/I'd. 

Bf • ' . I' ' ■ *K'IO 

itr 

O" Htl/honrd 
A. '*Ay* 

CouHiijf iittmitiM Hhould bf Mtmt la 
Kip Knbjf. Btlltwttrd 
H yiuKir Ctrrtr A'li.*/ 
\a»hnHe. Trnn J-'M! 
itrlrphonr ff/J .*J> 



POP 



The live album hms never been 
Dylan's forte, but a wide selection of 
tunes from the very early "It Atn't 
Me Babe" to Che very recent "1 And 
I" Kive this concert set value as a 
retrospective Di^hards wilt also revel 
in the revised TanRled I'p In Blue " 
The strong band featunng Ian 
McLa^n and Mick Taylor sull paks 
besides the "Inftdel" unit. 

lUmfTHHtCS 
ISM (Fsr TIN Law Of 8i| 



Musk from the new motion picture is 
heavy on repetitive electronic figures 
and vocal elTectA. but short on radio 
fare. Far from unmtelligent. but bttle 
here for any bryund the moat 
dedicated of Eurythmtcs fana; 
tronicall}', the supposed 
"commemalism" of thia cootrove n ial 
score source may have been 
restnined lo support the Aim itaelf. 

njMnppaojcn 

nstWorU 

MCAMCAZaoit 

In a dance ma age. does anybody 
need a double concept set? Thia 
sec o nd thematic extravagaiua by 
producer Hauke and Tony Carey 
tempts that question with lavish, 
synthesizer-dominated sci-fi fantasy 
with plenty of dramatic rock 
arrangemenU and Carey's 
melodramatic vocals Pitch lo AOR 
and art-rock loyalists: specially priced, 
too 

BROmtl BUT 
Tbt Acs Of C«asMl 

PROOUCro MAaTtwrna 
MCa MCA-SSII 

The falsetto vocals and 
straightforward disco rhythms have 
already produced one hit in 
"Smalltown Boy," and the group's 
debut aitmm contains several more. 
Decision to cover the Moroder/ 
Summer vehicle, "1 Feel Love," says 
it all about this band's roota. 

MUSIC r»OM THE MOTIOft PICTURC 

SOUNDTRACK 

•«>wtyMbCop 

moDucm vwwM 

MCSHCA-«M7 

Rock'n'sfiul pack alrfady haj> its first 
hit single in the Pointer Sisters" 



"Nfijlmn Dancf." and Glenn Prey's 
Tho Heat Is On" appears to be next 
out of (he gate. Cotlertion also 
includt-H ImckK l>y Kick James, Patti 
LaBelle, Shalamar, Junior, the System 
and [)Mnny Klfman A good bet in thr 
soundtrack .HWri'pstakes 



VAJtlOUS ARTtSTS 
Blssckw And MKOosfsl 

PflOOUCERS Varxiui 
CtoWreSOMI I V 

l^vLth boxed set, compiled and 
annouted by Lenny Kaye. is first in a 
senes uf anthulogie-i from the label's 
vaults. SubtitU'd "Th<- Jac HoUman 
Ycani." sei offffs Phil Ochs. Tom 
Paxton. Judy (Vilhns. Turn Rush. Fred 
Keil. Josh White and <T>untIesji otheni. 
inteMigcnt choice?*, great music justify 
four-disk length 



VAItOUS AtnSTS 



I Is TIa \Wt\ 



■ Msas-i-u 
Companion lo the "Bleecker And 
MacOougal" folk anthology is this 
three-disk box sbowcasmg white blues 
styhsts in the label's vault: dominated 
by Koemer. Ray A Glover and the 
Butterfteld Band, plus some tasty 
surprises. 



Bow Wow Wow/Sex Pistols 
mastermind turns his uneven gmse on 
the classics. Operatic anas by Puccini 
and Bizet are reworked with 
contemporar>' rhythms and lyrics. 

TNE LOVOr smNTui 
nsistfflt 

fOOOUCtO MMLmM 

■ws Trsc e irtsi 

Bu'K ''rctkm features all 

th< llelieve In Magic." 

"Suii.i I t * ity." "Darhng Be 

HofDT Soon, You Didn't Have To Be 
So Nice " and others Contact 39 
Garden Place. Brooklyn. N.Y 

TNCAKWCS 
TtebasHsrilMi 

kca-Tnc rirati 

Forgot about thw stuff, didn't you* 
Well, it's back, and at least it won't be 
on the radio "Sugar. Sugar." plus 
nine other tracks performed by Jeff 
Barry. Elite Greenwich, Andy Kim 
and Ron I>ante. Budget pnced. 

MIV ruCKCTT ft THE UfllOfI GAF 



MOOUCt» NMMM 
•Ka-TrKri7«» 

More budget biggies including 
"Woman, Woman," "Young Giri," 
"Lady Willpower" and "This Girl Is A 
Woman Now" 



WTTH TMI NCAfmXOa 




Great rhh shouter of the *Ste shows 
unequivoeably that he's still got what 
it takea. Backup work by the 
HeartiUers is first-rate, and the 
material runs from Hank Ballard to 
Bob Dylan. 



BLACK 



THE CAP BAftO 
Cap Band VI 

mOCuCtft LonnwS 
Tow f is w i mc i TCL»-»7 9 

The Gap Band puts fire behind "soul- 
less" technology on the rising "Beep 
A Freak" and the hypnotic music 
video homage, "Vide» Junkie." The 
Wilson hrrttJiers. buttressed by 
prfwlucer Simmons, are a trio of flesh 
and |K)Wer. when properly directed, as 
on 'I F<iund My Baby," they show 
depth as welt. 



SPOTLIGHT 



Atlanix SIMS 



o R i: I G N i: R 



Thi- platinum quartet's first album of 

new fltufim n.'ci)nltngs in three years 

-I,,, l.-i. r-.:,l If- No \ 

"D of the 

I r .,!.. ■. . . : r jK)p palette 

umkI ctlrcuvely on thai album Led 
by the fast-breaking ' I Want To 
Know What Love Is. " leader Mick 
Jones and vocalist Lou Gramm shine 
IiHirhti^^'t where the melodic shape 
""w Gramm to flex his 
"le Still, a band forged 
. well to keep a 
ir powered attack 
1 lansl/synthesist 
flexing vintage 
nger In My Own 
■ power chords 
I i .Vi.'i .Saij t with gusto. 



NEW AND NOTEWORTHY 



TtNMMSMeCURT 

A procnismg first album from the 
second member of the Commodores to 
go solo Its strength is in the self- 
composed (with coUaboraton) songs, 
exctnplifted by "Marianne," as 



effective as any of Lionel Richie's 
country-flavored ballads, and "Thin 
Walls." a sophisticated pop-soul 
outing that is the album's Arat single 
release. McCUry's vocals are not the 
moat distinctive, but (like Richie) he 
captures each song's mood very well, 
whether it's pop. urban or AC 



BwMs'I— QmWcI 

POQOUCMOMaL %tmm 



Ollie A Jerry bounee back here, 
sparking this movie sequel onto the 
charts and folknving the brcakdaaee 
craze through to its daoccablr 
cxMiclusion. The beats are rapid, the 
music hot, and a feast of tunes, 
anchored by Carol Lynn Townes' 
"Believe In The Beat." abould break 
fast at clubs as weO tht I 



SIVY 



joining the Dltngton orchestra. The 
•iafar flits hifh. Uic dying's 
reliably great; a real And. 

MQUrTOD«VCM 



A varied set, designed to ahowcase 
th* Cuban read atybat's versatile, 
convincing playiag; horn melodic 
f naion to bonrish jaax. with a 
ganmuB aadarcurrrnt of Afn^uban 
rtiythma. 



The match of producers Roberta and 
Mulkr with the three Dunning aisten 
is a familiar formula to black music 
fana. Best tracks here are "Dancin' 
To Be Dancin ," "Paasioo In The 
Night" and "Love Is Blind." 

COUNTRY 



EDI 



Laws' brand of fusion and soul is 
reviewed here via tracks spanning 
both hii tnatrumental aide as a 
saxophooiat and his mon* i^^nt v<>ral 
foraya. 



acasMLi s»4 

Pegged to hut promising first single 
for RCA, "You Turn Me On (Like A 
Radio)." this album makes the moat 
of Bruce *s deep, rich balladeering 
voice. The production is spare enoUgb 
to allow the drama of the lyrics to 
shine through. 



UON MIHES 



UhhC%7 

moouCtft Merxwt Cm 

PMs Mia«o« 

The late Utan in a satisfying piano 
date, fronting a septet including Eddie 
"Lockjaw" Davis. J J. Johnaoa, 
Freddie Hubbard. Joe Pasa. John 
Heard and Jake Hanna. recorded in 
19m A valentine to his too often 
overlooked playing. 

AffTPCmiQUMTn 

Tht MaMia Vsvags Ssaimi, ML S 



Raines proves both pleasing and 
persuasive on his label debut His 
vocals are superb, 

JAZZ-FUSION 



ELLA riTZCERALD DUKE ELUMTON 
The StseUMbH Csncatl. INC 

(>f»OD<JCER Norman Grwu 
PiMa 2 JOS242 

Previously unissued concert set with 
Ella's own rhythm section (Jimmy 
Jones, Joe Comfort, Gus Johnson) 



Still more solid material from aho 
saxophonist's last years, captured live 
with his favonte allies. George Cables 
(piano). David Williams (bass) and 

Carl Burnett (drums). 

JOHN McLAMNUN 
Dsvstes 

PROOUCtK Alwt Opm#M. Stfffan Bn(^ ^Immm) 
0M)/C«1WMS ecu SOlO 

The guitarist's first Suteside release 
as a leader, originally on Douglas, 
reappears with new jacket art but 
muKic intact Solid catalog, mandatory 
for full »erv>ce )azz accounts. 

JANH lAWSON Qunrm 

Drassa Caste 

PftOOUCCRS B« Coedww Cltni ricfwn 

Original title track is a tour de force 
showcase for vocalist Lawson, and the 
rest of thr album concentrates on 
demiinstnttng versatility via a broad 
range of standards. Saxophoniat 
Rnger Rosenberg also deservca 



Northwestern distributor bows its 
own line of instrumental releases, 
modeled in sound and style after 
Windham Hill; .classy graphics, 
imported Teldce Direct Metal 
Mastered pressings spiff up this piano 
meditation 

GOSPEL 



CVK 

C h li fu i AHi^wThm 

PROOUCU P^NvWi 

w««ircn raiatssia? 
The ever popular Evie brings her 
crystal vocab lo a Christmas 
collection of old standards, with some 
newly penned numbera also included. 
Her other dinstmas album about 
eight years ago did extremely well, 
and this should repeat the success. 

RALPM CAJtttlCHAEL MtCNCSTU 
ChratM Sftfil 
p(tooucc» ftSC«i* 

Jazzy arrangement of C hf i stma e 
standards by gospel's premier 
arranger of progreaaive orchestration. 
Count on Ckrmichael lo give a new 
tnterpreUbon lo these ageless gema. 

THE OWTMOfTAL SMBOS 
0 CsMS Ai Tf FaOM 

PKOOUCCR Crni Dent 

GfeMSw MM can soil 
SokMsts PhQ Driscoll, Amy Martin. 
Sheila Wabh. Steve Camp, Scott 
Wesley Brown. Midiele Pillar. Steve 
Green and Fran Sparks are all 
featured with the Continentals on this 
collection of inlernational Christmas 



MMs0 or S«o«4 Cnk 

niooucta LMi CMTMn s/«M> 
Ca^a4>74)aae 

Sondqaist performs these dassic 
hymns simply and effectively in a way 
that moves the listener. Included ia a 
book detailing the history of the 
hymns — a welcome addition lo this 
classy daasic 



SINGLES 



PK KS «irir rrlraaes irtth Ikr 
grrotrst rhart potrmtial 
RECOMMENDED rrconUmith 
potrnlial for tipni/iramt rhart 



Rrrortin fifuntig appropnatr for 

'Mr format arr rtrintrd 
mth thr broadrat 

Alt »tnglt* rom me rr tally arattablr 
im the L'.S. are rhgible for mier 
Krrirm are roordtnatrd by 
Snnrtt Frhrh at Billboard 

" ■ ■ ' ■•tit 

■ Y l60J$ 

i uu Htrjt single* Mhuuld be ami to 
A'lp A"t'*e. Billboard 

'i \f ... < . 

Ul 
!00t 



POP 



voiunod 

in 



extrmct the m r 
like a hiKh-Urn^ 
"Another Lont-lj \ itrij.in..ij. 
prt'VKmsty unreleucd- 
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IHAHI rutvmi CEOKC MICHAEL 

fUBLtSHER OappvN ASCAP 
i»«4«tl 



Ponner younic gum hold their firr as 
llit>y continue their new poltshed-pop 
^iproach; naxy ballad will tug mt 
luiny a heartslrinR- 

CVLTURC UU8 
iatJkc No. 3 (4 JS) 

MlTtft CwHun C>ub 
i^liSHCR V>rpn. ASCAP 
yrt<"/Cp«C 14-«4727 

!vncal musings on human 
ifss; an unusually sad son^ for 
.1 usually-effervescent bunch. 

WO STEWART 
m Ri|M Now (3.SS) 

|R<TERS A F>aw<. P Rodfvrt 
ueilSHtR liUnd, BMl 

,'pdated remake adds some subtler 
hythm patterns to Free's bash-rock 
tassic, white pointinK up how much it 
ounded like Rod Stewart in the first 

ilaee. 

lOHGL BENSOM 
•/» (4«) 

DOOUCCR Rusi riWmtn 

MfTtRS Randv Goottrwm. SInr Kipncf 

UeilSHCRS April. Random rMK/Slvphrn A 

,VMr ASCAP 

OvnvBnM. 7 29120 

.ipbeat dance music with a Latin lill; 
1 sparkling, cheerful sound despite 
Tpentant lyrics. 



RECOMMENDED 



UM HARRIS 
Hurts On fn (3:53) 

mOOUCERS St*«« B«rr>. Tony PMum 
•RITCRS B Rot»ni. D Wets 
KJBliSHERS BrooMrtoonn^OanAB Wmu. BUI 
■Mown 177 IMF 

I 

BIG COUNTRY 

■hen The Rose Is SovN (3:») 
noouccR st«>#L<nr^te 

ItRITERS S Adsmicn. M Srzerck'. I BuU*r B 
••lion 

PUBLlSHenS Virfin. ASCAP/Nynvn. BMl 
iHwcurr 880 412 7 

Group's -stirring strength is sadly 
buried in muddy sound. 

aiY BROWN 

toot Hk^ Up (3:») 

fWOUCERS Sob Iter. T Bom Woft 

imiTtRS Bob RMy. City Bromn 

BMl 

ClMrCMcryHlr^c 7-99687 

Pop-disco with a nod toward the new 
urave. 

WTOGMPH 

Tn Up Tht Radio (3:4S) 

PROOUCEA fM Ktmon 

WRITERS Ptuntiftt, R»ftd, Itham. Ly«»ch. Richardt 
iVBLrSHER Hjut>rr. BMl 
RCA fS-1 3953 

Self-celebratory metal anthem. 

-WEIRD AL" YANKOVIC 

Dn h T1« Life (Theme From "Johnny 

OifiMreinlY") (3112) 

PBOOUCfR Rrt* Drfr-ngrf 
WRI1ER A TankovK 

PUBLISHERS ^Mly Motoy/Ev Boolier. BMl 
Rock -N- Ron 2S4 04708 (c/o CBS) 

Rinky-tink. tongue-in-chic movie 
theme. 



BLACK 



1- ri""^ 



IIFFREY OSBORNE 
Tha Bordif«MS (fi:S2) 

»KiOUCf.ft Coortv Ouk* 
WRITER- RaymO'M) ionn 
PUeilSHERS WB/Zubaidah ASCAP 
A4M V-121 It ( 1 3 tf>c^ unci*) 

Plolline is intricate in this narrative of 
international romance and intrigue; 
mystery-shrouded performance to a 
hypnotic rhythm. 

STEPHANIE MILiS 
Etffc Of The Rjnr (431) 
>*ROOUCER GwKtOukc 
WRITERS Tom Snew. (toy Fivttaod 
PUBllSHCRS ScfMnGamiCMl Sno». BMl 
CoMWanu 880 44S-7 ( 1 wrvon a<M 
MiUbta. CMaManca 880 44 S- 1 ) 

Dance-oriented rock, hard and 
percussive; few frills this time m the 

jjinger's tough, straighlforward 

•^(ielivery. 



RALPH HxOONAiO 

Unmrsil Rhythm (115) 

PRODUCERS Ratph MjcOonaU. WlliMm Uton 

WRITtR W E«1wi 

PUBKSHFR AntiM. ASCAP 

r 88 1 S04- 7 < 1 2 «teh Mfiwn MO miMM. 
« 881 S4S-1) 

Seven-inch opens with sonw quite 
difficult time^ignatures before 
switching to accessible AC/di»co; 12- 
inch is more mainstream. Vocals by 
soul soprano Yogi Lee. 

FORCE MCS 
Form Mtfiiri (3:45) 

PRODUCER TomSirMfman 

WRITERS ForcvMD s. R H*lp>f> 

PUBLISHER T Bo, *SCAP 

Tommy Bey TO 851-7 4l?-iACh v*man alvo 

awMMMr. Tommy Bay TB BSD 

Sunny, innocent love song started off 
as B side of their current hit. "Tears"; 
new remix plays up the hip hop while 
leaving the doo-wop intact. Contact: 
(212) r22-22U. 



FURIOUS FIVE fejtunni COWBOY. MELU MEL I 

SCORPIO 

Stop OH (7:20) 

PRODUCER Sylvia Rotenum 

WRITERS K G«mt>l«. L HuH. A Jachion. M Gtowr, 
t Morrti. K Ward 

PUBLISHERS Mghly ThrM/SugarNII. BMl 
SugaftwIl SH-32033 <C/o MCA) ( 1 2 incU un«l«) 

KURTIS BLOW 
Efo Tnp (4:15) 

PRODUCERS J e Moor*. Robert Ford. Jr 
WRITERS K Bio*. R Ford. J Moorv. S CUtsman. J 
Bralowvr, J Bova 

PliBLISHERS Neutral Gray/ Otiginal JB/Fartcy 
footwcrt. ASCAP 
Horcury 880 408-7 

SLAVE 

Thp Won! Is Out (3:19) 

L J-IEH Jimmy Douglass 
: rtS Adams Wrtilar, C«rtcr. Ntih, Oixticlau 
HbbLiSJHERS Maiof Toms'Kon«t»ther, BMi/Slawe. 
ASCAP 

CotiHMM 7 9W77 

RAY, (RODMAN & BROWN 

Who's (;on(u Make The Rrst Move (350) 

PRODUCERS A Goodrnan C Cwrado, K Owens 
WRITERS A Goodrnan. Lm Wsttefs 
PUBLISHERS Goody Dark Ck>ud BMl 

cPin-201 



Their brand of sweet falsetto soul is 
suddenly back in fashion; group that 
started as the Moments still excels at 
It Isabel based in Hackensack, N J. 

MICHAEL WYCOFF 

Gonoa Chase Yon (111 Yoi Catch Me) (3:49) 

PRODUCER MKhael WycoH 
WRfTER Michael Wycoff 

PUBLISMf RS Coti Ofop/MiBwy. BMl 

VaOey Viw W 770 (1 ? inch vervon also available. 

VaBey Vue W 1270> 

Uptempo and diabolically cheerful. 
Label based in Los Angeles. 



COUNTRY 



GEORGE JONES WITH BRENDA LEE 
HillHuiiK. I Love You So (2:34) 

PRODULtH Billy SJMtir.li 
WRITER R Charles 
PUBLISHER Rifhtsong. BMl 
EpK 34-04723 

The two Stalwarts trade these sassy 
lyrics back and forth in high-spirited 
and sprightly rhythm. Jones couldn't 
be less morose than he is here. 

JOHN SCHNEIDER 
Country Cids (3:11) 

PRODUCER JtmmyBowen 

WRITERS T SeaW. E S«ls«r 

PUBLISHERS Warner Tamerlane 'WB ' Two Som. 

ASCAP 

MCA S2510 

Schneider has a way of making even 
cliche-ridden lyrics sound warm and 
personal; song also benefits from 
strong arrangement and intriguing 
instrumentation. 

KAREN BROOKS 

A Sinvie I Love You (3:00) 

PWXMJCER Brian Ah»ni 

WRITERS Randy Sharp, Raren Brooks 

PUBLISHERS Warn*' Tamertarw RumUeSMi/ 

Babbl>n( Brook t. 8M| 

WartMcSret. 7 29154 

Brooks is an arresting singer with 
effortless, silky phrasing; sleek, 
romantic ballad has a slightly Spanish 
overtone. 



NEW AND 
NOTEWORTHY 

BUTCH SAM i THE STATION BAND 
Sjy That You WiH (3.51) 
PROOLJCtR BuKhintram 
WRITER R e Sam 

PUBLISHERS *nir ran I aWii T imili riiiilm imiii 
BMl 

Pmatc I 254 04 720 (c o CBS) 

Former Graham Central Station 
keyboardist /arranger now fronts a 
band that includes some of his GCS 
colleagues; plenty of catchy, 
shoutalong hooks in a debut single 
that's half homegrown funk and half 
urban polish. 



WRITER Pvbe Scberl 

F>UBLISHERS. BoquiUai Canyon /Atlantic BMi 
AJIJ. 1321 

The Sun shines again, reunited with 
his "Old Flames Can't Hold A Candle 
To You" producer. Contact: (615) 822- 
6786. 

JUDY BAILEY 

There's A Lot Of Good About Goodbre (2:55) 

PflOOUCER Ray Baker 

WRfTERS; Rory Bowrfc*. Dan Mitchdl 

PUSllSt^ERS Baray, BMl/ChaopHl/Robm Hllv 

ASCAP 

WhM <M4 WC-22249 

Fiercely (and wonderfully) country in 
lyric and delivery. Contact: Fischer & 
Lucus. Nashville. 

ORION 

t'n Savni tip My Pennies (3:1S) 

PRODUCER: Wayne Hodt* 
wniTFR Oarrd Heavener 
PUBLISHERS ISPO ,'T.m«iar, ASCAP 
Knital tnlarnallenal KS-229Z 

An Elvis-sounding song about a good- 
hearted kid. Contact: Stargem 
Records. Nashville. 

WENDEL AOKINS 
Don l Talk To Me (2:59) 

PRODUCER Chartte Fieldt 
WRFTER Mickey Jupp 
PUBLlSHtR Alrrw, ASCAP 
Oolui 1001 

Waylon^sque vocals with a Hank Jr 
storylme. Contact: (616) 255-2175. 

MARK DOWDY 

Follow Your Heart (354) 

F^DUCfR Bitty Strange 

WFitTERS >ohn iarrard. Brent Mason 

PUBLISHERS Alabama Band, ASCAP/Monkfamly/ 

1 9th St , BMl 

SourtdNM*! SW-4742 

Slow, dreamy delivery with a big 
buildup. Contact: NSD, Nashville. 

ALBERT UPDYKE 

Obfed Of My Affection (251) 

PRODUCER; WayrM Hodfe 
WRITER Dvlbert McChnloo 
PUBLISHER Ouchns.BM) 
SUrctm SG 2284 

Leering and lively in the Jerry Lee 
Lewis mode. Label based in Nashville. 

TERRY MORETT 
(je«r|ia Dreamin' (3'JO) 

raOOUCCR Oudf Mclean 
WRITEF) Kolh V.ncenl 
PUBLISHER Laiend Sonjt. BMl 
PaclAc InlamaHonal 1007 

Surprisingly powerful performance on 
an equally surprising and well-done 
amingemeDt Contact: (818) 784-2797. 

RYAN STUDO 

Dreamers Always FaN In Love (3:16) 

PRODUCER Wayne Madge 
WRITER John Roil PHerion 
PUBLISHER Newwrtta*^. BMl 
$tarc«mSG2293 

Clear, strong vocals with an equally 
clear message. lAbel based in 
Nashville. 



AC 



JOE SUN 

Why Would I Want To Forget (3:05) 



PROOUCFR Br>en Fivher 



BARBRA STREISAND 

Hake No Hitlaki. He's Hme (Duet With Kim 
Cames) (4:12) 

PROOUCCRS Bin Cuomo. Km Carnet 
WRITER K Games. 
PUBLISHER IMoorMHvSo*, ASCAP 
ColwnbM 3844895 

Slow ballad arranged as a grand 
production number; the two stylists 
trade off verses to contrast and 
complement 

AMERICA 

(Cati l Fal Asleep To A) LsKabyt (3:45) 

PRODUCER Matttww McCauIvy 
WRITERS BwnncU. Pvrry, Mumy. Hawnar 
PUBLISHERS F>oium Oak/SlnMi TaOk/So Bon. 
ASCAP 

Capitot B-S430 




evieivs 



Followup to "Special Girl" ha« a 
"Suqirtse Symphony" quality to it 
dreamy, jazK flavored verses open into 
a startling rock chorus. 

ANDY SUMMERS 
2010 (4:15) 

PRODUCER RKhard Rudolph 
WRITER R>chard Snau» 

PUBLISHERS MagnetK. BMl, Tony Humeckc. ASCAP 
AfcM AM.2704 

On behalf of the new "2001" sequel, 
the Police guitarist turns in a new 
rock-disco interpretation of that pop 
standard, "Also Sprach Zarathustra." 

EUINE PACE 

Heaven Hetp My Heart (3:29) 

PRODUCERS Benny Anderuon. Trni Kkm. Bjarn 
Ulvaews 

WRtTERS Anderiion. R>c«. Utirawwi 
PUBLISHER MCA ASC*P 
RCA P» 13958 

Broad way -Sty led ballad is the firsl 
pop release from the much-heralded 
"Chess" project a collaboration of 
two Abba composers with the 
"Superstar"/"Evita" lyricist 



DANCE/DISCO 



l»OINTER SISTERS 
Neutral) Dance (4:59) 

PRODUCER (*Kh^a Perry 
WRITERS Alee W>tl)s. Danny SembeHo 
PUBLISHERS OH Bac h street/ St reifnline Moderne, 
BM(. UnK>(y. ASCAP 

PUfwt YO-13952 (c . 0 RCA) ( 1 2 tnch vr^le. 7-*r^ 
dNo. 24) 



DAVID BOWIE 
Tenieht (4:29) 

PRODUCERS David Boww. Ckenh BramtHe. Hugh 
Padgham 

WRITERS D Bo<wie. I Ptip 

PUBLISHERS James OstertMtg/Suc/'llur/Jonev 
ASCAP/BMl 

CMI Amtflca V-7S4« ( 1 2.4neh %tt^. 7^nctt 
reviewed Dec 1 ) 

ROftCY 

One NifM In Bangkok (5:07) 

PRODUCER JoelO.«mo«J 

WRITERS, Benny Andcfuoo. Tim Rkc, Bfteti Ulvaaui 
PUBLISHER MCA. ASCAP 

SJIevr Blue 429 OS 145 (c/o CBS) ( 1 2->rK:h Migle) 

Model-turned- recording artist could 
well be the one to win the initial 
"Chess" sweepstakes; her feminine- 
rap cover of this show tune is more 
geared toward making sense on the 
dance floor than to advancing the 
plot 

CLAUDJA BARRY 

Bom To Love (timin| not listod) 

PRODUCERS Bobby OrUndo. Jurgen S KordulelKh 

wmieR Orlando 

PueLISHER Personal. ASCAP 

PorMAM P49B 15(1 2 nch wi«le> 

Unconventional mix makes Barry 
backing vocalist to a bass guitar, but 
the beat does gallop on compulsively. 
Contact (212 ) 246-5520. 

SHAKATAK 

Down On The Street (G:4S) 

PRODUCER Nigel Wright 
WRITERS W Sharpe. R OdeU 
PUBLISHER Shratch. PRS 

PotftfOf BSl 064-1 (12-trKh vngte 7 >rKh nrsion 
BiM available. Polydor U 1 064-7) 

British group combines AC vocaIs 
with jazz-funk backing for a distinctly 
European sound that should appeal to 
U.S. dancefloor sophisticates. 

LAUREN GREY 

Puttins The Ni|h( On Hold (JM) 

PRODUCER Tom Weivser 
WRITERS J fnend T Wosser 
PUBLISHER Wind.n|. ASCAP 

Dice TGR 1003 ( I 2 irtch single. 7-incn versMn also 
available. Owe T7-1004) 

Fluttery, l^Rh-energy synth tracks 
back up a teen/punk-style vocal. 
Contact (718) 729-5800. 



MURRAY HEAD 

One Nt|ht In Bangkok (5:3S) 

PRODUCERS Benny Anderwon Tim R.ce, B|o*n 
UhMus 

WRITERS t^na»n\on. Rice Ulvaetn 
PUBUSHER. MCA. ASCAP 
RCA PO-1 3959 <1 2 >r>ch tinfle} 

From the original cast of "Chess": 
some adventurous textures along with 
expository rap. 

SAMSON & DELItAH 

I Can Feet Your Love Slippin' Away (7:45) 

PROOUCfRS BriKc Haiar^an ieirf Q Joacs 

WRITERS B Nafarian, J Q Jo'»es 

PUBLISHERS ArHel/Beeier, ASCAP 

Saturn SffA-903-49B ( 1 2 irKh single. 7 inch version 

als«ava<laM« Salvm 2105-45) 



Short, sharjt syntli lint'!« toughen up 
soft-edged midtempo r&b (jibel 
based in New York. 

TIME ZONE 

WorW DtstructNO (5 JO) 

PROOUCCRS B« iMwell, Malervl Alnha 
BambMtaa 

WRITERS A BombMtM. B LmmU 
PUBLISHER GAD. BMl 
CMhrtoMCCl 176(t2 Mch i«ngle| 

Afrika Bambaataa and Johnny Rotten 
team up to rap apocalyptically over 
distorted power chords. Contact 
(212) 714-0033. 

EDWIN BIROSONG 
Pertwt Lowe n (4:05) 

PRODUCER not hlled 
WRITER Edwm Bxdsong 
PUBLISHER Edwin Btrdsong, ASCAP 
Stngh S2004 (1 ? inch 

Melodic minimalist funk inaugurates 
the artist's own label; good fun. 
Contact (212 ) 477-2857. 

STRAFE 

Sot II ON (9:51) 
PRODUCER: George Lofios 
WRITER Steve Standard 
PUOLlSHER Ju* Bom, ASCAP 
Jus Bom 78 001 ( 1 2HrKh singte) 

Local Brooklyn release that's been 
kicking around the NYC club .scene 
for some weeks features a melody 
line haunting enough to overcome its 
garage-disco sound. Contact (212) 
625-2838. 

CHRISTMAS 

FofloMTtfif IS a hst 1 1 alt nm or r>t»suM] Chrtitmav 
«in0n rac u ve d by Billboard's review panel this 
woih. Bacama of Itia seasonal nalure ol the music, 
the racortfs are not rated as to cttirt potential 



DON McCUNTOCX Onstnus Nwdt Uwt Ta 
Chnslmn 

37 Records SO 37 3 Contact (213)463^8400 

lUUCNAK t lUCKER Clvntnut It Fw Kidt 
Revolver REV 84 006 Contact (615)321-4498. 

SlUT J. WALSH Mr b« Is For Vm 

Clvistmas Ranch CCR B4101 Contact (4 1 5) 794- 
2992 

aOITHACHER Ca^ Cod Chnttmstaw 

$e4note&N&7002 Contact (617) 362 9087 



KtT SMITH ChraliMt At Out HMue 

TurquoluK 120 Contact PO Bm 1921, 
Bakerslield. Cahl 93303 

GENE (POO POO MAN) ANDEITSON A IMTERMTWKAL 
HOOK-UP CONDECTION Hey Nr SanU Ciau 

ElecIncLandOOOJ Contact 1314)621-8350 



OTHER 
RELEASES 



FUiTS iMpntM 

Preppy PP 1218 Contact (212)362-0304 



Circle Orw^ 640 ISC Contact (714)997-3774 



NUCLEAR ENEKT BAND Homv 

AceACElOO Contact. <212) 746 1919. 

TEt2I PartrHw^ 

SMC4S-925 Contact (215)855 8628 

CHARLES UmmrS iinCTTERS KiuHiLmc 

Keep A Rochtn' ecu 1 02 Conlacf (213)662- 
5666 

STEWART SWOUM Wliere Km Tht new (Mdm 
Cm? 

Hountam (no rtumber) Contacr (201 ) 232 0081 



PAMEUiOT nmkFail 

PHUJ t>i 1 1 9 ( 1 2 mch SMicta) Contact (718) 729- 
S800 

rone It's Onff A DreMH 

Paiuon PRC 7B6 19 Contact (212)443 4414 

TOMORROWS EOmOtt I n The Sett 

KM O MLO 438 < 1 2-<nch imgle) Contact (212) 
SS6 6130 

FBEDCnCX CeiMa (CjRIng Tow HWM) 

Time Tra. TTQO* Contact (216) 566-9722- 

ERNIE JONRSON Haett Te HwA RnntitobM 

Ronnl02 Conlaci (318)459 3751 



JIHHT J aUIEATM One 0( 6oA Chawe One* 

Parad'M 1 1 1 ConlacI (615) 297-4648 

SAMniAOT IM Baal T« fluu Hcf Han 

Holley 12280 Contact Hollingsworth Produclnns. 
Weaver AU 
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Many thanks to all the fine artists who kindly donated their time and effort in the making of this record. 

"Do They Know It's Christmas?" A Special 7" and \r Single by BAND AID. 
Recorded To Help Feed The People of Ethiopia. Available on Columbia Records. S 

FEED THE WORLD! 

ALL PROCEEDS OF THIS RECORD ARE 10 ASSIST FAMINE RELIEF IN ETHIOPIA. 
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APOLLONIA 6 


123 


129 


135 


113 


LIONEL RICHIE A WTom «007 k u 9ii 


LIONEL RICHIE 


124 


93 


n 


22 


010 • /iUWtn BROS 2S 1 00' 1 (8 98) 


THE LAST IN LINE 


125 


B6 


79 


27 


LOU REEO 1CA «aM99e CB 9b> 


NEW SENSATIONS 


12t 


12t 


131 




5HAD0WFAX wvchammil (OM.1038.AAM (9 9a> 


THE DREAMS OF CHILDREN 


127 


104 


104 


26 


STEVIE RAY VAUCHAN « DOUBLE TROUBU 

tW: ft 39304 


COULDN'T STAND THE WEATHER 


121 


130 


113 




VARIOUS ARTISTS uoTOM u»4 ul <9 911 MORE SONGS FROM THE BIG CHILL 


12) 


112 


105 


31 


WHITESNAKE GtfrrN gmsaois wahwb bsos <8 9B) 


SLIDE IT IN 




142 


190 


3 


ANDREAS VOLLENWEIOER 

MO,. i77«i BEHIND THE GARDENS BEHIND THE WALL UNDER THE TREE 


131 


107 


106 


I3 


VANITY MOTOWN 6107 Ml (8 981 


WILD ANIMAL 


132 


99 


94 




THOMPSON TWINS A asista m. a ajoo (8 98> 


INTO THE GAP 


133 


96 


96 


22 


JACKSONS A in: ge M9Ae 


VICTORY 


134 


114 


97 


13 


DONNA SUMMER cCFrv* ws zaoao ivarncr BROS iB 9B) 


CATS WITHOUT CLAWS 


135 


144 


149 


IS 


NEWCLEUS suftfiwin* sun 4901 . fB 9bi 


JAM ON REVENGE 


Ut 


145 


147 


44 


SOUNDTRACK A cixiwaiA js 39747 


FOOTLOOSE 


U7 


133 


126 


33 


RX.M. IRS SP-70044.'AAM<B.98) 


RECKONING 


IB 


140 


144 


6 


LEFS ACTIVE IRS SR 70648 A4M 18 9et 


CYPRESS 


US 


139 


143 


6 


GEORGE STRAIT mca »18|B.9Bi DOES FORT VHORTH EVER CROSS YOUR MIND 


(lift 




BRUCE SPRINGSTEEN coiuMeiA x 3379s 


BORN TO RUN 




153 


165 


3 


THE JUODSrc* ciAaeAMi s3i9iB9ei 


WHY NOT ME 


(IB) 


155 


141 


II 


NEIL DIAMOND ximiaqc 39199 


PRIMITIVE 


H3 


13i 


140 


27 


TEDDY PENDERGRASS • ASnuM«03l7.^UEK'reA(a.9e) 


LOVE LANGUAGE 


144 


121 


122 


10 


KURTIS BLOW WRCl^ B7I4Zfrl '1>01VQRAM(8 9B) 


EGOTRIP 


® 


162 


1S5 


64 


UNDA RONSTADT A asuum bozm iuktra (898) 


WHATSNEW 


I® 


157 


174 


3 


SOUNDTRACK )WCMAMH((a.WHI039^A4M(9 98) 


COUNTRY 


H7 


149 


142 


20 


WILUE NELSON <xn.um f c 39 > 4S 


CITY OF NEW ORLEANS 


1« 


119 


121 


26 


RUN-D.M.C. PROflU PRO 1302 (8 981 


RUN D.M.C. 


148 


125 


127 


4S 


ALABAMA A rca aml 1 -4939 (8 9bi 


ROaON 


ISO 


101 


101 


6 


STEVE MILLER BAND CApn(xsT 12339(8 98) 


ITAUAN X RAYS 


ISI 


127 


123 


62 


PHIL COLLINS tUANTc soi 6O29 (8 9«> 


FACE VALUE 


© 


169 


117 


3 


PLANET P PROJECT mca2«]i9(109S) 


PINK WORLD 


153 


lit 


161 


49 


PRINCE • WMNtRflflOS 89(3601 (6 98) 


CONTROVERSY 


154 


102 


19 


10 


DOKKEN aCKTRA 60176 (8.98) 


TOOTH & NAIL 


IS6 


I2t 


116 


20 


QUIET RIOT A RA»M 02 3B5lft/w 


CONDITKIN CRITICAL 



/J 


7/ 


A 

/ 'V 


// 


/ ARTIST 

/ lABtl 4 WUMRCR tRSTRISUINC LABEL (SUC LIST PRMXl* 


TITLE 


156 


159 


163 


550 


PINK ROYD • HARVEST ST 1 1 163/CAPIT0L(«98) 


DARK SIDE OF THE MOON 


157 


113 


112 


10 


STEPHANIE MILLS (^(SAaLAfCAB22421-),'Rt)LrCRAM (8.98) 


I'VE GOT THE CURE 


151 


ISI 


166 


4 


GOLDEN EARRING 21 records 82371 7 l/ROLrCRAM (a 98) 


SOMETHING HEAVY GOING DOWN 


IS8 


154 


134 


72 


JEFFREY OSBORNE • AiMsRA940(B9a) 


STAY WITH ME TONIGHT 




172 


17S 


73 


MIDNIGHT STAR A solar 60241 tlihtra (BBS) NO PARKING ON THE DANCE FLOOR 


161 


134 


107 


1 


LAKL KLUtin CAPrTOl ST 1237} (8 M) 




162 


13S 


137 


14 


Kl 1 UML tPtC ft jM7 J 


vn i MF Ann 


m 


161 


177 


4 


KHrnAKU IfLATUtKMMl COLUMBIA BFC 39503 


AMOUR 


164 


124 


117 


54 


DURAN DURAN A capitql st 12310 (e 98) 


SEVEN AND THE RAGGED TIGER 


<m 


170 


176 


4 


STONE FURY MCA 55ZZ (B9«) 


BURNS LIKE A STAR 


166 


161 


131 


II 


W JLS.P. CAnTOt ST- 1 2343 (B 9B1 


W A SP. 


167 


152 


121 


17 


ROMEO VOID COLUMBIA 391 S5 


INSTINCTS 


la 


137 


133 


16 


UNOSEY BUCKINGHAM EL£f<Tfu603e3(B 98) 


GO INSANE 


® 


190 


153 


20 


BANGLES COLUMBIA bk 39220 


ALL OVER THE PUCE 




190 




2 


ELVIS PRESLEY oca afmi sibz w 9B} 


ROCKER 


m 


f 


lEWl 


► 


CAT STEVENS auh sp 3736 (S 98) 


FOOTSTEPS IN THE DARK 


172 


132 


132 


12 


JIMMY BUFFCTT mcassi2(898> 


RIDDLES IN THE SAND 


m 


171 




2 


JEAN-LUC PONTY atiantc so i s5 <b 98i 


OPEN MIND 


m 


NEW^ 


ANDREAS VOLLENWEIOER lolumbia im 37927 


CAVERNA MAGICA 


m 


lE-anm 


BRUCE SPRINGSTEEN co^imbia pc : 


THE RIVER 


176 


ISO 


I2S 


10 


VARIOUS ARTISTS POLVDOR 823490 1 POlYCRAM|B9e) 


EVERY MAN HAS A WOMAN 


m 


NEW^ 


TEENA MARIE epic n 39S28 


STARCHILO 




NEW^ 


R.EJ1R. 1 R S 5P 70604 A«M (8.98) 


MURMER 


m 


NEW^ 


JOHN PARR ATLANTIC 80160(8 98) 


JOHN PARR 




Kwnrr 


BRUCE SPRINGSTEEN Columbia k 3*3i i DARKNESS AT THE EDGE OF TOWN 


m 


195 




2 


THE JUDDSwf A Luoflp**! 8Si5(»98i 


THE JUDOS 


112 


IM 


116 


4 


ORCHESTRAL MANOEVERS IN THE DARK a«m sp «>27 <6 981 JUNK CULTURE 


113 


141 


ISI 


5 


JIM) HENDRIX HtPAiSf 2^119 1 WARNfRBflOS (6 98) 


KISS THE SKY 


® 


K-Eimr 


BRUCE COCKBURN GOLOMOuNiAtNCMgoou a«m(B98) 


STEALING FIRE 


115 


116 


199 


12 


METALLICA tifHTRA «039« 18 98) 


RIDE THE LIGHTNING 


116 


143 


109 


17 


GRIM REAPER HCAr«Li-8038(6 98} 


SEE YOU IN HELL 


117 


117 


119 


4 


TEXTONES GOLD MOUNT An 860IO'AtM(6 98) 


MIDNIGHT MISSION 


IM 


in 


191 


17 


RICK JAMES GCROY 609ML'1>IOTOWN (898) 


REFLECTIONS 


119 


192 




2 


AUCIA MYERS mca 548& <8 98) 


1 APPRECIATE 


<M 


NEW^ 


THE FORCE MD'S 'ouurr bov tblp 1003 (S 98i 


LOVE LETTERS 


191 


131 


108 


10 


RALPH MACDONALO POLfDOR 823323-1 'Polygram (a 98) 


UNIVERSAL RHYTHM 


192 


115 


164 


77 


U2 • rSLAAD9O0«7/ATCO<8 98) 


WAR 


193 


146 


146 


6 


FEE WAYBILL capttol st i23»6 (S 96) 


READ MY LIPS 


194 


166 


159 


IS 


THE OAK RIDGE BOYS mca m96 <898) 


GREATEST HITS. VOC 2 


m 


NEW^ 


LOS LOBOS WARKR BROS 25177 1 (8 98) 


HOW WILL THE WOLF SURVIVE 


196 


174 


179 


17 


HONEYMOON SUfTE wAimcR enos. 2m>96-i (898) 


HONEYMOON SUITE 


197 


163 


161 


41 


PRINCE • WA»«R BROS eSK 3478 (6 98) 


DIRTY MIND 


191 


164 


136 


1 


BOB JAMES cauMBiA re 39980 


12 


199 


176 


139 


54 


U2 • ISLAND 901 27/ ATC0(5 98) 


UNDER A BLOOD RED SKY 


200 


in 


III 


S9 


CULTURE CLUB A vincM TPicoe 39Iot 


COLOUR BY NUMBERS 



TOP 200 ALBUMS a z (listed by artists) 



AC/ DC 76 

I Adami 12 
149 

1^ S 122 

AMom « SifnpKin 73 
77 
- 104 
169 

— ^ tar 15 

BliCowmrv 70 
■WMBtcM 144 

Lan Bramgan 81 
1^4t«r Budn/^Mfn 
'•""'I BuffMl |72 

Mm Ci(teny/Baa««r Brown I 
Can 16 
OiKaB» n 

•WM OaydwiiMn 163 
BrwMCocMium 184 
PMCalim 151 
C«%«aut 26.200 
OvnSand 98 
OMpPurpte 27 

^^maOaYour^ 41 

-lirf Diamond 142 



168 



l>3 124 
OcAhan 154 
OunnOurafi 7.164. 

ShMtoL 52 
StwanaEaslon 25 
Evafty BroOiars 94 
nn 50 

ForcaKO's 190 
Frarine Goas To mtf^oa 
XOaMfland 82 
GanaralPuHK S4 
Gutfrti 97 
GoWonEarrWif 158 
Gnm ft>apf 166 
Sammy HaiBr 32 
Oar>( HH & Jotw Oatai 6 
Sam Harm 45 
Coray Hart 63 
DanHanman 57 
jnvHandm 183 
OonHwtfrr 47 
Rofer Hodpon 46 
Honaydnppan 5 
Honeymoon Suita 1 96 

Bdly IM 55 



ri iactiMn 102 
RabbM-laduon 65 
Jachsom 133 
Bob Jamoi 198 
RScfc Jwnai ISB 
AJJarraau 49 
JathroTuB 120 
JoanJatI 67 
8i»rM 68 
Ellon John 63 
Ridua Lm Jonas 68 
ThaJuddi 141.181 
ChahaHhan 14 
lUfilia 69 
KMs 28 
CariPUi^ 161 
Kool&lhaGvv 86 
Krahui 87 
CyndiLauiMr 13 
lat't Activa 1 38 
Juhan Lannofi 1 8 
Huay Lawn A Nawi 10 



Bob Marlay & Waittn 96 
WjMon Maoaa^ 1 1 4 
FMHcCvtnn 36 

Ril Mflfwny Group 1 1 5 
KMntgMStar 71.160 
Slaphania Milb 157 
Skava Mnar Band 150 
Mo8y HatcM 117 
MoOay Crua 107 
Mtum 162 
Anna Murray lOt 
AlnaMyan 189 
WilMNalton 147 
Naw EcMmn 29 
135 



OahRMiiBoys 194 

Billy Ocaan 1 1 

Orchastral KUnorfort In Tha Oarti 1 B2 

Jaftray Ottorrw 39.159 

Ray Parka* Jr 95 

John Parr 1 79 

Tadtfy Pandarfrau 1 43 

St>M rVry 113 

FM noyd 156 

Ptanat P ProtKi 152 

tantar Sistan 20 

Jaan-Luc Ponty 1 73 



EI«iPra4»ay 109.170 

Pnnca 90. 153, 197 

Pi'inca & Rvrobbon 1 

Qwaantrycha 119 

QuWtRlot 155 

R.E.M 137,178 

RCO Speadwacon 61 

Ran 51 

LouRaad 125 

UonalRKfM 9.123 

Kanny Ro fi r i 44 

Kanny Ra«Kt & Doily Parlon 43 

Rwtiao VoMl 167 

UndaRonstadt 24.145 

Diana ftou 56 

Rim^MC 148 

SOS Band 121 

Scandal Featunc^ PaRy Snryth 72 



Hard To Hold 116 



Woman In Rad 8 
RKhSpnrvMd 100.116 
Bruca Spnncstoan 2, 140. 175. 180 
Billy SqiMf 85 
CatStevans 171 
RodSiman 75 
SlonaFury 165 
GaorciSlrWI 139 
_ _ 22 



Scorpiorw 93 
ShadowtM 126 
Shalamar 118 
Torrany Shaw 64 
SOUNDTRACKS 
Amadavi 110 
Bl|OM 69 
Country 146 
" - 136 



OonnaSumawr 134 
Survtvor 53 
TaMi^Haada 78 

TampMtertt 112 
Tactonof 187 
TttompMm Twins 1 32 
Tima 40 
TotD 42 
Triumph 80 
Tina Turnar 3 
Twisted SOW 30 



VanHaian 38 
VaMty 131 
VAftKXIS ARTBTS 

Lvary Has A Woman L 76 



Mort> Sooft From Bit Ch4l 1 28 

Sampto* -84 1 08 
Slavic Rai Vaugnan & OouOte 
Troubta 127 

Andrvas VoKanwwdar 130.174 

flKSP 166 

JackWacnar 59 

JohnWaito 62 

Growar WaaMngion Jr 79 

FacWaybM 193 

Wham 23 

Tha WMspan 106 

WMtrsnaha 129 

Tha Who 91 



Gaoria Winston 103 
nrtwWoN 105 
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'pdate 



...newsliiie... 

MMS. THE RECOMHNS AUHMT. reniiiiiLs its v<itiiiK m>-mtH-rs that 
the lifudline for riH-fi|il cif the first round of Cnimmy Awardii ballotn, 
iletrrmininc this vi'ar s nominefn. is Wwlncsday. Dec. 19. Ballntx 
should be mailed by IVc. 12 to the Los Angeles offices of Deloitte Hm- 
kins & Sells. 

TH MW TOM CHAFTU Of MMS has some stellar new members, includ- 
ing Bruif Sprintrsiicn, I'lte Townshend. Bill Wjman. Kool & the 
Gang. Dan Hartman. Lou Reed. Bobby Short. Sylvia Syms. Jim Hen- 
son, M Tti Meola. "Doc" Pomus. George David Weiss, Muardo Mata 
and Jessye Norman. 

CKMIt KO UtKl and the Bally Torp. have a joint holiday season pro- 
motion going in support of "Human Contact," the debut album by Si- 
lent Treatment. Customers purchasmg a Bally bag of U>lien» for video 
game and pmball use at any of Bally 's 45(1 arcades gel a poster and 
limited-edition seven-inch single. "Life On Earth," with a special 
sleevv 

Ml liOMM PUBUSNIM hopes K can booiit the single sheet music print 
market with u new galefoM/foldout poster concept First in tJie aeries 
is Duran Dursn's The Wild Boys." Sheet lisU at $3.fl0. 

-lUMI Of TK MOL" the recent OIT Browlway entry that was a well 
received ami then l-wmte revue of songs penned by (and featuring) 
Elbe Greenwich, evolves into a full-scale Broadway musical. Keb. 14 
has been set as opening night at the Ambassador Theatre, which hap- 
pens tn be around the comer from the Brill Building, wherr (<reenwich 
and countless other writers developed theu- skills Elektra/ Asylum has 
the cast album. 



EXECUTIVE TURNTABLE 

ft \nititiut ti Jntni fniyf t>) 

JftiiiM Stern is named Northeast regional sales manaffer of S/T 

Duplkatin^' Corp.'K Boston ofltce. He watt producer/director at Raytheon 

Sen ic*' ( 'o. 

Jameit K. Wuodworth is named national sales manager of CompuSonics 
Corporation. Denver. He was vice president and national sales manager at 

Audiotronics Inc. 

Frun Feldiitein join» Bear West StudioH in San Franciftco as assistant 
studio nmnK^fr Sht- wum niKhl manajtiT for ihf Autornult. 

Adviincf Communications appoints Barbara Hart as account executive in 
New Yiirk Shi" wha with Neuman <'ommunicalions. 

Ray Klrchhuefer tHX'omes engmeenng project manager/ microphones 
at KIcctrn-V'uicf, Buchanan. Mich. He was project engineer at Shure 
Bnilhors Inc. 

In New York, Cathy Jacobs hecomes administrative assifitant at Harvey 
Pro Audio. She woh unsistant to WEA's New York hranch manager. 

HBOt. In New York, Satcorf), Inc. makes two appumtmentJi; John 
Brady as vice pn>nidenl of Anance and administration and chief financial 
officer, and David Saltman ua vice presideTi* ' n^r and development. 

Brady wan priM<lt nt ami chief executive - Mark & Co. Salt- 

man was director of citmrnercial sales for >.i ■ ^ .-s inion Corp. 

Gayl Murphy us named mdependenl research consultant for "Video 22," 
a new video music program ainng on KWHY-TV. She is an orhair special 
projecta and concert reporter for radio station KLOS Loa Angetea. 



LIVEWIRE 

(I'outmuftl from payr 6i 
chain. 

As a result of the promotion. 
Wherehouse also put the album on 
its storewide "hits list." ordering a 
six-star product spread ui the chain, 
as well as a double six-star for the 
L.A. stores The total came to a^ 
most 4,000 uniu. 

On a Billy Idol tour marketing 
campaign involving the Music Plus 
chain and KKHR, also in L.A., 
Chrysalis Records received 115 30- 
second promo sjiots and 90 shorter 



ETHIOPIA SINGLE 

(Cijttlin lit it fnii/i fxigr HI 

12-inch sold. 

A half-hour video documentary 
combining a clip of the single with a 
chronicle of it* making, produced by 
PolyGram Music Video, is set for 
Dec. 15 release in the U.K. and Dec. 
18 release in the U5. The video fea- 
tures representatives of Duran 
Duran, Wham!. Spandau Ballet L'2, 
Uhravox, Culture Club, Status ()uo 
and Bananarama. along with solo 
artists such as Paul Young and 
Sting. Directed by Dave Bridger 
and Rob Wright, the documentary 
will be available in both VHS and 
BeU Hi-Pi and retail for $9.!)5 in the 
US. 

Assistance in preparing this sto- 
ry proTlded by Fred Goodman and 
Tony Seideman in New York. 

The low Vestron price of $9.95 is 
made passible by the cooperation of 
a number of firms, including dupli- 
cator Video Corp. of America. 
Shorewood Packaging. 3M, Pola- 
roid, and The Hub, which did the 
graphic design for the package, ac- 
cording to Vestron president Jon 
Peiainger. 

Peisinger says the video package 
will hit the ston-s on Dec. 19, and 
will reach far outside the normal 
video speciality store universe. 



mentions, valued at $11,200 Ihiring 
the Livewire promotion, sales of 
Idol's "Rebel Yell" album reported- 
ly went from HtVi units per week to 
1,,'>73 units per wet-k in the Music 
Plus cham A weekday in-sLore ap- 
pearance by the singer generated 
close to 1,000 fans 

"If the labels were to go into 
these markets on their own to coor 
dinate this degree of cross-merchan- 
dising," observes Bolton, "it would 
cost them tl.5.000 to $20,000 per 
market" 

Livewire says its special custom- 
iied tour postern have been particu- 
larly cffi-cUve as a marketing tool. 
The n'tail posters are 17 by S! inch- 
es, and carry the name of the local 
radio sponsor as well as the label's 
logo Radio stations plug the post- 
ers ak>ng with the retail outlet, art- 
ist's album and date of the act's lo- 
cal concert 

Current projects underway for 
Livewire include pacting a major 
country artist for a national Mitsu- 
bishi truck giveaway, coordinating 
a music-oriented promotion for Levi 
Strauss, and packaging a 19K,S con- 
cert series through corporate spon- 
sorship as a pre-game draw for the 
National Basketball Assn. 

Bolton says he expects to see his 
firm moving more directly into the 
video field in coming months. 
"We're trying to educate radio that 
you can use video and sweepstakes 
as a listener enhancer," he says. 

Bolton says the hardest thing in 
dealing with record companies and 
corporate sponsors involves how 
Nith perceive the question of tim- 
ing. He cites a case of a Hank Wil- 
liams Jr. Toyota Trucks campaign 
that had to be cancelled when 
Toyota realized the the name of Wil- 
liams' next album, "Major Moves," 
was loo similar to the current ad slo- 
gan of a competitor And Livewire 
cancelled ii tie-in between Agree 
Shampoo and the Go-Go's when the 
act's tour dates kept changing at 
the last minute. 



Lifelines 



Joe Cain to Kosemary Cardenal. 

Nov 17 in New York. He ls director 
of artists and re(i»*rloire for Video 
Communicalions and musical dirrc- 
tor of the Red Parrot Orchestra. 

■um 

Christopher Adier. 30. of cancer 
Dec 1 in .Manhattan AdIer was a 
lyriost who collaboratt' t 
poacr Marvin Hamluicl 
cal, "Jean Seberg." ui,i- i. , .i . ■ 
London last year Signed to Chap 
pell Music. Adirr was the sun >i( 
Richard AdIer. the composer' lyri- 
cist who collaborated with Jerry 
Ross on such hit musicals as "P^- 
ma Game" and "Damn Yankees." 
He is survived by his father, his 
adoptive mother Sally Ann Howes 
and a brother 

John T. Whllten. 76. of a stroke 
.Nov 2X in Nashville He was the fa- 
ther of I>onna Hilley. vice president 
of Tree International 

Francis Xavicr I Red i U'Donnell. 
73, of a heart attack Dec. 3 in Nash- 



ville He was the veteran entertain- 
ment columnist of the Nashville 
Banner and the 1984 winner of the 
Country Music Assn.'s Journalism 
Award. (Separate story, page 52.) 



New 

Companies 



Automolion Records, a dance-ori- 
ented new music and rftb label, 
formed by .Scott Milgrom. First re- 
lease is an album bv Nuvo featuring 
the single "Run You Over ' l.'<9 W 
Maple Road, Birmingham, Mich. 
48011; (818) 540-7177. 

Rail Road South Records, a label 
formed by Al "Bibi " LaRcd. Label 
will releu>' ' < < dance, and 

popmati-r tiwest7thSL. 
No. 4. Mui; , i.iU. 



Bubbling Under 

Tw Ttp 200 uiun 

201 SOUNOTRACS THIEF OT HEARTS uusuiuuWMl 

202 ALPHSVlUE fORtVER YOUNG •uwtciaiM 

203 EUROCLIOERS THIS ISLAND caiMumii 

204 WATLON JENNINGS GREATEST HITS VOLUME II acsi-UM 

205 JOMNOCNVER GREATEST HITS VOL 3 acAultlll 
20« JANEFONOA PRIME TIME iil>TUU»l 

207 LAURIE ANDERSON UNITED STATES LIVE MMSSMKHini 

201 OCPECHEMODE SOME GREAT FRIEND un niM irauwaMOSl 

20« ARMORED SAINT MARCH Of THE SAINT o«n«u>t«<i4it 

210 MOTORMCAO NO REMORSE •tcowill 

THE WTNSSMtU$ 

101 FRIENOS/FIVE MINUTES or FUNK WHOCMNI nLMOTt i u»(MT« 

102 NO ONE'S GONNA LOVE TOU THESOS.BAND iuuwmusiisci 

103 TEARS THffORCEMDS ^amnm — 

104 GOTTA GET TOU HOME TONIOHT EUGENE WHOC iMKMlur-MSls 
ICS I LOVE rOU LOVE X3ANJETT aiurix^fi icisioi 

104 SMALL TOWN BOr BRONSKIBEAT acojw 

107 RAINFOREST PAUL HARDCASTLE wKOni mt 

101 HANG ON TO TOUR LOVE SADE K»ruii I'OMUKMa 

10< FOOLS LIKE ME LORENZO LAMAS KOniam 4«u> 

110 JUST FOR THE NNiMT EVELYN "CHAIMPAGNE" KING miMM 



I 



Calendar 



Weekly calendar of trade thorn, 
eontrntionit, award akou*n, semi- 
nars and other notable ettnts. 
Send information to Calendar, 
Billboard, I51S Broadwag, Neic 
York, N. Y. loose. 

OECOMU 

Dec. 11, Southern California 
Women In Cable <linni.'r meeting, 
Manna .Mamott Hotel. Manna Del 
Rey, Calif. (2i:ii tl(i-7:ii;; 

UMUfI 

Jan. .S-H, 19H.5 Winter (^onsumer 
Electronic Show, Convention Cen- 
ter, La.s {W2.\ -I.'h-xTIX) 

Jan. 10. .M'cond annual New 
York Market Radio Broadcasters 
Assn. Sales Seminar. Grand Hyatt 
Hotel. New York. (2121 9:i.>4477. 

Jan 1012. Utah BnMuicastera 
Assn. Annual Winter Convention. 
St George Hilton Inn. .St George. 
UUh. (8011 67»(-'22t;i 

Jan 10-14, NATPE Intemalion- 
aJ's 22nd annual Programiainff 
Conference, Moscone Center, San 
Franri.M-0 (2121 (W7-34H4. 

Jan. 14-18. second annual Inter- 
national Software Update. Kahala 
Hilton Hotel. Oahu, Hawaii. (800) 
732-2:<00. In California: (415) 9'24- 
1194 

Jan. 17-2n. fifth annual Perfor- 
mance Summit Conference. Sher- 
aton Premier Hotel, Universal Cityj 
Cahf 1 800 1 4.33-55fi9. 

.) ' ih annual RAB 

><ai .\mfac Hotel, Dal- 

lil.- -Mis. 

Jan. in. 12th annual American 
Music Awards, Slirine Auditonum 
Los Angeles. 1213) 655-5960. 

Jan. at-Feb 1, Midcaa. Palais des 
Festivals, Cannes, France. (516) 
364^686- 

Jan. 29-Feb. 1, sixth annual Box 
Office Management International 
Conference 41 Exhibition, Royal 
York. Hotel. Toronto. (212) 570- 
1099 



Feb. 1-3. National Assn. of Mu- 
sic MerchanU WinUr Martlet, An- 
aheim Convention Onter. Ana- 
heim. Calif (619) 43(WI001. 

Feb. :<-6. 42nd annual National 
Religious Broadcasters Conven- 
tion. Sheraton Washington Hotel. 
Washington. D C (•201)428-5400. 

Feb. 19^-24. NACA National CoB- 
vealioa. Hvatt Regency. Chicago 
(803) 782 7121 

Feb. 20-23, Computer Business 
Craphica, Bonaventure Interl'onti 
nental Hotel, Ft Lauderdale, Fla. 
(212) 233-1060. 



March 13, 10th annual Big Apple 
Radio Awards Ceremony. New 
York Market RadK> Broadcasters 

Assn.. Sheraton Centre Imperial 
Ballroom (212) 9:j5-«77 

March HI Apnl Northeast Ex- 
hibitions, Softcon "85. Oorgu 
World Congress Center, .Atlanta. 
(6171 7,'»-a)00. 



MONUMENT 

I I ontinued from page i> 

Parton and Lefrak are each iden- 
tified as having net worths of "not 
less than $5 milUoa." Loriroar is list- 
ed as being worth more than $100 
million. 
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BueOARD DECEUeER IS I9e< 



RIAA MULTI-PLATINUM AWARDS 



,l',)nln}uril Irani /myf J) 

tor certitication, and a lot of labels 
didn'l fully participate." 

To qualify for the RIAA's plati- 
num certification, an album must at 
present sell one million units, com- 
bining LP, prerecorded tape and 
Compact Disc. Under the multi-plat- 
inum program, an album can be cer- 
tified at each additional million-unit 
tales level ( Billboard. Sept. 1 ) . Any 
album relea-sed on or after Jan. 1, 
1976 which has previously been cer- 

i^fied platinum, and which is in the 
active catalog of the record compa- 
ny concerned, is eligible for the new 
award; certification audits for this 
began Oct. 1. A further require- 

J^ment that the manufacturer's dol- 
lar volume total at least $4 million 
for sales of two million units. $6 mil- 
lion for sales of three million. $8 mil- 
lion on four million, etc. Dollar vol- 
ames are based on one-third of the 
list price of each album sold. 

Elaborating on the omissions in 
the multi-platinum list released 
Wednesday (5), RIAA's Trakin 
notes that Arista Records and Capi- 
tol/EMI are not in the program — 
"and several other labels are just in 
with their current hits. 

"A lot of labels didn't want to get 
involved with their back catalog. I 
think it's mostly due to a lack of 
foresight, with a dash of politics 
thrown in. A label may not be in- 
volved with the artist anymore, or 
the band may have broken up." 
Trakin offers another possible 

•reason for labels' reluctance to par- 
ticipate: The public may have a per- 
ception that an album was a bigger 
hit than it was. and the label doesn't 
want to burst that bubble. 

9t Indeed, the summary of multi- 
platinum winners lists several al- 
bums at lower sales than had been 
widely reported. Peter Frampton's 
"Frampton Comes Alive" is listed at 
six million in U.S. sales. Barbra 
Streisand's "Guilty" at four, John 
Lennon & Yoko Ono's "Double Fan- 
tasy" at three, and John Cougar's 
"American Fool" at two. 

AH figures represent net ship- 
ments minus returns, according to 
Trakin. who stresses that each certi- 
fication ranges up to one unti below 
the next level. 

Van Halen and Olivia Newton- 
John are the acts with the most 
multi-platinum certifications, five 
each. (Newton-John's total includes 
two movie soundtracks.) They're 

• trailed by AC/DC, Alabama, Earth, 
Wind & Fire, Billy Joel, Journey, 
Barbra Streisand and Styx, with 
four each. 



Columbia tops combined labels 
with 31 multi-platinum certifica- 
tions, followed by Warner Bros, and 
its distributed labels with 22. the At- 
lantic group with 14 and A&M with 
10. 

After that, participation becomes 
spotty indeed. Motown is listed only 
with its two Lionel Richie albums, 
and RCA has just four Alabama al- 
bums. Elektra/Asylum is in with 
the latest hit albums by the Cars 
and Linda Ronstadt, but none of 
their catalogs, nor those of such po- 
tent acts as Queen and Jackson 
Browne. Epic is represented with 
current albums by Michael Jackson, 
the Jacksons and Cyndi Lauper, but 
not Culture Club, whose last two al- 
bums are believed to have sold in 
the millions. 

"Epic just wanted to certify 
what's out there now," Trakin says, 
referring to the Jacksons and 
Lauper albums. "We had to ask 
them to do 'Thriller.' " 

Still, Trakin insists. "The time has 
come for multi-platinum. This isn't 
like the movie industry, where you 
can see what the most successful 
films are by taking exhibitors' 
grosses. That's why this is so impor- 
tant, and why I'm disappointed. We 
still hope they'll participate." 

The awards were announced 
Wednesday (5) at a reception at the 
Lincoln Center Library in New 
York. RIAA president Stan Gorti- 
kov made presentations to execu- 
tives from 12 labels, representing 
each label's share of the first 106 
award winners. Among the artists 
in attendance were George Benson, 
the Oak Ridge Boys, Christopher 
Cross and Elliot Easton of the Cars. 

Here's the complete list of multi- 
platinum certifications: 
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20 Million ( I ) 
Michael Jackson's "Thriller," Epic. 

12 Million (I) 
Fleetwood Mac's "Rumours," 
Warner Bros. 

II Million (1) 
Bee Gees' "Saturday Night Fever" 
soundtrack, RSO. 

g Million (3) 
Olivia Newton-John/John Travol- 
ta's "Grease" soundtrack, RSO. 
Prince's "Purple Rain" soundtrack, 
Warner Bros. 

Lionel Richie's "Can't Slow 
Down." Motown. 

6 Million (4) 
Def Leppard's "Pyromania," Mer- 
cury/PolyGram. 

Peter Frampton's "Frampton 
Comes Alive!," A&M. 
Billy Joel's "The Stranger," Colum- 
bia 

Journey's "Escape," Columbia. 

5 Million (10) 
AG/DCs "Back In Black." Atlantic. 
Doobie Brothers' "Best Of The 
Doobies." Warner Bros. 
Foreigner's "Double Vision", At- 
lantic. 

Foreigner's "4," Atlantic. 
Billy Joel's "52nd Street," Colum- 
bia. 

Billy Joel's "Glass Houses," Co- 
lumbia. 

Huey Lewis & the News' "Sports," 
Chrysalis. 

Soundtrack, "Flashdance," Casa- 
blanca/PolyGram. 
Soundtrack. "Footloose," Colum- 
bia. 

Van Halen's "Van Halen," Warner 

Bros. 

4 Million (16) 
Pat Benatar's "Crimes Of Pas- 
sion," Chrysalis. 

Christopher Cross' "Christopher 
Cross," Warner Bros. 
Foreigner's "Foreigner," Atlantic. 
Billy Joel's "An Innocent Man," Co- 
lumbia. 

Men At Work's "Business As Usu- 
al," Columbia. 

Pink Floyd's "The Wall," Colum- 
bia. 

The Police's "Synchronicity," 
A&M. 

Lionel Richie's ""Lionel Richie," 
Motown. 

Rolling Stones' "Some Girls." Roll- 
ing Stones/Atlantic. 
Boz Scaggs' "Silk Degrees," Co- 
lumbia. 

Barbra Streisand's "Guilty," Co- 
lumbia. 

Barbra Streisand's "Greatest Hits. 

Vol. II." Columbia. 

Barbra Streisand/Kris Kristoffer- 

son's ""A Star Is Bom" Soundtrack, 

Columbia. 

Supertramp's "Breakfast In Ameri- 
ca." A&M. 

Van Halen's ""1984," Warner Bros. 
7.7. Top's "Eliminator," Warner 
Bros. 
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3 Million (20) 
Alabama's "Feel So Right," RCA. 
Alabama's '"Mountain Music,"' 
RCA. 

Asia's "Asia," Geffen/Warner 
Bros. 

George Benson's "Breeiin'," 
Warner Bros. 

Doobie Brothers' "Minute By Min- 
ute," Warner Bros. 
Journey's "Frontiers," Olumbia. 
Led Zeppelin's ""In Through The 
Out Door." Swan Song/Atlantic. 
John Lennon/Yoko Ono's '"Dou- 
ble Fantasy."' Geffen/Wamer Bros. 
Loverboy's ""Get Lucky." Colum- 
bia. 

Willie Nelson's "Always on My 
Mind," Columbia. 

Willie Nelson's "Stardust," Colum- 
bia. 

Stevie Nicks' "Bella Donna," Mod- 
em/Atlantic. 

Rolling Stones' "Tattoo You," Roll- 
ing Stones/ Atlantic. 
Bruce Springsteen's '"Bom In The 
U.S.A.." Columbia. 
Rod Stewart"s ""Blondes Have More 
Fun." Warner Bros. 
Rod Stewart's '"Footloose And Fan- 
cy Free," Warner Bros. 
Styx's "Grand Illusion," A&M. 
Styx's '"Paradise Theatre,"' A&M. 
Styx's "Pieces Of Eight," A&M. 
Van Halen's "Van Halen II," 
Warner Bros. 

2 Million (SO) 
AC/DC's ""Dirty Deeds Done Dirt 
Cheap," Atlantic. 

AC/DC's ""For Those About To 
Rock (We Salute You)." Atlantic. 
AC/DC's "Highway To Hell." At- 
lantic. 

Aerosmith's "Rocks," Columbia. 
Alabama's ""The Closer You Get," 
RCA 

Alabama's "Roll On," RCA. 

Pat Benatar's "Precious Time," 

Chrysalis. 

Blues Brothers' "Briefcase Full Of 
Blues"" Atlantic. 

Cars' "Heartbeat City," Elektra. 
John Cougar's "American Fool," 
Riva/PolyGram. 

John Cougar Mellencamp's "Uh 

Huh," Riva/PolyGram. 

Neil Diamond's "You Don't Bring 

Me Flowers," Columbia. 



Earth, Wind & Fire's "All 'n All," 
ARC/Olumbia. 

Earth. Wind & Fire's "The Best Of 
Earth, Wind & Fire. Vol. 1." ARC/ 
Columbia. 

Garth, Wind & Fire's "I Am," 

ARC/Columbia. 

Earth, Wind & Fire's "Spirit," 
ARC/Columbia. 

Fleetwood Mac's "Mirage," 

Warner Bros. 

Fleetwood Mac's "Tusk," Warner 
Bros. 

Foghat's "Foghat Live," Bears- 
ville/Wamer Bros. 
Jane Fonda's "Jane Fonda Work- 
out," Columbia. 

Foreigner's "Head Games," Atlan- 
tic. 

Go-Go'a "Beauty And The Beat," 
IRS/ A&M. 

Julio Iglesias' "1100 Bel Air Place," 

Columbia. 

Jacksons' "Victory," Epic. 
Journey's "Evolution," Columbia. 
Journey's "Infinity," Columbia. 
Cyndi Lauper's "She's So Unusu- 
al." Portrait/Epic. 
Led Zeppelin's "The Song Remains 
The Same," Swan Song/ Atlantic. 
Chuck Mangione's "Feels So 
Good," A&M. 

Men At Work's "Cargo," Columbia. 
Olivia Newton-John's "Olivia's 
Greatest Hits, Vol. I," MCA. 
Olivia Newton-John's "Olivia's 
Greatest Hits, Vol. II," MCA. 
Olivia Newton-John's "Physical," 
MCA. 

Olivia Newton-John's/ELO's 

"Xanadu," soundtrack, MCA. 
Oak Ridge Boys' "Fancy Free," 
MCA. 

Tom Petty & the Heartbreakers' 

"Damn The Torpedoes,"' MCA. 
Pink Floyd's "Animals," (Columbia. 
The Police's ""Ghost In The Ma- 
chine,'" A&M. 

Prince's "1999,"' Warner Bros. 
Linda Ronstadt's "What's New," 
Asylum. 

Rush's "Moving Pictures," Mercu- 
ry /PolyGram. 

Scorpions' "Love At First Sting," 

Mercury/PolyGram. 

Rod Stewart's "A Night On The 

Town." Warner Bros. 

(Continued on page SI) 
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WEA'S OROZ 

who made it big are Ratt and Ma- 
donna, the former with more than 



two million units on an album, while 
Madonna topped two million on her 
first and hovers at that figure for 
her second aft«r lesa than six weeks 
on the market Twinled Sister is 



now nearing the double platinum 
level, followed by the Honeydrip- 
pers, closing in on seven figures, 
and Julian Lennon at SOO.OOO, Droz 
says 



"Put that together with solid sell- 
ers like Laura Branigan, Chicago, 
the Cars. Chaka Khan, Van Halen 
and Linda Rondstadt, and the new 
Foreigner album coming before 
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Christmas, and you have a great 
year," Droi notes. Van Halen's 
"1984" is headed for five millioa 
sales. ZZ Top's "Eliminator" forij 
million, and the Cars' "Heartbett 
City" ia over three million. Hover- 
ing above all these monster sellart 
ia Prince, who could top 10 miltkm 
domestically with the album "Piu>- 
ple Rain." 

"Our only problem for 1985 it 
beating 1984," Droi says. "Compact 
Disc will help. After we led an in- 
dustry-wide price reduction in Sep- 
tember, CO sUrted to explode. It 
will be 5% of our gross this year.| 
and that's conservative. We have 
198 titles out right now, and we an- 
ticipate at least 225 more titles in 
1985. 

"Though it will be difficult, we' 
will attempt to duplicate the simul- 
taneous release of LP, cassette and 
CD — pioneered with Madonna— fre- 
quently in 1965. Distance and pack- 
aging make that goal difficult" 

Home video doubled its gross in 
1983 and 1984. Droz sutes, but be 
doesn't expect that kind of increaat 
in 1985, even though the Wam^ 
Bros, motion picture diviskin contj 
uea to release strong theatrical fd 
turea auguring soUd home video] 
ties. 

Music videos will contribute, bnf 
Droz cautions that the industry may 
be misled by the huge home vkleo 
sale* figures for Michael Jackson 
and Prince: "There are so many mu- 
sic videos that are moderates. Ma- 
donna could be more than a moder- 
ate. 

"I am confident this will become iM 
business," he continues. "The key is 
selectivity and timeliness. Long 
form has a great potential. Prince's 
Purple Rain' proves that. There 
have been too many disappoint ) 
ments. I expect 1985 to be a more 
consistent year for musk video." 

Record/tape stores will earn a 
larger share of the national prere- 
corded video business in 1965t Dm 
forecasts. "Every major i 
our top 50 is involved in i 
That process has to be soli< 
the end of next year, those ston 
will be a powerful force.' 

Droz wants more cross-pron 
tions in 1985. involving Compa 
Discs and video. "It's all music. It! 
essential if we wish to break stroq 
new acts." he stresses. 

Droz says the elevation of Phil 
delphia branch manager Pet 
Stocke to Northeast regional ' 
president (Billboard, Nov. 24) 
the first step in consolidati 
Boston, New York and Phili 
branches. "Where before ' 
decentralized. Stocke 's experience' 
will coordinate this group into a 
unit. The demographics and mount-" 
ing sales there required we appoint 
a second regional vice president" 



JUNO AWAJIOS 



Ballades Opus 10; Rhapsodies Opus 
79" was thie classical album of the 
year, while Grammy-winning Rob 
McConnell & the Boss Brass took 
the best jazz album prize for "All In 
Good Time." Bob & Doug McKen- 
zie's "Strange Brew" was named 
comedy album of the year, while 
"Rug Rat Rock" by the Rug Rate 
was best children's album. 

John Naslen won the Juno as en- 
gineer of the year for his work on 
Bruce Cockbum's "Stealing Fire." 
Dean Motter, Jeff Jackson aitd Deb- 
orah Samuel took the best album 
giaphks award for "Seamless" b)^ 
the Nyk>ns. 



On the Beam 




'PURPLE RAIN' VIDEO 

(Contiiiiii'd Jruiii iiugf Jl 

of Record Bar's Christinas gift 
guide circular, the first video title 
even included in a Record Bar 
guide. 

"This is a very important item for 
Christmas," says Bennett, adding 
that iLs success means "without a 
doubt" that Record Bar will expand 
its commitment to music video. "We 
only got into the Michael Jackson in 
a kind of limited way," he admits. 

■ While expecting to sell more 
copies of "Purple Rain" through re- 
cord stores than through video out- 
lets. Dave Mount, national sales 
manager for WEA. says he also 

B hopes the title will open up a new 
batch of record stores as steady mu- 
sic video customers. "We're trying 
to encourage record retailers to car- 
ry music videos and to put in a sec- 
tion, even if its a small one." he 
says. "I think 'Purple Rain' is the 



VIDEO SALES 

it utihniii il from lia(]f .f) 

"You have a very heavy emphasis 
on children's product," he says, not- 
ing that his firm's series of "He 
Man And The Masters Of The Uni- 
verse" and "Beany and Cecil" "have 
been just huge." 
Blattner and Jon Peisinger, presi- 

' dent of Vestron Video, say that mu- 
sic product has also proven to be a 
sell-through product line— al- 
though, the Vestron executive ac- 
knowledges, "on a much smaller 

• scale." 

Such tools as point-of-purchase 
hotlines, which allow retailers to 
call manufacturers and order store 
adverli.sing materials directly, have 
helped boost business, executives 
say. although they have frequently 
proven an expensive means of doing 
so, casting some firms as much as a 
million dollars a year. 

On the retail and consumer level, 
distributors and manufacturers 
point to a considerable expansion of 
the store ba.se as well as a new will- 
ingness by the consumer to make 
purchases. 

According to Schwartz Bros. In- 
ternational general manager Don 
Rosenberg and other distributors, 
enthusiasm is so high that even the 
$79.95 "The Empire Strikes Back" is 
selling. "The sales pattern I see 
shows that they've [consumers] 

iggCot to be buying the tape," he says. 

r The megabuck advertising cam- 
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perfect first piece for them. The al- 
bum is No. 1. Prince is on tour, their 
buyers are familiar with the prod- 
uct and it's priced properly." 

Though glad to have such major 
new record accounts as Musicland, 
Camelot and Record Bar, Mount 
notes that record retailers who have 
been involved with video for some 
time are accounting for some of 
"Purple Rain's" best numbers. 
"One of the greatest successes 
we've had is with Sound Ware- 
house," he says, reporting that the 
full line music and video retailer 
sold 3.500 copies the first day they 
had it. "They really understand the 
business and were able to pump it 
out," he says. 

Nor have pure video retailers 
been inactive. The "iS-slore Balti- 
more-based Erol's web managed to 
move 4,200 copies in its first week of 
release. 

However, Bob Webb, video prod- 



paigns by such firms as Wall Dis- 
ney Home Video, CBS/Fox Video, 
Warner Home Video and Para- 
mount Home Video in general con- 
sumer publications and video-orient- 
ed magazines appear to have in- 
creased consumer awareness of the 
sales option, Rosenberg and other 
distributors say. 

Acconling to Rosenberg, even the 
"off-lines" released by the smaller 
home video companies are moving 
off the shelves. His number of "spe- 
cial orders" from video stores is up 
sharply, he says. 

Price moves to $25 and less have 
given consumers another opportuni- 
ty Ihey are exploiting, manufactur- 
ers and retailers say. "Purchases 
are being made on impulse, which is 
a verj' important part of the sales 
business," says Paramount's Doc- 
torow. 

Reports Mike Lesundro, video 
buyers for the New York-based de- 
partment store Alexanders, peopir 
are "now buying two or three at a 
time when they would have bought 
one." 

With the VCR boom continuing, 
manufacturers exijecl sales to con- 
tinue soaring even if the sale/rental 
ratio remains static. According to 
the Electronic Industries Assn.'s 
Consumer Electronics Group. VCR 
sales in November totaled 804,763. 
which means the prereconled video 
industry is gaining almost 70 poten- 
tial consumers every minute. 



BY SAM SUTHERLAND 

.4 uvckli/ column focusing on dc- 
it'hpmvnts in Compact Disc hard- 
ware and aoflware. 

Playing for time: when the 

Compact [)isc formal was first for- 
mally unveiled, its exten<led storage 
capacity augured a <iuantitative as 
well as qualitative leap for sound re- 
cordings. Many observers saw a 
ripe opportunity to showcase the 
new configuration by exploiting its 
playing time, and, in popular idioms, 
the logical solution appeared to be 
in anthologj' programming. By cre- 
ating hour-long hits collections, la- 
bels could rapidly diversify the star 
power at the heart of their CD catii- 
logs, extend the playing time, and 



uct manager for Mid America Dis- 
tributing in Durham, N.C., says re- 
cord retailers were more aggressive 
in their initial response. "Record re- 
tailers saw what the album did," he 
says. "A lot of non-music retailers 
had barely heard of Prince." Al- 
though reorders from pure video 
outleLs have been very good, Webb 
suggests that their initials under- 
rated the title. 

Overall, WEA claims initial ship- 
ment of 400,000 videocassettes and 
reorders of more than 70,000 during 
the first two weeks. An extensive 
advertising campaign includes tele- 
vision and print with dealer tags. 
The "Purple Rain" video is number 
2 on Billboard's video sale chart and 
number 6 on the rental chart. 

Strong as the support of "Purple 
Rain" hjis been from re<*ord retail- 
ers, and happy as they are with the 
customer response, its success does 
not signal blanket acceptance of all 
music video titles. Several dealers 
express disappointment with videos 
by the Cars and the Rolling Stones, 
and Warner Home Video is offering 
a special 207i> stock balancing re- 
turn allowance on initial orders for 
Madonna and the Cars. "Those pro- 
grams aren't just for record retail- 
ers, though," says Mount. 

"We're still a little cautious." 
says Camelot's Chambers, even 
though some outlets have sold as 
many as 100 copies of the Prince 
video. "Prince is not the norm." 

Warner is sympathetic. "If 
there's anything that's been dis- 
couraging for record retailers, it's 
that some of them got into music 
video three years ago when there 
was no pr(»duct," says John Knight, 
regional sales manager for Warner 
Home Video in Atlanta. '"There 
wasn't the number of machines 
there are now, and the product 
didn't move in the numbers that 
were hoped for. Now there's hesita- 
tion because of this flavor of being 
burned." 



MULTI-PLATINUM 

(Cont iti iifd (null pnijr . .V> 

Barbra Streisand's "Memories," 
Columbia. 

Styx's "Cornerstone." A&M. 
James Taylor's "Greatest Hits." 
Warner Bros. 

Toto's " Toto IV," Columbia. 

Van llalen's "Diver Down." 

Warner Bros. 

Van Halen'H "Women And Children 

First." Warner Bros. 



sidestep the greater cost of record- 
ing longer new albums. 

That scenario has yielded a few 
selected CD antholojjies abroad, but 
on these shores, only Motown has 
yet to siR^nificantly explore antholo- 
gies for Compact Disc. Motown's 
historical affinity for repackaged 
hits makes that rote a plausible one, 
of course, given a recycling strate- 
gy that has yielded as many as six 
different anthologies from a given 
superstJir. 

What makes Motown's Compart 
Command Performance collections 
noteworthy. h()wever, is the degree 
of technical success the label has 
achieved. In taking performances 
dating back to the early days of 
Berry Gordy's musical empire, the 
company has been forced to draw 
from tapes that would inevitably 
pale alongside more recent studio 
confections. Would these oldies help 
consolidate the CD's appeal through 
their sheer popularity, or would 
their dated sonics obscure the new 
format's much-touted technical vir- 
tues? 

According to Jay Lasker, the se- 
ries has proven the accuracy of Ihc 
former prediction, while sidestep- 
ping the latter obstacle through a 
concerted emphasis on quality con- 
trol. "You don't have to be an engi- 
neering genius," notes I,^sker, com- 
menting on the ingredients for a 
successful CD sampler. "It's a mar- 
keting issue, not a technical one. 
Motov^m is the only (popular] cata- 
log that sounds as fresh today, 20 
years after some of it was recorded, 
as it did when the records were 
new." 

Thus, Lasker says, he's banking 
on Motown's revered sljiture among 
the Compact Disc's principal buyers 
most of them baby boomers, to pro- 
vide built-in momentum for the se- 
ries. But. he concedes, the technical 
specifications for CD release have 
made technical transfer a critical is- 
sue. 



A&M, IRS SPLIT 

(Continued from page 3) 

sued by the two companies, .sources 
at IRS admit that A&M's decision 
not to pick up an additional two-year 
option on the Miles Copeland-found- 
ed label was a surprise. If Copeland 
and his associates did not expect the 
A&M move however, parties at both 
firms insist the parting is amicable. 

A&M president Gil Friesen, 
reached in Toronto where he was at- 
tending the Juno Awards, con- 
firmed that the distribution alliance, 
which began in April, 1979, has been 
profitable for A&M as well as its 
partner. "The fact is that the rela- 
tionship worked," he noted, "and 
worked well for both parties. They 
developed a full-line record compa- 
ny which no longer requires our 
support." 

IRS president Jay Boberg con- 
curs. "I think they decided that, at 
this point, they should allow IRS to 
continue evolving on its own," he 
says, adding that A&M may be 
shifting its rock and pop emphasis 
back to its own roster. A&M "made 
money, but they obviously had to 
pay us more for a release than they 
would have to pay their own acts," 
Boberg observes. 

A&M retains the IRS catalog, and 
entrepreneur Copeland's biggest 
managerial client, the Police, re- 



"When I came here four years 
ago," continues the label veteran, 
"one of the things I wanted to do 
was upgrade the quality of our LPs 
and cassettes. I also felt that if we 
were going to charge more for 
these CDs, then we'd better give 
them the best-sounding versions we 
could." 

Lasker credits in-house quality 
control mavcn L.T. Horn and inde- 
pendent consultants such as Roger 
Nichols with helping the label get 
the most out of Motor City's venera- 
ble vaults. We'd have to concur with 
Lasker's own boast that the label's 
CD samplers outperform their ana- 
log predecessors, too; Having heard 
virtually all the releases to date, we 
can attest to the revitalized sonics 
(our personal fave is an Al Green 
set, made possible by Motown's ac- 
quistion of the Hi catalog) of hits 
from Marvin Gaye, Diana Roiw & 
the Supremes, the Jackson 5 and 
other roster giants. 

Radical simplicity; -Failing 

In Love," the new widescreen ro- 
mance pairing Meryl Streep and 
Robert DeNiro, offerd a striking 
example of the CD format's profes- 
sional potential when the film's pro- 
ducers elected to take their musical 
score from a GRP consumer CD. 

Seems the selection of Dave Gni- 
sin's "Mountain Dance" album as 
the source for the film"s musical 
theme prompted the production's 
sound team to transfer Grusin's 
performance directly from a CD 
player to the magnetic audio track 
of the film— a route at once elegant 
in its simplicity and rather radical in 
its departure from the normal chain 
of successive transfers. In the pro- 
cess, the sound editors in this in- 
stance were able to save both gener- 
ational losses and production over- 
head, since they didn't have to bring 
in a professional digital machine to 
do the job, yet were able to avoid an 
added digital-analog transfer. 



main with -A&M as well. However, 
the prior arrangement has already 
recouped investments for both part- 
ners, Boberg insists. 

"We're in a situation now where 
everybody's recouped," he reports, 
"so that any income currently re- 
ceived for a General Public or a 
Let's Active, our two biggest cur- 
rent records, is straight profit for 
everybody." 

Accordingly, A&M sources con 
firm that the label will continue its 
major campaign behind the General 
Public debut album on IRS. as well 
as other albums in current release. 

Boberg says finite plans for a 
new distribution scheme are prema- 
ture, but notes that talks with pro- 
spective partners are underway. 
"Miles and I have been contacted by 
all the majors, and we're investigat- 
ing some other, new approaches as 
well." 

As for A&M, it's believed that fu- 
ture label distribution agreements 
may focus on specialized markets 
more than the rock and pop main- 
stream, a trend suggested by its 16- 
month-old pact with Windham Hill 
and a recently signed deal with the 
Canadian Shoreline label, a chil- 
dren's line. Label president Friesen 
would nut comment on similar ties 
to small, specialized labels rumored 
to be in the works. 



81 





n't All in lh« Ganw. The hottest duo in Billboard ctiarl history. Daryl Hall S 
John Oates. receive copies of Biiltioard s Top 40 Tnvia game alter a 
perttxmance at Vancouver's Pacific Coliseum Presenters are Earls Of 
Esoterica's Tony Serlia. lar lelt. and Brian JacKson. lar nghl 



November Certifications 

Gold, Platinum Totals Run 
Way Ahead of '83 Pace 



BY PAUL GREIN 



tifi.. 
tr\' 



'■ With one month 
1 ami pliitinum cei^ 
•hf RwurdinK Indus- 
AsMi of America (RIAAI are 
running si^ificantly ahead of last 
year 

Thp RIAA has rertined 50 plati- 

nur ' 1^ :his vear. com- 

p,-ii r,i in ISilv') The 

a.-i.-- . . 1 ..i umI 111 j!olil al- 
bums, up front IHi. The numtier of 
gold 8in|;le5 (exclusive of oldies or 
kiddie disks) stands at 22. up from 
19. 

November was a healthy month 
for gold siiiKlf.'. with three certifi- 
cations compared to just one last 
November. Among them. Stevie 
Wonder's first gold single a^^ a solo 
act for "I Just Called To .Say I Love 
You." Though Wnniier ha.-^ hud nu- 
merous million-selling singles over 
the years, his record company, Mo- 
ti>wn, only recently became a full 
participant in the KIAA certifica- 
tion program. Wonder previously 
shared in the < i-rtification of his 
1982 duet vrith Paul McCartney. 
"Ebony And lvor>'." 

"Just Called " is featured on the 
Motown ■"I'lndtrack to ' Tlie Wom- 
ar> I ' ' 1 one of two al- 

bui !ii N'ovemlwr. 

•t^ I .■■.u k to lie certi- 

fie'; (1. iinuni so far this year, which 
mak-.^ liiM far and away the best 
year fur .soundtrack activity since 
the ill' t'ption of platinum awards in 
1976. The previous be.st year was 
1978, when five soundtracks went 
platinum. 

November's other platinum al- 
bum was David Bowie's "Tonight." 



TOUCH That DlALl 

Gel fast results with ACTION- 
MART, the Billtx>ar(] Classi- 
fied 




Call our Hotline al (8001 223-7524. 
and toll Jet( you want to see some 

Action' 



his follnwup to the far more cele- 
brated "Let's Dance." The award 
signitie.s that the album has sold re- 
spei-talily ilespite some of the worst 
reviews of Bowie's career. 

Here's the complete list of No- 
vember certications; 

Platinum Albumii 

Oavid Howie's Tonight. ' K.MI 
America. Hls ihinl 

StcTie Wonder's 'The Woman In 
Red" soundtrack. Motown His sec- 
ond. 

Gold .\lbums 

Oak Ridge Bo.is' "Greatest Hits. 
Vol 2." MCA Their 11th. 

David Bowie's "Tonight. " EMI 
Anu rK-a His ninth. 

Diana Knss' "Swept Away," 
RCA Her sixth. 

Sheena Eaalon'a "A Private 
Heaven. " K.MI America. Her third. 

Sammy Hagar'a "VOA." GelTen. 
Hls third 

Iron Maiden's "Powerslave." 
Capitol. Their third. 

Slerie Wonder' "The Woman In 
Red" soundtrack, .Motown. His 
third. 

Candle's "Bullfrogs And Butter- 
flys, ' Birdwing/Sparrow. Their sec- 
(md 

Sam Harris' "Sam Harris," Mo- 
town. His first. 
(George Strait's "Right Or 

Wrong. " MCA Hia first. 

"Teachers" soundtrack. Capitol 
Platinum Singles 

Various Artists: "Sur Wars." 
Disneyland/ Vista. 

Cold Singles 

Chaka Khan's "1 Feel For You," 
Warner Bros. Her first. 

Prince's "Let's Go Craiy." 
Warner Bros His second. 

Stevie Wander's "1 Just Called 
To Say I liOve You," Motown. His 
.second. 



For The Record 

III 111.- story regarding Handleman 
1 11 s earnings rising 59% for the 
second fiscal quarter this year over 
the prior year (Billboard, Dec. 8). 
sales for the first two quarters this 
year should have been listed as 
$180.1 million compared to $126.6 
million for the first half year last 
year. 



bHKYSALIS UPDATE: The word is that Chris 
Wright's bu.vout of partner Terry Ellis (Billboard, Nov. 
:{) has gone according to plan, and that the official 
statement will come momentarily. Al.so imminent: news 
of the deal that will have Derek Green's China Records 
marketed and distributed by Chrysalis. Green headed 
A&.M Kernrds' British operation for many years. 

Bl ENO; lU ENO! BUENO! Watch for the news that 
Klin Chuimowitz, who has been topping CBS Records' 
l.alin arm Discos CBS in Miami, is moving to the 
hroadcast division in Gotham. No replacement yet set, 
but insiders are wagering it will be promo exec Juan 
Estevez. Track hears the aggressive CBS Latin team 
has wooed Arnold Garda's Hacienda Records, the 
(Jorpus Christi-based label founded by his father Ro- 
land, into the CBS fold . . . The Scoltl Brothers' SUn 
Moreaa has inked Roberta Carlos to a management 
pact . . . Emmanuel, the rising Mexican star on RCA. 
makes his first major U.S. tour for the William Morris 
Agency's Jorge Pino*, teeing off April 12 at the Univer- 
sal Amphitheatre in L.A. anil winding up in New York's 
Radio City Music Hall or Felt Forum ... At about the 
same time, Ariola's Camilo Scsto will do his first hejira 
in Jafian. 

Arista's tenth anniversary bash Nov. 30 was a 
smash. Guests mingled on several elegant and stately 
lli>iin. of the Museum of the City of New York. Label 
heavies, artists and other industr)'ites joined Cllve Da- 
vis, Bob Summer and Monti Lueflner to toast the la- 
bel's first decade. New Ansta signing Whitney Hous- 
ton delivered a stunning, four-song set; Dionne War- 
wick performed "I'll Never Love This Way Again": and 
there were videos messages from Barry Manilow. the 
Thompimn Twin*. Air Supply and Billy Ocean. 

Track pits a goM star l>ehind the name of Milwau- 
kee Radio Doctor* boa* .Mike .Mowers, who soM Ken 
Wagner on a promotiofl wherein the key Badger State 
electronk* retailer offered 10 free CDs and a CD player 
for $299. Clever crosa-merehandising moved more than 
100 deals in the first week . . . Jeff Boyd of Vinyl Ven- 
dor*. Kalamazoo, Mich., earns a medal, too. for his sig- 
nificant idea. The one-stopper is offering his dealer ac- 
counts a Technics SLP-7 CD player free if they buy 200 
CDs or $199 for the player with a 100-CD buy or $299 
with a SOCD purchase. 

While all the staffers at Cable Music Channel 
may be out of a job. Discovery Music Network is now- 
beginning to fill its roster Dain Eric, vice president of 
prtigramniing for the new music channel, says that he's 
looking to take on six people in the next couple of 
weeks, and HO by the servic<>'s startup at the end of Jan- 
uary There are currently lit people working on DMN; 
MTV Networks Inc.'s total staff is 4.50. MTVers joked 
that w hile Cable Music Network was around, the total 
staff of the Turner service was about the size of the 
original music video network's programming depart- 
ment 

J I .M J I M I RRO of the Disney Channel just sewed up a 
binder with Times Mirror Cable, putting the Burbank- 



based channel in a primary tier position with the 61 .sys- 
tems . . . Joe and Carol Voynow of Bib, the longtime 
Charlotte one-stop/dislributorship, celebrated his 
mother's 90lh birthday with the venerable Lillian in Mi 
ami Tuesday (41 . . Kathy Spanberger, daughter of 
Andy, the one-time RilllMiard ad salesman, now heads 
the Peer Southern Australia office, where she just 
signed the Aussie group Soft Toys for global publish- 
ing. Track is happy to report that her dad's bone cancer 
is in remission. 

CoLl'.MBIA PiX movie music honcho Gary LeMel 
comes up with a goodie Fnday ( 14 1 . when he releases a 
single and a video thereof by Jeff Bridges and Karen 
Allen, stars of "Starman," a film being released that 
day. The two do just eight bars in the movie, so a ful 
single was produced separately by Brook* Arthur; 
which is being released on Varese Saraband Record! 
Private I Records relea.ses a single soon from Col'l 
"Mickey & Maude." Stephen Bishop doing "Some 
thing New In .My Life." penned by Alan & .Marilyi 
Bergman and .Michel I^eGrand. And Quincy Jones pul 
together and batoned a fine mod music score for "Faa 
Forward," a script revolxing around avant-garde danct 
and music. Warner Bros. Records has the track album 
Sidney Poitier directed. 

Look for the first single in eight years from Cree-' 
dence Clearwater's John Fogerty on Warner Bros. Re- 
cords, now that Asylum has transferred his pact 
. . . Now that he's put together a solo album via his 
A&.M/Rippledeal, Stones bassist Bill Wyman is team- 
ing with longstanding rhythm partner Charlie Watts, 
Who drummer Kenney Junes. Geraint Watkins. 
.Mickey (iee and Andy Fairweather-I.,ow in Willy & 
the Poor Boys. The album, now in the mixing stage, 
will be ready by Christmas, with Wyman manager Eric 
Gardner shopping the master at .Midem. Tilled "I'p In 
.Arms." set will earmark 2.S% of profits for the ARM 
charity to combat multiple sclerosis. Gardner says that 
if planned Stones album sessions due to start in Janu- 
ar)' are wrapped up by then, the Poor Boys could tour. 

Imminent from Sony video software: a Video 45 
by Tina Turner, including "Private Dancer" and "Bet- 
ter Be Good To Me." . . . .Motown's senior employee in 
years, PR chief Bob Jones, celebrated his 14th year 
there Tuesday (41 . . . EMI vice president of a&r Garj 
Gersh has departed that post, with no successor named 
yet . Watch for veteran record marketing toppel 
Jack Bernstein to surface at Media Home Entertain 
ment. another to make the move to prerecorded video, 

Windy city fans who didn't get to .see .Michael 
Jackson on tour got another shot Thursday (61 when 
the singer took the witness stand on behalf of CBS Rec- 
ords in a copyright suit. The $5 million suit bj 
Schaumber, III. musician Fred Sanford charges that 
CBS stole his comjiosition "Please Love .Me Now" and 
gave it to Jackson as 'The (iirl Is Mine." Jackson says 
the song came to him in his sleep, and he wrote it by 
singing It into a tape recorder upon awakening. 

Edited b> John Sl| 



Dealers Look for Late Season Upturn 



NEW YORK ReUilers continue to 
report sales gains for the holiday 
season that are good but far short 
of great. Many report comparative 
hikes of 10% for lust week, and look 
for a late, dramatic upturn as the 
season continues. 

Noting that Hanukkah is an im- 
portant holiday in many of hus mar- 
kets, Hoy Imher of Ixing Island's 
TSS/ Record World says that since 
the holiday comes late this year, he 
is happy with his figures so far. "All 
in all we've had some bright spots 
and no bad ones," he says. "I think 
we're going to wind up in very good 
shape." 

Mall-oriented chains are also 
buoyed by two extra selling days 
this Christmas. Mary Ann Ix-vitt at 
Record Shop in Minnea|)olis reports 
business flat on a comparative store 
basis for the week following 



Thanksgiving, but says the extra 
two days will help make up the 
shortfall. 

"We have Saturday (Dec. 221 as a 
full sales day this time, as opposed 
to a short day a year ago." she 
notes. "Sunday will also be good. 
We're in 2,S malls, and six that I 
have contacted will have extended 
hours Sunday (Dec. 2^1) until 10 
p.m. There is also Monday, although 
it's an early closing day." 

In the highly competitve Wash- 
ington, D C metro market, retailers 
are finding that early December 
sales are becoming brisk after a 
good-but-not-great November. 

Howard Applebaum of the 26- 
store Kemp Mill is forecasting a 
5%-I0% increase in stores open last 
year, and a larger overall increase. 
He terms sales so far "goorl but not 
unlK'lievable," although he charac- 



terizes CD sales as "so good it 
floors me." 

The cold weather moving into the 
area could be one of the reasons Da 
vid Blaine of the 23-store Waxie 
Maxie web has seen sates begin to 
take off this week. "Until last Fri- 
day (Nov. ^0) we were at about 
where we were last year or modest- 
ly belter," he says. "But the last 
five or six days have been up nice- 
I.V-" 

Thai winter weather is bringing 
apprehenswn to portions of the Mkl- 
west. As snow began to blanket his 
region, Russ Stuul of Wyoming, 
Mich 's Believe In .Music recalled 
last year's weather: "I have it on my 
books that it started snowing lost 
year on Dec. 6 and dMn't stop until 
Christmas Eve." 
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Doing the business 



FOR THE WORLD'S MUSIC 
INDUSTRY AGJUM 



Nowhere in the world is so much music industry 
business conducted each year as at MIDEM. At 
least that's what participants at last year's show 
will tell you. 

MIDEM is the music world's largest international 
marketplace. To celebrate its 19th year. MIDEM 
'85 will be greater than ever, with over 7.500 pro- 
fessionals from 1,500 companies and 50 countries 
expected to participate. 

Be there if you want to meet the top producers, 
record companies, music publishers and indepen- 
dents. Be there if you wish to promote your rec- 



ords and catalogs, push /our artists or negotiate 
distribution rights. Be there if you want to meet 
with music video service companies at MIDEM's 
show within a show— MIDEM Video Clip. Be there 
to see the latest innovations In studio equipment 
hardware. And be there to see the second Interna- 
tional Radio Program Market— MIDEM-Radio, fol- 
lowing its acclaimed introduction last year! 

There will also be extensive world press coverage 
with over 700 journalists present— plus television 
coverage of the Galas and top bands who play live 
at MIDEM 



Needless to say, as an exhibitor, you'll find every- 
thing IS done for you, including your stand being 
fully equipped with an office, furniture, phone, vid- 
eo and Hi-F^i equipment. Just contact your local of- 
fice and they will be happy to advise you on your 
stand and listening room, or special hotel rates- 
even help with your freight. 

It would take months and much expense to line up 
the kind of international contacts you'll make at 
MIDEM '85. Take just a moment now and either 
pick up the phone or fill in the coupon to lake ad- 
vantage of this super business opportunity. 



Please servj me. withoul any obligation, information 

Name: 

Company' 
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Please return to: 
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